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Introduction 

This  survey  continues  the  series  of  studies  of  readership  habits  of 
businessmen  provided  by  the  1973,  1977  and  1978  Businessman  Readership 
Surveys. 

The  present  research  was  underwritten  by  The  Daily  Telegraph  Ltd., 
The  Financial  Times  Ltd.  and  Times  Newspapers  Ltd.,  acting  jointly  as  the 
New  Business  Research  Consortium  (NBRC).  These  three  publishers 
together  with  The  Observer  Ltd.,  Guardian  Newspapers  Ltd.  and  The 
Economist  Newspaper  Ltd.,  comprise  the  primary  sponsors  of  the  1979 
Survey. 

The  Business  Media  Research  Committee,  representing  the  six 
primary  sponsors  under  the  independent  chairmanship  of  Michael  Brown, 
exercised  detailed  control  of  the  design  and  execution  of  the  reserach. 

The  Survey  was  carried  out  by  Research  Services  Ltd. 

The  definition  of  a  ‘businessman’  remains  unchanged  from  that 
employed  in  the  1973,  1977  and  1978  Surveys: 

“A  man  or  woman  whose  occupation  implies  the  exercise 
of  significant  managerial,  executive,  technical  or  advisory 
functions  and  who  works  in  an  organisation  eligible  on 
grounds  of  size” 


The  research  design  essentially  parallels  that  of  the  1979  Survey 
but  has  been  slightly  modified.  Fieldwork  was  conducted  in 
September  1978  —  February  1979  and  yielded  an  unweighted  sample 
of  1960  businessmen  and  an  overall  response  rate  of  58%. 

The  publication  of  The  Times,  The  Sunday  Times  and  Sunday  Times 
Magazine  was  suspended  at  the  end  of  November,  1978.  The  decision  was 
subsequently  taken  to  exclude  the  readership  information  collected  ia 
interviews  completed  after  30th  November  1978.  The  information 
contained  in  this  report  is  therefore  based  on  the  1786  interviews  only 
taken  on  and  before  that  date.  Further  details  are  given  in  Appendix  D. 

Copyright  of  the  survey  results  is  veste'd  in  the  Business  Media 
Research  Committee.  Special  analyses  of  the  Survey’s  data  may  be 
commissioned  from  authorised  bureaux:  however,  use  of  the  results 
by  media  owners  for  promotional  purposes  is  restricted  to  primary 
and  secondary  sponsors. 

In  the  interpretation  of  the  results  in  the  following  pages, 
attention  is  drawn  to  circulation  losses  during  the  fieldwork  period, 
listed  in  Appendix  F,  and  the  adjustment  procedure  of  readership 
data  for  affected  newspapers,  explained  in  Appendix  F. 


r7.  •  -■*  Vt'uiKtf  .  ly3i>il>C«|  \  Ama  ikM 

u?*  7tvi/r*v«  - 

.m. 

'  •rfc^.'«.i' yTf  )!•*<:>/■  r 

'  .1^  ri  ^  <'(  Lywsi^.1  ».  vf^ssjtiHt 

-.'in"  ,'l>'>'.'..' V 

**.!«•"  iOirtv  s^tT  i  <tK^‘  itfiJv 

V.  •  ,  n;r%R«&rf  mrarK-  «  ixtxjn  'r  m  i.  .,,  w.  v. 

•■'i.  «v  m  tiitfw^  r) <4  '■  UHt  yT^i^ .H  *jnr 

') 

^^^^frt  ^nWP  -f,  'i  USJcy#  ii  ^)U;oT  V'lnui  «id:}\&  1 

'^Wfr^ofJ  tK:'*r»OTttu/<  iftvii  '  *  >;/c‘-.>int 
^  ’^iwo  itife&fp  \(4 

,  .wtasofSiv.  ^it'  t{»3* 

•  Vi'l  *-•  Bi  t  :u  -  >  Tv  ■*  f  n? 

4^  .'  >.if f *;>-  ao.t'’j  ’.<*>Oj  ^J.'^M.  '•  .'■  «;W>'/6 

.  ■  »  ‘,  <nii  “siii  <  rti.  .-l  f  ■Na*>5'"^  ?•  •'  jir.i 

,7  vJVfS^A  All  UrifaA?*'*  ,|3i*q3«!)!  •/•sfi  i  H^iili'-t 


1 


1 


/ 


■5® 


i-: 


1c>  ^  ru  f.ii  <a4t  . 

ltd,  tiVir>?  '  <if  r  V» »  ^  ^  I  ^  '^1  xi?  ’<<■  twfc^'.wvi 


,  tjli  '  ri^  1M  ft*-' 

vttf^  ^JiEolanit-^t.  '  f  V  -■}.'  v;.!’.  f  I  f  ^»J4-?mirufc^:?nKinl 
-rmtt;!?  ^xi  I 

nrH*  brri.  .l.-  J  ♦)  ‘  .teT  ,|MJ  fiMnt?ic^p  5^  iifr^ 

*'‘T  i  iiOfW’r*  T"-  '*rt}  ■»fi*’'j<r.oo  ,,WJ  ny4vtj.iw*vi^ 

'*  < .  Y'miic 


r*?  v<fJ  }{."<;•  ‘  -'  -r.j  •'  .  Hivti  •  ’J  <-•  '  *5^-  ■,»‘  JHitu&  ruH 

x. '- 

'd  V.  >.  .. 

;  !• '  '•>  i'l  T<  '■  iWi*iJW5f<it 

*,t  ■  Ib"^  vt,‘ tT»v  /tmo?  tjil 

'  - .  l^' 

tli^tt  ‘.v  ‘  njuitihiiw  trSinfcMitUf^f  «7o  .-.. 

’  f  bit)!  X^PI  i  ::(if  Fi 

:*  (I  «.iki,"ii4U  t:v'ji;»  3<c*rt#  ntiti'  W  jo  ftt'.t"  A.*’ 

I  V1V  IMJ  ^'IK) 


STANDARD 

DATA 


TABLES  1  -  8  :  STANDARD  DATA 


Readership  by  Age,  Social  Grade,  Highest  Educational  Qualification  and  Survey  Region 


Age 


Survey  Region 


Age  group  of  the  informant  is  shown  at  the  time  of  the  BMRC  inter¬ 
view.  Age  is  coded  in  six  groups,  with  the  analysis  group  ‘34  or  under’ 
being  subdivided  into  ‘25  —  34’  and  ‘1 5  —  24’;  and  the  analysis  group  “55 
or  over’  being  subdivided  into  ‘55  —  64’  and  ‘65  or  over’.  They  are 
combined  in  analysis  to  ensure  a  sufficiently  large  base  size. 

Social  Grade 

Social  Grade  is  recorded  according  to  current  National  Readership 
Survey  practice. 

Social  Grades  A  and  B  are  shown  in  the  tables.  In  addition  there  are  a 
small  number  of  Social  Grade  C 1  which  were  accepted  within  the 
‘businessman’  definition. 


Regions  are  grouped  as  follows:  — 


Survey  Region  Registrar  General’s  Planning  Region 


London  &  South  East 

South  West  &  Wales 

Midlands 

North-West 

North  East  &  North 

Scotland 

London  (GLC)| 


London  (GLC)  &  South-East  &  East  Anglia 
South  West  &  Wales 
West  Midlands  &  East  Midlands 
North-West 

Yorkshire  &  Humberside  &  North 

Scotland 

London  (GLC) 


Highest  Educational  Qualification 

University  degree  or  equivalent  is  defined  as 

First  (or  higher)  degree  from  a  recognised  university  (a  small 
number  of  non-UK  universities  are  included). 

or  A  qualification  of  equivalent  status  (defined  by  those  listed  as 
‘b’  in  the  1966  Sample  Census  Qualified  Manpower  tables). 

‘Other’  includes 

‘O’  level  HNC/HND 

‘A’  level  No  recognized  qualification 

ONC/OND  No  qualification 


ALL  BUSINESSMEN 


AGE.  SOCIAL  GRADE  AND  HIGHEST  EDUCATIONAL  QUALIFICATION 


TOTAL 


AGE 


SOCIAL  GRADE 


HIGHEST  EDUC.  OUALIF. 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ’ S) 


NATIONAL  DAILIES 


DAILY  EXPRESS 
DAILY  MAIL  * 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH  * 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 
THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE  * 
THE  SUNDAY  TELEGRAPH  * 
THE  SUNDAY  TIMES  * 


COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE  * 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


34  OR 
UNDER 


35-44 


45-54 


55  OR 
OVER 


UNIVERSITY 
DEGREE  OR 
EQUIVALENT 


OTHER 


OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

1786 

556 

557 

425 

248 

374 

1360 

785 

lOOl 

808 

262 

250 

188 

108 

154 

626 

341 

468 

163 

20.1 

47 

18.1 

47 

18.8 

45 

24.3 

23 

21 . 1 

25 

16.1 

133 

21 . 2 

52 

15 . 1 

111 

23 . 8 

173 

21 . 5 

57 

21.7 

48 

19. 3 

37 

19.5 

32 

29.2 

34 

21.9 

134 

21 . 3 

62 

18 . 3 

111 

23 . 7 

102 

12.7 

36 

13 . 9 

29 

11.7 

22 

11.9 

15 

13 . 4 

lO 

6.2 

89 

14.2 

28 

8.1 

75 

16.0 

250 

31  .  O 

72 

27 . 3 

88 

35.0 

54 

29.0 

37 

33 . 8 

59 

38.6 

187 

29 . 8 

no 

32.4 

140 

29.9 

153 

18 . 9 

46 

17 . 5 

45 

18.1 

37 

19.9 

24 

22.3 

47 

30 . 6 

103 

16 . 5 

74 

21.8 

78 

16.8 

67 

8.2 

29 

11 . 1 

13 

5.2 

15 

7.8 

lO 

9 . 2 

13 

8 . 5 

53 

8.5 

48 

14.0 

19 

4  .  O 

7 

.  9 

4 

1.4 

3 

1 . 1 

- 

.2 

- 

.  3 

2 

1 . 5 

4 

.  7 

4 

1 . 2 

3 

.  7 

116 

14 . 4 

50 

19 . 2 

41 

16.5 

18 

9.8 

6 

5.9 

13 

8.1 

98 

15 . 7 

36 

10.7 

80 

17.0 

109 

13 . 5 

39 

14.9 

27 

10.7 

27 

14. 3 

17 

15 . 4 

35 

23  .  O 

73 

11.7 

71 

20 . 7 

38 

8.2 

41 

5.0 

lO 

3 . 6 

16 

6.4 

5 

2.8 

lO 

9. 1 

6 

3.8 

33 

5 . 3 

11 

3 . 3 

29 

6. 3 

66 

8 . 1 

20 

7.5 

19 

7 . 5 

14 

7.5 

13 

11.9 

16 

10.2 

46 

7.4 

28 

8 . 2 

38 

8 . 1 

99 

12. 3 

35 

13 . 3 

34 

13 . 5 

20 

10.9 

lO 

9.3 

14 

8 . 9 

77 

12. 3 

21 

6.2 

78 

16.7 

122 

15 . 1 

43 

16 . 6 

33 

13  .  O 

28 

15.1 

18 

16 . 4 

34 

21 . 8 

86 

13.7 

66 

19 . 4 

56 

12.0 

272 

33 . 6 

69 

26 . 4 

81 

32.2 

73 

39.1 

49 

44 . 8 

58 

37.7 

208 

33 . 2 

94 

27 . 5 

178 

38 . 1 

124 

15.4 

52 

19.8 

37 

14.7 

23 

12.4 

12 

11 . 4 

13 

8 . 7 

lOl 

16.2 

33 

9 . 8 

91 

19 . 4 

95 

11 . 8 

35 

13 . 2 

24 

9.6 

23 

12.3 

13 

12.2 

8 

4.9 

80 

12.8 

19 

5 . 7 

76 

16.1 

139 

17.2 

37 

14.1 

47 

18.9 

31 

16 . 8 

23 

21 . 5 

32 

20.8 

105 

16.7 

61 

17.9 

78 

16 . 7 

300 

37 . 1 

106 

40.5 

92 

36.8 

64 

34 . 1 

37 

34 . 4 

76 

49.7 

214 

34 . 1 

154 

45. 3 

145 

31  .  O 

120 

14 . 9 

47 

17.8 

31 

12.3 

25 

13 . 5 

17 

16 . 1 

30 

19.4 

88 

14.0 

67 

19. 5 

54 

11 . 4 

130 

16.1 

36 

13.6 

44 

17.5 

27 

14.1 

24 

22.2 

32 

20.9 

95 

15.2 

59 

17 . 2 

71 

15 . 3 

295 

36.5 

109 

41.7 

87 

34.9 

63 

33 . 4 

36 

33 . 3 

75 

48 . 8 

211 

33.7 

156 

45.7 

140 

29 . 9 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  1 


ALL  BUSINESSMEN  AGE.  SOCIAL  GRADE  AND  HIGHEST  EDUCATIONAL  QUALIFICATION 


TOTAL 

AGE 

SOCIAL 

GRADE 

HIGHEST  EDUC.  OUALIF 

34  OR 

35-44 

45-54 

55  OR 

A 

B 

UNIVERSITY 

OTHER 

UNDER 

OVER 

DEGREE  OR 
EQUIVALENT 

OOO 

%  OOO  % 

OOO 

%  OOO 

%  OOO  % 

OOO 

% 

OOO 

%  OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

556 

557 

425 

248 

374 

1360 

785 

lOOl 

EST. POPULATION COOOS) 

808 

262 

250 

188 

108 

154 

626 

341 

468 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

55 

6.8 

24 

9.0 

16 

6.4 

lO 

5.5 

5 

4 . 5 

21 

13.9 

33 

5.2 

45 

13.2 

lO 

2. 

THE  ACCOUNTANT 

31 

3.8 

11 

4 . 1 

9 

3.6 

4 

2.3 

6 

5.9 

lO 

6.4 

20 

3 . 3 

21 

6.0 

lO 

2. 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

22 

8.5 

11 

4.5 

8 

4.3 

5 

4 . 3 

17 

11 . 1 

28 

4.5 

34 

10.1 

12 

2. 

BUSINESS  WEEK 

17 

2.2 

4 

1 .6 

9 

3.5 

2 

.8 

3 

2.7 

6 

3.7 

12 

1.9 

8 

2.3 

lO 

2. 

CAMPAIGN 

20 

2.4 

6 

2.3 

6 

2.4 

4 

2.0 

4 

3.6 

6 

3.7 

14 

2.2 

7 

2.1 

12 

2. 

COMPUTER  WEEKLY 

40 

5.0 

22 

8 . 2 

12 

5.0 

5 

2.6 

1 

1 . 3 

5 

3.0 

33 

5 . 3 

22 

6.5 

18 

3  . 

COMPUTING 

36 

4 . 4 

18 

7  .  O 

lO 

3.9 

5 

2.6 

3 

2. 3 

5 

3.0 

31 

4.9 

22 

6.4 

14 

2. 

COUNTRY  LIFE 

71 

8.8 

25 

9 . 5 

24 

9 . 5 

13 

6.8 

lO 

9.4 

15 

9.6 

53 

8 . 5 

25 

7.4 

46 

9. 

THE  ECONOMIST 

79 

9.8 

34 

13 . 1 

18 

7.3 

16 

8.6 

lO 

9.6 

22 

14 . 5 

56 

9.0 

46 

13 . 5 

33 

7. 

THE  ENGINEER 

87 

10.7 

24 

9.1 

28 

11 . 1 

23 

12.3 

12 

11 . 2 

12 

7 . 7 

73 

11.6 

33 

9.6 

54 

11  . 

ENGINEERING  TODAY 

44 

5 . 4 

12 

4 . 4 

17 

6.8 

12 

6.4 

3 

3.0 

6 

4.0 

37 

5.9 

16 

4 . 8 

28 

5. 

INVESTORS  CHRONICLE 

42 

5.2 

15 

5.5 

13 

5.0 

7 

3.9 

7 

6.7 

16 

lO  .  3 

25 

4  .  O 

20 

5.9 

21 

4. 

MARKETFACT 

12 

1 . 5 

3 

1 . 1 

6 

2.3 

1 

.  5 

3 

2.4 

2 

1 . 2 

lO 

1 . 7 

5 

1.4 

8 

1 . 

MARKETING  WEEK 

16 

2.0 

4 

1 .4 

7 

2.6 

1 

.8 

5 

4 . 4 

4 

2.6 

12 

1.9 

5 

1 . 6 

11 

2. 

NEW  SCIENTIST 

56 

7.0 

20 

7 . 8 

14 

5 . 8 

13 

6.9 

8 

7.8 

7 

4 . 4 

47 

7.6 

41 

12.1 

15 

3  . 

NEW  STATESMAN 

26 

3.2 

lO 

3.7 

5 

1.9 

4 

2.3 

7 

6.4 

4 

2.8 

18 

2.9 

14 

4. 1 

12 

2. 

NEWSWEEK 

21 

2.6 

8 

3 . 1 

8 

3.2 

3 

1.8 

1 

1 . 3 

4 

2.6 

16 

2.6 

9 

2.7 

12 

2. 

PUNCH 

55 

6.8 

21 

8 . 1 

16 

6.6 

9 

5.0 

8 

7.5 

15 

9.4 

40 

6.4 

30 

8.8 

25 

5. 

RADIO  TIMES 

275 

34.1 

75 

28 . 6 

83 

32 . 9 

74 

39.6 

44 

40.3 

53 

34 . 6 

212 

33.9 

117 

34.5 

158 

33  . 

TRADE  AND  INDUSTRY 

35 

4.3 

8 

3 . 1 

14 

5.7 

7 

3.7 

6 

5.2 

6 

3.6 

29 

4.7 

14 

4.0 

21 

4. 

TV  TIMES 

211 

26.1 

62 

23.6 

63 

25 . 3 

56 

29.8 

30 

27.8 

36 

23 . 1 

166 

26.5 

82 

24.0 

129 

27. 

TIME 

33 

4. 1 

13 

5.0 

11 

4.4 

5 

2.9 

4 

3 . 3 

11 

7.2 

22 

3 . 4 

17 

5.1 

16 

3. 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 . 4 

4 

1 . 4 

5 

2.1 

1 

.  5 

1 

1 . 3 

4 

2.6 

8 

1 . 2 

7 

2.2 

4 

. 

INDUSTRIAL  EOUIPMENT  NEWS 

107 

13 . 3 

32 

12.0 

35 

14 . 1 

28 

15.0 

13 

11 . 6 

18 

11 .7 

86 

13 . 8 

35 

10.3 

72 

15. 

PRIVATE  EYE 

58 

7.2 

28 

10.6 

13 

5.3 

11 

5.8 

6 

5.9 

lO 

6.7 

45 

7.2 

33 

9.7 

25 

5. 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  3 


% 

2 

2 

6 

1 

7 

9 

9 

9 

1 

6 

9 

6 

6 

4 

2 

5 

5 

4 

8 

5 

6 

4 

9 

5 

4 


ALL  BUSINESSMEN 


AGE.  SOCIAL  GRADE  AND  HIGHEST  EDUCATIONAL  QUALIFICATION 


TOTAL 


AGE 


SOCIAL  GRADE 


HIGHEST  EDUC.  OUALIF. 


OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

EST . POPULAT I ON ( OOO • S ) 

808 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8.0 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

BUSINESS  SYST.+EQUIP. 

67 

8 . 2 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

CHIEF  EXECUTIVE 

24 

3.0 

COMPUTER  MANAGEMENT 

35 

4 . 4 

DIRECTOR 

53 

6.6 

ENGINEERING 

105 

13.0 

ENGINEER  S  DIGEST 

46 

5.6 

EXPORT  DIRECTION 

22 

2.8 

EXPORT  TIMES 

32 

4.0 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5 . 6 

HIGH  LIFE 

71 

8 . 8 

THE  ILLUS.  LONDON  NEWS 

64 

7 . 9 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

MANAGEMENT  ACCOUNTING 

45 

5 . 5 

MANAGEMENT  TODAY 

143 

17.7 

34  OR 
UNDER 

35-44 

45-54 

55  OR 
OVER 

OOO  % 

OOO  % 

OOO 

%  OOO  % 

556 

557 

425 

248 

262 

250 

188 

108 

32 

12. 3 

16 

6. 3 

lO 

5.2 

7 

6.5 

22 

8 . 5 

13 

5.0 

9 

4 . 6 

5 

4.6 

21 

7.9 

17 

7.0 

17 

9.1 

11 

lO  .  4 

13 

5.1 

11 

4.5 

lO 

5.5 

4 

3.5 

7 

2.5 

6 

2.3 

7 

3 . 8 

5 

4.6 

13 

4 . 9 

lO 

3.8 

8 

4 . 4 

5 

4 . 5 

12 

4.7 

14 

5.7 

16 

8. 3 

11 

lO  .  3 

27 

lO  .  4 

35 

13.8 

33 

17 . 4 

lO 

9.5 

11 

4 . 3 

14 

5.8 

16 

8 . 5 

4 

3 . 7 

8 

3.0 

6 

2.5 

5 

2.8 

3 

2.6 

9 

3 . 5 

11 

4.3 

8 

4.2 

5 

4.2 

15 

5.8 

18 

7.3 

15 

8.0 

5 

5 . 1 

14 

5.3 

14 

5.8 

13 

6.8 

4 

4 . 1 

20 

7.7 

26 

lO  .  5 

16 

8 . 4 

9 

8. 3 

17 

6.4 

20 

8  .  O 

14 

7.7 

13 

11 . 6 

11 

4.2 

16 

6. 3 

19 

lO.  3 

9 

8 . 2 

9 

3 . 3 

7 

2 . 8 

5 

2.6 

6 

5. 3 

3 

1 . 1 

2 

.8 

3 

1 . 8 

2 

2. 3 

20 

7.7 

14 

5.6 

8 

4.3 

2 

1.9 

51 

19.5 

44 

17.6 

32 

17.0 

16 

14.7 

A  B  UNIVERSITY  OTHER 


DEGREE  OR 
EQUIVALENT 


OOO 

%  OOO 

%  OOO 

%  OOO 

% 

374 

1360 

785 

lOOl 

154 

626 

341 

468 

21 

13.7 

43 

6 . 9 

45 

13.1 

20 

4. 3 

9 

5.6 

39 

6.3 

21 

6. 1 

28 

5.9 

16 

lO.  5 

49 

7.8 

22 

6.3 

45 

9.6 

5 

3.2 

33 

5.3 

18 

5. 3 

21 

4 . 4 

lO 

6 . 5 

14 

2.3 

9 

2.8 

15 

3.2 

6 

4.0 

29 

4.6 

15 

4.5 

20 

4 . 3 

22 

14.0 

31 

5.0 

21 

6.2 

32 

6.9 

11 

7 . 4 

90 

14 . 4 

42 

12.4 

63 

13 . 4 

4 

2.9 

40 

6.5 

16 

4.6 

30 

6 . 4 

5 

3 . 1 

17 

2.7 

lO 

3.0 

12 

2.6 

8 

5 . 4 

23 

3.7 

13 

3.9 

19 

4 . 1 

lO 

6. 3 

43 

6.9 

18 

5 . 4 

35 

7.6 

7 

4.3 

37 

5.9 

21 

6.2 

24 

5.2 

24 

15.7 

46 

7.4 

35 

10.4 

36 

7.7 

15 

9.8 

48 

7.7 

27 

7 . 8 

37 

7.9 

9 

5 . 9 

46 

7.3 

16 

4.7 

39 

8.4 

6 

4 . 1 

19 

3 . 1 

8 

2.2 

19 

4  .  O 

4 

2.8 

6 

1.0 

7 

1.9 

4 

.  9 

5 

3 . 5 

36 

5 . 7 

19 

5. 5 

26 

5.5 

31 

20.0 

108 

17. 3 

64 

18 . 7 

79 

17  .  O 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE 


3 


ALL  BUSINESSMEN  AGE.  SOCIAL  GRADE  AND 


TOTAL 

34  OR 
UNDER 

35 

AGE 

-44 

45- 

54 

UNWEIGHTED  SAMPLE 

EST . POPULATION (OOO ’ S) 

OOO 

1786 

808 

% 

OOO 

556 

262 

% 

OOO 

557 

250 

% 

OOO 

425 

188 

% 

MONTHLY  MAGAZINES(CONT. ) 

MARKETING 

42 

5.2 

lO 

3.7 

11 

4.2 

13 

6.9 

MECH.  ENGINEERING  NEWS 

89 

11.0 

25 

9.5 

28 

11 . 1 

25 

13 . 3 

MODERN  PURCHASING 

17 

2.0 

4 

1.6 

5 

2.0 

5 

2.9 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

33 

12.4 

34 

13.4 

19 

10.0 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

22 

8 . 5 

18 

7.3 

12 

6.5 

OFFICE  EQUIPMENT  NEWS 

99 

12.3 

28 

10.6 

31 

12 . 5 

23 

12.5 

PERSONNEL  MANAGEMENT 

52 

6.5 

14 

5 . 4 

19 

7.6 

lO 

5 . 3 

PURCHASING  AND  SUPPLY 

22 

2.7 

5 

2.0 

6 

2.4 

8 

4 . 1 

PRODUCTION  EQUIP.  DIGEST 

53 

6 . 5 

17 

6.4 

18 

7  .  O 

13 

6.8 

PROF.  ADMINISTRATION 

16 

1.9 

4 

1 . 4 

3 

1 . 3 

6 

3 . 3 

READER'S  DIGEST 

271 

33 . 5 

80 

30.5 

82 

32.6 

69 

37.0 

WHAT’S  NEW 

53 

6.6 

20 

7.6 

18 

7  .  O 

13 

7.1 

VISION 

18 

2.2 

4 

1 . 5 

4 

1.8 

5 

2.8 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

8 

3.2 

15 

6.0 

12 

6.2 

HARVARD  BUS.  REVIEW 

28 

3.4 

7 

2.7 

11 

4.5 

5 

2.4 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

11 

4 . 1 

12 

4.8 

15 

7.9 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


HIGHEST  EDUCATIONAL  QUALIFICATION 


SOCIAL 

GRADE 

HIGHEST  EDUC .  OUALIF. 

55  OR 

A 

B 

UNIVERSITY 

OTHER 

OVER 

DEGREE  OR 

EQUIVALENT 

OOO  % 

OOO 

% 

OOO 

%  OOO  % 

OOO  % 

248 

374 

1360 

785 

lOOl 

108 

154 

626 

341 

468 

9 

8.1 

12 

7 . 8 

30 

4 . 7 

12 

3.6 

30 

6.3 

11 

10.6 

11 

7.2 

75 

11.9 

31 

9.2 

58 

12. 3 

2 

1.9 

3 

2.0 

13 

2.1 

6 

1 . 7 

11 

2.3 

7 

6.2 

16 

lO.  5 

72 

11 . 5 

46 

13 . 6 

45 

9.7 

9 

8.1 

11 

6.9 

48 

7.7 

18 

5. 3 

43 

9. 3 

17 

15.6 

23 

15. 1 

74 

11.8 

34 

9.8 

66 

14 . 1 

9 

8.2 

6 

4  .  O 

44 

7.0 

17 

4 . 9 

36 

7.6 

3 

2.5 

2 

1  .  O 

20 

3.2 

4 

1 . 1 

18 

3 . 8 

5 

5.1 

7 

4 . 8 

44 

7.0 

17 

4 . 9 

36 

7.7 

2 

2.1 

3 

2.2 

11 

1 . 8 

5 

1.6 

lO 

2.2 

40 

36.9 

39 

25. 3 

217 

34.7 

88 

25.7 

183 

39 . 1 

2 

2.3 

7 

4.7 

43 

6 . 8 

21 

6. 1 

33 

7.0 

4 

3 . 5 

6 

3.6 

12 

1.9 

8 

2.3 

lO 

2.1 

7 

6.5 

12 

7.9 

29 

4.7 

19 

5 . 5 

23 

5.0 

5 

4 . 4 

8 

5 . 4 

19 

3 . 1 

18 

5.4 

9 

2.0 

O 

CO 

CO 

8 

5 . 2 

38 

6. 1 

20 

CO 

27 

5.9 

TABLE 


4 


ALL  BUSINESSMEN 


TOTAL 


LONDON  + 

SOUTH-WEST 

SOUTH-EAST 

+ 

( INC . GLC) 

WALES 

OOO 

%  OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

1786 

780 

229 

EST. POPULATION (OOO’S) 

808 

392 

98 

NATIONAL  DAILIES 

DAILY  EXPRESS 

163 

20 . 1 

68 

17 . 4 

22 

22.9 

DAILY  MAIL  * 

173 

21 . 5 

85 

21.8 

22 

23.0 

DAILY  MIRROR 

102 

12.7 

45 

11 . 4 

12 

12 . 7 

THE  DAILY  TELEGRAPH  * 

250 

31.0 

145 

37 . 1 

31 

31.6 

FINANCIAL  TIMES 

153 

18.9 

86 

22 . 1 

18 

18 . 5 

THE  GUARDIAN 

67 

8.2 

35 

8.9 

9 

9.2 

INT.  HERALD  TRIBUNE 

7 

.9 

5 

1 . 4 

- 

- 

THE  SUN 

116 

14 . 4 

50 

12.7 

15 

15.1 

THE  TIMES 

109 

13 . 5 

76 

19 . 3 

7 

7.2 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

38 

9.6 

1 

.  8 

LONDON  EVENING  STANDARD 

66 

8.1 

61 

15.6 

1 

1.4 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12. 3 

46 

11.7 

13 

13 . 5 

THE  OBSERVER 

122 

15.1 

67 

17.2 

20 

20.0 

SUNDAY  EXPRESS 

272 

33.6 

119 

30 . 3 

37 

37.4 

SUNDAY  MIRROR 

124 

15 . 4 

60 

15.2 

12 

11 .9 

SUNDAY  PEOPLE  • 

95 

11 . 8 

35 

9.0 

15 

15.8 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

75 

19 . 2 

18 

18.1 

THE  SUNDAY  TIMES  • 

300 

37.1 

160 

40 . 9 

33 

33.9 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE  • 

120 

14.9 

67 

17.2 

18 

18 . 6 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

71 

18.1 

17 

17.0 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

154 

39.4 

31 

31.9 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


SURVEY  REGION 


MIDLANDS  NORTH-WEST  NORTH-EAST  SCOTLAND 


LONDON 

CGLC) 


NORTH 


OOO 

%  OOO 

%  OOO 

%  OOO 

% 

OOO 

% 

237 

200 

171 

169 

196 

104 

80 

75 

60 

126 

20 

19.0 

16 

20.5 

16 

21 . 7 

20 

33.0 

15 

12. 3 

24 

23 . 3 

20 

24 . 8 

14 

18 . 4 

8 

13.2 

30 

23.9 

20 

19.4 

9 

11 . 4 

13 

16.7 

3 

5.7 

14 

lO  .  7 

26 

25.1 

27 

33 . 3 

16 

21 . 1 

6 

9.5 

43 

33 . 7 

18 

17.7 

12 

15. 1 

lO 

13.4 

8 

12.7 

32 

25 . 5 

6 

5.6 

9 

11.8 

6 

8.3 

1 

2.2 

13 

10.2 

- 

- 

2 

2.4 

- 

- 

- 

- 

3 

2.6 

20 

18 . 8 

9 

11 . 8 

17 

22.2 

6 

lO.  3 

15 

11 . 7 

lO 

9.7 

6 

8.0 

7 

9 . 8 

3 

4.3 

38 

30.4 

1 

.7 

1 

.8 

1 

1 . 2 

- 

- 

22 

17.4 

1 

.6 

1 

1.7 

1 

1.2 

- 

.4 

37 

29.1 

16 

15 . 5 

12 

14 . 5 

9 

11 . 4 

4 

6 . 7 

13 

lO  .  5 

lO 

10.0 

5 

6.6 

13 

17.2 

7 

11  .  O 

30 

24  .  O 

38 

36.4 

33 

41 . 6 

21 

28.2 

24 

40.4 

32 

25 . 2 

24 

23  .  O 

lO 

12 . 4 

15 

19 . 7 

4 

7.0 

20 

15.9 

19 

18 . 1 

lO 

13  .  O 

12 

16.2 

3 

4.7 

7 

5.9 

15 

14  .  O 

16 

19 . 9 

9 

12.5 

6 

10.6 

26 

20 . 7 

35 

33.4 

25 

30.9 

25 

33.2 

22 

36.8 

62 

48.8 

lO 

9 . 4 

6 

7.2 

12 

16. 5 

7 

11.0 

30 

23 . 6 

14 

13 . 1 

13 

16.1 

11 

14.2 

6 

9.4 

22 

17 . 3 

34 

32.8 

23 

29.4 

29 

38 . 6 

23 

38 . 8 

52 

41 . 6 

TABLE  5 


ALL  BUSINESSMEN 


TOTAL 


LONDON  + 

SOUTH-WEST 

SOUTH-EAST 

+ 

(INC .GLC) 

WALES 

OOO 

%  OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

1786 

780 

229 

EST . POPULAT I ON ( OOO ’ S ) 

808 

392 

98 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6 . 8 

26 

6.7 

8 

8.7 

THE  ACCOUNTANT 

31 

3 . 8 

18 

4. 5 

4 

4.0 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

26 

6.6 

4 

4.5 

BUSINESS  WEEK 

17 

2.2 

9 

2.4 

1 

1 . 5 

CAMPAIGN 

20 

2.4 

17 

4. 3 

1 

.6 

COMPUTER  WEEKLY 

40 

5.0 

21 

5.3 

4 

4.2 

COMPUTING 

36 

4 . 4 

15 

3.8 

6 

5 . 9 

COUNTRY  LIFE 

71 

8 . 8 

41 

10.6 

lO 

10.3 

THE  ECONOMIST 

79 

9.8 

51 

12.9 

7 

6 . 8 

THE  ENGINEER 

87 

10.7 

37 

9.5 

8 

8.3 

ENGINEERING  TODAY 

44 

5.4 

21 

5.3 

7 

7.0 

INVESTORS  CHRONICLE 

42 

5.2 

25 

6.5 

6 

5.7 

MARKETFACT 

12 

1 . 5 

8 

2.1 

- 

.  3 

MARKETING  WEEK 

16 

2.0 

lO 

2.4 

1 

.  6 

NEW  SCIENTIST 

56 

7.0 

36 

9.1 

7 

7.0 

NEW  STATESMAN 

26 

3.2 

17 

4.3 

2 

2.4 

NEWSWEEK 

21 

2.6 

16 

4.0 

1 

.  5 

PUNCH 

55 

6 . 8 

31 

8.0 

6 

6.6 

RADIO  TIMES 

275 

34 . 1 

139 

35 . 4 

40 

40 . 5 

TRADE  AND  INDUSTRY 

35 

4.3 

15 

3.9 

3 

2.8 

TV  TIMES 

211 

26.1 

lOl 

25.8 

31 

31.6 

TIME 

33 

4.1 

20 

5.2 

4 

3 . 8 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 . 4 

9 

2 . 4 

1 

.  6 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

50 

12.7 

12 

12. 3 

PRIVATE  EYE 

58 

7.2 

38 

9.8 

4 

4 . 3 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


SURVEY  REGION 


MIDLANDS  NORTH-WEST  NORTH-EAST  SCOTLAND  LONDON 


OOO 

%  OOO 

%  OOO 

%  OOO 

% 

OOO 

237 

200 

171 

169 

196 

104 

80 

75 

60 

126 

4 

4.0 

6 

7. 3 

6 

8.0 

4 

6.7 

13 

lO. 

3 

2.9 

1 

1 . 4 

3 

3 . 7 

2 

3 . 3 

8 

6. 

4 

3.7 

4 

5.3 

4 

5.5 

4 

6.1 

12 

9. 

1 

1  .  O 

2 

2.8 

2 

2.7 

1 

2.1 

6 

4. 

1 

.9 

- 

.  3 

- 

.  4 

1 

1.7 

lO 

7. 

5 

4.6 

6 

7. 3 

3 

4.4 

2 

2.7 

5 

4  . 

7 

6.6 

4 

5.4 

3 

3.6 

1 

1.9 

3 

2  . 

7 

7.0 

3 

3 . 5 

5 

7. 1 

4 

7.3 

15 

12. 

6 

5.9 

6 

7 . 5 

7 

9.0 

3 

5.0 

24 

19. 

20 

18.9 

6 

7.6 

lO 

13 . 5 

6 

9.4 

9 

7. 

9 

8.5 

2 

2.2 

4 

4.7 

2 

3.7 

5 

4. 

4 

3.4 

2 

2.6 

2 

3.1 

3 

4.6 

13 

lO. 

1 

1.4 

- 

- 

2 

2.4 

- 

.8 

3 

2. 

1 

.8 

1 

1 . 6 

3 

4.0 

1 

2.2 

3 

2. 

5 

4.3 

6 

7.8 

3 

3 . 4 

- 

.  8 

lO 

8  . 

2 

2.0 

2 

1.9 

2 

2.2 

1 

2.2 

8 

6. 

3 

2.5 

2 

2.0 

- 

.  3 

- 

.  4 

7 

5. 

5 

4.8 

4 

5 . 2 

4 

6.0 

4 

5.9 

lO 

8. 

34 

33.0 

23 

29.1 

25 

33.9 

14 

23.7 

44 

35. 

2 

2.4 

3 

3.8 

8 

10.1 

4 

6.4 

3 

2. 

28 

27.3 

20 

24.8 

22 

29.6 

9 

14.2 

33 

26. 

2 

1 .9 

2 

2.4 

2 

3.1 

3 

4.7 

8 

6. 

- 

- 

1 

1 . 5 

- 

.  4 

- 

.  3 

5 

4 

17 

16.6 

lO 

13 . 1 

13 

17.3 

5 

8.2 

lO 

8 

4 

4.0 

5 

5.7 

3 

4 . 4 

4 

6.4 

15 

11 

% 

3 

1 

3 

5 

7 

1 

5 

1 

O 

2 

O 

O 

1 

6 

O 

2 

4 

O 

2 

6 

4 

6 

3 

O 

5 


TABLE  6 


ALL  BUSINESSMEN 


SURVEY  REGION 


TOTAL 


LONDON  + 

SOUTH-WEST 

MIDLANDS 

NORTH-WEST 

NORTH-EAST 

SCOTLAND 

LONDON 

SOUTH-EAST 

+ 

+ 

(GLC) 

(INC.GLC) 

WALES 

NORTH 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

780 

229 

237 

200 

171 

169 

196 

EST . POPUL AT I ON ( OOO • S ) 

808 

392 

98 

104 

80 

75 

60 

126 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8  .  O 

33 

8.4 

lO 

10.1 

8 

8.1 

4 

5.0 

7 

9.5 

3 

4 . 5 

12 

9 

BUSINESS  EQUIPMENT  DIGEST 

49 

6  .  O 

24 

6.0 

6 

6.4 

7 

6.5 

4 

5.0 

5 

6.7 

3 

4 . 6 

5 

3 

BUSINESS  SYST.+EQUIP. 

67 

8.2 

31 

7.9 

7 

7.6 

8 

7.9 

5 

5.7 

11 

14 . 8 

4 

7.2 

12 

9 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

21 

5. 3 

7 

7 . 1 

6 

5 . 7 

2 

2.0 

3 

3 . 6 

1 

1 . 4 

4 

3 

CHIEF  EXECUTIVE 

24 

3.0 

16 

4 . 1 

2 

2.0 

1 

1.4 

1 

1 . 3 

1 

1  .  O 

3 

5.3 

4 

3 

COMPUTER  MANAGEMENT 

35 

4 . 4 

17 

4 . 4 

5 

4 . 8 

5 

5.2 

3 

4. 3 

3 

3 . 6 

2 

3 . 4 

5 

4 

DIRECTOR 

53 

6 . 6 

34 

8.6 

4 

4.0 

7 

6.6 

2 

3 . 1 

3 

4 . 6 

3 

5. 1 

13 

lO 

ENGINEERING 

105 

13.0 

49 

12.5 

13 

13 . 1 

17 

16.8 

lO 

11.9 

12 

16.6 

4 

6.1 

14 

11 

ENGINEER  S  DIGEST 

46 

5.6 

22 

5.6 

4 

4 . 6 

8 

8  .  O 

6 

7.3 

3 

4 . 2 

2 

3.4 

3 

2 

EXPORT  DIRECTION 

22 

2 . 8 

13 

3.2 

2 

2.5 

1 

.  8 

3 

4. 1 

1 

1  .  O 

2 

4.0 

6 

4 

EXPORT  TIMES 

32 

4.0 

16 

4.2 

3 

3.2 

3 

3 . 3 

3 

3 . 4 

5 

6.2 

2 

3 . 4 

6 

5 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

25 

6 . 4 

6 

6.2 

8 

8.2 

6 

7.1 

4 

5 . 8 

4 

7. 3 

4 

3 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

24 

6.2 

2 

1.6 

5 

4.9 

4 

5.2 

6 

7.5 

5 

7.7 

3 

2 

HIGH  LIFE 

71 

8.8 

42 

10.7 

7 

7 . 1 

3 

2.5 

7 

8.5 

4 

5 . 1 

9 

15. 5 

15 

12 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

37 

9 . 4 

8 

8  .  O 

8 

8.0 

5 

5.6 

4 

5.4 

2 

4 . 1 

14 

11 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

24 

6 . 1 

5 

5.4 

12 

11 . 2 

4 

4.6 

8 

11 . 1 

2 

3 . 7 

6 

5 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

11 

2.9 

3 

3.2 

7 

6.3 

2 

2.2 

3 

3 . 5 

1 

1 . 3 

4 

2 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

6 

1 . 6 

1 

1 . 1 

2 

1 . 5 

1 

1.2 

1 

.  9 

- 

.  8 

2 

1 

MANAGEMENT  ACCOUNTING 

45 

5.5 

17 

4.3 

7 

7 . 2 

7 

6.8 

4 

4.5 

7 

9.9 

3 

4 . 3 

6 

4 

MANAGEMENT  TODAY 

143 

17.7 

72 

18 . 4 

12 

12.1 

22 

21 . 5 

13 

16.2 

14 

18 . 3 

lO 

16.8 

24 

19 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  7 


% 

5 

8 

1 

4 

5 

1 

6 

2 

2 

6 

1 

O 

6 

3 

3 

1 

8 

8 

9 

4 


ALL  BUSINESSMEN 


TOTAL 


LONDON  + 
SOUTH-EAST 
(INC.GLC) 

SOUTH-WEST 

+ 

WALES 

UNWEIGHTED  SAMPLE 

EST . POPUL AT I ON ( OOO • S ) 

OOO 

1786 

808 

% 

OOO 

780 

392 

% 

OOO 

229 

98 

% 

MONTHLY  MAGAZINES(CONT. ) 

MARKETING 

42 

5.2 

25 

6.5 

4 

3.8 

MECH.  ENGINEERING  NEWS 

89 

11.0 

45 

11.4 

11 

11 . 5 

MODERN  PURCHASING 

17 

2.0 

6 

1.4 

4 

3.7 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

48 

12 . 3 

12 

12.4 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

26 

6.6 

6 

6.0 

OFFICE  EQUIPMENT  NEWS 

99 

12.3 

49 

12.4 

11 

11.0 

PERSONNEL  MANAGEMENT 

52 

6.5 

24 

6.1 

4 

4.6 

PURCHASING  AND  SUPPLY 

22 

2.7 

lO 

2.6 

4 

3.9 

PRODUCTION  EQUIP.  DIGEST 

53 

6 . 5 

22 

5.7 

5 

5.2 

PROF.  ADMINISTRATION 

16 

1.9 

8 

2.1 

1 

.8 

READER'S  DIGEST 

271 

33 . 5 

126 

32.2 

28 

29.0 

WHAT’S  NEW 

53 

6.6 

26 

6.5 

8 

8 . 5 

VISION 

18 

2.2 

9 

2.3 

3 

2.8 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

24 

6.2 

4 

3.6 

HARVARD  BUS.  REVIEW 

28 

3.4 

16 

4.0 

3 

3.2 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

25 

6.4 

6 

6.4 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


SURVEY  REGION 


MIDLANDS 

NORTH-WEST 

NORTH-EAST 

+ 

NORTH 

OOO  % 

OOO  % 

OOO  % 

237 

200 

171 

104 

80 

75 

4 

3.8 

4 

4.9 

3 

4.1 

14 

13.1 

8 

9.6 

9 

11.7 

3 

2.7 

1 

1 . 8 

2 

2.8 

12 

11.9 

4 

5.6 

8 

10.9 

lO 

10.1 

6 

7.6 

8 

10.6 

9 

9.0 

lO 

12.2 

14 

18 . 4 

lO 

9.8 

4 

4.8 

8 

10.7 

1 

.9 

1 

1.0 

5 

6.1 

13 

12.4 

6 

7.1 

4 

5.3 

2 

2.1 

1 

1 . 5 

1 

1 . 3 

41 

39.3 

29 

36.5 

24 

32.1 

6 

5.5 

3 

3.4 

8 

10.3 

2 

1.9 

1 

1 . 5 

1 

.9 

4 

3.8 

4 

5.4 

3 

4 . 4 

2 

1.6 

3 

4.0 

2 

3.2 

4 

4.0 

4 

5.2 

6 

7.8 

SCOTLAND  LONDON 

(GLC) 


OOO 

% 

OOO 

% 

169 

196 

60 

126 

2 

3.0 

7 

5.5 

3 

5.1 

13 

10.3 

1 

1 . 6 

1 

.9 

6 

10.3 

11 

8.7 

5 

8 . 8 

9 

6.9 

7 

12.0 

18 

14 . 6 

2 

2.9 

5 

3.9 

1 

2.4 

4 

2.8 

3 

4.6 

4 

2.8 

2 

3.8 

2 

1.6 

22 

36.7 

36 

28.9 

3 

5.5 

5 

3.7 

2 

3.1 

1 

.9 

3 

4.6 

11 

9.0 

2 

2.5 

7 

5.6 

2 

2.7 

9 

7.4 

TABLE  8 


INCOME 


TABLES  9  -  20  :  INCOME 
Readership  by  gross  annual  income 
Readership  by  gross  annual  income  versus  company  car  ownership 


Gross  Annual  Income 

Six  income  groups  are  shown.  The  definition  of  income  is  ‘your  gross 
annual  income  (before  tax)  from  employment,  including  money  bonuses’. 
The  full  breakdown,  from  which  the  analysis  groups  are  derived,  is  as 
follows:  — 


Less  than  2,500 
£2,500  -  £2,999 
£3,000  -  £3,999 
£4,000  -  £4,999 
£5,000  -  £5,999 


£6,000  -  £6,999  £1 1,000  -  £1 1,999 

£7,000  -  £7,999  £12,000  -  £14,999 

£8,000  —  £8,999  £15,000  or  more 

£9,000  -  £9,999  Refused 

£10,000 -£10,999 


Company  Car  Ownership 

‘With  company  car’  is  defined  as  one  or  more  cars  in  household  wholly 
company  owned. 

Refused  Income 

A  profile  analysis  of  informants  who  refused  to  state  their  gross  annual 
income  is  given  in  Appendix  D. 


ALL  BUSINESSMEN 


TOTAL 


3.999 
OR  UNDER 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

40 

EST. POPULATION (OOO’S) 

808 

21 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20.1 

4 

20.2 

DAILY  MAIL  * 

173 

21.5 

4 

17.8 

DAILY  MIRROR 

102 

12.7 

4 

16.9 

THE 

DAILY  TELEGRAPH  * 

250 

31  .O 

4 

16.6 

FINANCIAL  TIMES 

153 

18.9 

1 

6.6 

THE  GUARDIAN 

67 

8.2 

2 

7.2 

INT  . 

.  HERALD  TRIBUNE 

7 

.9 

- 

- 

THE  SUN 

116 

14 . 4 

6 

29 . 3 

THE  TIMES 

109 

13 . 5 

2 

9.3 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

41 

5.0 

2 

8.2 

LONDON  EVENING  STANDARD 

66 

8. 1 

2 

7.8 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

12.3 

4 

17.9 

THE  OBSERVER 

122 

15.1 

4 

18.4 

SUNDAY  EXPRESS 

272 

33 . 6 

7 

30 . 7 

SUNDAY  MIRROR 

124 

15 . 4 

5 

22.3 

SUNDAY  PEOPLE  * 

95 

11 . 8 

5 

21.6 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

5 

24 . 6 

THE  SUNDAY  TIMES  * 

300 

37.1 

8 

37 . 6 

COLOUR  SUPPLEMENTS 

OBSERVER 

COLOUR 

MAGAZINE  * 

120 

14.9 

3 

14.6 

TELEGRAPH 

SUNDAY 

MAGAZINE 

130 

16.1 

6 

28.0 

THE  SUNDAY 

TIMES 

MAGAZINE 

295 

36.5 

8 

36.5 

»PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GROSS  ANNUAL  INCOME  (POUNDS  STERLING) 


4,000 

5.000 

6.000 

7.000 

10.000 

REFUSED 

TO 

TO 

TO 

TO 

OR 

INCOME 

4.999 

5.999 

6.999 

9.999 

MORE 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO  % 

% 

133 

272 

258 

495 

295 

277 

75 

128 

122 

205 

122 

127 

20 

27.5 

27 

21 . 4 

25 

20.7 

39 

19 . 2 

19 

15.9 

20.0 

21 

28.5 

25 

19 . 8 

26 

21  .  O 

50 

24 . 4 

25 

20.8 

15.5 

15 

19.9 

20 

16.0 

17 

13 . 8 

28 

13.5 

6 

4.9 

10.1 

13 

16.9 

35 

27.6 

34 

28.1 

71 

34.6 

49 

40.1 

32.9 

3 

4.3 

11 

8.2 

21 

17. 1 

47 

23.1 

41 

33.6 

20.7 

6 

8.6 

12 

9.5 

lO 

8.0 

18 

9.0 

lO 

8.5 

6.2 

1 

1 .  O 

- 

.  3 

1 

.6 

1 

.  5 

4 

3 . 4 

.  3 

16 

21.4 

25 

19 . 5 

21 

17.4 

25 

12. 3 

12 

9.7 

8 . 4 

3 

4.0 

7 

5.3 

14 

11 . 3 

31 

15  .  O 

34 

27.7 

14 . 8 

2 

2.6 

3 

2.0 

6 

4 . 9 

12 

5 . 9 

12 

9. 5 

3 . 8 

2 

2.7 

9 

6.8 

5 

3.9 

19 

9.5 

21 

17.0 

5 . 5 

17 

22.6 

23 

18 . 1 

21 

17.2 

16 

7.6 

9 

7.6 

6.6 

9 

12.7 

14 

10.8 

18 

15.0 

35 

17.0 

26 

21 . 2 

11 . 3 

22 

29.4 

36 

27 . 8 

43 

35.2 

72 

35  .  O 

44 

36.1 

38 . 1 

23 

30.6 

24 

18 . 4 

21 

16.9 

26 

12.6 

lO 

7.9 

12.4 

17 

23.2 

19 

15.1 

20 

16.7 

16 

8.0 

7 

6.0 

7.6 

5 

7.3 

24 

19  .  O 

17 

13.8 

36 

17.7 

31 

25.7 

14 . 9 

14 

19.2 

34 

26.5 

42 

34 . 8 

79 

38.5 

60 

49.4 

46 . 3 

9 

11.9 

15 

11.4 

19 

15 . 6 

38 

18 . 3 

21 

17 . 1 

11 . 6 

6 

8.1 

22 

17. 3 

16 

12.9 

33 

16.0 

30 

24.3 

13 . 3 

16 

21.0 

36 

28.2 

39 

32.0 

81 

39.7 

58 

47.3 

43 . 2 

TABLE  9 


ALL  BUSINESSMEN 


TOTAL 


3.999 
OR  UNDER 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

40 

EST . POPUL AT I ON ( OOO • S ) 

808 

21 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

1 

3 . 1 

THE  ACCOUNTANT 

31 

3.8 

1 

3 . 1 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

1 

3 . 1 

BUSINESS  WEEK 

17 

2.2 

- 

- 

CAMPAIGN 

20 

2.4 

- 

- 

COMPUTER  WEEKLY 

40 

5  .  O 

1 

3.4 

COMPUTING 

36 

4.4 

- 

1 .7 

COUNTRY  LIFE 

71 

8.8 

1 

6.0 

THE  ECONOMIST 

79 

9 . 8 

1.9 

THE  ENGINEER 

87 

10.7 

2 

9.2 

ENGINEERING  TODAY 

44 

5 . 4 

1 

4 . 1 

INVESTORS  CHRONICLE 

42 

5.2 

1 

3.7 

MARKETFACT 

12 

1 . 5 

- 

- 

MARKETING  WEEK 

16 

2.0 

_ 

- 

NEW  SCIENTIST 

56 

7.0 

1 

3.4 

NEW  STATESMAN 

26 

3.2 

2 

8.0 

NEWSWEEK 

21 

2.6 

1 

3.7 

PUNCH 

55 

6 . 8 

3 

12.6 

RADIO  TIMES 

275 

34 . 1 

9 

42.7 

TRADE  AND  INDUSTRY 

35 

4. 3 

1 

4.0 

TV  TIMES 

211 

26.1 

9 

42.9 

TIME 

33 

4 . 1 

1 

3 . 5 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

11 

1 . 4 

- 

- 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

2 

7.4 

PRIVATE  EYE 

58 

7.2 

2 

8  .  O 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GROSS  ANNUAL  INCOME  (POUNDS  STERLING) 


4.000 

5,000 

6.000 

7,000 

lO . OOO 

REFUSEI 

TO 

TO 

TO 

TO 

OR 

INCOME 

4,999 

5.999 

6.999 

9.999 

MORE 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO  % 

% 

133 

272 

258 

495 

295 

2.-7^ 

75 

128 

122 

205 

122 

127 

2 

2.1 

7 

5.2 

7 

6. 1 

16 

7.8 

15 

12.3 

5.2 

1 

1.0 

2 

1.6 

4 

3 . 1 

11 

5.4 

8 

6.8 

3.2 

2 

3 . 1 

4 

3.0 

8 

6.6 

13 

6.4 

12 

9.9 

4.7 

- 

- 

1 

.7 

2 

1 . 4 

4 

2.0 

8 

6.3 

2.2 

1 

1 . 3 

- 

.  3 

1 

.9 

7 

3.5 

7 

6.1 

2.2 

4 

5.1 

7 

5.4 

6 

5.0 

16 

7.6 

5 

4.5 

1 . 4 

1 

1 .7 

6 

4.5 

5 

4.3 

16 

7.7 

3 

2.8 

2. 5 

8 

10.6 

12 

9.2 

6 

5 . 2 

19 

9. 3 

11 

9.2 

lO  .  5 

2 

2.7 

8 

5.9 

13 

10.8 

28 

13.9 

22 

18.3 

3.9 

lO 

13.3 

17 

13 . 4 

15 

12.4 

20 

9.6 

11 

9.1 

8.5 

3 

4.5 

8 

6.1 

7 

5.8 

13 

6.5 

7 

5.5 

2.9 

1 

1 . 5 

2 

1.2 

5 

3.8 

11 

5.6 

15 

12. 3 

4.9 

- 

- 

- 

.  3 

- 

.  3 

7 

3.5 

3 

2.2 

1.4 

- 

- 

2 

1 .7 

3 

2.4 

4 

2.1 

5 

4.4 

1 . 5 

7 

9.0 

8 

6.2 

12 

10.1 

16 

7 . 6 

7 

5.8 

4.8 

4 

5.6 

1 

.  4 

4 

3 . 5 

8 

3.9 

5 

4.2 

1 . 4 

- 

.6 

1 

.  6 

1 

1.0 

9 

4.5 

7 

5.8 

1.0 

5 

6.1 

5 

4.2 

7 

6.1 

17 

8.4 

12 

9.6 

4 . 4 

25 

32.9 

41 

32 . 2 

42 

34.6 

68 

33.3 

44 

36.0 

33 . 6 

2 

3.3 

5 

3.7 

3 

2.3 

13 

6.1 

5 

4.2 

5.1 

25 

33 . 5 

30 

23.5 

32 

26.5 

51 

25.0 

28 

22.6 

25.8 

2 

3.1 

4 

3.0 

2 

1.9 

9 

4.5 

lO 

8.4 

3.2 

- 

.  5 

1 

.4 

1 

.9 

4 

1.9 

5 

3 . 9 

.  7 

13 

17.1 

20 

15. 3 

19 

15.4 

27 

13. 3 

14 

11.2 

9.7 

5 

7.0 

7 

5.3 

6 

5.2 

17 

8.2 

14 

11.7 

5.7 

TABLE  lO 


ALL  BUSINESSMEN 


TOTAL 


3.999 
OR  UNDER 


UNWEIGHTED  SAMPLE 

EST . POPULATION (OOO ’ S) 

OOO 

1786 

808 

% 

OOO 

40 

21 

% 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8  .  O 

1 

4.3 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

- 

- 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

1 

4.1 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

- 

1 . 6 

CHIEF  EXECUTIVE 

24 

3.0 

- 

COMPUTER  MANAGEMENT 

35 

4 . 4 

1 

4.5 

DIRECTOR 

53 

6.6 

1 

2.8 

ENGINEERING 

105 

13  .  O 

2 

9.4 

ENGINEER’S  DIGEST 

46 

5.6 

1 

4  .  O 

EXPORT  DIRECTION 

22 

2.8 

EXPORT  TIMES 

32 

4  .  O 

_ 

- 

FACTORY  EQUIPMENT  NEWS 

54 

6 . 7 

- 

1.9 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5 . 6 

2 

7. 5 

HIGH  LIFE 

71 

8 . 8 

- 

- 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

- 

1.9 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

2 

7. 1 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

1 

3.4 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

- 

- 

MANAGEMENT  ACCOUNTING 

45 

5.5 

2 

7.1 

MANAGEMENT  TODAY 

143 

17 . 7 

1 

4. 1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GROSS  ANNUAL  INCOME  (POUNDS  STERLING) 


4.000 

5.000 

6.000 

7.000 

10.000 

REFUSED 

TO 

TO 

TO 

TO 

OR 

INCOME 

4.999 

5 . 999 

6.999 

9.999 

MORE 

OOO  % 

OOO 

%  OOO 

%  OOO 

%  OOO  % 

% 

133 

272 

258 

495 

295 

277 

75 

128 

122 

205 

122 

127 

4 

4 . 8 

6 

4.5 

lO 

7.8 

19 

9.1 

12 

10.0 

9.9 

3 

4.1 

7 

5.8 

8 

6.6 

15 

7.1 

8 

6.9 

4 . 8 

6 

8.0 

11 

8.6 

lO 

8.4 

15 

7.3 

14 

11.9 

6.5 

4 

5. 3 

5 

3.9 

9 

7.0 

8 

4 . 1 

5 

4.3 

4 . 8 

2 

2. 5 

2 

1.6 

2 

1 . 6 

7 

3 . 2 

7 

5 . 4 

4 . 2 

2 

2.8 

3 

2.6 

5 

4 . 4 

13 

6. 5 

5 

4.0 

3 . 1 

- 

- 

6 

4 . 4 

5 

4.0 

12 

5.7 

19 

16.0 

7 . 2 

13 

17 . 4 

24 

19.1 

15 

12 . 4 

28 

13.5 

11 

8.6 

8.8 

6 

7.7 

13 

9.9 

7 

5.8 

8 

4. 1 

6 

5. 3 

2 . 6 

1 

1.7 

3 

2.6 

2 

1 . 8 

6 

3.0 

7 

5.6 

1 . 9 

2 

2.3 

4 

3 . 3 

4 

3.0 

lO 

4 . 9 

8 

6.2 

3 . 8 

4 

5.7 

13 

10.2 

8 

6.7 

14 

6.8 

8 

6.2 

5 . 2 

4 

5.0 

13 

9.9 

6 

5.1 

13 

6.2 

4 

3.5 

3 . 3 

- 

.  4 

6 

5.0 

8 

6.2 

19 

9.4 

25 

20.8 

8.9 

2 

3 . 2 

lO 

7.6 

lO 

8 . 1 

17 

8 . 5 

15 

12.0 

6.8 

3 

3.8 

11 

8.9 

lO 

8.4 

14 

6.9 

5 

3 . 9 

6.8 

2 

2.5 

3 

2. 3 

5 

4 . 4 

4 

1.7 

7 

5.8 

2.9 

- 

.  5 

1 

.  5 

1 

.6 

3 

1 . 5 

3 

2.8 

1 . 5 

5 

6.1 

7 

5.7 

9 

7.5 

11 

5.6 

5 

3 . 9 

4  .  O 

9 

12.3 

20 

15. 5 

20 

16.7 

45 

21.7 

30 

24.6 

13 . 5 

TABLE  11 


ALL  BUSINESSMEN 


TOTAL 


3.999 
OR  UNDER 


UNWEIGHTED  SAMPLE 

EST . POPULATION (OOO ’ S) 

OOO 

1786 

808 

% 

OOO 

40 

21 

% 

MONTHLY  MAGAZ I NES ( CONT . ) 

MARKETING 

42 

5.2 

- 

MECH.  ENGINEERING  NEWS 

89 

11.0 

2 

8 . 7 

MODERN  PURCHASING 

17 

2.0 

- 

- 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

4 

19 . 3 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

1 

2.8 

OFFICE  EQUIPMENT  NEWS 

99 

12.3 

1 

6.9 

PERSONNEL  MANAGEMENT 

52 

6.5 

- 

2.3 

PURCHASING  AND  SUPPLY 

22 

2.7 

- 

- 

PRODUCTION  EQUIP.  DIGEST 

53 

6 . 5 

1 

3.4 

PROF.  ADMINISTRATION 

16 

1.9 

- 

- 

READER’S  DIGEST 

271 

33.5 

9 

42.8 

WHAT’S  NEW 

53 

6.6 

1 

5.8 

VISION 

18 

2.2 

1 

4.0 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

- 

- 

HARVARD  BUS.  REVIEW 

28 

3.4 

“ 

- 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

1 

4.5 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GROSS  ANNUAL  INCOME  (POUNDS  STERLING) 


4  .  OOO 

5.000 

6.000 

7.000 

10.000 

REFUSED 

TO 

TO 

TO 

TO 

OR 

INCOME 

4.999 

5.999 

6.999 

9.999 

MORE 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO  % 

% 

133 

272 

258 

495 

295 

277 

75 

128 

122 

205 

122 

127 

2 

2.5 

7 

5.8 

4 

2.9 

12 

6.0 

9 

7 . 7 

5 . 1 

lO 

14.0 

12 

9.2 

19 

15.4 

22 

10.9 

8 

6.8 

10.4 

2 

2.0 

3 

2.4 

3 

2.7 

4 

1 . 8 

3 

2.2 

.9 

lO 

14.0 

17 

13. 3 

14 

11.2 

24 

11.8 

11 

8 . 8 

8 . 5 

6 

8.0 

8 

6.3 

9 

7.2 

17 

8.2 

12 

9. 5 

6.7 

lO 

12.8 

13 

lO  .  2 

14 

11 . 8 

26 

12 . 7 

19 

15. 5 

11 .6 

4 

6.0 

12 

9.2 

lO 

7.8 

13 

6. 3 

7 

5.5 

4 . 9 

4 

5.6 

3 

2.3 

2 

1 . 9 

5 

2.5 

4 

3.0 

2.2 

6 

8.0 

lO 

7 . 6 

9 

7. 3 

13 

6.3 

7 

6.0 

4 . 3 

2 

3.0 

3 

2.0 

2 

1.8 

3 

1 . 6 

3 

2.1 

2.1 

30 

40.8 

52 

40.4 

38 

31  .  O 

65 

31 . 8 

34 

28  .  O 

31.2 

9 

12.7 

11 

8 . 8 

9 

7.3 

13 

6.1 

5 

3 . 9 

3.9 

- 

- 

2 

1 . 8 

2 

1.6 

5 

2.3 

5 

3 . 7 

2.1 

- 

.  4 

5 

3.6 

6 

4.5 

12 

6.0 

13 

10.4 

4.6 

1 

.8 

4 

3 . 5 

7 

3 . 5 

12 

9.8 

2.2 

1 

2.0 

7 

5.7 

8 

7.0 

12 

5.8 

11 

8.6 

3.8 

TABLE  12 


ALL  BUSINESSMEN 


GROSS  ANNUAL  INCOME  V.  COMPANY  CAR  OWNERSHIP 


PART  ONE 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO’S) 


NATIONAL  DAILIES 


DAILY  EXPRESS 
DAILY  MAIL  * 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH  * 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 
THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE  • 
THE  SUNDAY  TELEGRAPH  • 
THE  SUNDAY  TIMES  * 


COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE  * 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


TOTAL 

3 , 999  OR  UNDER 
WITH 

TOTAL  COMPANY 

CAR 


ooo 

%  OOO 

%  OOO 

% 

1786 

40 

8 

808 

21 

5 

163 

20 . 1 

4 

20 . 2 

1 

13 . 5 

173 

21 . 5 

4 

17.8 

1 

14.8 

102 

12.7 

4 

16 . 9 

- 

- 

250 

31.0 

4 

16.6 

- 

- 

153 

18.9 

1 

6 . 6 

1 

18.7 

67 

8.2 

2 

7 . 2 

- 

- 

7 

.9 

- 

- 

- 

- 

116 

14 . 4 

6 

29 . 3 

2 

31  -O 

109 

13 . 5 

2 

9 . 3 

- 

- 

41 

5.0 

2 

8.2 

6.7 

66 

8.1 

2 

7 . 8 

- 

- 

99 

12.3 

4 

17.9 

2 

32.0 

122 

15 . 1 

4 

18 . 4 

- 

8 . 1 

272 

33.6 

7 

30.7 

2 

33 . 8 

124 

15.4 

5 

22.3 

1 

22.2 

95 

11.8 

5 

21.6 

2 

41 . 3 

139 

17.2 

5 

24 . 6 

1 

11 . 9 

300 

37.1 

8 

37.6 

- 

8.1 

120 

14 . 9 

3 

14 . 6 

- 

8.1 

130 

16.1 

6 

28.0 

1 

11.9 

295 

36.5 

8 

36 . 5 

- 

8.1 

4.000 

TO  4.999 

WITH 

TOTAL 

COMPANY 

CAR 

5.000  TO  5.999 
WITH 

TOTAL  COMPANY 

CAR 


6.000 

TO  6.999 

WITH 

TOTAL 

COMPANY 

CAR 

OOO 

%  OOO 

% 

133 

26 

75 

15 

20 

27.5 

4 

27.1 

21 

28.5 

5 

31.0 

15 

19.9 

2 

12.6 

13 

16.9 

3 

17.4 

3 

4.3 

- 

- 

6 

8.6 

1 

7.1 

1 

1.0 

- 

- 

16 

21.4 

3 

19.9 

3 

4.0 

1 

8  .  O 

2 

2.6 

1 

8.0 

2 

2.7 

2.7 

17 

22.6 

2 

13 . 4 

9 

12.7 

2 

12.2 

22 

29.4 

4 

27 . 1 

23 

30.6 

3 

19.0 

17 

23.2 

4 

30.7 

5 

7.3 

2 

10.6 

14 

19.2 

2 

14 . 7 

9 

11.9 

3.0 

6 

8 . 1 

2 

lO  .  6 

16 

21.0 

3 

20.0 

OOO 

%  OOO 

% 

272 

75 

128 

32 

27 

21.4 

7 

21  .  O 

25 

19.8 

5 

15.8 

20 

16.0 

3 

8.0 

35 

27.6 

11 

32.7 

11 

8.2 

2 

7.0 

12 

9.5 

1 

1.9 

- 

.  3 

- 

- 

25 

19.5 

5 

15.9 

7 

5.3 

- 

.8 

3 

2  .  O 

1 

3.8 

9 

6.8 

1 

2.7 

23 

18 . 1 

5 

16.8 

14 

10.8 

2 

5.0 

36 

27.8 

13 

39 . 7 

24 

18 . 4 

4 

12.9 

19 

15.1 

6 

19 . 6 

24 

19.0 

7 

20.4 

34 

26.5 

6 

17.9 

15 

11 . 4 

2 

6.9 

22 

17. 3 

6 

18 . 4 

36 

28.2 

6 

17.7 

OOO 

%  OOO 

% 

258 

75 

122 

34 

25 

20.7 

6 

18 . 8 

26 

21  .  O 

8 

24. 3 

17 

13 . 8 

7 

21.4 

34 

28 . 1 

7 

21.6 

21 

17.1 

8 

21 . 8 

lO 

8  .  O 

2 

6.9 

1 

.6 

- 

- 

21 

17.4 

lO 

30 . 3 

14 

11 . 3 

2 

6 . 6 

6 

4.9 

2 

5.6 

5 

3 . 9 

1 

1 . 8 

21 

17.2 

8 

22.6 

18 

15  .  O 

5 

15 . 9 

43 

35.2 

17 

48 . 4 

21 

16.9 

9 

27 . 4 

20 

16.7 

6 

18 . 4 

17 

13.8 

6 

16.5 

42 

34.8 

lO 

28.0 

19 

15.6 

5 

15. 1 

16 

12.9 

4 

11.6 

39 

32.0 

8 

24 . 4 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  13 


ALL  BUSINESSMEN 


GROSS  ANNUAL  INCOME  V.  COMPANY  CAR  OWNERSHIP 


PART  ONE 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO'S) 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT’S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


FOR  DEFINITIONS  OF  TERMS  USED 


TOTAL 


3 . 999 

OR  UNDER 

4.000 

TO  4.999 

5.000 

TO  5,999 

6.000 

TO  6.999 

WITH 

WITH 

WITH 

WITH 

TOTAL 

COMPANY 

TOTAL 

COMPANY 

TOTAL 

COMPANY 

TOTAL 

COMPANY 

CAR 

CAR 

CAR 

CAR 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

% 

1786 

40 

8 

133 

26 

272 

75 

258 

75 

808 

21 

5 

75 

15 

128 

32 

122 

34 

55 

6.8 

1 

3 . 1 

- 

6.7 

2 

2.1 

- 

- 

7 

5.2 

2 

4.7 

7 

6. 1 

1 

2.0 

31 

3.8 

1 

3 . 1 

- 

6.7 

1 

1.0 

- 

- 

2 

1.6 

1 

3 . 3 

4 

3 . 1 

- 

- 

46 

5.7 

1 

3 . 1 

- 

6.7 

2 

3.1 

- 

- 

4 

3.0 

1 

2.2 

8 

6.6 

1 

2.0 

17 

2.2 

- 

- 

- 

- 

- 

- 

- 

- 

1 

.7 

- 

2 

1 . 4 

- 

- 

20 

2.4 

- 

- 

- 

- 

1 

1 . 3 

1 

6.5 

- 

.  3 

- 

- 

1 

.  9 

1 

1.7 

40 

5.0 

1 

3 . 4 

- 

- 

4 

5 . 1 

- 

- 

7 

5.4 

- 

- 

6 

5.0 

3 

7 . 3 

36 

4 . 4 

- 

1 . 7 

- 

- 

1 

1 . 7 

- 

- 

6 

4. 5 

- 

1 . 1 

5 

4. 3 

2 

4.7 

71 

8.8 

1 

6.0 

- 

- 

8 

10.6 

3 

19.6 

12 

9.2 

5 

14.2 

6 

5.2 

1 

2.2 

79 

9.8 

- 

1 . 9 

- 

- 

2 

2.7 

- 

8 

5.9 

1 

3.7 

13 

10.8 

3 

7.3 

87 

lO  .  7 

2 

9.2 

- 

- 

lO 

13 . 3 

1 

7.5 

17 

13.4 

4 

12.3 

15 

12.4 

5 

14.2 

44 

5.4 

1 

4 . 1 

- 

- 

3 

4.5 

- 

3.0 

8 

6.1 

3 

8.2 

7 

5.8 

1 

4.1 

42 

5.2 

1 

3.7 

- 

- 

1 

1 . 5 

- 

- 

2 

1.2 

- 

.  8 

5 

3.8 

1 

1.9 

12 

1 . 5 

- 

- 

- 

- 

- 

- 

- 

- 

- 

.  3 

- 

1.0 

- 

.  3 

- 

1.0 

16 

2.0 

- 

- 

- 

- 

- 

- 

- 

- 

2 

1 . 7 

2 

5.1 

3 

2.4 

1 

3.0 

56 

7.0 

1 

3 . 4 

- 

- 

7 

9.0 

1 

5. 3 

8 

6.2 

- 

.  8 

12 

lO.  1 

- 

- 

26 

3 . 2 

2 

8.0 

- 

- 

4 

5.6 

1 

5. 3 

1 

.  4 

- 

- 

4 

3 . 5 

1 

2.3 

21 

2.6 

1 

3.7 

- 

- 

- 

.6 

- 

- 

1 

.6 

- 

- 

1 

1.0 

- 

- 

55 

6.8 

3 

12.6 

_ 

- 

5 

6.1 

2 

16. 3 

5 

4.2 

1 

3.6 

7 

6. 1 

3 

9.5 

275 

34 . 1 

9 

42.7 

3 

52.0 

25 

32.9 

7 

45.4 

41 

32.2 

8 

26.2 

42 

34 . 6 

8 

24.0 

35 

4 . 3 

1 

4  .  O 

- 

- 

2 

3 . 3 

- 

- 

5 

3.7 

1 

1 . 8 

3 

2. 3 

1 

2.4 

211 

26.1 

9 

42.9 

2 

40.0 

25 

33.5 

8 

54. 3 

30 

23 . 5 

7 

22.2 

32 

26.5 

8 

22.1 

33 

4 . 1 

1 

3.5 

- 

- 

2 

3 . 1 

1 

5.0 

4 

3.0 

2 

7.1 

2 

1.9 

1 

2 . 2 

11 

1 . 4 

- 

- 

- 

- 

- 

.  5 

- 

2.4 

1 

.  4 

- 

- 

1 

.9 

- 

- 

107 

13 . 3 

2 

7 . 4 

- 

- 

13 

17.1 

3 

19.5 

20 

15 . 3 

6 

17.3 

19 

15.4 

7 

20.2 

58 

7.2 

2 

8.0 

- 

- 

5 

7  .  O 

2 

15.0 

7 

5.3 

1 

2.8 

6 

5.2 

2 

6.6 

SEE  APPENDIX  E 


TABLE  14 


ALL  BUSINESSMEN 


GROSS  ANNUAL  INCOME  V.  COMPANY  CAR  OWNERSHIP  -  PART  ONE 


UNWEIGHTED  SAMPLE 
EST . POPULATION ( OOO ' S  D 


MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER'S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


TOTAL 


OOO 

% 

1786 

808 

65 

8.0 

49 

6.0 

67 

8.2 

39 

4 . 8 

24 

3  .  O 

35 

4 . 4 

53 

6.6 

105 

13  .  O 

46 

5.6 

22 

2.8 

32 

4.0 

54 

6.7 

45 

5.6 

71 

8.8 

64 

7 . 9 

55 

6 . 8 

26 

3 . 3 

11 

1 . 3 

45 

5 . 5 

143 

17.7 

3 . 999  OR  UNDER 


TOTAL 

OOO  % 

40 

21 


1  4.3 

1  4.1 

1.6 


1  4.5 

1  2.8 

2  9.4 

1  4.0 


1.9 
2  7.5 

1.9 

2  7.1 

1  3.4 

2  7.1 

1  4.1 


WITH 

COMPANY 

CAR 

OOO  % 

8 

5 


6.7 


6.7 


1  11.9 

6.7 


1  13.0 


6.7 


4.000  TO  4.999 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

133 

26 

75 

15 

4 

4.8 

- 

- 

3 

4 . 1 

- 

- 

6 

8.0 

2 

15. 3 

4 

5.3 

1 

8 . 5 

2 

2.5 

1 

8.9 

2 

2 . 8 

- 

- 

13 

17.4 

1 

5.5 

6 

7.7 

- 

- 

1 

1.7 

- 

- 

2 

2. 3 

- 

2.0 

4 

5.7 

2 

12.0 

4 

5.0 

1 

6.5 

- 

.4 

- 

- 

2 

3 . 2 

- 

- 

3 

3 . 8 

- 

- 

2 

2. 5 

- 

- 

- 

.  5 

- 

- 

5 

6.1 

1 

6.5 

9 

12.3 

2 

13.8 

5.000  TO  5.999 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

272 

75 

128 

32 

6 

4.5 

2 

4 . 9 

7 

5.8 

1 

1 . 8 

11 

8 . 6 

5 

14.1 

5 

3.9 

- 

- 

2 

1 . 6 

- 

1 . 1 

3 

2.6 

1 

2.4 

6 

4 . 4 

2 

5 . 7 

24 

19 . 1 

6 

17 . 3 

13 

9.9 

3 

10.7 

3 

2.6 

1 

4.3 

4 

3 . 3 

1 

4.5 

13 

10.2 

4 

11 . 5 

13 

9.9 

3 

9.8 

6 

5.0 

3 

9.0 

lO 

7.6 

4 

11.6 

11 

8.9 

4 

13.7 

3 

2.3 

2 

4 . 7 

1 

.  5 

- 

- 

7 

5.7 

3 

8.9 

20 

15 . 5 

5 

14 . 4 

6 . OOO  TO  6 , 999 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

258 

75 

122 

34 

lO 

7 . 8 

2 

4 . 8 

8 

6 . 6 

2 

6.3 

lO 

8 . 4 

2 

6.1 

9 

7.0 

2 

6.9 

2 

1 . 6 

- 

1 . 4 

5 

4.4 

1 

3 . 7 

5 

4.0 

2 

5.0 

15 

12.4 

4 

12.4 

7 

5.8 

2 

5.2 

2 

1 . 8 

1 

1 . 8 

4 

3.0 

1 

1 . 8 

8 

6.7 

4 

12.2 

6 

5. 1 

1 

1 . 7 

8 

6.2 

3 

8 . 9 

lO 

8 . 1 

4 

12. 1 

lO 

8 . 4 

4 

11 . 3 

5 

4.4 

3 

7. 3 

1 

.  6 

- 

- 

9 

7.5 

2 

6.4 

20 

16.7 

4 

10.8 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  15 


ALL  BUSINESSMEN 


GROSS  ANNUAL  INCOME  V.  COMPANY  CAR  OWNERSHIP 


PART  ONE 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO’S) 


MONTHLY  MAGAZINES(CONT. ) 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER’S  DIGEST 
WHAT’S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


TOTAL 


3.999 

OR  UNDER 

WITH 

TOTAL 

COMPANY 

CAR 

4.000  TO  4,999 
WITH 

TOTAL  COMPANY 

CAR 


5.000 

TO  5.999 

WITH 

TOTAL 

COMPANY 

CAR 

6.000  TO  6.999 
WITH 

TOTAL  COMPANY 

CAR 


OOO  %  OOO 

1786  40 

808  21 


42  5.2 

89  11.0  2 

17  2.0 

92  11.3  4 

62  7.6  1 

99  12.3  1 

52  6.5 

22  2.7 

53  6.5  1 

16  1.9 

271  33.5  9 

53  6.6  1 

18  2.2  1 


42  5.2 

28  3.4 


47  5.8  1 


% 

OOO 

8 

5 

% 

8.7 

- 

6.7 

— 

— 

— 

19 . 3 

- 

8.1 

2.8 

- 

- 

6.9 

- 

- 

2. 3 

- 

- 

- 

— 

— 

3.4 

- 

- 

_ 

42.8 

2 

40.0 

5.8 

- 

- 

4.0 

4.5 

1 

13.0 

OOO 

%  OOO 

133 

26 

75 

15 

2 

2.5 

1 

lO 

14.0 

2 

2 

2.0 

- 

lO 

14  .  O 

3 

6 

8.0 

2 

lO 

12.8 

3 

4 

6.0 

1 

4 

5.6 

- 

6 

8.0 

1 

2 

3.0 

- 

30 

40.8 

8 

9 

12.7 

1 

.  4 

1 

.8 

1 

2.0 

% 

OOO 

272 

128 

% 

9.7 

7 

5.8 

14 . 7 

12 

9.2 

3  .  O 

3 

2.4 

17 . 2 

17 

13 . 3 

10.6 

8 

6.3 

18 . 4 

13 

10.2 

4.0 

12 

9.2 

3.2 

3 

2.3 

6.2 

lO 

7 . 6 

- 

3 

2.0 

54.6 

52 

40.4 

6.5 

11 

8 . 8 

2 

1.8 

. 

5 

3.6 

2.7 

7 

5.7 

OOO 

%  OOO 

75 

258 

32 

122 

5 

14.1 

4 

4 

12 . 2 

19 

2 

6.1 

3 

6 

18.4 

14 

1 

3.0 

9 

3 

8.9 

14 

5 

14 . 2 

lO 

- 

- 

2 

3 

8.2 

9 

- 

- 

2 

14 

44.7 

38 

2 

6.7 

9 

1 

1.9 

2 

1 

4.2 

6 

4 

4 

11.4 

8 

% 

OOO 

75 

34 

% 

2.9 

2 

5.7 

15 . 4 

5 

15.6 

2.7 

1 

3.8 

11 . 2 

2 

6.5 

7 . 2 

2 

7 . 1 

11 . 8 

3 

9.9 

7.8 

3 

8 . 1 

1 . 9 

- 

- 

7. 3 

4 

11 . 3 

1 . 8 

- 

1 . 4 

31.0 

11 

30.9 

7. 3 

2 

5.9 

1.6 

1 

2.7 

4.5 

3 

9 . 6 

3 . 5 

1 . 4 

7.0 

2 

6.6 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  16 


ALL  BUSINESSMEN 


GROSS  ANNUAL  INCOME  V.  COMPANY 


TOTAL 

7,000  TO  9.999 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

495 

195 

EST . POPULATION  C  OOO ’ S ) 

808 

205 

75 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20 . 1 

39 

19.2 

16 

21 . 1 

DAILY  MAIL  • 

173 

21 . 5 

50 

24.4 

13 

17.9 

DAILY  MIRROR 

102 

12.7 

28 

13 . 5 

13 

17.3 

THE 

DAILY  TELEGRAPH  * 

250 

31  .  O 

71 

34.6 

27 

35.5 

FINANCIAL  TIMES 

153 

18.9 

47 

23 . 1 

22 

29.2 

THE  GUARDIAN 

67 

8.2 

18 

9  .  O 

5 

7.2 

INT. 

.  HERALD  TRIBUNE 

7 

.9 

1 

.  5 

1 

.9 

THE  SUN 

116 

14 . 4 

25 

12 . 3 

12 

16.6 

THE  TIMES 

109 

13 . 5 

31 

15  .  O 

lO 

14  .  O 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

12 

5.9 

4 

5.0 

LONDON  EVENING  STANDARD 

66 

8.1 

19 

9.5 

5 

6.5 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12.3 

16 

7.6 

7 

9.3 

THE  OBSERVER 

122 

15.1 

35 

17.0 

13 

17.9 

SUNDAY  EXPRESS 

272 

33.6 

72 

35  .  O 

28 

37.6 

SUNDAY  MIRROR 

124 

15.4 

26 

12.6 

13 

17.0 

SUNDAY  PEOPLE  * 

95 

11.8 

16 

8.0 

7 

9.7 

THE  SUNDAY  TELEGRAPH  • 

139 

17.2 

36 

17 . 7 

13 

17.5 

THE  SUNDAY  TIMES  • 

300 

37.1 

79 

38.5 

30 

40.2 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE  * 

120 

14.9 

38 

18.3 

14 

18 . 3 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

33 

16.0 

13 

17.4 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

81 

39.7 

33 

43.6 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


OWNERSHIP 


CONTINUED  PART  TWO 


10.000 

OR  MORE 

REFUSED 

INCOME 

WITH 

WITH 

TOTAL 

COMPANY 

TOTAL 

COMPANY 

CAR 

CAR 

OOO 

%  OOO 

% 

295 

179 

122 

73 

19 

15.9 

14 

18 . 6 

25 

20.8 

15 

21 . 1 

6 

4.9 

5 

7.3 

49 

40. 1 

34 

46.9 

41 

33 . 6 

25 

33.7 

lO 

8 . 5 

3 

4.8 

4 

3.4 

2 

2.7 

12 

9.7 

8 

11 . 5 

34 

27.7 

16 

21 . 2 

12 

9.5 

7 

9.9 

21 

17.0 

11 

15. 5 

9 

7 . 6 

7 

9 . 3 

26 

21.2 

15 

21 . 1 

44 

36. 1 

28 

38.0 

lO 

7.9 

7 

9.8 

7 

6.0 

4 

5.9 

31 

25.7 

19 

26.5 

60 

49 . 4 

39 

53 . 6 

21 

17 . 1 

12 

15.8 

30 

24.3 

18 

25.0 

58 

47.3 

36 

49.2 

OOO 

%  OOO 

% 

277 

121 

127 

55 

25 

20  .  O 

11 

19.7 

20 

15. 5 

lO 

19.0 

13 

lO  .  1 

6 

11 . 3 

42 

32.9 

23 

41 . 3 

26 

20 . 7 

18 

32.0 

8 

6.2 

2 

3.6 

- 

.  3 

- 

.6 

11 

8 . 4 

5 

9.9 

19 

14 . 8 

8 

14.4 

5 

3.8 

3 

5 . 9 

7 

5.5 

2 

3 . 8 

8 

6.6 

4 

7 . 2 

14 

11 . 3 

3 

5.7 

49 

38.1 

23 

42.4 

16 

12.4 

8 

14.4 

lO 

7 . 6 

6 

11 . 3 

19 

14.9 

lO 

17.8 

59 

46.3 

30 

55 . 3 

15 

11.6 

4 

7.0 

17 

13 . 3 

lO 

17 . 8 

55 

43.2 

28 

51.4 

TABLE  17 


ALL  BUSINESSMEN  GROSS  ANNUAL  INCOME  V.  COMPANY 

TOTAL 

7,000  TO  9.999 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

495 

195 

EST. POPULATION (OOO ‘ S) 

808 

205 

75 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

55 

6 . 8 

16 

7 . 8 

5 

6.7 

THE  ACCOUNTANT 

31 

3.8 

11 

5.4 

4 

5 . 8 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

13 

6.4 

5 

7.2 

BUSINESS  WEEK 

17 

2.2 

4 

2.0 

3 

3.4 

CAMPAIGN 

20 

2.4 

7 

3 . 5 

4 

5.3 

COMPUTER  WEEKLY 

40 

5.0 

16 

7.6 

3 

4.6 

COMPUTING 

36 

4 . 4 

16 

7.7 

3 

4.6 

COUNTRY  LIFE 

71 

8.8 

19 

9.3 

7 

9.3 

THE  ECONOMIST 

79 

9.8 

28 

13.9 

8 

11 . 3 

THE  ENGINEER 

87 

10.7 

20 

9.6 

8 

10.2 

ENGINEERING  TODAY 

44 

5 . 4 

13 

6.5 

5 

6.2 

INVESTORS  CHRONICLE 

42 

5 . 2 

11 

5 . 6 

3 

3 . 9 

MARKETFACT 

12 

1 . 5 

7 

3 . 5 

4 

5.3 

MARKETING  WEEK 

16 

2  .  O 

4 

2.1 

2 

2.9 

NEW  SCIENTIST 

56 

7.0 

16 

7.6 

3 

3.4 

NEW  STATESMAN 

26 

3.2 

8 

3.9 

1 

1.6 

NEWSWEEK 

21 

2.6 

9 

4.5 

4 

5.2 

PUNCH 

55 

6 . 8 

17 

8 . 4 

8 

lO  .  2 

RADIO  TIMES 

275 

34.1 

68 

33 . 3 

23 

31.0 

TRADE  AND  INDUSTRY 

35 

4.3 

13 

6.1 

7 

9. 3 

TV  TIMES 

211 

26.1 

51 

25.0 

19 

25. 3 

TIME 

33 

4 . 1 

9 

4 . 5 

3 

4.2 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

11 

1 .4 

4 

1 . 9 

3 

3 . 4 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

27 

13 . 3 

15 

20.6 

PRIVATE  EYE 

58 

7.2 

17 

8.2 

5 

6. 3 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


OWNERSHIP 


CONTINUED  PART  TWO 


10,000  OR  MORE 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

295 

179 

122 

73 

REFUSED  INCOME 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

277 

121 

127 

55 

15 

12.3 

7 

10.0 

8 

6.8 

3 

4.6 

12 

9.9 

7 

9.6 

8 

6. 3 

4 

5.9 

7 

6.1 

7 

9.1 

5 

4 . 5 

3 

4 . 1 

3 

2.8 

2 

2.8 

11 

9.2 

8 

11 . 1 

22 

18 . 3 

12 

16.9 

11 

9.1 

8 

11  .  O 

7 

5.5 

5 

6.7 

15 

12. 3 

8 

10.8 

3 

2.2 

2 

2.7 

5 

4.4 

5 

6.2 

7 

5.8 

1 

1 . 7 

5 

4.2 

3 

3 . 4 

7 

5.8 

5 

6.2 

12 

9.6 

6 

8 . 7 

44 

36.0 

26 

35.5 

5 

4 . 2 

3 

4 . 5 

28 

22.6 

19 

25.4 

lO 

8.4 

7 

9.5 

5 

3.9 

3 

4 . 1 

14 

11.2 

11 

15.4 

14 

11.7 

8 

11 . 4 

7 

5.2 

5 

8 . 8 

4 

3.2 

2 

4.2 

6 

4.7 

5 

8.4 

3 

2.2 

1 

1.8 

3 

2.2 

2 

3 . 8 

2 

1 . 4 

- 

.  5 

3 

2.5 

1 

2.7 

13 

lO  .  5 

8 

13 . 8 

5 

3.9 

3 

6.2 

11 

8.5 

4 

7.8 

4 

2.9 

3 

5.2 

6 

4.9 

4 

6.8 

2 

1 . 4 

- 

.  5 

2 

1 . 5 

1 

1 . 8 

6 

4 . 8 

1 

1.6 

2 

1.4 

1 

1 . 6 

1 

1.0 

1 

1  .  O 

6 

4 . 4 

2 

4 . 4 

43 

33 . 6 

19 

35.2 

7 

5. 1 

2 

3.9 

33 

25 . 8 

15 

26.5 

4 

3.2 

2 

2.8 

1 

.  7 

12 

9.7 

8 

14 . 5 

7 

5.7 

4 

6.9 

TABLE  18 


ALL  BUSINESSMEN 


GROSS  ANNUAL  INCOME  V.  COMPANY 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ’ S) 


MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER'S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


TOTAL 

7.000  TO  9.999 
WITH 

TOTAL  COMPANY 


OOO 

% 

OOO 

% 

CAR 

OOO  % 

1786 

808 

65 

8.0 

495 

205 

19 

9 . 1 

195 

75 

5 

6.6 

49 

6.0 

15 

7 . 1 

6 

8.3 

67 

8.2 

15 

7.3 

6 

7 . 6 

39 

4 . 8 

8 

4.1 

2 

3.2 

24 

3.0 

7 

3 . 2 

4 

4.8 

35 

4 . 4 

13 

6.5 

5 

6.1 

53 

6.6 

12 

5 . 7 

9 

12. 3 

105 

13  .  O 

28 

13 . 5 

11 

14.5 

46 

5 . 6 

8 

4 . 1 

3 

4 . 4 

22 

2.8 

6 

3  .  O 

4 

6.0 

32 

4.0 

lO 

4.9 

7 

9.7 

54 

6.7 

14 

6.8 

9 

12. 5 

45 

5.6 

13 

6 . 2 

2 

2.7 

71 

8 . 8 

19 

9.4 

9 

12.0 

64 

7 . 9 

17 

8.5 

6 

8.5 

55 

6 . 8 

14 

6.9 

4 

5.9 

26 

3 . 3 

4 

1.7 

2 

2 . 9 

11 

1 . 3 

3 

1 . 5 

- 

.  4 

45 

5.5 

11 

5.6 

4 

5.2 

143 

17.7 

45 

21.7 

21 

27.7 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


OWNERSHIP 


CONTINUED  PART  TWO 


10.000  OR  MORE 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

295 

179 

122 

73 

12 

10.0 

7 

10.0 

8 

6.9 

6 

7 . 9 

14 

11.9 

lO 

13.9 

5 

4.3 

3 

3 . 8 

7 

5.4 

4 

5 . 1 

5 

4  .  O 

3 

4 . 6 

19 

16.0 

14 

18 . 5 

11 

8.6 

7 

9.6 

6 

5.3 

6 

7 . 9 

7 

5.6 

6 

8 . 4 

8 

6.2 

6 

8 . 6 

8 

6.2 

7 

8 . 9 

4 

3.5 

3 

4.4 

25 

20.8 

20 

27.7 

15 

12.0 

9 

12.7 

5 

3.9 

4 

5.1 

7 

5.8 

6 

8 . 1 

3 

2.8 

3 

3 . 6 

5 

3.9 

3 

3 . 4 

30 

24 . 6 

21 

28 . 4 

REFUSED  INCOME 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

% 

277 

121 

127 

55 

13 

9.9 

8 

14.8 

6 

4.8 

3 

6.1 

8 

6.5 

4 

8.2 

6 

4 . 8 

2 

3.4 

5 

4 . 2 

4 

7.1 

4 

3 . 1 

2 

3 . 5 

9 

7 . 2 

6 

11 . 4 

11 

8 . 8 

6 

10.9 

3 

2 . 6 

1 

2. 5 

2 

1.9 

2 

4 . 1 

5 

3 . 8 

4 

6.9 

7 

5 . 2 

5 

8 . 4 

4 

3 . 3 

1 

2.0 

11 

8 . 9 

5 

9.5 

9 

6.8 

3 

6.0 

9 

6 . 8 

4 

7.0 

4 

2.9 

2 

3 . 1 

2 

1 . 5 

2 

3.4 

5 

4.0 

4 

6 . 8 

17 

13 . 5 

lO 

17.4 

TABLE  19 


ALL  BUSINESSMEN  GROSS  ANNUAL  INCOME  V.  COMPANY 

TOTAL 

7.000  TO  9,999 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

495 

195 

EST . POPULATION ( OOO ' S) 

808 

205 

75 

MONTHLY  MAGAZINES(CONT . ) 


MARKETING 

42 

5.2 

12 

6.0 

8 

11 . 1 

MECH.  ENGINEERING  NEWS 

89 

11.0 

22 

lO  .  9 

9 

11.9 

MODERN  PURCHASING 

17 

2.0 

4 

1 . 8 

3 

3.8 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

24 

11 . 8 

7 

9.4 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

17 

8 . 2 

9 

12 . 2 

OFFICE  EQUIPMENT  NEWS 

99 

12. 3 

26 

12.7 

12 

16 . 5 

PERSONNEL  MANAGEMENT 

52 

6.5 

13 

6 . 3 

5 

6.9 

PURCHASING  AND  SUPPLY 

22 

2.7 

5 

2 . 5 

3 

3 . 8 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

13 

6 . 3 

8 

10.6 

PROF.  ADMINISTRATION 

16 

1.9 

3 

1.6 

1 

1.2 

READER’S  DIGEST 

271 

33 . 5 

65 

31 . 8 

26 

34.7 

WHAT’S  NEW 

53 

6 . 6 

13 

6 . 1 

6 

8.5 

VISION 

18 

2.2 

5 

2. 3 

4 

5.6 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5 . 2 

12 

6.0 

8 

11 . 3 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

7 

3 . 5 

2 

2.9 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

12 

5 . 8 

5 

6.2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


OWNERSHIP 


CONTINUED  PART  TWO 


10.000  OR  MORE 
WITH 

TOTAL  COMPANY 

CAR 


REFUSED  INCOME 
WITH 

TOTAL  COMPANY 

CAR 


OOO 

%  OOO 

%  OOO 

%  OOO 

% 

295 

179 

277 

121 

122 

73 

127 

55 

9 

7.7 

7 

9. 3 

7 

5.1 

4 

6 . 6 

8 

6.8 

5 

6.4 

13 

10.4 

6 

lO.  1 

3 

2.2 

3 

3.6 

1 

.9 

1 

2.2 

11 

8 . 8 

5 

6.3 

11 

8 . 5 

5 

9.8 

12 

9 . 5 

9 

11.8 

9 

6.7 

6 

10.2 

19 

15 . 5 

15 

20 . 5 

15 

11 . 6 

8 

14 . 1 

7 

5.5 

6 

7.6 

6 

4 . 9 

1 

1 . 8 

4 

3.0 

3 

3.7 

3 

2.2 

3 

5 . 1 

7 

6.0 

6 

8.8 

5 

4.3 

4 

7.2 

3 

2.1 

2 

2. 5 

3 

2 . 1 

2 

2.9 

34 

28.0 

23 

31.9 

40 

31.2 

17 

31.2 

5 

3.9 

4 

5.2 

5 

3 . 9 

4 

6 . 4 

5 

3.7 

3 

4.0 

3 

2.1 

2 

3.2 

13 

10.4 

9 

12.1 

6 

4.6 

2 

4 . 4 

12 

9.8 

7 

9.1 

3 

2 . 2 

1 

2.6 

11 

8.6 

6 

CO 

5 

3.8 

4 

6.5 

TABLE  20 


smijs 


TABLES  21  -  24  ;  STATUS 


Readership  by  status  versus  income 


Status 

Status  is  defined  according  to  the  job  title  given 

1.  any  directoral  title  where  the  informant  also  holds  membership 

of  the  Board  (DIRECTORS) 

2.  any  managerial  title  (but  excluding  above)  (MANAGERS) 

3.  neither  (OTHER) 

Income 

Two  groupings  of  gross  annual  income  are  shown  ;  £6,999  or  under, 
£7,000  or  over. 


ALL  BUSINESSMEN 


TOTAL 


TOTAL 

DIRECTORS 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ’ S) 


NATIONAL  DAILIES 


DAILY  EXPRESS 
DAILY  MAIL  * 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH  * 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 
THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE  * 
THE  SUNDAY  TELEGRAPH  * 
THE  SUNDAY  TIMES  * 


COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE  • 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


OOO 

% 

OOO 

% 

1786 

252 

808 

108 

163 

20.1 

21 

19.4 

173 

21 . 5 

23 

21 . 3 

102 

12.7 

11 

9.8 

250 

31  .  O 

38 

35.4 

153 

18.9 

27 

25.3 

67 

8 . 2 

6 

5.2 

7 

.  9 

- 

- 

116 

14.4 

17 

16.0 

109 

13 . 5 

17 

15.5 

41 

5.0 

12 

11 . 3 

66 

8 . 1 

lO 

9.4 

99 

12. 3 

13 

12.2 

122 

15 . 1 

20 

18  .  O 

272 

33.6 

48 

44 . 4 

124 

15.4 

12 

11.0 

95 

11 . 8 

11 

10.0 

139 

17.2 

22 

20.6 

300 

37.1 

50 

46.2 

120 

14 . 9 

17 

15.8 

130 

16.1 

20 

18.8 

295 

36. 5 

46 

42.8 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


STATUS  V.  INCOME 


DIRECTORS 
INCOME 
6.999  OR 
UNDER 
OOO  % 

29 

12 


1  10.2 
2  15.8 

2  18.2 
2  14.0 

2  17.3 
1  6.1 

3  24.9 

1  6.7 


1  6.1 


3  21.6 

1  8.3 

3  28.5 

3  24.8 

4  32.4 

2  17.6 

4  34.4 


1  12.2 

2  17.6 

3  25.6 


DIRECTORS 
INCOME 
7.000  OR 
OVER 

OOO  % 

162 

66 


11  16.9 

16  24.4 

6  9.4 

23  35.2 

17  25.7 

4  6.4 

12  17.9 

12  18.4 


lO  14.4 
8  12.7 


8  11.8 

16  24.3 

28  43.2 

5  7.6 

6  8.8 

16  23.7 

28  42.6 


13  20.0 

14  21.7 

28  42.5 


TOTAL 

MANAGERS 


OOO  % 

655 

297 


65  22.0 

68  23.0 

42  14.0 

lOl  34.1 
71  23.9 

15  5.2 

6  1.9 

48  16.0 

39  13.3 


12  4.1 

24  8.2 


41  13.7 

49  16.6 

103  34.7 

51  17.2 

37  12.6 

54  18.2 

107  36.2 


49  16.6 

50  16.9 

108  36.5 


MANAGERS 
INCOME 
6.999  OR 
UNDER 
OOO  % 

214 

no 


30  27.1 

28  25.2 

21  19.5 

27  24.6 

16  14.6 

5  4.3 

1  . 7 

28  25.4 

5  4.1 


6  5.5 

7  6.5 


29  26.4 

19  17.3 

40  36.2 

25  22.4 

24  21.5 

16  14.4 

21  19.2 


18  16.3 

15  13.8 

22  20.4 


MANAGERS 
INCOME 
7.000  OR 
OVER 

OOO  % 

327 

136 


28  20.3 

29  21.2 

16  12.1 

58  43.1 

43  32.1 

8  6.1 

5  3.6 

15  11.4 

27  20.2 


5  3.7 

15  10.8 


8  6.0 

25  18.1 

46  34.2 

20  14.5 

9  6.5 

31  22.8 

63  46.5 


25  18.4 

28  20.6 
63  46.4 


TOTAL 

OTHERS 


OOO  % 

879 

403 


76  18.9 

82  20.4 

50  12.4 

111  27.5 

54  13.4 

45  11.3 

2  .  5 

51  12.7 

53  13.1 


16  4.0 

31  7.7 


45  11.2 

53  13.2 

121  29.9 

61  15.2 

47  11.6 

63  15.6 

142  35.3 


53  13.3 

59  14.8 

141  34.9 


TABLE  21 


ALL  BUSINESSMEN 


TOTAL 


TOTAL 

DIRECTORS 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

252 

EST. POPULATION (OOOS) 

808 

108 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

55 

6.8 

6 

5 . 1 

THE  ACCOUNTANT 

31 

3.8 

4 

4 . 1 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

6 

5.1 

BUSINESS  WEEK 

17 

2.2 

3 

3 . 1 

CAMPAIGN 

20 

2.4 

7 

6.5 

COMPUTER  WEEKLY 

40 

5.0 

2 

2.1 

COMPUTING 

36 

4 . 4 

2 

2.2 

COUNTRY  LIFE 

71 

8.8 

12 

11 . 2 

THE  ECONOMIST 

79 

9 . 8 

lO 

9.0 

THE  ENGINEER 

87 

10.7 

lO 

9 . 6 

ENGINEERING  TODAY 

44 

5.4 

7 

6.6 

INVESTORS  CHRONICLE 

42 

5.2 

9 

8.3 

MARKETFACT 

12 

1 . 5 

3 

2.9 

MARKETING  WEEK 

16 

2.0 

4 

3.6 

NEW  SCIENTIST 

56 

7.0 

2 

2.0 

NEW  STATESMAN 

26 

3.2 

1 

1 . 3 

NEWSWEEK 

21 

2.6 

3 

3 . 2 

PUNCH 

55 

6.8 

9 

7.9 

RADIO  TIMES 

275 

34.1 

41 

38  .  O 

TRADE  AND  INDUSTRY 

35 

4 . 3 

6 

5.1 

TV  TIMES 

211 

26 . 1 

32 

29.7 

TIME 

33 

4.1 

8 

6.9 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

11 

1 . 4 

1 

.  6 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

19 

17.5 

PRIVATE  EYE 

58 

7.2 

7 

6.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


STATUS  V.  INCOME 


DIRECTORS 

DIRECTORS 

TOTAL 

MANAGERS 

MANAGERS 

TOTAL 

INCOME 

INCOME 

MANAGERS 

INCOME 

INCOME 

OTHERS 

6.999  OR 

7.000  OR 

6.999  OR 

7.000  OR 

UNDER 

OVER 

UNDER 

OVER 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

29 

162 

655 

214 

327 

879 

12 

66 

297 

no 

136 

403 

- 

- 

3 

5.2 

24 

8.2 

5 

4 . 6 

16 

12. 1 

25 

6.2 

- 

- 

4 

5 . 5 

13 

4 . 3 

2 

1 .9 

8 

6.2 

13 

3 . 3 

- 

- 

4 

6.2 

21 

6.9 

5 

4  ;  2 

13 

9.7 

20 

5.0 

- 

- 

3 

5.1 

8 

2.8 

2 

1 . 5 

6 

4 . 1 

6 

1.4 

1 

6.1 

4 

6.2 

8 

2.8 

1 

1 . 2 

7 

4.9 

4 

1  .  O 

- 

- 

2 

3 . 5 

12 

3 . 9 

3 

2.4 

8 

6.0 

26 

6.6 

- 

- 

2 

2. 3 

12 

4.0 

2 

1 . 6 

9 

6.5 

21 

5.3 

1 

8.9 

4 

6. 1 

36 

12.2 

15 

14 . 0 

16 

11.8 

23 

5.7 

- 

- 

9 

13 . 5 

25 

8 . 4 

6 

5 . 7 

18 

13 . 2 

44 

11  .  O 

1 

9.7 

7 

10.6 

31 

10.6 

17 

15.5 

11 

8.0 

45 

11.2 

- 

- 

5 

7. 3 

14 

4 . 6 

6 

5.2 

6 

4 . 7 

23 

5 . 8 

- 

- 

7 

10.4 

17 

5.6 

4 

3.4 

11 

8.0 

16 

3.9 

- 

- 

3 

4. 3 

5 

1 . 8 

- 

.  3 

4 

3.1 

4 

.  9 

- 

3 

3 . 9 

8 

2 . 8 

3 

3 . 1 

5 

3 . 4 

4 

1.0 

- 

2.2 

1 

2.0 

9 

2.9 

3 

2.5 

4 

3. 1 

46 

11 . 3 

- 

- 

1 

2.2 

9 

3 . 1 

4 

3 . 3 

5 

3.4 

15 

3.7 

- 

- 

3 

4.2 

8 

2 . 6 

- 

- 

7 

5.4 

lO 

2.4 

1 

5.1 

5 

7.6 

28 

9 . 5 

9 

8.0 

17 

12.4 

18 

4.6 

5 

41  .O 

22 

33.2 

96 

32.4 

37 

33 . 5 

46 

33 . 7 

138 

34.2 

- 

- 

4 

5.6 

13 

4.4 

5 

4.3 

7 

5. 3 

16 

4 . 1 

4 

33.8 

16 

24.0 

75 

25.3 

33 

29.7 

33 

24. 3 

104 

25.8 

- 

2.1 

6 

8.6 

12 

3.9 

3 

2.8 

7 

5.4 

14 

3 . 5 

- 

- 

1 

.9 

8 

2.6 

1 

.  6 

6 

4 . 6 

3 

.  8 

1 

4.3 

13 

19.9 

48 

16 . 2 

27 

24 . 4 

17 

12.6 

40 

lO  .  O 

- 

- 

5 

6.9 

26 

8 . 6 

8 

7.2 

16 

11.7 

26 

6. 5 

TABLE  22 


ALL  BUSINESSMEN 


TOTAL 


TOTAL 

DIRECTORS 


OOO  % 


OOO  % 


UNWEIGHTED  SAMPLE  1786 

EST.POPULATION(OOO-S)  808 


252 

108 


MONTHLY  MAGAZINES 


ACCOUNTANCY 

65 

8. 

O 

9 

8. 

.  1 

BUSINESS  EQUIPMENT  DIGEST 

49 

6. 

O 

7 

6. 

.6 

BUSINESS  SYST.+EOUIP. 

67 

8. 

.  2 

16 

14  . 

.  8 

CHARTERED  MECH .  ENGINEER 

39 

4  . 

.  8 

3 

2. 

.7 

CHIEF  EXECUTIVE 

24 

3  . 

O 

9 

8  . 

.  5 

COMPUTER  MANAGEMENT 

35 

4  . 

.  4 

3 

3  . 

.  1 

DIRECTOR 

53 

6, 

.  6 

21 

19. 

.  4 

ENGINEERING 

105 

13  . 

.  O 

13 

12  . 

O 

ENGINEER'S  DIGEST 

46 

5  . 

.6 

6 

5  . 

.  4 

EXPORT  DIRECTION 

22 

2. 

.8 

5 

4  . 

.  3 

EXPORT  TIMES 

32 

4  , 

.O 

6 

5  . 

.  9 

FACTORY  EQUIPMENT  NEWS 

54 

6 

.  7 

lO 

8. 

.9 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5. 

.  6 

1 

1  . 

.  4 

HIGH  LIFE 

71 

8. 

,  8 

15 

13  . 

.  9 

THE  ILLUS.  LONDON  NEWS 

64 

7. 

.9 

11 

9  . 

.  8 

INDUSTRIAL  MANAGEMENT 

55 

6 

.  8 

8 

7. 

O 

INDUST.  PURCHASING  NEWS 

26 

3  , 

.  3 

7 

6  . 

.  2 

INTERNATIONAL  MANAGEMENT 

11 

1 , 

.  3 

4 

3  . 

.  5 

MANAGEMENT  ACCOUNTING 

45 

5 

.  5 

6 

5  . 

.  6 

MANAGEMENT  TODAY 

143 

17. 

,  7 

24 

22  . 

.  2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


STATUS  V.  INCOME 


DIRECTORS 
INCOME 
6.999  OR 
UNDER 


OOO 

29 

12 

% 

1 

6.1 

— 

— 

2 

19.7 

1 

4 . 3 

- 

3.9 

_ 

_ 

1 

11 . 7 

1 

9 . 4 

- 

2 . 2 

- 

4 . 1 

_ 

— 

- 

2 . 2 

— 

— 

1 

6.1 

- 

- 

2 

20.5 

- 

- 

- 

- 

2 

15 . 2 

- 

2.2 

DIRECTORS 
INCOME 
7.000  OR 
OVER 


OOO 

% 

162 

66 

4 

6.7 

4 

6. 3 

lO 

14 . 7 

2 

2.8 

5 

7.6 

2 

3 . 4 

14 

20 . 4 

8 

11 . 7 

5 

7.5 

3 

4 . 8 

4 

6.4 

7 

lO  .  5 

1 

1 . 2 

11 

16.4 

9 

13 . 8 

2 

3.6 

5 

7.4 

2 

2. 5 

2 

3 . 7 

17 

25.8 

TOTAL 

MANAGERS 


OOO  % 

655 

297 


25 

8 . 3 

23 

7.9 

29 

9.8 

7 

2.3 

8 

2.6 

12 

4 . 2 

21 

7.2 

30 

lO  .  1 

14 

4 . 8 

12 

4. 1 

18 

6.2 

25 

8 . 4 

16 

5.4 

30 

10.1 

24 

7.9 

18 

6.2 

13 

4 . 3 

5 

1.8 

17 

5.6 

58 

19.5 

MANAGERS 
INCOME 
6.999  OR 
UNDER 


OOO 

% 

214 

no 

6 

5 . 5 

9 

8 . 5 

14 

13.1 

2 

2.0 

2 

1 . 7 

3 

2 . 8 

5 

4 . 7 

16 

14.4 

8 

7 . 1 

3 

3 . 1 

7 

6.3 

12 

lO  .  8 

7 

6.6 

7 

6.7 

7 

6. 3 

lO 

9 . 4 

8 

7 . 2 

1 

.  6 

9 

8  .  O 

21 

18 . 8 

MANAGERS 
INCOME 
7 . OOO  OR 
OVER 


OOO 

% 

327 

136 

13 

9.7 

11 

8.3 

11 

8. 5 

3 

1.9 

5 

3.4 

7 

5.4 

13 

9.5 

12 

8.5 

5 

3.5 

7 

5.4 

9 

6.5 

9 

6.5 

7 

5.1 

19 

14.0 

14 

10.4 

6 

4 . 4 

4 

2.6 

4 

3.0 

6 

4 . 2 

32 

23 . 5 

TOTAL 

OTHERS 


OOO 

% 

879 

403 

31 

7 . 8 

18 

4 . 5 

21 

5.3 

29 

7.2 

7 

1 . 8 

20 

4 . 9 

11 

2.7 

62 

15 . 4 

25 

6.3 

5 

1 . 4 

8 

1.9 

19 

4 . 8 

28 

6.9 

26 

6.5 

30 

7 . 4 

29 

7.2 

7 

1 . 7 

2 

.  5 

22 

5 . 4 

61 

15 . 1 

TABLE  23 


ALL  BUSINESSMEN 


TOTAL 


TOTAL 

DIRECTORS 


UNWEIGHTED  SAMPLE 

EST . POPULATION (OOO ' S) 

OOO 

1786 

808 

% 

OOO 

252 

108 

% 

MONTHLY  MAGAZINES(CONT . ) 

MARKETING 

42 

5.2 

12 

lO  .  6 

MECH.  ENGINEERING  NEWS 

89 

11.0 

lO 

9.7 

MODERN  PURCHASING 

17 

2.0 

4 

3.7 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

8 

7.7 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

17 

16.1 

OFFICE  EQUIPMENT  NEWS 

99 

12.3 

23 

21 . 6 

PERSONNEL  MANAGEMENT 

52 

6.5 

4 

4 . 1 

PURCHASING  AND  SUPPLY 

22 

2.7 

4 

3.6 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

lO 

8 . 9 

PROF.  ADMINISTRATION 

16 

1.9 

1 

1.0 

READER  S  DIGEST 

271 

33 . 5 

39 

36 . 2 

WHAT’S  NEW 

53 

6.6 

5 

4 . 9 

VISION 

18 

2 . 2 

3 

2.9 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

lO 

9 . 3 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

4 

3.4 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

7 

6.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


STATUS  V.  INCOME 


DIRECTORS 
INCOME 
6.999  OR 
UNDER 
OOO  % 

29 

12 


2.2 
1  9.4 

1  4.3 

3  22.8 

2  13.0 

1  8.8 

3.9 


4  36.6 

3.9 


2.2 


DIRECTORS 
INCOME 
7 . OOO  OR 
OVER 

OOO  % 

162 

66 


8  12.1 
5  7.0 

2  3.6 

5  7.6 

8  12.2 


14  20.9 

3  4.3 

3  4.3 

7  10.7 

1  1.2 
24  35.9 

3  4.7 

2  3.0 


8  11.6 

2  3.0 


4  6.7 


TOTAL 

MANAGERS 


OOO  % 

655 

297 


21  7.1 

24  8.1 
6  2.0 

35  11.9 

25  8.5 

42  14.2 

23  7.8 

8  2.5 

24  7.9 

6  2.0 
lOl  34.1 
24  8.2 

9  2.9 


19  6.4 

15  5.0 


23  7.6 


MANAGERS 
INCOME 
6.999  OR 
UNDER 
OOO  % 

214 

no 


8  7.5 

11  9.8 

3  2.8 

19  17.3 

10  8.9 

17  15.3 

12  11.3 

4  3.3 

11  9.8 

3  2.9 

48  43.4 

12  11.2 

3  2.7 


5  4.5 

2  1.5 


lO  9.2 


MANAGERS 
INCOME 
7.000  OR 
OVER 

OOO  % 

327 

136 


lO  7.0 

lO  7.4 

2  1.6 

12  8.5 

13  9.7 

20  15.0 

8  6.0 

2  1.5 

9  6.5 

2  1.7 

43  31.5 

9  6.9 

4  3.2 


12  8.7 

12  9.1 


lO  7.7 


TOTAL 

OTHERS 


OOO  % 

879 

403 


9  2.3 

55  13.5 

7  1.6 

48  11.9 

19  4.7 

34  8.4 

25  6.1 

lO  2.5 
19  4.8 

8  2.1 

130  32.3 

24  5.9 

6  1.4 


13  3.2 

9  2.3 


18  4.5 


TABLE  24 


OCOMTION 


TABLES  25  -  28  :  OCCUPATION 


Readership  by  Occupation  (grouped) 


Occupation 

Occupation  is  defined  according  to  the  Office  of  Population  Censuses 
and  Survey’s  Classification  of  Occupations  (1970),  as  follows:- 

096  Builders  (so  described),  clerks  of  works 
138  Office  managers  n.e.c. 

143  Proprietors  and  managers;  sales 

149  Finance,  insurance  brokers,  financial  agents 

150  Salesmen,  services;  valuers,  auctioneers 
1 54  Publicans,  innkeepers 

156  Proprietors  and  managers  boarding  houses  and  hotels 
159  Restaurateurs 

171  Proprietors  and  managers,  ser\dce,  sport  and  recreations  n.e.c. 

T73  Ministers  of  The  Crown,  MP’s  (n.e.c.),  senior  government  officials 

174  Local  Authority  Senior  Officers 

175  Managers  in  engineering  and  allied  trades  (orders  Vi— XII) 

176  Managers  in  building  and  contracting  (order  XX) 

177  Managers  in  mining  and  production  n.e.c.  (orders  II— V,  XIII— XIX) 

178  Personnel  managers 

179  Sales  managers 

180  Managers  n.e.c. 

195  Civil,  structural,  municipal  engineers 

196  Mechanical  engineers 


197  Electrical  engineers 

1 98  Electronic  engineers 

1 99  Work  Study,  progress  engineers 

200  Planning,  production  engineers 

201  Engineers  n.e.c. 

202  Metallurgists 

203  Technologists  n.e.c. 

204  Chemists 

205  Physical  arid  biological  scientists 

209  Accountants,  professional 

2T0  Company  secretaries  and  registrars 

211  Surveyors 

2 1 2  Architects,  town  planners 

214  (Judges,  barristers*)  advocates,  solicitors 

217  Professional  workers  n.e.c. 

2 1 8  Draughtsmen 

2 1 9  Laboratory  assistants,  technicians 

220  Technical  and  related  workers  n.e.c. 

^excluded  from  sample  n.e.c.=  not  elsewhere  classified 


Eight  groupings  are  shown  in  these  tables.  For  full  breakdown  see  Appendix  G,  tables  Al—Al 2 


ALL  BUSINESSMEN 


OCCUPATION  (O.P.C.S.  CLASSIFICATION) 


TOTAL  BUILD/CIV.  SALESMEN/ 

STRUC . ENG .  SALES 
096 . 176 .  MANAGERS 
195  150,179 


OOO 

%  OOO 

%  OOO 

UNWEIGHTED  SAMPLE 

1786 

115 

191 

EST. POPULATION (OOO’S) 

808 

52 

83 

NATIONAL  DAILIES 

DAILY  EXPRESS 

163 

20.1 

11 

20 . 8 

17 

20. 

DAILY  MAIL  ■* 

173 

21 . 5 

9 

16.7 

15 

18. 

DAILY  MIRROR 

102 

12.7 

11 

20 . 6 

7 

7. 

THE  DAILY  TELEGRAPH  * 

250 

31.0 

16 

30.4 

31 

37. 

FINANCIAL  TIMES 

153 

18.9 

4 

6.8 

24 

28  . 

THE  GUARDIAN 

67 

8.2 

3 

6 . 3 

2 

2. 

INT.  HERALD  TRIBUNE 

7 

.  9 

- 

.8 

3 

3. 

THE  SUN 

116 

14 . 4 

11 

22.0 

11 

13  . 

THE  TIMES 

109 

13 . 5 

4 

7 . 1 

11 

12  . 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

41 

5  .  O 

4 

8.1 

5 

6 

LONDON  EVENING  STANDARD 

66 

8.1 

2 

4 . 4 

7 

8 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

12. 3 

6 

12.4 

8 

lO 

THE  OBSERVER 

122 

15.1 

8 

14.5 

9 

11 

SUNDAY  EXPRESS 

272 

33.6 

17 

32.6 

29 

35 

SUNDAY  MIRROR 

124 

15.4 

8 

16. 3 

14 

16 

SUNDAY  PEOPLE  * 

95 

11 . 8 

8 

14 . 8 

9 

11 

THE  SUNDAY  TELEGRAPH  ■* 

139 

17.2 

7 

14 . 3 

13 

16 

THE  SUNDAY  TIMES  * 

300 

37.1 

18 

34.2 

35 

42 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE 

120 

14.9 

7 

14  .  O 

9 

lO 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

4 

8. 3 

11 

13 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

14 

27.2 

36 

42 

■‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


SEN.GOV.  MAN. ENG/  MAN. MIN/  MANAGERS  ACCOUN-  OTHERS 

OFFICIAL/  ENGINEERS  PRODUCTION  N.E.C.  TANTS 


LOC.GOV. SEN 

175 

177 

180 

209 

OFFICER 

196-201 

173 . 174 

OOO  % 

OOO  % 

OOO 

%  OOO 

%  OOO 

%  OOO 

% 

127 

320 

103 

265 

lOO 

565 

58 

143 

54 

116 

45 

258 

11 

18 . 3 

30 

20 . 8 

14 

25.7 

31 

26 . 9 

7 

14.6 

43 

16.7 

14 

23.5 

27 

18.9 

14 

25 . 3 

29 

24.7 

12 

27. 5 

54 

21 . 1 

6 

lO  .  O 

25 

17.7 

12 

22.4 

14 

11.9 

2 

4.1 

26 

10.2 

20 

34.7 

47 

32.5 

12 

22.7 

38 

32.4 

14 

32.1 

73 

28 . 1 

4 

6.9 

20 

13 . 8 

11 

20.4 

36 

31.0 

16 

35.4 

39 

15.1 

8 

13.9 

8 

5 . 6 

3 

5.5 

lO 

8.7 

4 

8. 3 

28 

11.0 

- 

- 

- 

.  2 

- 

- 

2 

1 .9 

- 

- 

2 

.  8 

3 

5 . 3 

24 

16 . 5 

11 

20.2 

17 

14.5 

5 

12.0 

34 

13.1 

7 

13.0 

lO 

7.0 

5 

8.6 

22 

19 . 0 

lO 

22.1 

41 

15.8 

3 

5.7 

4 

3 . 1 

3 

5.9 

7 

6.4 

1 

2.9 

12 

4 . 5 

2 

4.3 

6 

4.0 

4 

7.6 

15 

13.0 

3 

7 . 4 

25 

9.8 

5 

8. 5 

19 

13 . 5 

12 

21.6 

15 

13 . 3 

3 

7.2 

30 

11.6 

lO 

18 . 2 

15 

lO.  1 

8 

14.1 

20 

17 . 5 

8 

17.8 

44 

17 . 2 

17 

28 . 7 

42 

29.3 

20 

37. 3 

53 

45 . 6 

14 

30.7 

80 

31 . 1 

6 

11.0 

29 

20.6 

9 

17.2 

17 

15.0 

4 

9 . 3 

35 

13.6 

8 

13. 3 

15 

10.2 

11 

19.7 

14 

12.4 

4 

9 . 9 

26 

10.1 

11 

19. 1 

21 

14 . 4 

9 

15.9 

26 

22.0 

9 

19.7 

44 

17.0 

22 

37.7 

48 

33.2 

17 

31 . 5 

40 

34.1 

19 

43.1 

lOl 

39.3 

11 

19 . 4 

14 

9.6 

5 

10.2 

20 

17.2 

8 

16.9 

46 

17.8 

8 

14 . 8 

22 

15, 1 

8 

14 . 4 

25 

21 . 8 

9 

19 . 7 

43 

16.6 

21 

36.8 

45 

31 . 5 

18 

33.9 

40 

34  .  O 

21 

46. 3 

lOl 

39.0 

TABLE  25 


% 

4 

4 

9 

6 

4 

8 

O 

7 

8 

4 

9 

O 

3 

5 

8 

4 

O 

5 

6 

3 

9 


ALL  BUSINESSMEN 


OCCUPATION  (O.P.C.S.  CLASSIFICATION) 


TOTAL 

BUILD/CIV . 
STRUC . ENG . 
096. 176. 
195 

SALESMEN/ 
SALES 
MANAGERS 
150 . 179 

OOO 

%  OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

115 

191 

EST . POPUL AT I ON ( OOO ’ S ) 

808 

52 

83 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

1 

1  . 

THE  ACCOUNTANT 

31 

3.8 

- 

- 

- 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

- 

.  6 

1 

1  . 

BUSINESS  WEEK 

17 

2.2 

- 

.  8 

4 

5  . 

CAMPAIGN 

20 

2.4 

- 

.  6 

4 

5  . 

COMPUTER  WEEKLY 

40 

5  .  O 

1 

1  .  O 

3 

3  . 

COMPUTING 

36 

4 . 4 

1 

1  .  O 

2 

1  . 

COUNTRY  LIFE 

71 

8 . 8 

3 

6.0 

11 

13  . 

THE  ECONOMIST 

79 

9.8 

1 

2.0 

11 

12. 

THE  ENGINEER 

87 

10.7 

6 

12.0 

8 

9  . 

ENGINEERING  TODAY 

44 

5.4 

3 

5 . 3 

3 

3  . 

INVESTORS  CHRONICLE 

42 

5.2 

1 

1 . 9 

4 

4  . 

MARKETFACT 

12 

1 . 5 

- 

- 

5 

5  . 

MARKETING  WEEK 

16 

2.0 

_ 

.  7 

5 

6. 

NEW  SCIENTIST 

56 

7.0 

2 

4.2 

1 

NEW  STATESMAN 

26 

3.2 

1 

2.2 

1 

1  . 

NEWSWEEK 

21 

2.6 

- 

4 

5  . 

PUNCH 

55 

6.8 

3 

6 . 5 

9 

lO  . 

RADIO  TIMES 

275 

34 . 1 

19 

36 . 6 

29 

35  . 

TRADE  AND  INDUSTRY 

35 

4.3 

3 

6.2 

8 

9  . 

TV  TIMES 

211 

26.1 

16 

30 . 8 

22 

26. 

TIME 

33 

4 . 1 

1 

2 . 1 

4 

5. 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 . 4 

- 

.  8 

3 

3 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

8 

14 . 6 

14 

16 

PRIVATE  EYE 

58 

7 . 2 

2 

3 . 2 

9 

lO 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


SEN.GOV. 

MAN . ENG/ 

MAN. MIN/ 

MANAGERS 

ACCOUN¬ 

OTHERS 

OFFICIAL/ 

ENGINEERS 

PRODUCTION 

N  .  E  .  C  . 

TANTS 

LOC.GOV. SEN 

175 

177 

180 

209 

OFFICER 

196-201 

173 . 174 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

127 

320 

103 

265 

lOO 

565 

58 

143 

54 

116 

45 

258 

3 

5.7 

2 

1 . 2 

2 

4 . 5 

7 

6  .  O 

31 

69. 5 

8 

3.2 

1 

2.0 

2 

1 . 1 

1 

1 . 5 

6 

4 . 9 

15 

32.6 

7 

2 . 6 

2 

2.7 

1 

.  7 

2 

3 . 2 

6 

5.1 

26 

57.6 

9 

3 . 4 

- 

- 

2 

1 . 4 

2 

4 . 7 

4 

3.3 

1 

1.8 

4 

1 . 4 

1 

2.5 

1 

.  8 

3 

5. 1 

7 

6.2 

1 

1 . 6 

2 

.7 

1 

1 . 3 

lO 

6 . 8 

- 

- 

4 

3.6 

1 

2. 1 

22 

8. 3 

- 

.  7 

8 

5 . 5 

- 

- 

4 

3 . 5 

1 

2.0 

20 

7.8 

3 

4 . 7 

8 

5 . 7 

3 

6 . 1 

16 

13.7 

4 

8 . 5 

23 

9.1 

9 

16. 1 

6 

4 . 2 

3 

6.4 

17 

14 . 4 

8 

17.2 

24 

9.5 

2 

3.2 

47 

32.9 

6 

lO  .  4 

5 

4 . 1 

_ 

.  4 

13 

5 . 1 

1 

1 . 3 

25 

17.7 

4 

7.0 

4 

3.2 

- 

- 

5 

1.9 

3 

5.9 

2 

1 . 3 

3 

4.7 

11 

9 . 7 

3 

6.1 

15 

5.9 

- 

- 

- 

- 

- 

- 

4 

3 . 6 

- 

- 

4 

1 . 4 

- 

.7 

2 

1 . 4 

1 

2.6 

5 

4 . 1 

- 

_ 

3 

1  .  O 

6 

9.7 

14 

lO  .  1 

2 

4.5 

3 

3  .  O 

- 

- 

28 

10.7 

2 

3.6 

5 

3.6 

1 

2  .  O 

5 

4 . 6 

1 

1 . 6 

9 

3 . 3 

- 

- 

4 

2.8 

2 

2 . 8 

6 

5.2 

1 

1 . 6 

5 

1.8 

2 

4. 3 

5 

3 . 5 

6 

lO  .  6 

9 

7 . 8 

4 

8 . 3 

17 

6.6 

22 

38 . 3 

47 

33 . 1 

19 

35  .  O 

44 

37 . 8 

12 

26. 5 

83 

32. 3 

3 

4.5 

5 

3.8 

1 

2.7 

6 

5.0 

- 

- 

8 

3 . 3 

16 

28  .  O 

36 

25 . 2 

13 

23 . 6 

33 

28 . 3 

lO 

21 . 2 

66 

25.5 

- 

.6 

7 

4 . 6 

1 

1 .6 

7 

6.4 

2 

4. 3 

lO 

4  .  O 

- 

.  6 

1 

.  5 

- 

.  6 

3 

2.2 

1 

1 . 5 

3 

1 . 3 

1 

2.1 

39 

27 . 1 

12 

22.4 

11 

9.7 

3 

6. 3 

20 

7.8 

4 

7.0 

8 

5.4 

2 

4 . 1 

8 

6.5 

6 

13.6 

20 

7.9 

TABLE  26 


% 

O 

2 

1 

4 

2 

9 

1 

7 

3 

4 

4 

4 

2 

7 

8 

O 

8 

1 

6 

6 

4 

8 

4 

4 


ALL  BUSINESSMEN 


TOTAL 

BUILD/CIV. 

STRUC.ENG. 

096.176. 

195 

SALESMEN/ 
SALES 
MANAGERS 
150. 179 

OOO 

%  OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

115 

191 

EST . POPULATION  COOO ’ S) 

808 

52 

83 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

65 

8.0 

.  9 

3 

3  . 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

2 

3.4 

8 

9  . 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

6 

12.0 

5 

5. 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

1 

2.8 

3 

3  . 

CHIEF  EXECUTIVE 

24 

3.0 

3 

6.7 

3 

3  . 

COMPUTER  MANAGEMENT 

35 

4.4 

1 

2.4 

1 

1  . 

DIRECTOR 

53 

6.6 

3 

6.6 

lO 

11  . 

ENGINEERING 

105 

13.0 

lO 

18 . 3 

13 

16. 

ENGINEER’S  DIGEST 

46 

5.6 

2 

3.2 

7 

7. 

EXPORT  DIRECTION 

22 

2.8 

1 

2.7 

6 

7  . 

EXPORT  TIMES 

32 

4.0 

1 

2.9 

12 

14  . 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

3 

5.1 

6 

6  . 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5 . 6 

3 

5.1 

5 

5  . 

HIGH  LIFE 

71 

8.8 

5 

9.8 

15 

18  . 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

2 

4.7 

6 

7  . 

INDUSTRIAL  MANAGEMENT 

55 

6 . 8 

3 

6.2 

5 

6. 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

1 

2.4 

4 

4  . 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

- 

- 

1 

1  . 

MANAGEMENT  ACCOUNTING 

45 

5.5 

1 

2  .  O 

2 

3  . 

MANAGEMENT  TODAY 

143 

17.7 

5 

10.0 

18 

21  . 

OCCUPATION  (O.P.C.S.  CLASSIFICATION) 


SEN . GOV . 

MAN . ENG/ 

MAN . MIN/ 

MANAGERS 

ACCOUN¬ 

OTHERS 

OFFICIAL/ 

ENGINEERS 

PRODUCTION 

N.E.C. 

TANTS 

LOC . GOV . SEN 

175 

177 

180 

209 

OFFICER 

196-201 

173 . 174 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

127 

320 

103 

265 

lOO 

565 

58 

143 

54 

116 

45 

258 

6 

10.1 

4 

2.6 

2 

4.5 

8 

7.3 

28 

62.0 

13 

5.0 

3 

5.7 

7 

4.7 

4 

7 . 4 

6 

5.5 

5 

10.4 

14 

5.5 

4 

6.6 

8 

5 . 8 

9 

16. 5 

9 

7.9 

4 

8.9 

21 

8. 3 

- 

.6 

27 

18.9 

1 

1.0 

2 

2.0 

- 

- 

4 

1 . 5 

- 

.8 

3 

2.4 

3 

5.4 

4 

3.5 

2 

4.5 

5 

2.0 

3 

4.6 

6 

4.0 

2 

2.9 

6 

5  .  O 

3 

5 . 6 

14 

5 . 6 

1 

2.6 

6 

3.9 

5 

9 . 9 

lO 

9  .  O 

4 

8.5 

14 

5.3 

5 

8.0 

49 

34  .  O 

7 

13 . 3 

5 

4.6 

- 

.7 

16 

6.2 

3 

5.2 

23 

15.9 

2 

4 . 4 

4 

3.0 

- 

- 

6 

2.2 

- 

- 

4 

2.9 

2 

3.4 

6 

5.4 

1 

1.6 

2 

.6 

1 

1 . 4 

4 

2.6 

- 

.7 

8 

6.7 

2 

4 . 4 

4 

1 .7 

- 

- 

21 

14 . 5 

lO 

18.0 

9 

7.4 

- 

1.0 

6 

2.5 

3 

4.6 

8 

5.5 

3 

5 . 2 

6 

5.0 

1 

1 . 3 

18 

7.0 

- 

.  7 

12 

8 . 1 

5 

8. 5 

13 

11 . 1 

3 

6.2 

18 

7.2 

4 

7. 3 

9 

6.1 

2 

4 . 2 

15 

12. 5 

2 

4 . 5 

23 

8 . 9 

1 

2.0 

17 

12.1 

6 

lO  .  6 

6 

5.4 

2 

4.8 

14 

5 . 3 

- 

- 

7 

5 . 1 

4 

8.2 

5 

4.3 

1 

1 . 4 

4 

1 . 5 

- 

- 

2 

1 . 1 

- 

.  5 

6 

4.9 

- 

- 

2 

.  8 

2 

3.0 

8 

5.7 

4 

7.2 

7 

6.0 

lO 

22 . 8 

10 

3 . 9 

7 

11 . 4 

27 

19.0 

15 

28.7 

23 

19.6 

8 

17.8 

40 

15. 5 

% 

7 

1 

6 

7 

3 

8 

6 

2 

9 

4 

3 

7 

9 

6 

8 

5 

7 

3 

O 

4 


FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  27 


ALL  BUSINESSMEN  OCCUPATION  (O.P.C.S.  CLASSIFICATION) 


TOTAL 

BUILD/CIV . 

SALESMEN/ 

SEN.GOV. 

MAN . ENG/ 

MAN. MIN/ 

MANAGERS 

ACCOUN¬ 

OTHERS 

STRUC . ENG . 

SALES 

OFFICIAL/ 

ENGINEERS 

PRODUCTION 

N . E .C  . 

TANTS 

096 . 176 , 

MANAGERS 

LOC . GOV . SEN 

175 

177 

180 

209 

195 

150 . 179 

OFFICER 

196-201 

173 . 174 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

115 

191 

127 

320 

103 

265 

lOO 

565 

EST . POPULATION (OOO ’ S) 

808 

52 

83 

58 

143 

54 

116 

45 

258 

MONTHLY  MAGAZINESCCONT . ) 


MARKETING 

42 

5.2 

1 

2.5 

16 

19 . 3 

1 

1.6 

6 

4 . 4 

3 

5 . 5 

5 

4.2 

2 

4 . 4 

8 

3.0 

MECH.  ENGINEERING  NEWS 

89 

11  .O 

5 

8.9 

6 

7.1 

2 

3 . 6 

45 

31 . 8 

5 

lO  .  2 

7 

6. 3 

- 

.  7 

18 

7.0 

MODERN  PURCHASING 

17 

2.0 

1 

1 . 7 

3 

3 . 1 

1 

.9 

3 

2. 1 

2 

3 . 6 

5 

4 . 5 

1 

1 . 3 

2 

.  7 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

9 

16.4 

8 

9.2 

5 

8 . 5 

20 

13.9 

4 

6 . 6 

12 

10.4 

4 

9.5 

31 

11.9 

OFFICE  EQUIPMENT  INDEX 

62 

7 . 6 

4 

7 . 5 

9 

11 . 4 

5 

8 . 5 

lO 

6.7 

5 

9 . 3 

12 

lO  .  1 

2 

4.9 

15 

5.7 

OFFICE  EQUIPMENT  NEWS 

99 

12 . 3 

8 

16 . 2 

12 

14 . 9 

7 

11 . 5 

19 

13.3 

9 

16 . 1 

15 

13.2 

6 

13.9 

23 

8 . 8 

PERSONNEL  MANAGEMENT 

52 

6.5 

2 

4 . 1 

4 

4 . 4 

4 

7.0 

8 

5 . 6 

7 

13.3 

4 

3 . 5 

1 

2.7 

22 

8 . 5 

PURCHASING  AND  SUPPLY 

22 

2.7 

1 

1 . 5 

3 

3 . 5 

2 

3.0 

4 

3  .  O 

2 

3 . 4 

7 

5.7 

- 

.7 

3 

1 . 3 

PRODUCTION  EQUIP.  DIGEST 

53 

6 . 5 

2 

3.2 

7 

8. 3 

2 

3 . 4 

18 

12.5 

9 

16 . 7 

6 

4 . 9 

2 

4 . 1 

8 

3.0 

PROF.  ADMINISTRATION 

16 

1.9 

_ 

.  9 

1 

1 . 4 

2 

3 . 4 

1 

1  .  O 

1 

1 . 3 

3 

2. 3 

2 

3 . 7 

6 

2.2 

READER  S  DIGEST 

271 

33 . 5 

22 

42  .  O 

32 

38 . 6 

17 

29 . 1 

43 

30 . 3 

21 

38 . 7 

43 

37.0 

11 

25. 3 

82 

31 . 6 

WHAT’S  NEW 

53 

6.6 

4 

8.6 

9 

lO  .  4 

1 

2.5 

19 

13.2 

6 

11  .  O 

6 

5.2 

- 

- 

8 

3 . 1 

VISION 

18 

2.2 

- 

.9 

3 

3.4 

- 

- 

3 

1.9 

2 

3 . 5 

3 

2.8 

2 

3.4 

5 

1 .9 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

42 

5.2 

3 

5.2 

11 

13 . 1 

.7 

7 

5.2 

3 

6.5 

9 

7 . 4 

2 

4.9 

6 

2. 5 

HARVARD  BUS. 

REVIEW 

28 

3 . 4 

- 

.  8 

4 

4 . 2 

1 

1 . 8 

1 

.  9 

2 

3 . 3 

9 

7.4 

4 

9.4 

7 

2.7 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND 

DIGEST 

47 

5.8 

3 

5.9 

6 

7.4 

2 

3.7 

6 

4. 1 

4 

7 . 7 

7 

5.6 

4 

7.8 

16 

6.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  28 


INDIJSTRY 


TABLES  29-32  :  INDUSTRY 


Readership  by  Industry  (grouped) 


Industry 

Industry  is  defined  according  to  the  orders  specified  in  the  1968 
revision  of  the  Standard  Industrial  Classification  (Central  Statistical 
Office)  as  follows:- 


11 

Mining  and  Quarrying 

XV 

Clothing  and  Footwear 

III 

Food,  Drink  and  Tobacco 

XVI 

Bricks,  Pottery,  Glass,  Cement  etc. 

IV 

Coal  and  Petroleum  products 

XVII 

Timber,  Furniture  etc. 

V 

Chemical  and  allied  industries 

XVIII 

Paper,  Printing  and  Publishing 

VI 

Metal  manufacture 

XIX 

Other  manufacturing  industries 

VII 

Mechanical  engineering 

XX 

Construction 

VIII 

Instrument  engineering 

XXI 

Gas,  Electricity  and  Water 

IX 

Electrical  engineering 

XXII 

Transport  and  Communication 

X 

Shipbuilding  and  marine  engineering 

XXIII 

Distributive  trades 

XI 

Vehicles 

XXIV 

Insurance,  Banking,  Finance  and  Business  services 

XII 

Metal  goods  not  elsewhere  specified 

XXV 

Professional  and  Scientific  services 

XIII 

Textiles 

XXVI 

Miscellaneous  services 

XIV 

Leather,  Leather  goods  and  Fur 

XXVII 

Public  Administration  and  Defence 

Seven  groupings  are  shown  in  these  tables.  For  full  breakdown  see  Appendix  G,  Tables  A13— A20 


ALL  BUSINESSMEN  GROUPED  INDUSTRIES  CS.I.C.) 


TOTAL 

PRIMARY/ 

OTHER 

CONSTRUCT . 

TRANSPORT 

FINANCIAL 

PROF . + 

PUBLIC 

ENGINEER¬ 

MANUF . 

UTILITIES 

COMM.  AND 

+  BUSINESS 

SCIENTIFIC 

ADMIN . + 

ING 

XII ,XIII 

DISTRIB. 

SERVICES 

SERVICES 

DEFENCE 

IV-XI 

XVI-XIX 

XX. XXI 

XXII . XXIII 

XXIV 

XXV 

XXVII 

XXVI 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

425 

130 

188 

238 

227 

318 

183 

EST . POPULATION (OOO ’ S) 

808 

187 

65 

83 

116 

96 

139 

84 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20 . 1 

37 

19.7 

18 

27.8 

16 

19.1 

26 

22.7 

19 

20.1 

21 

15 . 4 

16 

19.2 

DAILY  MAIL  * 

173 

21 . 5 

35 

18.6 

20 

30.4 

16 

19.2 

22 

19.1 

24 

24.6 

28 

20.4 

22 

25.7 

DAILY  MIRROR 

102 

12.7 

27 

14.7 

12 

19.0 

13 

15.6 

20 

17 . 2 

6 

6.0 

9 

6.7 

9 

11 . 3 

THE 

DAILY  TELEGRAPH  * 

250 

31.0 

59 

31 . 5 

21 

31 . 8 

23 

27.0 

35 

30.0 

36 

37.3 

41 

29.7 

24 

29.0 

FINANCIAL  TIMES 

153 

18.9 

35 

18.8 

17 

26.7 

11 

12.8 

17 

14.9 

36 

37 . 6 

20 

14.2 

5 

6.5 

THE  GUARDIAN 

67 

8.2 

13 

7.0 

3 

4 . 1 

6 

7.7 

6 

5  .  O 

8 

8.2 

18 

13 . 2 

11 

12.6 

INT, 

.  HERALD  TRIBUNE 

7 

.  9 

1 

.6 

- 

.  5 

- 

- 

1 

.  9 

4 

4 . 6 

- 

.  3 

- 

- 

THE  SUN 

116 

14 . 4 

31 

16. 5 

15 

23 . 6 

16 

18 . 6 

24 

20. 3 

9 

9.4 

8 

6.1 

9 

lO  .  9 

THE  TIMES 

109 

13.5 

17 

9 . 2 

9 

13 . 1 

7 

8 . 2 

13 

11 . 4 

17 

17.4 

28 

20. 3 

13 

15.2 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

7 

4.0 

2 

3 . 1 

5 

5.5 

7 

6. 3 

6 

6.0 

7 

5. 3 

3 

4.0 

LONDON  EVENING  STANDARD 

66 

8.1 

6 

3 . 1 

7 

10.2 

3 

3.2 

12 

lO  .  2 

14 

14.2 

16 

11 . 3 

6 

6.9 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12. 3 

26 

13 . 8 

14 

20.8 

12 

14 . 9 

21 

18 . 2 

8 

7.9 

lO 

7. 1 

6 

7.0 

THE  OBSERVER 

122 

15 . 1 

19 

10.2 

9 

13.2 

11 

13 . 4 

20 

17 . 1 

15 

15.9 

30 

21 . 5 

13 

15. 3 

SUNDAY  EXPRESS 

272 

33.6 

61 

32.5 

24 

36.2 

28 

33 . 7 

42 

36.5 

33 

34 . 5 

45 

32. 3 

24 

28 . 3 

SUNDAY  MIRROR 

124 

15.4 

36 

19.2 

12 

19.2 

lO 

11 . 7 

28 

23.9 

11 

11 . 5 

15 

10.5 

9 

10.2 

SUNDAY  PEOPLE  * 

95 

11.8 

15 

8.2 

14 

21 . 1 

13 

15.2 

22 

19.2 

9 

8.9 

lO 

7.0 

9 

11.2 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

28 

15.0 

lO 

15.9 

15 

18  .  O 

22 

19.2 

24 

24.7 

23 

16.6 

lO 

12. 3 

THE  SUNDAY  TIMES  * 

300 

37.1 

64 

34.4 

22 

34.4 

33 

39 . 7 

43 

37 . 3 

37 

38.4 

58 

41 . 8 

27 

32.6 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR 

MAGAZINE  • 

120 

14 . 9 

20 

10 . 6 

5 

8.1 

12 

14  .  O 

18 

15.4 

14 

14.8 

31 

22.0 

15 

17.8 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16 . 1 

26 

14  .  O 

11 

16.4 

11 

13 . 3 

22 

18 . 6 

21 

22.2 

26 

18 . 9 

8 

9.3 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

62 

33.1 

24 

36.5 

28 

33 . 5 

45 

38 . 4 

35 

36.4 

60 

43.3 

26 

31 . 1 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  29 


ALL  BUSINESSMEN 


TOTAL  PRIMARY/ 

ENGINEER¬ 

ING 

IV-XI 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

425 

EST . POPUL AT I ON  C  OOO • S ) 

808 

187 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

8 

4.3 

THE  ACCOUNTANT 

31 

3.8 

5 

2.6 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

8 

4.2 

BUSINESS  WEEK 

17 

2.2 

3 

1 . 5 

CAMPAIGN 

20 

2.4 

4 

2.1 

COMPUTER  WEEKLY 

40 

5.0 

15 

7.9 

COMPUTING 

36 

4 . 4 

14 

7 . 3 

COUNTRY  LIFE 

71 

8 . 8 

lO 

5.3 

THE  ECONOMIST 

79 

9.8 

18 

9.6 

THE  ENGINEER 

87 

10.7 

46 

24 . 8 

ENGINEERING  TODAY 

44 

5.4 

25 

13 . 2 

INVESTORS  CHRONICLE 

42 

5.2 

5 

2.9 

MARKETFACT 

12 

1 . 5 

3 

1.6 

MARKETING  WEEK 

16 

2.0 

6 

3.2 

NEW  SCIENTIST 

56 

7  .  O 

16 

8.3 

NEW  STATESMAN 

26 

3.2 

3 

1.4 

NEWSWEEK 

21 

2.6 

5 

2.7 

PUNCH 

55 

6.8 

9 

5.0 

RADIO  TIMES 

275 

34.1 

60 

31.9 

TRADE  AND  INDUSTRY 

35 

4. 3 

15 

7.8 

TV  TIMES 

211 

26.1 

52 

27.6 

TIME 

33 

4.1 

6 

3 . 1 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 .4 

4 

2.2 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

40 

21 . 3 

PRIVATE  EYE 

58 

7.2 

9 

4.9 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GROUPED  INDUSTRIES  (S.I.C.) 


OTHER 

CONSTRUCT . 

TRANSPORT 

FINANCIAL 

PROF . + 

PUBLIC 

MANUF . 

UTILITIES 

COMM.  AND 

+  BUSINESS 

SCIENTIFIC 

AOMIN . + 

XII .XIII 

DISTRIB . 

SERVICES 

SERVICES 

DEFENCE 

XVI-XIX 

XX. XXI 

XXII .XXIII 
XXVI 

XXIV 

XXV 

XXVII 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

130 

188 

238 

227 

318 

183 

65 

83 

116 

96 

139 

84 

6 

9.2 

3 

4.0 

3 

2.4 

5 

5.6 

20 

14.7 

5 

5.9 

1 

2.1 

2 

2.7 

2 

1 . 8 

4 

4.0 

12 

8.9 

- 

.  3 

4 

6.1 

2 

2.2 

5 

4. 3 

4 

4.7 

17 

12.5 

2 

2. 1 

3 

4.1 

1 

1 . 1 

3 

2.5 

5 

5.1 

1 

.8 

- 

- 

6 

9.0 

- 

.  4 

1 

.  5 

4 

3.7 

2 

1.2 

1 

1 . 3 

2 

2.4 

2 

2.2 

6 

5.2 

8 

8.1 

5 

3.4 

3 

3.2 

2 

2.4 

2 

2.2 

3 

2.9 

8 

8.0 

5 

3 . 4 

2 

2.5 

9 

14.1 

4 

5 . 3 

12 

10.7 

15 

15.6 

14 

9.9 

4 

5.2 

3 

5.0 

3 

4.0 

8 

6.5 

19 

19.4 

9 

6.7 

14 

16.7 

8 

11.6 

9 

lO.  5 

5 

4.1 

2 

1 . 6 

13 

9. 3 

2 

2. 3 

4 

6.8 

4 

5.0 

2 

1.7 

1 

.9 

5 

3.4 

1 

.7 

4 

5.5 

1 

.  9 

2 

1 . 5 

17 

17.6 

8 

5.7 

2 

2.8 

1 

.9 

- 

- 

3 

2.5 

3 

3 . 2 

1 

.  4 

- 

- 

2 

3 . 3 

1 

1.2 

2 

1.9 

3 

3 . 5 

- 

.2 

- 

.  5 

2 

3.3 

8 

9.4 

3 

2.8 

- 

- 

18 

13.2 

7 

8 . 6 

1 

1 . 5 

4 

5.3 

4 

3.7 

4 

3.9 

5 

3 . 3 

5 

5.8 

1 

1.9 

- 

- 

6 

5.0 

4 

4.6 

3 

2.4 

- 

- 

5 

8.4 

6 

7.3 

11 

9.4 

6 

6.2 

11 

8. 1 

3 

4 . 1 

23 

34.9 

31 

37.1 

38 

32.4 

29 

30.8 

51 

36.9 

29 

34.3 

1 

1.9 

2 

2.8 

4 

3.1 

4 

3.9 

4 

2.8 

3 

4.0 

15 

23.7 

23 

27.9 

33 

28 . 4 

23 

23 . 6 

33 

23.7 

21 

25.0 

2 

3.6 

2 

2.2 

7 

5.7 

6 

6.4 

6 

4.5 

3 

4. 1 

1 

1 . 5 

- 

.  5 

1 

1 . 1 

3 

2.9 

1 

.  7 

- 

.  4 

23 

34.7 

11 

13 . 1 

16 

13.7 

3 

2.7 

8 

5.5 

3 

4  .  O 

4 

6.1 

4 

5.3 

lO 

8.6 

lO 

10.8 

11 

7.8 

8 

9.0 

TABLE  30 


ALL  BUSINESSMEN 


TOTAL  PRIMARY/ 

ENGINEER¬ 

ING 

IV-XI 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

425 

EST . POPULATION (OOO ' S) 

808 

187 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8  .  O 

lO 

5.2 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

14 

7.4 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

15 

8 . 1 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

18 

9.7 

CHIEF  EXECUTIVE 

24 

3.0 

5 

2.9 

COMPUTER  MANAGEMENT 

35 

4 . 4 

11 

6. 1 

DIRECTOR 

53 

6.6 

14 

7.6 

ENGINEERING 

105 

13  .  O 

48 

25 . 8 

ENGINEER’S  DIGEST 

46 

5.6 

25 

13 . 1 

EXPORT  DIRECTION 

22 

2.8 

lO 

5.6 

EXPORT  TIMES 

32 

4  .  O 

13 

7.0 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

26 

13 . 8 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

8 

4 . 2 

HIGH  LIFE 

71 

8 . 8 

23 

12.5 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

12 

6 . 3 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

22 

11 . 7 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

12 

6 . 4 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

2 

1 . 3 

MANAGEMENT  ACCOUNTING 

45 

5 . 5 

12 

6.7 

MANAGEMENT  TODAY 

143 

17 . 7 

46 

24 . 7 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GROUPED  INDUSTRIES  (S.I.C.) 


OTHER 

CONSTRUCT. 

TRANSPORT 

FINANCIAL 

PROF. + 

PUBLIC 

MANUF . 

UTILITIES 

COMM.  AND 

+  BUSINESS 

SCIENTIFIC 

AOMIN . + 

XII . XIII 

DISTRIB . 

SERVICES 

SERVICES 

DEFENCE 

XVI-XIX 

XX. XXI 

XXII .XXIII 
XXVI 

XXIV 

XXV 

XXVII 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

130 

188 

238 

227 

318 

183 

65 

83 

116 

96 

139 

84 

9 

13 . 5 

4 

4. 3 

3 

2.8 

6 

6.4 

24 

17. 1 

6 

6 

7 

10.3 

4 

5.0 

7 

5.9 

2 

2. 5 

11 

7.7 

2 

2 

lO 

16.0 

9 

lO  .  8 

9 

8 . 1 

3 

3 . 5 

9 

6.7 

5 

6 

2 

3.0 

4 

4.5 

2 

1 . 4 

- 

.  4 

lO 

7.3 

1 

1 

2 

3 . 6 

4 

5 . 1 

6 

5 . 5 

1 

1 . 1 

2 

1 . 3 

1 

1 

2 

3 . 6 

2 

2.8 

4 

3 . 4 

4 

3.7 

6 

4 . 2 

5 

6 

5 

8 . 2 

6 

7 . 3 

7 

5 . 6 

8 

8. 3 

8 

6.0 

1 

1 

9 

13.2 

13 

16.1 

7 

6.4 

2 

2.0 

16 

11 . 2 

6 

7 

3 

5 . 3 

3 

3 . 5 

3 

2.7 

- 

- 

6 

4 . 1 

5 

5 

1 

2.0 

2 

2.6 

4 

3 . 2 

1 

1.4 

1 

.  9 

- 

4 

6.7 

2 

3  .  O 

6 

4 . 8 

2 

2.2 

3 

2.0 

- 

12 

17.9 

4 

4 . 4 

3 

2.8 

2 

2.1 

4 

3 . 1 

- 

5 

8. 1 

4 

5 . 3 

4 

3 . 6 

6 

6.1 

lO 

7. 3 

6 

7 

6 

8.7 

5 

5.5 

9 

8 . 1 

11 

11.2 

12 

8.5 

1 

1 

5 

8.2 

6 

6.7 

11 

9 . 2 

13 

13 . 3 

9 

6.5 

5 

6 

7 

10.2 

7 

8 . 2 

7 

6 . 1 

1 

1 . 2 

4 

2.9 

4 

4 

5 

8. 3 

1 

1 . 8 

3 

2.4 

2 

1.7 

1 

.  5 

1 

2 

3 . 3 

1 

.9 

1 

1.2 

2 

2. 3 

1 

.  7 

- 

8 

12. 3 

5 

6.4 

6 

5.0 

3 

3 . 4 

4 

3 . 1 

1 

1 

15 

23 . 2 

9 

11 . 3 

13 

11 . 5 

17 

18 . 1 

19 

13.4 

lO 

11 

% 

6 

5 

6 

1 

1 

O 

8 

1 

5 

3 

6 

4 

6 


TABLE  31 


(0  vj  01  v|  03 


ALL  BUSINESSMEN 


GROUPED  INDUSTRIES  CS.I.C.) 


TOTAL 

PRIMARY/ 

ENGINEER 

ING 

IV-XI 

OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

425 

EST . POPUL AT I ON ( OOO ’ S ) 

808 

187 

OTHER 

CONSTRUCT . 

TRANSPORT 

FINANCIAL 

PROF . + 

PUBLIC 

MANUF . 

UTILITIES 

COMM.  AND 

+  BUSINESS 

SCIENTIFIC 

ADMIN . + 

XII .XIII 

DISTRIB . 

SERVICES 

SERVICES 

DEFENCE 

XVI-XIX 

XX , XXI 

XXII , XXIII 
XXVI 

XXIV 

XXV 

XXVII 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

130 

188 

238 

227 

318 

183 

65 

83 

116 

96 

139 

84 

MONTHLY  MAGAZINES(CONT. ) 


MARKETING 

42 

5.2 

14 

7 . 5 

6 

9.3 

2 

1 . 9 

7 

5 . 8 

5 

5.4 

4 

3.0 

1 

1 . 2 

MECH.  ENGINEERING  NEWS 

89 

11.0 

39 

20 . 8 

8 

12.2 

11 

12.9 

8 

7.2 

3 

3.4 

14 

10.1 

4 

4.5 

MODERN  PURCHASING 

17 

2.0 

5 

2.8 

3 

5.1 

1 

1.6 

2 

1 .9 

1 

1. 3 

1 

.  8 

- 

- 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

20 

10.8 

6 

9.5 

11 

13 . 5 

15 

13 . 3 

6 

5.8 

24 

17.0 

6 

7.7 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

15 

8.3 

9 

14 . 1 

6 

7.4 

11 

9.7 

4 

3 . 8 

8 

6.0 

4 

4 . 7 

OFFICE  EQUIPMENT  NEWS 

99 

12 . 3 

26 

13.9 

14 

22.1 

lO 

12. 1 

14 

11.9 

5 

5.3 

21 

14 . 8 

6 

7 . 1 

PERSONNEL  MANAGEMENT 

52 

6.5 

15 

7.9 

6 

9.3 

3 

3 . 3 

7 

6 . 1 

6 

6.0 

3 

2. 1 

7 

8.5 

PURCHASING  AND  SUPPLY 

22 

2.7 

7 

3.9 

2 

2.8 

1 

1 . 3 

5 

4.6 

2 

1.7 

1 

.6 

1 

1 . 1 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

24 

12.7 

lO 

15.4 

3 

3.5 

5 

4 . 5 

1 

1 . 3 

5 

3.4 

2 

2.7 

PROF.  ADMINISTRATION 

16 

1.9 

4 

1.9 

1 

1 . 3 

- 

.6 

2 

1.8 

2 

1.9 

3 

2.5 

3 

3 . 5 

READER’S  DIGEST 

271 

33.5 

59 

31 . 3 

29 

44 . 5 

31 

36.7 

44 

38 . 2 

25 

26.0 

40 

28 . 9 

25 

30.0 

WHAT’S  NEW 

53 

6.6 

19 

10.0 

9 

14.4 

2 

2.9 

7 

6 . 4 

3 

3.0 

7 

5.2 

2 

3.0 

VISION 

18 

2.2 

6 

3.1 

3 

4 . 4 

1 

1 . 3 

3 

2.3 

1 

.  8 

2 

1.5 

1 

.7 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

13 

7.2 

4 

5.8 

3 

4.1 

9 

7.3 

3 

3.2 

5 

3.4 

1 

1.2 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

8 

4.3 

4 

5 . 5 

1 

.9 

3 

2.4 

8 

8.4 

3 

2.0 

1 

1 . 3 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

9 

5.1 

7 

11.0 

5 

5.5 

6 

5.0 

6 

6.3 

6 

4.1 

5 

6.2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  32 


RESPONSIBILITY 


TABLES  33  -  52  :  RESPONSIBILITY 


Readership  by  employees  in  establishment  (by  type  of  industry),  employees  for  whom  responsible,  area  of  main  responsibility, 

area  of  any  responsibility 


Number  of  employees  per  establishment 

Service  Industries  —  2  groups  are  shown  :  49  or  under,  50  or  over 
Non-Service  Industries  —  2  groups  are  shown,  999  or  under,  1 ,000 
or  over. 


Area  of  main  responsibility/Area  of  any  responsibility 

Twenty  areas  have  been  identified  in  answer  to  the  questions  “in 
which  areas  are  you  actively  involved  for  an  appreciable  amount  of  your 
time”  and  “which  one  (of  these)  best  describes  your  own  main  area  of 
work”.  In  the  tables  the  following  groupings  are  made:  — 


Number  of  employees  for  whom  responsible 

3  groups  are  shown  :  up  to  5,  6  —  20,  21  or  more. 

Service/Non-Service  Industries 

These  are  defined  according  to  the  nature  of  the  industry  in  which 
the  respondent  works  (or,  in  the  case  of  multi-establishment  companies, 
according  to  the  nature  of  the  activity  within  the  establishment  in  which 
the  respondent  is  based). 

Service  Industries  (establishments)  are  characterised  by  being 
manned  exclusively  by  executive  staff.  Typical  examples  are  business 
services,  professional  services  and  company  headquarter  establishments. 

Non-Service  Industries  (Establishments)  are  characterised  by  being 
manned  principly  by  manual  workers,  controlled  by  a  small  number  of 
executive  staff.  Typical  examples  are  works,  factories  and  shops. 


Tabulation  grouping 

Questionnaire  Classification 

Marketing  sales  and  services 

Marketing  and  Sales  —  Home 
Marketing  and  Sales  —  Export 
Marketing  Services 

Finance  and  Accounts 

Finance  and  Accounting 

Personnel  and  Administration 

Personnel 

Administration 

Legal  and  Property 

Legal 

Property 

Management  and  Computing  Services 

Management  Services 

Computing  Services 

Production  or  Works  Management 

Production  or  Works  Management 

General  Management 

General  Management 

Technical  Services 

Scientific  and  Technical  Services 
Design  Engineering 

Production  Engineering 

Works  Maintenance  Engineering 
Design 

Construction 

Construction 

Other 

Purchasing 

Transport  and  Distribution 

Other  (i.e.  none  of  above) 

For  fuU  breakdown  see  Appendix  G,  Tables  A21  —  A26. 


ALL  BUSINESSMEN  EMPLOYEES  IN  ESTABLISHMENT.  NUMBER  OF  EMPLOYEES  FOR  WHOM  RESPONSIBLE 


TOTAL  NUMBER  OF  EMPLOYEES  EMPLOYEES  FOR  WHOM  RESPONSIBLE 


SERVICE 

INDUSTRY 

NON-SERVICE 

;  INDUSTRY 

UP  TO 

6-20 

21 

49  OR 

50  OR 

999  OR 

1  ,  OOO 

5 

OR  MORE 

UNDER 

OVER 

UNDER 

OR  OVER 

OOO 

% 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

%  OOO 

%  OOO  % 

UNWEIGHTED  SAMPLE 

1786 

294 

473 

740 

264 

646 

454 

678 

EST. POPULATION (OOO'S) 

808 

128 

211 

349 

115 

306 

199 

300 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20. 1 

23 

18 . 3 

38 

18.0 

83 

23 . 9 

17 

15.1 

55 

17 . 9 

40 

20.2 

67 

22.4 

DAILY  MAIL  * 

173 

21.5 

30 

23 . 1 

49 

23.0 

74 

21 . 3 

21 

18 . 4 

59 

19. 3 

49 

24 . 4 

66 

22.0 

DAILY  MIRROR 

102 

12.7 

8 

6 . 4 

21 

9 . 9 

57 

16 . 4 

15 

13 . 3 

29 

9.6 

22 

11 . 1 

51 

16.9 

THE 

DAILY  TELEGRAPH  • 

250 

31 . 0 

37 

29.1 

67 

31.9 

107 

30.8 

37 

31.9 

84 

27.5 

62 

31 . 3 

102 

34.0 

FINANCIAL  TIMES 

153 

18.9 

24 

18.7 

39 

18 . 4 

64 

18 . 4 

25 

22.0 

52 

16.9 

33 

16.8 

67 

22. 3 

THE  GUARDIAN 

67 

8 . 2 

12 

9.7 

25 

12.0 

14 

4.0 

15 

12.9 

31 

10.0 

15 

7.7 

21 

6.9 

INT 

.  HERALD  TRIBUNE 

7 

.  9 

1 

.  6 

4 

1 . 9 

2 

.  5 

1 

.  6 

4 

1 . 4 

2 

.9 

1 

.  5 

THE  SUN 

116 

14 . 4 

13 

lO  .  O 

19 

9.0 

72 

20.7 

11 

9 . 9 

36 

11.8 

27 

13 . 8 

53 

17 . 6 

THE  TIMES 

109 

13 . 5 

19 

14 . 5 

43 

20 . 5 

34 

9.7 

12 

10.8 

46 

14 . 9 

22 

11 . 1 

41 

13.7 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5  .  O 

5 

3.6 

13 

6.2 

21 

5.9 

2 

2.1 

16 

5. 3 

7 

3.5 

17 

5 . 8 

LONDON  EVENING  STANDARD 

66 

8 . 1 

13 

9.9 

23 

11 . 1 

22 

6.2 

7 

6. 5 

25 

8. 3 

16 

8 . 1 

24 

7 . 9 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

12 . 3 

11 

8 . 8 

19 

8 . 9 

54 

15.4 

15 

13 . 4 

27 

8.9 

25 

12. 3 

47 

15 . 7 

THE  OBSERVER 

122 

15 . 1 

25 

19.4 

35 

16 . 8 

48 

13.7 

14 

11 . 8 

46 

15 . 1 

33 

16.4 

43 

14 . 3 

SUNDAY  EXPRESS 

272 

33.6 

48 

37.5 

62 

29. 1 

129 

36.9 

33 

28 . 8 

82 

26.9 

74 

37.2 

115 

38 . 4 

SUNDAY  MIRROR 

124 

15 . 4 

12 

9 . 5 

28 

13.2 

63 

18  .  O 

20 

17 . 8 

40 

13 . 1 

32 

16.2 

52 

17.3 

SUNDAY  PEOPLE  * 

95 

11.8 

12 

9.2 

21 

9.7 

51 

14.6 

lO 

8.9 

26 

8 . 6 

22 

lO  .  8 

47 

15.7 

THE  SUNDAY  TELEGRAPH  • 

139 

17.2 

24 

18 . 7 

36 

17 . 2 

61 

17.5 

17 

14.9 

48 

15 . 8 

31 

15 . 6 

59 

19 . 8 

THE  SUNDAY  TIMES  • 

300 

37 . 1 

50 

39.4 

80 

37 . 8 

124 

35.5 

45 

39.0 

118 

38 . 5 

72 

36. 1 

no 

36.6 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR 

MAGAZINE  * 

120 

14 . 9 

22 

17 . 1 

40 

19 . 1 

45 

12.8 

13 

lO  .  9 

48 

15 . 8 

32 

16.2 

39 

13.0 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

24 

18.6 

35 

16.8 

53 

15. 3 

17 

14 . 8 

49 

15 . 9 

26 

13. 3 

55 

18 . 2 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

53 

41 . 2 

77 

36.6 

120 

34.6 

44 

38 . 2 

119 

39  .  O 

69 

34 . 8 

107 

35.6 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  33 


ALL  BUSINESSMEN 


EMPLOYEES  IN  ESTABLISHMENT,  NUMBER  OF  EMPLOYEES  FOR  WHOM  RESPONSIBLE 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ’ S ) 


WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT’S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


TOTAL 

NUMBER 

OF  EMPLOYEES 

EMPLOYEES 

FOR  WHOM  RESPONSIBLE 

SERVICE 

INDUSTRY 

NON- 

SERVICE 

INDUSTRY 

UP 

TO 

6- 

20 

21 

49 

OR 

50 

OR 

999 

OR 

1  .OOO 

5 

OR 

MORE 

UNDER 

OVER 

UNDER 

OR  OVER 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

1786 

294 

473 

740 

264 

646 

454 

678 

808 

128 

211 

349 

115 

306 

199 

300 

55 

6.8 

13 

lO  .  2 

18 

8.4 

17 

4.8 

7 

5.7 

19 

6.3 

16 

8.1 

19 

6.5 

31 

3.8 

8 

6 . 3 

8 

3 . 9 

11 

3.2 

3 

2.7 

12 

3.9 

9 

4  .  A 

lO 

3.3 

46 

5.7 

12 

9.3 

12 

5.5 

15 

4 . 4 

6 

5.5 

16 

5.1 

15 

7.8 

15 

5 . 0 

17 

2.2 

3 

2.0 

4 

2.1 

9 

2.5 

2 

1.7 

6 

1 . 9 

3 

1 . 6 

8 

2.7 

20 

2.4 

1 

1 . 1 

5 

2. 3 

11 

3 . 1 

3 

2.4 

5 

1 . 6 

7 

3 . 5 

8 

2.6 

40 

5.0 

1 

.9 

14 

6.6 

16 

4.6 

9 

7.8 

22 

7. 1 

7 

3 . 7 

11 

3.7 

36 

4 . 4 

2 

1.7 

12 

5.9 

12 

3 . 5 

9 

7.7 

20 

6.6 

7 

3 . 4 

9 

2.8 

71 

8.8 

19 

14 . 6 

18 

8.7 

25 

7.2 

8 

7.1 

29 

9.5 

19 

9.6 

23 

7 .7 

79 

9.8 

6 

5  .  O 

36 

17.0 

21 

5.9 

15 

13 . 1 

37 

12 . 1 

17 

8 . 7 

25 

8.2 

87 

10.7 

5 

4 . 1 

12 

5.8 

50 

14.5 

19 

16. 3 

29 

9.6 

17 

8.7 

40 

13 . 4 

44 

5 . 4 

2 

1 . 6 

5 

2.4 

27 

7.7 

lO 

8.9 

12 

4.0 

lO 

5.0 

22 

7.3 

42 

5 . 2 

9 

7.2 

18 

8 . 5 

lO 

3.0 

4 

3 . 5 

16 

5. 3 

7 

3 . 7 

18 

6.0 

12 

1 . 5 

1 

.  8 

3 

1.4 

5 

1 . 5 

3 

2.5 

5 

1 . 6 

2 

1.2 

5 

1.6 

16 

2.0 

1 

.  7 

4 

1 . 8 

9 

2.5 

3 

2.7 

5 

1 . 8 

2 

1 . 1 

9 

2.9 

56 

7.0 

4 

2.8 

21 

10.2 

16 

4.7 

15 

12 . 8 

34 

11 . 2 

12 

6. 1 

lO 

3.3 

26 

3.2 

3 

2.1 

11 

5.4 

lO 

2.8 

2 

1 . 3 

11 

3 . 4 

5 

2.6 

lO 

3.3 

21 

2.6 

2 

1 . 3 

7 

3.4 

8 

2.2 

5 

4  .  O 

8 

2.8 

7 

3 . 4 

6 

1.9 

55 

6 . 8 

12 

9.2 

lO 

4.9 

26 

7.3 

8 

6.6 

19 

6.2 

17 

8 . 4 

19 

6. 5 

275 

34.1 

43 

34  .  O 

75 

35.7 

113 

32. 5 

41 

36  .  O 

104 

33.9 

66 

33 . 4 

104 

34 . 8 

35 

4.3 

4 

3 . 3 

7 

3.4 

17 

4.8 

7 

5.8 

11 

3.7 

lO 

4.9 

14 

4.6 

211 

26.1 

36 

27.8 

48 

22.6 

94 

27 . 1 

32 

27.9 

78 

25.6 

53 

26.7 

79 

26.4 

33 

4.1 

6 

4 . 4 

12 

5.8 

12 

3 . 6 

3 

2 . 5 

14 

4.6 

6 

3 . 3 

12 

4. 1 

11 

1 .4 

1 

.6 

4 

2.0 

5 

1 . 4 

2 

1 . 6 

5 

1.7 

3 

1 . 3 

4 

1.2 

107 

13 . 3 

6 

4.3 

12 

5. 5 

73 

21.0 

16 

14 . 1 

29 

9.4 

26 

13 . 1 

53 

17.5 

58 

7.2 

lO 

7.9 

20 

9.4 

21 

6.0 

7 

5.8 

25 

8 . 2 

17 

8 . 4 

17 

5.6 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  34 


ALL  BUSINESSMEN 


TOTAL 


OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

EST . POPULAT I ON ( OOO ’ S ) 

808 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8.0 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

CHIEF  EXECUTIVE 

24 

3.0 

COMPUTER  MANAGEMENT 

35 

4 . 4 

DIRECTOR 

53 

6.6 

ENGINEERING 

105 

13.0 

ENGINEER'S  DIGEST 

46 

5.6 

EXPORT  DIRECTION 

22 

2.8 

EXPORT  TIMES 

32 

4.0 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5 . 6 

HIGH  LIFE 

71 

8.8 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

MANAGEMENT  ACCOUNTING 

45 

5 . 5 

MANAGEMENT  TODAY 

143 

17.7 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


EMPLOYEES  IN  ESTABLISHMENT.  NUMBER  OF  EMPLOYEES  FOR  WHOM  RESPONSIBLE 


NUMBER  OF 

EMPLOYEES 

EMPLOYEES 

FOR  WHOM 

RESPONSIBLE 

SERVICE 

INDUSTRY 

NON-SERVICE 

INDUSTRY 

UP  TO 

6-20 

21 

49  OR 

50  OR 

999  OR 

1.000 

5 

OR  MORE 

UNDER 

OVER 

UNDER 

OR  OVER 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

%  OOO 

294 

473 

740 

264 

646 

454 

678 

128 

211 

349 

115 

306 

199 

300 

% 


18 

13.9 

18 

8.4 

21 

6.1 

7 

5.9 

22 

7.2 

18 

8.9 

25 

8.4 

6 

4.9 

9 

4 . 4 

28 

8.0 

4 

3.7 

14 

4 . 6 

11 

5.7 

23 

7.7 

3 

2.5 

17 

8.1 

40 

11 . 5 

6 

5.4 

12 

3.8 

11 

5.7 

44 

14 . 5 

3 

2.1 

9 

4 . 4 

14 

4  .  O 

12 

10.9 

23 

7.6 

7 

3 . 4 

9 

2.9 

2 

1 . 4 

3 

1.6 

15 

4.2 

4 

3 . 8 

6 

1.9 

4 

2.3 

14 

4 . 7 

3 

2. 3 

12 

5.6 

14 

4 . 1 

6 

5 . 4 

11 

3 . 6 

9 

4 . 4 

16 

5 . 3 

11 

8 . 8 

7 

3.5 

29 

8 . 4 

5 

4 . 6 

14 

4.5 

13 

6.6 

26 

8 . 8 

7 

5. 3 

17 

8 . 1 

53 

15.2 

28 

24 . 3 

40 

13.0 

25 

12.4 

40 

13 . 4 

3 

2.2 

8 

3 . 8 

25 

7.1 

lO 

8 . 6 

15 

5.0 

lO 

5.1 

20 

6.7 

1 

1 . 1 

1 

.6 

17 

5.0 

2 

1.9 

4 

1 . 4 

lO 

5.1 

8 

2. 5 

4 

2.9 

2 

1.0 

22 

6.3 

5 

4 . 2 

9 

2.8 

11 

5. 3 

13 

4 . 4 

3 

2. 1 

5 

2. 3 

40 

11.6 

6 

5.2 

15 

5.0 

7 

3.6 

31 

10.4 

5 

3.9 

18 

8 . 6 

19 

5 . 6 

3 

2. 3 

19 

6.2 

12 

6.2 

14 

4 . 7 

6 

4 . 9 

18 

8 . 5 

36 

lO.  3 

11 

9 . 8 

22 

7 . 3 

20 

10.1 

29 

9.6 

14 

lO  .  8 

17 

7.9 

23 

6 . 7 

9 

8 . 1 

23 

7.5 

14 

7 . 2 

26 

8.6 

2 

1 . 6 

8 

3.7 

30 

8.7 

14 

11.9 

13 

4.2 

11 

5.5 

31 

10 . 4 

2 

1 . 5 

1 

.  5 

19 

5 . 5 

4 

3 . 9 

5 

1.8 

4 

2.1 

17 

5.6 

3 

2.3 

1 

.  7 

5 

1.6 

1 

.  9 

4 

1 . 2 

1 

.  3 

7 

2 . 2 

5 

3.7 

6 

3.0 

26 

7.6 

7 

5 . 8 

17 

5.6 

lO 

5 . 2 

17 

5.7 

12 

9.4 

36 

17.1 

68 

19 . 4 

27 

23 . 4 

43 

14 . 1 

34 

17. 3 

65 

21 . 8 

TABLE  35 


ALL  BUSINESSMEN  EMPLOYEES  IN  ESTABLISHMENT,  NUMBER  OF  EMPLOYEES  FOR  WHOM  RESPONSIBLE 


TOTAL 

OOO 

% 

SERVICE 
49  OR 
UNDER 
OOO  % 

UNWEIGHTED  SAMPLE 

EST . POPULATION ( OOO ’ S ) 

1786 

808 

294 

128 

MONTHLY  MAGAZINES ( CONT. ) 

MARKETING 

42 

5.2 

4 

3 . 5 

MECH.  ENGINEERING  NEWS 

89 

11.0 

7 

5.4 

MODERN  PURCHASING 

17 

2.0 

2 

1 . 5 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

16 

12.6 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

6 

4 . 5 

OFFICE  EQUIPMENT  NEWS 

99 

12. 3 

16 

12.6 

PERSONNEL  MANAGEMENT 

52 

6. 5 

2 

1 . 6 

PURCHASING  AND  SUPPLY 

22 

2 . 7 

2 

1 . 3 

PRODUCTION  EQUIP.  DIGEST 

53 

6 . 5 

2 

1 . 8 

PROF.  ADMINISTRATION 

16 

1.9 

3 

2.1 

READER’S  DIGEST 

271 

33 . 5 

45 

34.8 

WHAT’S  NEW 

53 

6.6 

6 

4.5 

VISION 

18 

2.2 

2 

1.2 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

3 

2.4 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

4 

3.0 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

8 

5.9 

NUMBER  OF 

EMPLOYEES 

EMPLOYEES 

FOR  WHOM 

RESPONSIBLE 

INDUSTRY 

NON-SERVICE 

INDUSTRY 

UP  TO 

6-20 

21 

50  OR 

999  OR 

1.000 

5 

OR  MORE 

OVER 

OOO 

UNDER 

%  OOO  % 

OR  OVER 

OOO  % 

OOO  % 

OOO 

%  OOO  % 

473 

740 

264 

646 

454 

678 

211 

349 

115 

306 

199 

300 

6 

3  .  O 

24 

6.8 

7 

6 . 5 

14 

4 . 6 

12 

6.2 

15 

5.1 

15 

7.2 

43 

12.4 

23 

19.7 

28 

9. 3 

24 

11.9 

37 

12.4 

2 

.8 

lO 

3.0 

3 

2.2 

5 

1.6 

2 

1 . 1 

9 

3 . 1 

22 

lO  .  4 

38 

10.8 

14 

12.6 

35 

11 .4 

29 

14.4 

28 

9.4 

14 

6.6 

37 

10.7 

5 

4 . 1 

16 

5.2 

11 

5 . 6 

34 

11 . 5 

20 

9. 3 

55 

15.8 

9 

7 . 7 

26 

8 . 4 

20 

9.8 

54 

18.1 

14 

6.7 

23 

6.7 

12 

lO  .  2 

13 

4.3 

9 

4 . 4 

30 

lO  .  O 

3 

1.4 

14 

4 . 1 

3 

2.3 

6 

2.0 

6 

3  .  O 

lO 

3.2 

7 

3.2 

39 

11 . 3 

3 

2.6 

14 

4 . 6 

9 

4 . 4 

30 

9.9 

6 

2.7 

6 

1 . 8 

- 

- 

4 

1 . 3 

3 

1 . 5 

9 

2.9 

55 

26 . 1 

132 

37.9 

37 

32.7 

91 

29.7 

71 

35.5 

108 

36.1 

9 

4 . 4 

29 

8.4 

9 

8.0 

18 

5.9 

13 

6.4 

23 

7.5 

3 

1.4 

8 

2 . 4 

5 

4.0 

4 

1 . 3 

4 

2.0 

lO 

3.2 

6 

3.0 

24 

6 . 8 

9 

7.8 

11 

3 . 5 

15 

7.4 

17 

5.5 

8 

3 . 8 

lO 

2.8 

5 

4.4 

9 

3.0 

5 

2.7 

13 

4.3 

1 

5.0 

20 

5.9 

8 

7.2 

14 

4.7 

8 

4 . 2 

24 

8.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  36 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

230 

EST . POPULATION (OOO ’ S) 

808 

104 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20 . 1 

19 

18 . 2 

DAILY  MAIL  * 

173 

21 . 5 

24 

23.0 

DAILY  MIRROR 

102 

12.7 

12 

11.7 

THE 

DAILY  TELEGRAPH  * 

250 

31.0 

41 

39.7 

FINANCIAL  TIMES 

153 

18.9 

30 

29 . 2 

THE  GUARDIAN 

67 

8 . 2 

3 

3.0 

INT. 

.  HERALD  TRIBUNE 

7 

.9 

2 

2. 1 

THE  SUN 

116 

14 . 4 

15 

14 . 6 

THE  TIMES 

109 

13 . 5 

17 

15.9 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

41 

5.0 

9 

8 . 4 

LONDON  EVENING  STANDARD 

66 

8.1 

12 

11 . 1 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12. 3 

12 

11 . 1 

THE  OBSERVER 

122 

15 . 1 

19 

18 . 4 

SUNDAY  EXPRESS 

272 

33.6 

36 

34.7 

SUNDAY  MIRROR 

124 

15.4 

19 

18 . 4 

SUNDAY  PEOPLE  * 

95 

11.8 

lO 

9.7 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

24 

23 . 1 

THE  SUNDAY  TIMES  * 

300 

37.1 

43 

41 . 7 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

120 

14 . 9 

16 

15.9 

TELEGRAPH 

SUNDAY 

MAGAZINE 

130 

16.1 

21 

20.0 

THE  SUNDAY 

TIMES 

MAGAZINE 

295 

36.5 

43 

41 . 3 

♦PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


F 


AREA  OF  MAIN  RESPONSIBILITY  -  PART  ONE 


FINANCE 

PERSONNEL 

AND 

AND 

ACCOUNTS 

ADMIN . 

OOO  % 

OOO  % 

205 

222 

94 

lOl 

13 

14 . 3 

25 

25.2 

26 

28.1 

21 

20.4 

5 

5.2 

15 

15.1 

28 

29.7 

34 

33 . 3 

32 

34.5 

16 

16. 1 

9 

9.4 

9 

8 . 7 

2 

2.0 

- 

- 

13 

14. 1 

18 

17 . 6 

18 

19.0 

9 

9.2 

5 

5.7 

5 

4 . 7 

9 

9 . 8 

lO 

9.6 

LEGAL 

MANAGEMENT 

AND 

COMPUTING 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

116 

86 

49 

41 

9 

18 . 1 

7 

18.0 

11 

23 . 3 

8 

19 . 8 

2 

4 . 6 

8 

19.5 

13 

26.6 

15 

35.3 

7 

13.6 

9 

22.8 

6 

11 . 8 

7 

16 . 8 

- 

.8 

1 

2.0 

4 

8.5 

8 

19  .  O 

15 

31.2 

5 

12.9 

2 

4.6 

1 

1 . 8 

6 

11 . 3 

6 

13 . 7 

9 

9 . 6 

12 

11 . 6 

2 

3 . 1 

7 

16.7 

15 

16 . 5 

16 

16.2 

7 

14 . 8 

7 

15.8 

29 

30.5 

37 

36.9 

17 

34  .  O 

lO 

25.4 

12 

13  .  O 

14 

13 . 7 

3 

6.9 

7 

17.8 

13 

13.7 

12 

11.9 

4 

7 . 4 

5 

11 . 2 

18 

19.5 

17 

16. 5 

9 

17 . 8 

7 

17 . 6 

39 

41 . 5 

37 

36. 3 

21 

43 . 4 

14 

34 . 4 

15 

15 . 8 

21 

20.6 

18 

19.4 

19 

18.7 

41 

43.7 

34 

33 . 6 

7 

15.0 

7 

16 . 5 

9 

19 . 2 

5 

11 . 6 

23 

47.2 

14 

33.7 

TABLE  37 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

230 

EST . POPULATION ( OOO ’ S ) 

808 

104 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

2 

1 .7 

THE  ACCOUNTANT 

31 

3.8 

- 

.  3 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

2 

1.9 

BUSINESS  WEEK 

17 

2.2 

4 

3.9 

CAMPAIGN 

20 

2.4 

11 

lO.  3 

COMPUTER  WEEKLY 

40 

5  .  O 

3 

3.2 

COMPUTING 

36 

4 . 4 

2 

2.0 

COUNTRY  LIFE 

71 

8.8 

18 

17.8 

THE  ECONOMIST 

79 

9 . 8 

14 

13.1 

THE  ENGINEER 

87 

10.7 

7 

6.4 

ENGINEERING  TODAY 

44 

5 . 4 

3 

3.4 

INVESTORS  CHRONICLE 

42 

5.2 

8 

8.0 

MARKETFACT 

12 

1 . 5 

6 

5.6 

MARKETING  WEEK 

16 

2.0 

8 

7.9 

NEW  SCIENTIST 

56 

7.0 

3 

2.6 

NEW  STATESMAN 

26 

3.2 

3 

3.1 

NEWSWEEK 

21 

2.6 

6 

6.0 

PUNCH 

55 

6.8 

13 

12.6 

RADIO  TIMES 

275 

34 . 1 

39 

37.6 

TRADE  AND  INDUSTRY 

35 

4.3 

6 

6.0 

TV  TIMES 

211 

26.1 

31 

29.5 

TIME 

33 

4 . 1 

7 

7.1 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 . 4 

3 

2.7 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

14 

13.7 

PRIVATE  EYE 

58 

7.2 

14 

13.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  MAIN  RESPONSIBILITY 


PART  ONE 


FINANCE 

PERSONNEL 

AND 

AND 

ACCOUNTS 

ADMIN. 

OOO  % 

OOO  % 

205 

222 

94 

lOl 

43 

45.8 

2 

1.8 

20 

21.8 

2 

1.7 

34 

36.0 

2 

2. 3 

1 

.  8 

2 

2.2 

1 

1.2 

2 

1 .9 

5 

5.2 

4 

3 . 8 

2 

2.2 

5 

4.9 

7 

7.8 

8 

7.6 

16 

17. 3 

9 

9. 3 

2 

2.0 

8 

7.5 

1 

.9 

4 

4.2 

lO 

lO  .  2 

2 

2.5 

- 

- 

1 

1 . 1 

1 

.6 

2 

1 . 5 

- 

- 

9 

9.1 

2 

2.6 

4 

4. 3 

2 

2.0 

1 

.  7 

6 

6.3 

6 

5.9 

28 

30.3 

41 

40.0 

3 

3 . 1 

1 

1.2 

22 

23 . 5 

31 

30 . 8 

3 

3.3 

4 

3 . 5 

1 

1 . 5 

1 

1.4 

4 

3.9 

11 

11 . 3 

O 

10.9 

9 

9.3 

LEGAL  MANAGEMENT  + 


AND 

COMPUTING 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

116 

86 

49 

41 

1 

2.9 

2 

4.9 

2 

3 . 3 

1 

2.5 

2 

3.9 

2 

4.2 

1 

3.0 

3 

6.1 

- 

- 

1 

1.9 

- 

- 

15 

37.1 

- 

- 

15 

35.9 

5 

11.2 

2 

5.6 

4 

7 . 4 

7 

17  .  O 

- 

.  5 

3 

6.3 

- 

- 

- 

1 . 1 

6 

12.6 

2 

4.0 

~ 

2 

4.5 

1 

2.0 

2 

4 . 6 

- 

.8 

2 

4.3 

1 

1 . 3 

1 

2.9 

6 

11 . 4 

2 

5.3 

14 

29. 3 

16 

39.6 

1 

2.0 

2 

5.9 

8 

15.9 

11 

27.2 

3 

5.4 

1 

3.4 

1.0 

2 

3.9 

1 

2.1 

5 

11.4 

5 

9.9 

1 

3.5 

TABLE  38 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

230 

EST . POPULATION (OOO ’ S) 

808 

104 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8  .  O 

4 

3.9 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

5 

4.5 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

6 

5.7 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

5 

4.4 

CHIEF  EXECUTIVE 

24 

3.0 

4 

4.1 

COMPUTER  MANAGEMENT 

35 

4 .4 

1 

1 . 4 

DIRECTOR 

53 

6.6 

12 

11 . 2 

ENGINEERING 

105 

13.0 

13 

12.4 

ENGINEER'S  DIGEST 

46 

5.6 

7 

6.5 

EXPORT  DIRECTION 

22 

2.8 

7 

6.7 

EXPORT  TIMES 

32 

4.0 

11 

11.0 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

8 

7.4 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

5 

5.2 

HIGH  LIFE 

71 

8 . 8 

19 

18 . 5 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

9 

8.9 

INDUSTRIAL  MANAGEMENT 

55 

6 . 8 

4 

3.7 

INDUST.  PURCHASING  NEWS 

26 

3.3 

4 

3 . 6 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

2 

2.4 

MANAGEMENT  ACCOUNTING 

45 

5.5 

3 

2.7 

MANAGEMENT  TODAY 

143 

17.7 

16 

15.8 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  MAIN  RESPONSIBILITY 


PART  ONE 


FINANCE 

PERSONNEL 

AND 

AND 

ACCOUNTS 

ADMIN . 

OOO  % 

OOO  % 

205 

222 

94 

lOl 

41 

43.5 

5 

4.9 

9 

9.2 

5 

4.6 

6 

6.0 

7 

6.9 

- 

- 

4 

4.2 

2 

2.5 

4 

3 . 5 

6 

6.8 

4 

3 . 5 

7 

7.5 

6 

6 . 1 

1 

.7 

14 

13.7 

- 

- 

5 

4.6 

1 

1.0 

1 

1 . 3 

5 

5.1 

1 

1.0 

1 

.  8 

6 

6.4 

2 

2.0 

8 

7.9 

4 

3.9 

7 

7.2 

7 

7.1 

11 

10.8 

3 

2.9 

9 

9.0 

1 

.9 

3 

2.6 

- 

.  3 

2 

1 . 7 

21 

22.7 

2 

2.3 

18 

18.7 

23 

22.3 

LEGAL  MANAGEMENT  + 


AND 

COMPUTING 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

116 

86 

49 

41 

3 

6.9 

2 

4 . 3 

1 

2.9 

8 

19.1 

1 

1 . 2 

9 

22.6 

- 

- 

2 

4.0 

1 

1 . 5 

- 

- 

- 

- 

9 

22.0 

5 

lO  .  4 

1 

2.2 

1 

2.3 

2 

5.9 

- 

- 

1 

2.2 

~ 

“ 

.6 

.8 

2 

4. 5 

2 

4.9 

3 

7.3 

3 

6.5 

2 

5.1 

4 

7.4 

3 

7.6 

- 

- 

2 

5. 3 

- 

- 

- 

.8 

- 

- 

- 

.  8 

1 

1 . 5 

3 

7 . 5 

3 

6.9 

12 

29.3 

TABLE  39 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

230 

EST . POPULATION (OOO ’ S) 

808 

104 

MONTHLY  MAGAZINES(CONT . ) 


MARKETING 

42 

5.2 

19 

18 . 3 

MECH.  ENGINEERING  NEWS 

89 

11.0 

7 

7.1 

MODERN  PURCHASING 

17 

2.0 

2 

1.7 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

12 

11.9 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

11 

10.2 

OFFICE  EQUIPMENT  NEWS 

99 

12. 3 

13 

12.2 

PERSONNEL  MANAGEMENT 

52 

6.5 

5 

4.5 

PURCHASING  AND  SUPPLY 

22 

2.7 

2 

1.6 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

6 

6.0 

PROF.  ADMINISTRATION 

16 

1.9 

1 

.8 

READER'S  DIGEST 

271 

33 . 5 

40 

38.4 

WHAT'S  NEW 

53 

6.6 

9 

8.5 

VISION 

18 

2.2 

4 

4 . 3 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

42 

5.2 

11 

lO  .  9 

HARVARD  BUS. 

REVIEW 

28 

3 . 4 

5 

5 . 2 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND 

DIGEST 

47 

5.8 

6 

6.2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  MAIN  RESPONSIBILITY 


PART  ONE 


FINANCE 

PERSONNEL 

AND 

AND 

ACCOUNTS 

ADMIN . 

OOO  % 

OOO  % 

205 

222 

94 

lOl 

LEGAL 

MANAGEMENT  + 

AND 

COMPUTING 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

116 

86 

49 

41 

3 

3 . 1 

6 

5.8 

2 

1.8 

11 

10.6 

1 

.6 

3 

2.8 

6 

6.2 

12 

11 . 5 

6 

6.6 

9 

8 . 4 

9 

10.1 

16 

16 . 1 

3 

3.2 

20 

19.3 

3 

2.7 

5 

4. 5 

3 

3.2 

4 

4 . 1 

2 

2.2 

5 

4.9 

29 

31.4 

34 

33 . 7 

1 

.  7 

5 

4.7 

2 

1 . 7 

3 

3 . 4 

2 

2. 5 

5 

5.0 

6 

6.3 

5 

4.7 

6 

6.2 

11 

11.0 

1 

1 . 9 

1 

1.6 

2 

3 . 2 

3 

6.8 

6 

12.2 

4 

8.8 

- 

.  5 

6 

14.2 

1 

3 . 1 

6 

13.8 

- 

.  4 

3 

6.9 

- 

- 

1 

2.2 

- 

- 

2 

5.6 

1 

1 . 1 

2 

3 . 8 

15 

30 . 4 

13 

31 . 5 

- 

- 

3 

6.3 

.  4 

1 

3 . 2 

1 

1 . 9 

2 

3.7 

2 

4.6 

1 

1.9 

1 

2.6 

TABLE  40 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


OOO 


UNWEIGHTED  SAMPLE  1786 

EST. POPULATION (OOO ’S)  808 

NATIONAL  DAILIES 


DAILY  EXPRESS  163 

DAILY  MAIL  *  173 

DAILY  MIRROR  102 

THE  DAILY  TELEGRAPH  *  250 

FINANCIAL  TIMES  153 

THE  GUARDIAN  67 

INT.  HERALD  TRIBUNE  7 

THE  SUN  116 

THE  TIMES  109 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS  41 

LONDON  EVENING  STANDARD  66 


PRODUCTION  GENERAL 
OR  WORKS  MANAGEMENT 
MANAGEMENT 


% 

OOO 

%  OOO 

% 

77 

336 

40 

150 

20.1 

9 

23 . 1 

35 

23.2 

21 . 5 

lO 

24.8 

37 

24.6 

12.7 

6 

16  .  O 

25 

16.8 

31.0 

lO 

25.3 

44 

29.6 

18.9 

5 

13 . 5 

32 

21.6 

8 . 2 

- 

1 . 2 

9 

6.3 

.9 

- 

.9 

2 

1.2 

14 . 4 

11 

27.4 

19 

12.9 

13 . 5 

1 

1 . 5 

18 

11.7 

5.0 

3 

7.7 

8 

5.6 

8.1 

1 

3.4 

9 

6.2 

TECHNICAL  CONSTRUCTION  OTHER 

SERVICES 


OOO 

352 

158 

% 

OOO 

90 

41 

% 

OOO 

64 

29 

% 

31 

20  .  O 

7 

15.9 

6 

20. 3 

27 

17.3 

5 

12 . 7 

3 

12. 3 

20 

12.8 

4 

9 . 5 

4 

13 . 5 

46 

29.2 

9 

23 . 1 

9 

31 . 7 

14 

8 . 6 

2 

4 . 1 

5 

16. 1 

18 

11 . 4 

3 

8 . 3 

2 

6.6 

— 

— 

— 

— 

— 

— 

20 

12.5 

5 

12.2 

2 

7.9 

22 

14 . 2 

2 

4 . 3 

2 

8.6 

5 

3.1 

2 

5 . 1 

.9 

9 

5.7 

2 

5 . 7 

2 

6.1 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12.3 

lO 

THE  OBSERVER 

122 

15.1 

2 

SUNDAY  EXPRESS 

272 

33.6 

12 

SUNDAY  MIRROR 

124 

15.4 

9 

SUNDAY  PEOPLE  • 

95 

11 . 8 

8 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

8 

THE  SUNDAY  TIMES  * 

300 

37. 1 

9 

24.9 

25 

16.8 

14 

8.6 

7 

17 . 8 

3 

9.2 

4.8 

24 

15.9 

22 

13 . 9 

7 

16  .  O 

3 

10.7 

30.8 

59 

39.3 

45 

28.5 

12 

28 . 8 

14 

48 . 9 

23.0 

23 

15.1 

24 

15.2 

7 

18 . 1 

4 

14 . 5 

20.3 

21 

14.3 

13 

8 . 3 

6 

14 . 5 

3 

11 . 8 

19.9 

23 

15.2 

24 

15  .  O 

3 

8 . 2 

6 

20 . 7 

22.7 

57 

38.3 

57 

36.5 

13 

30.8 

8 

28 . 7 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

120 

14.9 

2 

5.6 

20 

13 . 5 

22 

14. 3 

5 

13 . 3 

3 

9.4 

TELEGRAPH 

SUNDAY 

MAGAZINE 

130 

16.1 

5 

12.5 

23 

15.1 

23 

14 . 7 

3 

7.6 

3 

12.2 

THE  SUNDAY 

TIMES 

MAGAZINE 

295 

36 . 5 

8 

19.7 

53 

35.5 

57 

36. 1 

13 

31.7 

9 

32.0 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  41 


ALL  BUSINESSMEN 


UNWEIGHTED  SAMPLE 
EST . POPULATION ( OOO ' S ) 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT  S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


PRODUCTION  GENERAL 
OR  WORKS  MANAGEMENT 


MANAGEMENT 

OOO 

% 

OOO 

% 

OOO 

1786 

77 

336 

808 

40 

150 

TECHNICAL  CONSTRUCTION  OTHER 

SERVICES 


OOO 

%  OOO 

% 

OOO 

% 

352 

90 

64 

158 

41 

29 

55 

6.8 

- 

.  8 

4 

2.9 

31 

3 . 8 

- 

- 

5 

3.4 

46 

5.7 

1 

1.9 

3 

2.2 

17 

2.2 

1 

2.3 

5 

3.1 

20 

2.4 

- 

- 

4 

3.0 

40 

5  .  O 

- 

1 . 2 

2 

1 . 5 

36 

4.4 

- 

1 . 2 

3 

2.0 

71 

8.8 

1 

3.7 

13 

8.6 

79 

9 . 8 

1 

3.0 

12 

7.8 

87 

10.7 

8 

19 . 2 

13 

8 . 8 

44 

5.4 

4 

10.1 

7 

4.9 

42 

5.2 

- 

- 

8 

5 . 6 

12 

1 . 5 

- 

- 

3 

1 . 9 

16 

2.0 

- 

- 

4 

2.8 

56 

7.0 

1 

1 . 5 

3 

1 . 9 

26 

3 . 2 

- 

1 . 1 

5 

3.5 

21 

2.6 

- 

- 

4 

3.0 

55 

6 . 8 

3 

6.4 

lO 

6 . 6 

275 

34.1 

11 

27.8 

41 

27.1 

35 

4 . 3 

1 

3.2 

lO 

6.6 

211 

26.1 

8 

21  .  O 

32 

21 . 5 

33 

4.1 

1 

3.2 

7 

4.9 

11 

1 . 4 

- 

.  9 

3 

2.3 

107 

13.3 

12 

30.6 

21 

14.2 

58 

7.2 

1 

3.5 

6 

3.7 

- 

- 

- 

- 

.  9 

_ 

.  3 

_ 

— 

1 

1.9 

- 

.  3 

- 

- 

- 

1.0 

1 

.  4 

- 

- 

- 

- 

lO 

6. 3 

- 

- 

- 

H 

H 

8 

4 . 9 

1 

1 . 3 

- 

- 

9 

5 . 9 

2 

5 . 7 

4 

14.7 

12 

7. 3 

- 

.7 

4 

15. 5 

39 

24.7 

4 

lO  .  O 

4 

12.9 

20 

12.6 

1 

3  .  O 

2 

6.9 

3 

1.9 

- 

.  7 

2 

6.5 

1  . 4 

2  1.1 


35 

21 . 9 

3 

7  .  O 

1 

2.6 

6 

3 . 5 

2 

5 . 4 

- 

- 

5 

3 . 3 

- 

.  8 

- 

1 . 4 

6 

3.7 

1 

3 . 3 

3 

9.2 

60 

38.2 

12 

28.5 

13 

44.4 

4 

2.5 

3 

6.8 

3 

11.2 

49 

31 . 3 

9 

20.9 

9 

32.7 

4 

2.8 

1 

3 . 4 

- 

1 . 3 

31 

19.6 

2 

4 . 6 

5 

17.4 

9 

5.7 

2 

4.6 

1 

3 . 4 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  42 


01  <0 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


PRODUCTION  GENERAL  TECHNICAL  CONSTRUCTION  OTHER 

OR  WORKS  MANAGEMENT  SERVICES 
MANAGEMENT 


OOO 

% 

OOO 

%  OOO 

%  OOO 

%  OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

77 

336 

352 

90 

64 

EST . POPULATION (OOO ’ S) 

808 

40 

150 

158 

41 

29 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

65 

8.0 

.8 

6 

4 . 3 

2 

1 . 5 

_ 

1 

2.8 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

2 

5.1 

11 

7.1 

4 

2.8 

- 

- 

4 

14 . 9 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

7 

18.2 

20 

13 . 5 

8 

4.8 

- 

- 

3 

lO  .  3 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

1 

2.6 

5 

3 . 1 

20 

12.6 

2 

4.5 

1 

3 . 1 

CHIEF  EXECUTIVE 

24 

3.0 

1 

2.7 

8 

5.2 

3 

2.1 

- 

.7 

1 

3.2 

COMPUTER  MANAGEMENT 

35 

4 . 4 

1 

2.7 

4 

2.7 

7 

4. 3 

1 

2.3 

2 

5 . 5 

DIRECTOR 

53 

6.6 

3 

6.8 

13 

9.0 

3 

2.0 

1 

1 . 4 

2 

8 . 5 

ENGINEERING 

105 

13.0 

9 

22.1 

12 

7.9 

40 

25 . 5 

9 

23 . 1 

3 

lO  .  4 

ENGINEER’S  DIGEST 

46 

5.6 

4 

9.8 

6 

4.3 

17 

11.0 

4 

8 . 9 

1 

4.1 

EXPORT  DIRECTION 

22 

2.8 

1 

1 . 5 

5 

3 . 3 

4 

2.5 

- 

- 

3 

11 . 4 

EXPORT  TIMES 

32 

4  .  O 

- 

- 

8 

5.1 

2 

1 . 4 

- 

- 

5 

18.7 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

7 

18 . 4 

lO 

6.9 

15 

9. 3 

- 

1 . 2 

4 

13  .  O 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

- 

.8 

7 

4.4 

13 

8.6 

2 

5.2 

2 

7.1 

HIGH  LIFE 

71 

8.8 

1 

3 . 3 

18 

11 . 8 

13 

8 . 4 

2 

4. 1 

2 

6.7 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

1 

1 .7 

12 

7.8 

9 

6.0 

5 

12.7 

3 

9.4 

INDUSTRIAL  MANAGEMENT 

55 

6 . 8 

6 

14 . 9 

lO 

6 . 4 

17 

10.6 

2 

4.7 

2 

7 . 6 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

2 

5.3 

9 

5.8 

3 

1.9 

- 

- 

4 

15  .  O 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

- 

- 

5 

3 . 1 

1 

.6 

- 

- 

- 

1 . 3 

MANAGEMENT  ACCOUNTING 

45 

5.5 

4 

10.3 

5 

3 . 5 

4 

2.5 

- 

- 

1 

3 . 1 

MANAGEMENT  TODAY 

143 

17.7 

11 

26.8 

27 

18.3 

22 

13.8 

3 

8.1 

7 

24.0 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  43 


ALL  BUSINESSMEN 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO’S) 


MONTHLY  MAGAZINES(CONT. D 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER’S  DIGEST 
WHAT’S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


FOR  DEFINITIONS  OF  TERMS  USED 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


PRODUCTION 

GENERAL 

TECHNICAL 

CONSTRUCTION 

OTHER 

OR  WORKS 
MANAGEMENT 

MANAGEMENT 

SERVICES 

ooo 

% 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

1786 

77 

336 

352 

90 

64 

808 

40 

150 

158 

41 

29 

42 

5.2 

1 

1.6 

8 

5 . 1 

3 

2.0 

- 

.8 

1 

2.7 

89 

11.0 

6 

15 . 5 

14 

9.2 

37 

23.3 

5 

11 . 3 

2 

8.2 

17 

2.0 

- 

.8 

6 

4.0 

- 

.2 

- 

- 

5 

16.4 

92 

11 . 3 

4 

10.3 

16 

10.7 

24 

15 . 4 

6 

13 . 5 

2 

7.9 

62 

7.6 

3 

7.8 

19 

12.4 

4 

2.8 

2 

5 . 4 

1 

4 . 9 

99 

12 . 3 

5 

13 . 1 

23 

15.4 

15 

9 . 7 

5 

12. 3 

5 

16.8 

52 

6.5 

4 

11 . 1 

9 

5.9 

4 

2.7 

1 

2. 1 

3 

9.1 

22 

2.7 

1 

1.9 

4 

2.6 

1 

.  5 

- 

- 

6 

22.7 

53 

6.5 

9 

22. 5 

lO 

6.5 

13 

8.5 

1 

2.7 

3 

10.7 

16 

1.9 

_ 

_ 

3 

2.2 

1 

.  8 

_ 

_ 

1 

1 . 9 

271 

33 . 5 

15 

36 . 6 

51 

34.2 

47 

30.0 

13 

30.9 

13 

45.0 

53 

6.6 

5 

12. 3 

8 

5.3 

17 

10.5 

2 

4.2 

4 

14.9 

18 

2.2 

1 

2.8 

3 

1 . 8 

2 

1.2 

- 

- 

- 

1.4 

42 

5.2 

1 

2.4 

9 

6.2 

8 

4 . 8 

1 

1.9 

2 

5.8 

28 

3 . 4 

1 

2.0 

6 

4. 3 

1 

.  5 

2 

6.1 

47 

5.8 

3 

6.8 

lO 

6.8 

4 

2.8 

2 

5.6 

2 

6.3 

SEE  APPENDIX  E  TABLE  44 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

610 

EST . POPULATION ( OOO ' S ) 

808 

270 

NATIONAL  DAILIES 

DAILY  EXPRESS 

163 

20.1 

57 

21 . 3 

DAILY  MAIL  • 

173 

21 . 5 

59 

22.0 

DAILY  MIRROR 

102 

12.7 

37 

13.6 

THE  DAILY  TELEGRAPH  * 

250 

31.0 

91 

33 . 8 

FINANCIAL  TIMES 

153 

18.9 

76 

28.0 

THE  GUARDIAN 

67 

8.2 

13 

4 . 7 

INT.  HERALD  TRIBUNE 

7 

.  9 

3 

1 . 1 

THE  SUN 

116 

14 . 4 

42 

15 . 5 

THE  TIMES 

109 

13 . 5 

38 

14.2 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS  , 

41 

5.0 

16 

6.1 

LONDON  EVENING  STANDARD 

66 

8.1 

25 

9 . 3 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12 . 3 

34 

12.6 

THE  OBSERVER 

122 

15.1 

42 

15 . 5 

SUNDAY  EXPRESS 

272 

33.6 

102 

37.8 

SUNDAY  MIRROR 

124 

15.4 

42 

15.7 

SUNDAY  PEOPLE  * 

95 

11.8 

34 

12.6 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

54 

20  .  O 

THE  SUNDAY  TIMES  * 

300 

37 . 1 

lOl 

37 . 6 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE  * 

120 

14 . 9 

39 

14.6 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

49 

18.0 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

104 

38 . 4 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  ANY  RESPONSIBILITY 


PART  ONE 


FINANCE 

AND 

ACCOUNTS 
OOO  % 


PERSONNEL 
AND 
ADMIN. 
OOO  % 


LEGAL 

AND 

PROPERTY 
OOO  % 


MANAGEMENT  + 
COMPUTING 
SERVICES 
OOO  % 


645  1208 

286  540 


477 

205 


530 

235 


57 

20.0 

112 

20.7 

37 

18 . 3 

47 

20.0 

71 

24 . 8 

119 

22.1 

47 

23.0 

50 

21 . 4 

32 

11 . 1 

73 

13 . 5 

22 

lO  .  8 

30 

12.6 

85 

29.7 

170 

31.6 

58 

28 . 5 

74 

31 . 5 

75 

26.1 

102 

18 . 9 

45 

22. 1 

57 

24 . 4 

20 

6 . 9 

43 

8.0 

19 

9 . 2 

24 

lO  .  2 

4 

1 . 3 

4 

.  8 

2 

.9 

1 

.  5 

41 

14 . 4 

77 

14 . 3 

21 

lO  .  3 

31 

13.3 

43 

14 . 9 

70 

12 . 9 

39 

19.1 

36 

15 . 4 

14 

4 . 9 

31 

5.7 

lO 

4.7 

lO 

4.2 

26 

9.0 

43 

8.0 

21 

lO.  3 

20 

8.5 

34 

11.8 

73 

13 . 4 

45 

15.9 

83 

15 . 4 

102 

35 . 6 

187 

34.6 

35 

12.3 

90 

16.7 

33 

11 . 4 

71 

13 . 1 

52 

18 . 4 

92 

17.0 

114 

40  .  O 

197 

36. 5 

21 

10.4 

33 

14 . 2 

33 

16.1 

40 

17  .  O 

69 

33.9 

73 

31 . 1 

23 

11 . 4 

32 

13.6 

20 

9.5 

30 

12.8 

34 

16.6 

38 

16.2 

88 

43 . 2 

87 

37 . 1 

44 

15.5 

83 

15.3 

31 

15 . 3 

39 

16.7 

48 

16.9 

84 

15.6 

32 

15 . 5 

35 

15  .  O 

114 

40.0 

196 

36. 3 

91 

44 . 4 

86 

36 . 6 

TABLE  45 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

610 

EST . POPULATION ( OOO ’ S ) 

808 

270 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

7 

2.4 

THE  ACCOUNTANT 

31 

3.8 

6 

2.4 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

7 

2.5 

BUSINESS  WEEK 

17 

2.2 

12 

4 . 3 

CAMPAIGN 

20 

2.4 

17 

6.4 

COMPUTER  WEEKLY 

40 

5  .  O 

9 

3.2 

COMPUTING 

36 

4 . 4 

8 

2.8 

COUNTRY  LIFE 

71 

8 . 8 

34 

12.5 

THE  ECONOMIST 

79 

9.8 

29 

10.9 

THE  ENGINEER 

87 

10.7 

26 

9.7 

ENGINEERING  TODAY 

44 

5 . 4 

15 

5.4 

INVESTORS  CHRONICLE 

42 

5 . 2 

17 

6.3 

MARKETFACT 

12 

1 . 5 

11 

4.0 

MARKETING  WEEK 

16 

2.0 

15 

5.5 

NEW  SCIENTIST 

56 

7  .  O 

lO 

3 . 5 

NEW  STATESMAN 

26 

3.2 

9 

3 . 3 

NEWSWEEK 

21 

2.6 

12 

4 . 5 

PUNCH 

55 

6 . 8 

26 

9.6 

RADIO  TIMES 

275 

34.1 

95 

35.2 

TRADE  AND  INDUSTRY 

35 

4 . 3 

20 

7 . 4 

TV  TIMES 

211 

26.1 

75 

27 . 8 

TIME 

33 

4 . 1 

18 

6.5 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 . 4 

6 

2.4 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

41 

15.1 

PRIVATE  EYE 

58 

7.2 

22 

8 . 1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  ANY  RESPONSIBILITY 


PART  ONE 


FINANCE  PERSONNEL 

AND  AND 


ACCOUNTS 

ADMIN . 

OOO  % 

OOO  % 

645 

1208 

286 

540 

49 

17. 1 

36 

6.6 

27 

9.3 

20 

3.8 

41 

14.2 

30 

5.6 

9 

3.0 

13 

2.3 

7 

2.5 

14 

2.6 

15 

5 . 2 

28 

5 . 1 

9 

3 . 1 

23 

4 . 3 

26 

9.0 

50 

9. 3 

36 

12.6 

52 

9.6 

13 

4.7 

53 

9.8 

lO 

3.6 

28 

5 . 2 

24 

8 . 4 

26 

4 . 7 

4 

1 . 5 

9 

1.7 

4 

1 . 5 

14 

2. 5 

6 

2  .  O 

29 

5.4 

7 

2. 5 

19 

3.5 

7 

2.6 

13 

2.4 

19 

6.6 

38 

7.0 

102 

35 . 8 

186 

34.5 

11 

3.8 

22 

4.0 

79 

27 . 8 

143 

26 . 5 

13 

4.4 

22 

4.0 

5 

1 . 9 

7 

1 . 3 

28 

9.9 

80 

14 . 7 

21 

7.2 

38 

7.1 

LEGAL  MANAGEMENT  + 


AND 

COMPUTING 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

477 

530 

205 

235 

15 

7 . 5 

20 

8. 5 

13 

6.5 

12 

4.9 

16 

8.0 

19 

8.0 

6 

2.9 

6 

2.7 

5 

2.6 

8 

3.4 

5 

2. 3 

28 

12.0 

3 

1 . 3 

26 

11 . 2 

22 

lO  .  6 

22 

9.4 

20 

9.9 

28 

12.0 

9 

4 . 5 

16 

7.0 

7 

3 . 6 

12 

4.9 

19 

9.2 

13 

5.6 

3 

1 . 3 

8 

3.2 

4 

2.0 

6 

2.6 

5 

2.4 

14 

6. 1 

4 

1 . 8 

6 

2.5 

5 

2.4 

7 

2.9 

17 

8.3 

14 

6.2 

72 

35.0 

79 

33 . 4 

lO 

5.0 

13 

5.3 

53 

25 . 8 

59 

24.9 

11 

5.2 

11 

4.5 

3 

1.7 

5 

2.2 

21 

10.2 

32 

13.5 

14 

6.8 

18 

7.5 

TABLE  46 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

610 

EST . POPULATION  COOO ’ S) 

808 

270 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8  .  O 

12 

4.3 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

19 

7 . 2 

BUS I NESS  SYST . +EOU I P . 

67 

8.2 

27 

9.9 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

9 

3 . 2 

CHIEF  EXECUTIVE 

24 

3  .  O 

12 

4 . 3 

COMPUTER  MANAGEMENT 

35 

4 . 4 

8 

2.8 

DIRECTOR 

53 

6.6 

31 

11.6 

ENGINEERING 

105 

13.0 

32 

11.9 

ENGINEER  S  DIGEST 

46 

5.6 

15 

5.7 

EXPORT  DIRECTION 

22 

2.8 

14 

5.1 

EXPORT  TIMES 

32 

4.0 

23 

8 . 4 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

21 

7.7 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

13 

4.9 

HIGH  LIFE 

71 

8.8 

35 

13 . 1 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

25 

9.2 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

17 

6.2 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

14 

5.0 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

5 

2.0 

MANAGEMENT  ACCOUNTING 

45 

5.5 

12 

4.4 

MANAGEMENT  TODAY 

143 

17.7 

55 

20 . 2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  ANY  RESPONSIBILITY 


PART  ONE 


FINANCE 

PERSONNEL 

LEGAL 

MANAGEMENT 

AND 

AND 

AND 

COMPUTING 

ACCOUNTS 

ADMIN . 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

645 

1208 

477 

530 

286 

540 

205 

235 

50 

17.5 

45 

8.2 

22 

10.8 

24 

10.1 

25 

8.8 

37 

6.8 

15 

7.5 

30 

12.6 

30 

10.6 

54 

10.0 

19 

9. 5 

32 

13 . 5 

6 

2.2 

20 

3 . 7 

6 

2.9 

7 

2.9 

12 

4.3 

20 

3.6 

11 

5.5 

7 

3 . 1 

16 

5 . 4 

25 

4.6 

5 

2.6 

25 

10.6 

27 

9 . 4 

38 

7.0 

24 

11 . 8 

18 

7.6 

15 

5.2 

61 

11.2 

15 

7.3 

24 

10.2 

7 

2.4 

27 

5.0 

6 

3  .  O 

lO 

4 . 1 

8 

2.9 

15 

2.8 

5 

2.5 

6 

2.5 

14 

5. 1 

24 

4.5 

8 

4.0 

9 

3 . 9 

13 

4.5 

36 

6.7 

12 

5.9 

16 

7.0 

lO 

3.6 

31 

5.7 

11 

5 . 4 

13 

5.7 

22 

7.8 

45 

8. 3 

18 

9.0 

20 

8. 3 

22 

7.8 

44 

8 . 1 

17 

8 . 3 

17 

7 . 4 

19 

6.6 

41 

7.6 

12 

5.9 

15 

6.4 

8 

2.9 

19 

3.6 

7 

3 . 2 

7 

3.1 

4 

1.4 

1 . 4 

2 

1.0 

4 

1.7 

30 

10.6 

''  31 

5.7 

11 

5.4 

21 

9.0 

52 

18 . 3 

102 

19.0 

30 

14 . 8 

58 

24.5 

TABLE  47 


ALL  BUSINESSMEN 


TOTAL 


MARKETING 
SALES  AND 
SERVICES 


UNWEIGHTED  SAMPLE 

EST. POPULATION (OOO’S) 

OOO 

1786 

808 

% 

OOO 

610 

270 

% 

MONTHLY  MAGAZINESCCONT. ) 

MARKETING 

42 

5.2 

33 

12. 3 

MECH.  ENGINEERING  NEWS 

89 

11.0 

27 

9.9 

MODERN  PURCHASING 

17 

2.0 

9 

3.2 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

28 

10.2 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

30 

11 . 1 

OFFICE  EQUIPMENT  NEWS 

99 

12 . 3 

39 

14 . 4 

PERSONNEL  MANAGEMENT 

52 

6.5 

15 

5.7 

PURCHASING  AND  SUPPLY 

22 

2.7 

7 

2.7 

PRODUCTION  EQUIP.  DIGEST 

53 

6. 5 

24 

8.9 

PROF.  ADMINISTRATION 

16 

1.9 

4 

1 . 7 

READER  S  DIGEST 

271 

33 . 5 

99 

36.5 

WHAT’S  NEW 

53 

6.6 

18 

6.8 

VISION 

18 

2.2 

9 

3 . 4 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5 . 2 

24 

8.8 

HARVARD  BUS.  REVIEW 

28 

3.4 

11 

4.0 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

19 

6.9 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  ANY  RESPONSIBILITY 


PART  ONE 


FINANCE  PERSONNEL 

AND  AND 


ACCOUNTS 

ADMIN . 

OOO  % 

OOO  % 

645 

1208 

286 

540 

16 

5.4 

31 

5.7 

18 

6.3 

59 

10.9 

7 

2.6 

12 

2.2 

27 

9.5 

61 

11 . 3 

28 

9.9 

48 

8 . 9 

43 

15  .  O 

82 

15. 3 

15 

5.3 

44 

8 . 1 

8 

2.7 

16 

2.9 

15 

5.3 

35 

6.5 

8 

2.9 

12 

2.3 

90 

31.6 

193 

35.7 

14 

4.7 

34 

6. 3 

5 

1.8 

11 

2.1 

14 

4 . 8 

29 

5 . 3 

13 

4.7 

19 

3.4 

19 

6.8 

36 

6.7 

LEGAL  MANAGEMENT  + 


AND 

COMPUTING 

PROPERTY 

SERVICES 

OOO  % 

OOO  % 

477 

530 

205 

235 

13 

6.2 

17 

7.0 

18 

8.7 

21 

8.8 

4 

1.9 

5 

2.1 

24 

11 . 5 

23 

9.9 

23 

11 . 1 

30 

12.7 

30 

14.6 

38 

16.0 

11 

5.4 

17 

7.4 

3 

1 . 2 

6 

2.6 

14 

6.6 

18 

7.9 

6 

2.9 

8 

3.2 

63 

30.8 

72 

30.8 

9 

4. 3 

15 

6 . 4 

6 

3.0 

6 

2.5 

lO 

4 . 6 

12 

5 . 3 

8 

3.9 

11 

4.9 

13 

6.1 

16 

6.8 

TABLE  48 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


PRODUCTION 
OR  WORKS 
MANAGEMENT 


UNWEIGHTED  SAMPLE 

EST. POPULATION (OOO ’ S) 

OOO 

1786 

808 

% 

OOO 

256 

125 

% 

NATIONAL  DAILIES 

DAILY  EXPRESS 

163 

20. 1 

30 

24.3 

DAILY  MAIL  * 

173 

21 . 5 

34 

27 . 3 

DAILY  MIRROR 

102 

12.7 

31 

25.0 

THE  DAILY  TELEGRAPH  * 

250 

31.0 

35 

27.9 

FINANCIAL  TIMES 

153 

18.9 

21 

16.6 

THE  GUARDIAN 

67 

8.2 

4 

3 . 2 

INT.  HERALD  TRIBUNE 

7 

.  9 

1 

.  5 

THE  SUN 

116 

14 . 4 

36 

28.4 

THE  TIMES 

109 

13 . 5 

4 

2.9 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

7 

6.0 

LONDON  EVENING  STANDARD 

66 

8.1 

6 

4.9 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

12. 3 

30 

24 . 2 

THE  OBSERVER 

122 

15. 1 

16 

12.6 

SUNDAY  EXPRESS 

272 

33.6 

47 

37.9 

SUNDAY  MIRROR 

124 

15.4 

32 

25.7 

SUNDAY  PEOPLE  * 

95 

11 . 8 

26 

20.8 

THE  SUNDAY  TELEGRAPH  • 

139 

17.2 

21 

16.9 

THE  SUNDAY  TIMES  * 

300 

37 . 1 

39 

31 . 5 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE  * 

120 

14.9 

13 

10.8 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

18 

14.2 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36. 5 

37 

29 . 1 

♦PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


GENERAL 

MANAGEMENT 

TECHNICAL 

SERVICES 

CONSTRUCTION 

OTHER 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

970 

756 

341 

550 

429 

339 

149 

250 

93 

21.6 

71 

20.8 

29 

19 . 2 

51 

20. 5 

96 

22. 3 

62 

18.2 

29 

19 . 2 

49 

19.6 

60 

14.0 

48 

14  .  O 

20 

13 . 1 

42 

16.7 

135 

31 . 4 

lOl 

29.7 

37 

24.7 

76 

30. 3 

89 

20.7 

47 

13.7 

17 

11 . 4 

50 

20.0 

30 

7.0 

31 

9.2 

13 

8.8 

12 

4 . 8 

4 

.9 

2 

.  6 

- 

.  3 

1 

.6 

61 

14.2 

51 

14.9 

22 

14 . 9 

41 

16. 5 

58 

13 . 5 

40 

11 . 8 

15 

10.2 

29 

11 . 4 

23 

5.3 

13 

3.7 

6 

4 . 1 

13 

5 . 3 

36 

8.4 

22 

6.5 

11 

7.6 

22 

8.6 

64 

15.0 

44 

12.8 

21 

14  .  O 

44 

17.5 

72 

16.8 

51 

14 . 9 

24 

15 . 9 

35 

14  .  O 

155 

36.2 

108 

31 . 8 

47 

31 . 3 

89 

35.6 

69 

16. 1 

56 

16.5 

24 

16.0 

45 

17 . 9 

58 

13.4 

37 

11.0 

23 

15.7 

38 

15.2 

73 

17.0 

50 

14.6 

22 

14 . 9 

41 

16.6 

160 

37.4 

125 

36.8 

49 

32.6 

86 

34.5 

67 

15.6 

49 

14.5 

25 

16 . 4 

35 

13 . 8 

70 

16. 3 

47 

13 . 8 

23 

15.7 

34 

13 . 8 

158 

36.8 

123 

36. 3 

47 

31 . 4 

83 

33 . 2 

TABLE  49 


ALL  BUSINESSMEN 


UNWEIGHTED  SAMPLE 
EST . POPULATION  C OOO ’ S ) 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT’S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


PRODUCTION  GENERAL  TECHNICAL  CONSTRUCTION  OTHER 

OR  WORKS  MANAGEMENT  SERVICES 
MANAGEMENT 


OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

1786 

808 

55 

6.8 

256 

125 

3 

2.0 

970 

429 

29 

6.8 

756 

339 

4 

1 . 1 

341 

149 

2 

1 . 1 

550 

250 

7 

2 . 9 

31 

3.8 

2 

1 . 3 

19 

4.4 

3 

.8 

1 

.7 

6 

2.4 

46 

5.7 

4 

3 . 3 

26 

5.9 

4 

1.2 

1 

.9 

7 

2.8 

17 

2.2 

4 

2.9 

12 

2.8 

7 

2.0 

2 

1 . 3 

6 

2.4 

20 

2.4 

4 

3.4 

14 

3.2 

6 

1 . 7 

1 

.7 

7 

2.7 

40 

5  .  O 

3 

2.4 

18 

4 . 1 

20 

5 . 9 

1 

1  .  O 

9 

3.5 

36 

4 . 4 

4 

3 . 5 

15 

3.4 

17 

4 . 9 

1 

.  7 

9 

3 . 5 

71 

8.8 

12 

9 . 5 

39 

9 . 1 

27 

8.0 

12 

7.9 

24 

9.7 

79 

9 . 8 

6 

4.9 

38 

8.9 

25 

7.5 

6 

4 . 2 

19 

7 . 4 

87 

10.7 

27 

21 . 5 

45 

10.5 

71 

21 . 1 

22 

14 . 4 

37 

14 . 9 

44 

5 . 4 

14 

11 . 5 

24 

5.6 

34 

9.9 

12 

7.8 

23 

9. 1 

42 

5.2 

2 

1.7 

23 

5 . 4 

7 

2.0 

4 

2.9 

9 

3.5 

12 

1 . 5 

1 

.7 

9 

2.1 

4 

1 . 3 

1 

.  7 

5 

2.0 

16 

2.0 

2 

1.8 

11 

2 . 5 

8 

2.3 

3 

1 .7 

8 

3 . 2 

56 

7  .  O 

5 

4 . 4 

15 

3 . 6 

47 

13 . 7 

9 

6 . 4 

9 

3.6 

26 

3.2 

1 

1.2 

14 

3 . 3 

12 

3 . 5 

5 

3 . 5 

6 

2.5 

21 

2.6 

2 

1 . 5 

12 

2 . 9 

9 

2 . 8 

5 

3 . 1 

7 

2.7 

55 

6.8 

7 

5.5 

31 

7.2 

19 

5.5 

lO 

6.9 

19 

7.8 

275 

34.1 

39 

31 . 2 

145 

33.7 

117 

34 . 5 

55 

37.1 

89 

35.7 

35 

4.3 

7 

5.6 

23 

5.3 

14 

4.0 

lO 

6.4 

14 

5.7 

211 

26.1 

31 

24 . 8 

111 

25.9 

92 

27.0 

39 

26 . 3 

78 

31 . 2 

33 

4 . 1 

5 

4 . 1 

19 

4.5 

13 

3.7 

4 

2.8 

8 

3 . 4 

11 

1 . 4 

1 

.  5 

6 

1 . 4 

3 

.  8 

1 

.7 

3 

1.0 

107 

13 . 3 

40 

32.1 

64 

15.0 

72 

21 . 3 

25 

16.6 

51 

20. 5 

58 

7.2 

6 

4.5 

30 

7.0 

19 

5 . 7 

8 

5.1 

17 

6.7 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  50 


ALL  BUSINESSMEN 


TOTAL 


UNWEIGHTED  SAMPLE 

EST . P0PULATI0N(000 ' S) 

OOO 

1786 

808 

% 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8.0 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

BUSINESS  SYST.+EOUIP. 

67 

8 . 2 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

CHIEF  EXECUTIVE 

24 

3.0 

COMPUTER  MANAGEMENT 

35 

4 . 4 

DIRECTOR 

53 

6.6 

ENGINEERING 

105 

13.0 

ENGINEER’S  DIGEST 

46 

5.6 

EXPORT  DIRECTION 

22 

2.8 

EXPORT  TIMES 

32 

4.0 

FACTORY  EQUIPMENT  NEWS 

54 

6 . 7 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

HIGH  LIFE 

71 

8.8 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

MANAGEMENT  ACCOUNTING 

45 

5.5 

MANAGEMENT  TODAY 

143 

17.7 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


PRODUCTION  GENERAL  TECHNICAL  CONSTRUCTION  OTHER 

OR  WORKS  MANAGEMENT  SERVICES 
MANAGEMENT 


OOO 

%  OOO 

%  OOO 

%  OOO 

% 

OOO 

% 

256 

970 

756 

341 

550 

125 

429 

339 

149 

250 

3 

2.7 

37 

8.5 

lO 

2.9 

4 

2.9 

lO 

3 . 9 

11 

8.9 

31 

7.2 

16 

4 . 7 

8 

5.1 

22 

8.8 

23 

18 . 1 

47 

10.9 

30 

8.9 

15 

10.1 

39 

15.5 

7 

5.5 

15 

3.4 

35 

lO.  3 

11 

7 . 4 

14 

5 . 4 

6 

4.6 

17 

4.0 

lO 

3.0 

5 

3 . 3 

lO 

4 . 1 

3 

2 . 4 

19 

4 . 4 

15 

4 . 5 

4 

2.5 

11 

4.2 

13 

lO  .  5 

34 

8.0 

18 

5.3 

9 

6.2 

22 

8 . 9 

29 

23 . 4 

50 

11 . 6 

80 

23 . 7 

33 

21 .8 

35 

13.9 

14 

11 . 2 

22 

5.2 

37 

11.0 

12 

8.2 

18 

7.2 

6 

4.6 

13 

3  .  O 

11 

3.4 

2 

1 . 4 

11 

4 . 4 

7 

5.2 

22 

5 . 2 

11 

3 . 1 

4 

2.9 

17 

6.7 

25 

19 . 8 

33 

7.6 

37 

11  .  O 

13 

8 . 8 

26 

10.2 

8 

6.0 

21 

4.9 

26 

7 . 6 

14 

9.5 

14 

5.4 

9 

7.3 

39 

9.2 

32 

9.4 

13 

8.4 

22 

8.7 

6 

5.2 

34 

8  .  O 

22 

6.5 

12 

7.9 

15 

6.1 

18 

14  .  O 

32 

7.5 

35 

lO.  3 

14 

9.2 

23 

9.1 

12 

9.4 

20 

4.7 

15 

4 . 5 

7 

4 . 4 

17 

6.9 

- 

.  2 

8 

1.9 

3 

.  8 

2 

1 . 1 

5 

2.0 

12 

9.4 

25 

5.8 

11 

3 . 3 

4 

2.8 

13 

5.2 

34 

27.4 

87 

20 . 3 

61 

17.9 

25 

16.7 

53 

21 . 4 

TABLE  51 


ALL  BUSINESSMEN  AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 

TOTAL 


PRODUCTION  GENERAL  TECHNICAL  CONSTRUCTION  OTHER 

OR  WORKS  MANAGEMENT  SERVICES 
MANAGEMENT 


OOO 

% 

OOO 

%  OOO 

%  OOO 

%  OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

256 

970 

756 

341 

550 

EST . POPULATIONCOOO ’ S) 

808 

125 

429 

339 

149 

250 

MONTHLY  MAGAZINES { CONT . ) 

MARKETING 

42 

5.2 

7 

5.9 

28 

6.5 

18 

5. 3 

4 

2.5 

17 

6.8 

MECH.  ENGINEERING  NEWS 

89 

11.0 

26 

20.7 

45 

10.6 

70 

20.6 

27 

18.2 

38 

15.1 

MODERN  PURCHASING 

17 

2.0 

4 

3 . 3 

13 

3.0 

lO 

2.9 

4 

2.9 

12 

4.7 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

13 

10.6 

48 

11 . 1 

46 

13.4 

23 

15.5 

30 

12.1 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

15 

11.9 

39 

9.1 

25 

7.5 

14 

9.1 

33 

13.3 

OFFICE  EQUIPMENT  NEWS 

99 

12. 3 

22 

17 . 2 

65 

15 . 2 

46 

13 . 5 

23 

15.6 

47 

18.9 

PERSONNEL  MANAGEMENT 

52 

6.5 

12 

9.7 

33 

7.6 

17 

4 . 9 

7 

4.7 

20 

7.8 

PURCHASING  AND  SUPPLY 

22 

2.7 

6 

4 . 8 

14 

3 . 3 

7 

2.1 

4 

3.0 

13 

5.1 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

22 

17.5 

30 

6.9 

36 

10.6 

12 

8.2 

28 

11 . 3 

PROF.  ADMINISTRATION 

16 

1.9 

1 

.9 

9 

2.2 

5 

1 . 3 

2 

1 . 2 

7 

3  .  O 

READER’S  DIGEST 

271 

33 . 5 

44 

35. 3 

150 

34 . 9 

113 

33 . 3 

50 

33 . 3 

92 

36.9 

WHAT’S  NEW 

53 

6.6 

17 

13 . 8 

29 

6.8 

38 

11 . 1 

16 

10.6 

26 

10.5 

VISION 

18 

2.2 

3 

2.7 

lO 

2.3 

7 

2.1 

3 

2.1 

7 

2.7 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

42 

5.2 

7 

5.8 

27 

6.4 

18 

5.4 

7 

5.Q 

14 

5.7 

HARVARD  BUS. 

REVIEW 

28 

3.4 

3 

2.5 

17 

3.9 

8 

2.4 

4 

2.5 

9 

3 . 5 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND 

DIGEST 

47 

5.8 

8 

6.7 

31 

7.2 

16 

4.6 

7 

4.9 

17 

6.6 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  52 


FIMNCIAL 

INVESTMENTS 


TABLES  53  -  56  :  FINANCIAL  INVESTMENTS 


Readership  by  Financial  Investments 


Financial  Holdings 

Ownership  of  3  groups  are  shown;  — 

Unit  Trust/Property  Bonds 
Building  Society  Account 
Other  Stocks  and  Shares 

Investment  Activity 

‘Frequent  investors’  are  those  who  own  stocks  and  shares  and  have 
placed  three  or  more  buying  or  selling  orders  in  the  past  1 2  months. 

‘Occasional  investors’  own  stocks  and  shares  and  have  placed  only 
one  or  two  buying  or  selling  orders  in  the  past  1 2  months. 

Value  of  Stocks  held 

The  value  of  stocks  held  is  obtained  in  response  to  the  question  ‘the 
total  size  of  your  holdings  in  stocks  and  shares  at  today’s  market  prices’. 


ALL  BUSINESSMEN 


FINANCIAL  INVESTMENTS 


TOTAL 


OOO 

UNWEIGHTED  SAMPLE  1786 

EST.POPULATION(OOO'S)  808 


NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20.1 

26 

17.2 

107 

18 . 8 

42 

19.6 

6 

12.2 

14 

23 . 1 

11 

19.0 

19 

21 . 5 

7 

16.4 

DAILY  MAIL  * 

173 

21 . 5 

35 

23 . 2 

124 

21.8 

56 

25.7 

15 

33 . 3 

16 

26.3 

15 

25 . 8 

24 

28.4 

lO 

22. 1 

DAILY  MIRROR 

102 

12.7 

12 

7.9 

65 

11 . 5 

19 

8 . 9 

3 

6.8 

7 

11 . 4 

8 

14.2 

9 

9.9 

2 

4.0 

THE 

DAILY  TELEGRAPH  * 

250 

31.0 

56 

37.1 

185 

32.6 

84 

38 . 8 

20 

43.9 

24 

40.8 

17 

29.7 

41 

48.0 

15 

34 . 7 

FINANCIAL  TIMES 

153 

18.9 

37 

24 . 3 

107 

18.9 

64 

29.8 

18 

38.3 

16 

26 . 5 

11 

18.7 

27 

31 . 5 

16 

36.9 

THE  GUARDIAN 

67 

8.2 

15 

9 . 7 

49 

8 . 6 

16 

7 . 5 

1 

2. 8 

6 

10.6 

6 

10.5 

6 

7. 5 

3 

6. 3 

INT. 

.  HERALD  TRIBUNE 

7 

.  9 

2 

1.0 

1 

.  3 

5 

2. 3 

2 

5 . 4 

- 

- 

- 

- 

3 

3 . 4 

2 

5  .  O 

THE  SUN 

116 

14 . 4 

16 

10.2 

82 

14.5 

25 

11.7 

5 

11.2 

6 

10.6 

7 

12.5 

13 

15.6 

4 

8.5 

THE  TIMES 

109 

13 . 5 

31 

20.5 

75 

13 . 3 

52 

24.1 

15 

32.1 

11 

19.1 

7 

11 . 9 

20 

23 . 5 

18 

40. 3 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

8 

5.0 

27 

4 . 8 

15 

6.8 

2 

4.1 

4 

6 . 8 

2 

3.9 

7 

8.7 

4 

9.9 

LONDON  EVENING  STANDARD 

66 

8.1 

13 

8 . 8 

40 

7.1 

27 

12.6 

7 

16.1 

7 

11.4 

6 

10.4 

11 

13 . 2 

9 

20.3 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

12.3 

15 

9.6 

64 

11 . 3 

16 

7.4 

5 

lO.  1 

4 

7.2 

5 

9.0 

7 

8  .  O 

2 

4 . 5 

THE  OBSERVER 

122 

15.1 

25 

16. 5 

79 

13 . 9 

46 

21 . 3 

9 

19. 3 

16 

26.6 

13 

21 . 7 

19 

22.2 

12 

27.4 

SUNDAY  EXPRESS 

272 

33.6 

59 

38.9 

182 

32.1 

81 

37.6 

20 

42.4 

23 

39 . 4 

19 

33 . 8 

35 

40.8 

19 

42 . 6 

SUNDAY  MIRROR 

124 

15.4 

12 

8 . 1 

81 

14 . 4 

21 

9 . 8 

4 

8.0 

4 

6.9 

8 

14.0 

9 

10.8 

2 

3 . 5 

SUNDAY  PEOPLE  * 

95 

11.8 

15 

9.5 

66 

11.7 

20 

9.2 

5 

9.8 

5 

8 . 5 

7 

12.0 

9 

lO  .  9 

2 

4. 1 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

38 

25. 1 

107 

18 . 8 

52 

23.9 

14 

30.1 

17 

28.0 

lO 

17.7 

25 

29.4 

12 

27 . 2 

THE  SUNDAY  TIMES  * 

300 

37.1 

64 

42 . 4 

216 

38.1 

lOl 

46. 5 

24 

53.1 

29 

49.0 

18 

31 . 1 

46 

53.0 

25 

56.4 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  • 

120 

14.9 

26 

17.1 

81 

14 . 3 

44 

20.4 

9 

18.6 

15 

25.7 

14 

23 . 5 

16 

18 . 9 

12 

27 . 4 

TELEGRAPH 

SUNDAY 

MAGAZINE 

130 

16.1 

30 

20  .  O 

lOO 

17.6 

50 

22.9 

13 

27.4 

15 

25.8 

lO 

17.9 

22 

25.7 

13 

30.2 

THE  SUNDAY 

TIMES 

MAGAZINE 

295 

36.5 

58 

38.3 

219 

38 . 5 

97 

44 . 7 

23 

50.2 

29 

48.6 

20 

34  .  O 

41 

47.7 

23 

52 . 5 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  53 


FINANCIAL  HOLDINGS  INVESTMENT  ACTIVITY  VALUE  OF  STOCKS  HELD (POUNDS  ST.) 


UNIT  TRUST 

BUILDING 

OTHER 

FREQUENT 

OCCASIONAL 

1,000 

1.001 

10.001 

PROPERTY 

SOCIETY 

STOCKS  AND 

OR 

TO 

OR 

BONDS 

ACCOUNT 

SHARES 

UNDER 

10.000 

MORE 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

% 

OOO  % 

OOO  % 

OOO  % 

354 

1254 

492 

107 

136 

132 

197 

97 

152 

568 

217 

46 

59 

58 

86 

44 

ALL  BUSINESSMEN 


FINANCIAL  INVESTMENTS 


TOTAL 


FINANCIAL  HOLDINGS 


INVESTMENT  ACTIVITY  VALUE  OF  STOCKS  HELDCPOUNDS  ST.) 


UNWEIGHTED  SAMPLE 
EST . POPULATION COOO ’ S) 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT'S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 


FORTNIGHTLY  MAGAZINES 


FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


UNIT  TRUST 

BUILDING 

OTHER 

FREQUENT 

OCCASIONAL 

1,000 

1 ,  OOl 

lO . OOl 

PROPERTY 

SOCIETY 

STOCKS  AND 

OR 

TO 

OR 

BONDS 

ACCOUNT 

SHARES 

UNDER 

10.000 

MORE 

ooo 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

% 

OOO  % 

OOO  % 

OOO  % 

1786 

354 

1254 

492 

107 

136 

132 

197 

97 

808 

152 

568 

217 

46 

59 

58 

86 

44 

55 

6.8 

12 

7.9 

41 

7. 3 

23 

10.8 

9 

19 . 5 

7 

12. 3 

6 

lO  .  4 

9 

lO.  5 

8 

17.2 

31 

3.8 

7 

4.6 

22 

3 . 9 

11 

5.2 

4 

8 . 8 

4 

7.2 

1 

2.0 

6 

7.1 

4 

8 . 4 

46 

5.7 

lO 

6. 5 

34 

6.0 

18 

8.2 

6 

13.2 

6 

10.9 

5 

8.5 

6 

7.2 

6 

13 . 9 

17 

2 . 2 

7 

4.9 

lO 

1.7 

11 

5.3 

3 

5.9 

2 

3 . 8 

1 

1 . 5 

6 

6.7 

4 

9.7 

20 

2.4 

5 

3 . 2 

13 

2.2 

lO 

4.6 

3 

6.4 

3 

4.5 

2 

3 . 7 

4 

4.6 

3 

7.6 

40 

5.0 

5 

3  .  O 

28 

4 . 9 

8 

3 . 9 

1 

2. 8 

3 

5.9 

3 

4.6 

5 

5. 3 

1 

1.7 

36 

4 . 4 

6 

3 . 8 

24 

4.2 

7 

3.2 

- 

.  6 

3 

4 . 4 

2 

4.3 

4 

4 . 4 

- 

1 . 1 

71 

8.8 

14 

9 . 2 

45 

7 . 9 

25 

11 . 3 

lO 

20 . 7 

5 

9. 3 

4 

7.1 

11 

12.2 

7 

15 . 8 

79 

9.8 

16 

lO  .  6 

61 

lO  .  8 

28 

12.8 

8 

18 . 3 

4 

6.4 

4 

7.0 

12 

14.3 

9 

19 . 4 

87 

10.7 

19 

12 . 5 

66 

11 . 5 

17 

7.8 

4 

7 . 8 

4 

7.4 

3 

5.0 

7 

8.0 

4 

9 . 9 

44 

5.4 

7 

4 . 6 

31 

5.4 

8 

3 . 8 

3 

6 . 5 

2 

2.8 

1 

1.7 

4 

4.9 

3 

6.5 

42 

5.2 

15 

9.8 

32 

5.7 

25 

11 . 5 

14 

30.3 

3 

5.5 

4 

6.9 

11 

12. 3 

8 

17 . 9 

12 

1 . 5 

3 

1.7 

8 

1 . 4 

5 

2.4 

1 

1 . 4 

2 

3.1 

1 

1.0 

2 

2.1 

1 

2.9 

16 

2.0 

5 

3 . 4 

11 

1.9 

6 

3.0 

2 

4 . 4 

2 

3 . 1 

- 

.  5 

3 

3.5 

2 

4 . 6 

56 

7  .  O 

11 

7 . 5 

40 

7.0 

15 

6.8 

- 

.8 

4 

7.2 

5 

8.5 

4 

5.1 

4 

8 . 6 

26 

3 . 2 

8 

5.0 

17 

3.0 

7 

3.2 

1 

3 . 1 

3 

4 . 8 

2 

3 . 2 

3 

2.9 

3 

6.0 

21 

2.6 

2 

1 . 5 

11 

2.0 

9 

4 . 2 

3 

7.2 

1 

2.5 

1 

1.0 

6 

7.0 

2 

5.7 

55 

6 . 8 

15 

10.0 

35 

6.2 

19 

9.0 

4 

7.7 

7 

12 . 3 

4 

7.2 

9 

10.7 

6 

12.7 

275 

34.1 

57 

37.7 

192 

33.9 

74 

34 . 2 

19 

40 . 6 

27 

45. 3 

18 

30 . 6 

31 

35.7 

18 

40.9 

35 

4.3 

8 

5.3 

21 

3.7 

11 

4.8 

3 

5 . 8 

3 

5.3 

3 

5.0 

5 

6.0 

2 

3.9 

211 

26.1 

37 

24.6 

145 

25 . 5 

48 

22.2 

lO 

22.7 

17 

28.2 

11 

19 . 9 

20 

23 . 3 

12 

27.2 

33 

4.1 

5 

3 . 3 

23 

4 . 1 

11 

5.2 

4 

9 . 1 

2 

4.1 

2 

4 . 1 

5 

5.8 

3 

7.6 

11 

1.4 

1 

.  9 

7 

1 . 2 

6 

2.8 

2 

4 . 8 

1 

1.6 

1 

1.0 

3 

3 . 2 

3 

6.0 

107 

13 . 3 

19 

12.5 

72 

12.8 

25 

11 . 5 

3 

6.4 

8 

13.2 

5 

8.4 

11 

12.2 

6 

13.6 

58 

7 . 2 

12 

7 . 8 

44 

7 . 8 

18 

8. 5 

5 

11 . 4 

4 

6.5 

5 

8.2 

lO 

11 . 8 

2 

5 . 5 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  54 


ALL  BUSINESSMEN 


FINANCIAL  INVESTMENTS 


TOTAL  FINANCIAL  HOLDINGS  INVESTMENT  ACTIVITY  VALUE  OF  STOCKS  HELDCPOUNDS  ST.] 


UNIT  TRUST 

BUILDING 

OTHER 

FREQUENT 

OCCASIONAL 

1  .  OOO 

1  .  OOl 

lO . OOl 

PROPERTY 

SOCIETY 

STOCKS  AND 

OR 

TO 

OR 

BONDS 

ACCOUNT 

SHARES 

UNDER 

10.000 

MORE 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

% 

OOO  % 

OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

1786 

354 

1254 

492 

107 

136 

132 

197 

97 

EST. POPULATION (OOO’S) 

808 

152 

568 

217 

46 

59 

58 

86 

44 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

65 

8  .  O 

14 

9.3 

52 

9 . 1 

27 

12.7 

9 

18.7 

8 

13 . 9 

8 

13.7 

12 

13.6 

5 

12.5 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

9 

5.9 

34 

6.0 

12 

5.7 

3 

5.7 

3 

4.6 

3 

4.9 

4 

4. 3 

3 

6.8 

BUSINESS  SYST.+EQUIP. 

67 

8.2 

16 

10.2 

50 

8.7 

23 

lO  .  4 

6 

12.9 

3 

5 . 4 

2 

3.5 

lO 

11 . 5 

6 

14.2 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

5 

3 . 5 

31 

5 . 4 

6 

2.9 

1 

1.4 

2 

3 . 5 

3 

6.0 

2 

2.0 

1 

2.1 

CHIEF  EXECUTIVE 

24 

3  .  O 

7 

4 . 7 

16 

2.9 

11 

5 . 2 

2 

5.1 

2 

3 . 1 

1 

1 . 6 

5 

5.3 

4 

9.3 

COMPUTER  MANAGEMENT 

35 

4 . 4 

4 

2 . 5 

26 

4 . 6 

6 

2.8 

1 

2.5 

2 

2 . 9 

3 

5  .  O 

2 

1.9 

1 

1 . 7 

DIRECTOR 

53 

6 . 6 

13 

8.9 

40 

7.0 

26 

12.1 

6 

12.6 

lO 

16 . 7 

4 

6.6 

12 

13.8 

9 

21.6 

ENGINEERING 

105 

13  .  O 

19 

12. 5 

72 

12.7 

22 

lO  .  2 

3 

7 . 1 

6 

lO  .  2 

5 

9.2 

9 

9.9 

4 

9.2 

ENGINEER'S  DIGEST 

46 

5 . 6 

8 

5.1 

28 

4 . 9 

8 

3 . 5 

2 

4.0 

1 

2. 3 

1 

2.4 

3 

4  .  O 

2 

3 . 7 

EXPORT  DIRECTION 

22 

2.8 

4 

2.7 

16 

2.8 

11 

5.1 

2 

4.6 

2 

3 . 2 

2 

3 . 7 

5 

5.6 

2 

5.7 

EXPORT  TIMES 

32 

4  .  O 

8 

5.5 

24 

4 . 1 

13 

6.2 

3 

6.4 

4 

6. 5 

3 

4 . 4 

6 

6.8 

3 

6.5 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

9 

5.9 

39 

6.9 

9 

4.3 

2 

4.5 

3 

4.9 

1 

1 . 4 

4 

4 . 7 

3 

7.1 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

7 

4.6 

31 

5.4 

9 

4.2 

2 

3.3 

2 

3.9 

4 

6.2 

3 

3.8 

1 

3.0 

HIGH  LIFE 

71 

8.8 

18 

12 . 2 

46 

8.0 

30 

13 . 7 

7 

14.8 

6 

lO  .  5 

6 

10.4 

14 

15.8 

7 

16.3 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

16 

lO  .  8 

40 

7.1 

27 

12.4 

7 

16  .  O 

7 

11 . 4 

5 

8 . 2 

12 

13 . 8 

7 

15.4 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

12 

8 . 1 

37 

6.5 

18 

8.2 

3 

6.4 

7 

11 . 6 

3 

5 . 1 

9 

lO.  5 

3 

7 . 5 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

4 

2 . 8 

20 

3 . 5 

7 

3 . 2 

2 

4.0 

1 

1 . 3 

1 

1 . 1 

3 

3.0 

1 

3 . 4 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

2 

1 . 4 

7 

1 . 3 

3 

1 . 4 

1 

1.2 

1 

1 . 1 

- 

- 

- 

.  5 

1 

2.9 

MANAGEMENT  ACCOUNTING 

45 

5.5 

6 

4.2 

35 

6. 1 

13 

5.9 

3 

7.5 

4 

7.2 

4 

6.3 

6 

6 . 7 

3 

7.0 

MANAGEMENT  TODAY 

143 

17.7 

30 

19.6 

106 

18 . 6 

43 

19.9 

9 

19.0 

12 

19 . 8 

lO 

17.2 

19 

22.0 

9 

20.9 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  55 


ALL  BUSINESSMEN 


FINANCIAL  INVESTMENTS 


TOTAL 


FINANCIAL  HOLDINGS 


INVESTMENT  ACTIVITY  VALUE  OF  STOCKS  HELD(POUNDS  ST.) 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOOS) 


UNIT  TRUST 
PROPERTY 
BONDS 


BUILDING 

SOCIETY 

ACCOUNT 


OTHER 

STOCKS  AND 
SHARES 


FREQUENT  OCCASIONAL 


L  .000 

OR 

UNDER 


1.001 

TO 

10,000 


10.001 

OR 

MORE 


000 

%  000 

%  000 

%  000 

%  000 

%  000 

%  000 

%  000 

%  000 

% 

1786 

354 

1254 

492 

107 

136 

132 

197 

97 

808 

152 

568 

217 

46 

59 

58 

86 

44 

MONTHLY  MAGAZINES ( CONT . ) 


MARKETING 

42 

5 . 2 

13 

8 . 7 

31 

5 . 5 

MECH.  ENGINEERING  NEWS 

89 

11.0 

14 

8.9 

64 

11 . 2 

MODERN  PURCHASING 

17 

2.0 

2 

1.6 

13 

2.2 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

14 

8 . 9 

65 

11 . 4 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

12 

7 . 8 

42 

7.4 

OFFICE  EQUIPMENT  NEWS 

99 

12 . 3 

23 

15 . 0 

64 

11 . 3 

PERSONNEL  MANAGEMENT 

52 

6.5 

10 

6 . 4 

32 

5.7 

PURCHASING  AND  SUPPLY 

22 

2.7 

4 

2.8 

17 

3 . 0 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

8 

5.0 

36 

6.4 

PROF.  ADMINISTRATION 

16 

1 . 9 

3 

2 . 0 

11 

1 .9 

READER'S  DIGEST 

271 

33 . 5 

51 

33 . 9 

188 

33.2 

WHAT’S  NEW 

53 

6.6 

7 

4.8 

35 

6.2 

VISION 

18 

2.2 

5 

3 . 1 

10 

1.8 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5.2 

13 

8.9 

25 

4 . 5 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

9 

5 . 8 

16 

2.8 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

10 

6.8 

32 

5.6 

17 

7.7 

3 

5 . 5 

6 

10. 5 

4 

7 . 2 

6 

6.6 

4 

8 . 5 

17 

8.0 

2 

3.6 

4 

6. 3 

6 

9.7 

6 

6.5 

4 

8.6 

4 

2 . 0 

1 

1.9 

1 

.9 

- 

- 

1 

1.7 

1 

1.9 

24 

10.9 

9 

18.5 

8 

12 . 9 

3 

5.4 

13 

14.6 

7 

15.4 

19 

8.7 

3 

7 . 4 

4 

7.2 

5 

8.4 

7 

7.6 

3 

7.6 

34 

15.7 

8 

16 . 9 

5 

8.3 

7 

12.6 

14 

16.2 

7 

17.0 

11 

5.2 

2 

3.8 

3 

4 . 7 

3 

4.4 

5 

5.6 

3 

6.8 

5 

2.2 

1 

2.7 

1 

1 . 4 

- 

.  6 

2 

2.8 

1 

2 . 0 

13 

5.9 

2 

4.0 

3 

5.1 

2 

2.8 

7 

7.7 

3 

6.6 

7 

3 . 1 

2 

4.9 

1 

2.1 

1 

1 . 5 

3 

3.9 

1 

2 . 4 

72 

33.2 

13 

28 . 2 

20 

34.4 

20 

34.0 

32 

36.9 

11 

24.6 

10 

4 . 7 

2 

4.0 

3 

5.1 

3 

5.8 

3 

3.9 

2 

4 . 4 

8 

3.7 

1 

2. 3 

2 

3.3 

1 

1.2 

3 

4.0 

3 

6 . 7 

18 

8.5 

4 

9.0 

6 

10.5 

2 

3.6 

11 

13.0 

3 

7.0 

12 

5.6 

5 

11.0 

4 

7.4 

1 

2.6 

6 

6. 5 

4 

9 . 4 

15 

6.9 

4 

CO 

CO 

6 

10.3 

3 

5. 3 

7 

8.6 

2 

5 . 0 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  56 


TRAVEL 


TABLES  57  -  60  :  TRAVEL 


Readership  by  frequency  and  destination  of  air  travel  in  last  twelve  months 


Air  Travel  in  last  twelve  months 

‘Flight’  —  a  return  or  round  trip  is  counted  as  two  flights. 

‘Within  the  United  Kingdom’  includes  the  Isle  of  Man,  Ulster  and 
North  Sea  drilling  rigs,  but  excludes  the  Channel  Islands  and  Eire. 

‘Western  Europe’  excludes  the  United  Kingdom  as  defined  above 

‘Other  Destinations’  include  Eastern  Europe,  USA/Canada,  Latin 
and  South  America,  Far  East,  Near  and  Middle  East,  Africa,  Australia. 

‘First  Class’  is  defined  as  response  to  the  question  ‘Now  some 
questions  about  business  flights  only.  Which  class  to  you  usually  travel 
by  —  for  business  trips  to  Europe;  for  business  trips  to  the  rest  of  the 
world?’ 


ALL  BUSINESSMEN 


FREQUENCY  AND  DESTINATION  OF  BUSINESS  AIR  TRAVEL  IN  LAST  TWELVE  MONTHS 


TOTAL 


OOO  % 


UNWEIGHTED  SAMPLE  1786 

EST. POPULATION (OOO ’S)  808 


NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20.1 

DAILY  MAIL  • 

173 

21 . 5 

DAILY  MIRROR 

102 

12.7 

THE 

DAILY  TELEGRAPH  * 

250 

31 .  O 

FINANCIAL  TIMES 

153 

18.9 

THE  GUARDIAN 

67 

8.2 

INT. 

.  HERALD  TRIBUNE 

7 

.9 

THE  SUN 

116 

14 . 4 

THE  TIMES 

109 

13 . 5 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

41 

5.0 

LONDON  EVENING  STANDARD 

66 

8.1 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

12. 3 

THE  OBSERVER 

122 

15. 1 

SUNDAY  EXPRESS 

272 

33 . 6 

SUNDAY  MIRROR 

124 

15.4 

SUNDAY  PEOPLE  * 

95 

11.8 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

THE  SUNDAY  TIMES  * 

300 

37.1 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE  *  120  14.9 
TELEGRAPH  SUNDAY  MAGAZINE  130  16.1 
THE  SUNDAY  TIMES  MAGAZINE  295  36.5 


BUSINESS  FLIGHTS  BUSINESS  FLIGHTS  BUSINESS  FLIGHTS  BUSINESS 

WITHIN  UNITED  KINGDOM  WESTERN  EUROPE  OTHER  DESTINATIONS  FLIGHTS 

USUALLY 


ANY 

5  OR  MORE 

ANY 

5  OR  MORE 

ANY 

5  OR  MORE 

FIRST 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

CLASS 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

460 

228 

442 

208 

252 

109 

119 

186 

92 

194 

89 

no 

48 

50 

35 

18.9 

19 

21  .  O 

33 

17.2 

14 

16 . 1 

18 

16.7 

11 

21.9 

9 

18.7 

35 

18.6 

21 

22.4 

36 

18.6 

11 

12.2 

16 

14.8 

8 

16.6 

7 

14  .  O 

16 

8.8 

9 

9.4 

21 

lO  .  6 

9 

10.4 

9 

8.2 

5 

9.6 

4 

8.0 

67 

36.1 

34 

37.2 

77 

39.7 

37 

41 .4 

38 

34 . 4 

17 

35.7 

22 

44 . 2 

56 

30. 3 

30 

32. 1 

66 

34. 1 

37 

41 .7 

37 

33 . 4 

20 

40.6 

23 

45.0 

13 

7 . 2 

8 

8.9 

16 

8. 1 

9 

10.1 

13 

11 . 6 

6 

12.6 

4 

8 . 3 

3 

1 . 4 

3 

2.8 

5 

2.4 

4 

5  .  O 

5 

4 . 3 

4 

9. 1 

4 

8  .  O 

16 

8. 3 

5 

5.7 

20 

10.1 

8 

8.6 

6 

5 . 5 

3 

6.9 

4 

8 . 6 

32 

17.1 

21 

22. 5 

46 

23 . 5 

24 

27 . 6 

29 

26.7 

13 

27.6 

16 

32.9 

11 

6.0 

5 

5.8 

13 

6.8 

5 

6  .  O 

11 

9.7 

6 

13 . 2 

4 

8 . 2 

18 

9.6 

12 

13.5 

23 

11 .7 

14 

15.9 

18 

16.2 

11 

23 . 4 

8 

15.8 

16 

8 . 4 

7 

7 . 7 

14 

7 . 4 

7 

7 . 4 

lO 

9.2 

6 

12.8 

3 

6.8 

30 

16.1 

13 

14 . 4 

40 

20.7 

19 

21 . 5 

25 

23 . 2 

13 

27.7 

lO 

19.7 

68 

36.5 

36 

38.5 

61 

31 .2 

28 

31 . 4 

30 

27.2 

16 

32. 3 

18 

35.9 

24 

13.1 

12 

12.6 

24 

12. 1 

11 

12.9 

12 

10.7 

6 

12.0 

6 

11 . 8 

13 

7  .  O 

6 

6.0 

13 

6.8 

5 

5.6 

8 

7.4 

3 

7.1 

3 

5 . 9 

38 

20 . 3 

19 

21  .O 

42 

21 . 5 

17 

19.2 

24 

21 .7 

9 

18.0 

11 

21.7 

80 

42.8 

46 

49 . 6 

96 

49 . 4 

51 

57 . 4 

54 

49.5 

26 

53 . 5 

29 

57.1 

28 

14 . 8 

12 

13.2 

36 

18 . 5 

17 

18.7 

21 

19.3 

11 

22.6 

9 

18 . 2 

39 

20.8 

21 

22.4 

38 

19.6 

15 

16 . 7 

22 

20. 3 

9 

18 . 8 

11 

21 . 8 

80 

42.8 

47 

50 . 8 

97 

50.0 

52 

58 . 9 

55 

50. 3 

26 

54 . 6 

27 

53 . 8 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  57 


ALL  BUSINESSMEN 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ' S) 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT’S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


FOR  DEFINITIONS  OF  TERMS  USED 


FREQUENCY  AND  DESTINATION  OF  BUSINESS  AIR  TRAVEL  IN  LAST  TWELVE  MONTHS 


TOTAL  BUSINESS  FLIGHTS  BUSINESS  FLIGHTS  BUSINESS  FLIGHTS  BUSINESS 

WITHIN  UNITED  KINGDOM  WESTERN  EUROPE  OTHER  DESTINATIONS  FLIGHTS 

USUALLY 


ANY 

5  OR  MORE 

ANY 

5  OR  MORE 

ANY 

5  OR  MORE 

FIRST 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

CLASS 

OOO 

% 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

1786 

460 

228 

442 

208 

252 

109 

119 

808 

186 

92 

194 

89 

no 

48 

50 

55 

6.8 

16 

8 . 8 

12 

12.8 

11 

5 . 8 

7 

7.9 

8 

6.9 

5 

9.6 

5 

9 . 4 

31 

3.8 

lO 

5.1 

5 

5.9 

9 

4.9 

5 

5.8 

4 

3.6 

3 

5.6 

3 

5 . 1 

46 

5.7 

15 

8  .  O 

9 

10.0 

lO 

4 . 9 

6 

6.7 

5 

5.0 

3 

7.0 

5 

9.6 

17 

2.2 

lO 

5.2 

7 

7.2 

11 

5.9 

7 

8. 3 

8 

7.4 

5 

11.0 

5 

10.1 

20 

2.4 

8 

4 . 4 

4 

4.6 

8 

4 . 1 

4 

4.4 

3 

2.5 

1 

2.6 

2 

3 . 3 

40 

5.0 

12 

6.4 

7 

8.1 

9 

4.9 

6 

6.6 

5 

4.2 

3 

6.5 

3 

6.0 

36 

4.4 

9 

4.9 

5 

5.6 

8 

4.1 

3 

3.8 

4 

3.9 

2 

4 . 1 

2 

4  .  O 

71 

8.8 

17 

9 . 2 

9 

lO  .  1 

17 

8.5 

8 

9.0 

11 

9.7 

6 

11.8 

6 

11 . 4 

79 

9 . 8 

31 

16.7 

17 

18.9 

35 

18 . 2 

20 

22.1 

21 

19.4 

11 

23.0 

13 

26.4 

87 

10.7 

27 

14.6 

12 

13.0 

33 

17.0 

16 

18 . 4 

18 

16  .  O 

6 

13.0 

9 

18 . 3 

44 

5.4 

14 

7 . 5 

8 

8.1 

16 

8 . 3 

8 

8.9 

8 

7.4 

1 

3.0 

4 

8 . 2 

42 

5.2 

15 

8.3 

11 

11.9 

15 

7.5 

7 

7.9 

7 

6.5 

4 

8.6 

7 

13.2 

12 

1 . 5 

7 

3 . 5 

3 

2.8 

7 

3.6 

3 

3.0 

2 

1 .9 

1 

1 . 8 

1 

2.1 

16 

2.0 

8 

4.5 

6 

6.5 

7 

3 . 8 

4 

4.0 

3 

2.7 

1 

2.6 

3 

5 . 2 

56 

7.0 

14 

7.7 

8 

8.3 

21 

10.8 

7 

7.4 

8 

7 . 3 

2 

4.6 

3 

5.6 

26 

3.2 

8 

4.3 

5 

5.6 

6 

2.9 

3 

3.3 

5 

4.8 

3 

6.8 

4 

7 . 6 

21 

2.6 

7 

3.7 

4 

4 . 5 

lO 

5.4 

8 

8 . 7 

11 

9 . 6 

8 

16.7 

6 

12.4 

55 

6.8 

17 

9.1 

lO 

10.5 

19 

9.6 

9 

10.1 

8 

7.7 

4 

8.5 

6 

11 . 5 

275 

34 . 1 

64 

34.5 

31 

33.9 

67 

34.5 

33 

36.7 

39 

35.6 

18 

37.1 

19 

37.8 

35 

4.3 

13 

7.0 

8 

8.5 

14 

7.3 

8 

9.5 

8 

7.5 

5 

9.7 

5 

9.2 

211 

26. 1 

45 

24.2 

22 

24.0 

51 

26.3 

24 

26. 5 

26 

24  .  O 

12 

25. 3 

11 

21 . 2 

33 

4 . 1 

12 

6.2 

8 

8.6 

13 

6.8 

9 

9.6 

9 

8.6 

7 

14.2 

3 

6.4 

11 

1.4 

5 

2.7 

4 

4.0 

8 

4.2 

6 

7.0 

4 

3 . 7 

4 

7 . 8 

2 

4.9 

107 

13 . 3 

33 

17.5 

17 

18 . 3 

35 

18  .  O 

13 

15. 1 

19 

17. 3 

8 

17.1 

11 

22.7 

58 

7.2 

13 

7.2 

8 

8.9 

18 

9 . 1 

9 

9.6 

9 

8 . 3 

4 

8. 3 

7 

13.6 

SEE  APPENDIX  E  TABLE  58 


ALL  BUSINESSMEN 


FREQUENCY  AND  DESTINATION  OF  BUSINESS  AIR  TRAVEL  IN  LAST  TWELVE  MONTHS 


TOTAL 


OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

EST. POPULATION (OOO ' SD 

808 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8.0 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

CHIEF  EXECUTIVE 

24 

3.0 

COMPUTER  MANAGEMENT 

35 

4 . 4 

DIRECTOR 

53 

6.6 

ENGINEERING 

105 

13.0 

ENGINEER’S  DIGEST 

46 

5.6 

EXPORT  DIRECTION 

22 

2.8 

EXPORT  TIMES 

32 

4.0 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

HIGH  LIFE 

71 

8.8 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

INDUSTRIAL  MANAGEMENT 

55 

6 . 8 

INDUST.  PURCHASING  NEWS 

26 

3.3 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

MANAGEMENT  ACCOUNTING 

45 

5.5 

MANAGEMENT  TODAY 

143 

17.7 

BUSINESS  FLIGHTS 
WITHIN  UNITED  KINGDOM 


BUSINESS  FLIGHTS 
WESTERN  EUROPE 


BUSINESS  FLIGHTS 
OTHER  DESTINATIONS 


BUSINESS 

FLIGHTS 

USUALLY 


ANY 

5  OR 

MORE 

ANY 

5  OR 

MORE 

ANY 

5  OR 

MORE 

FIRST 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

CLASS 

OOO 

460 

186 

% 

OOO 

228 

92 

% 

OOO 

442 

194 

% 

OOO 

208 

89 

% 

OOO 

252 

no 

% 

OOO 

109 

48 

% 

OOO 

119 

50 

% 

19 

lO.  3 

11 

11 . 8 

18 

9 . 2 

11 

12.6 

lO 

9.5 

5 

11.2 

7 

13.5 

17 

8.9 

7 

7.9 

15 

7.7 

6 

6.2 

7 

6. 1 

2 

4.0 

4 

8 . 1 

20 

10.7 

9 

9.5 

16 

8.3 

4 

4 . 9 

7 

6.3 

2 

4 . 9 

5 

9.3 

11 

5.8 

4 

4.3 

13 

6.8 

7 

8  .  O 

7 

6 . 4 

3 

5.2 

3 

5 . 2 

13 

7.2 

9 

9. 3 

13 

6.9 

6 

6.3 

7 

6.5 

4 

8.0 

7 

14.2 

14 

7 . 2 

8 

8 . 3 

13 

6.6 

5 

5.7 

6 

5 . 1 

2 

4 . 8 

3 

6. 3 

22 

11 . 6 

15 

15.8 

28 

14 . 4 

15 

16.7 

14 

13 . 2 

9 

18 . 8 

lO 

19.5 

28 

15  .  O 

13 

14  .  O 

30 

15 . 7 

14 

15.9 

19 

16.9 

lO 

19.9 

9 

17 . 6 

12 

6.4 

6 

6.8 

13 

6.8 

6 

6. 5 

8 

7.6 

3 

6.8 

4 

8.9 

11 

5.8 

6 

6.6 

14 

7.0 

9 

10.0 

8 

7.7 

7 

14.4 

6 

12. 3 

14 

7.5 

8 

8.5 

16 

8 . 4 

11 

12.6 

lO 

9.0 

7 

13.6 

6 

11 . 1 

19 

lO  .  O 

lO 

10.4 

18 

9 . 3 

6 

7.2 

9 

8.0 

4 

7.8 

5 

10.2 

lO 

5 . 2 

5 

5.4 

11 

5.5 

5 

5. 3 

lO 

8 . 8 

5 

lO  .  6 

2 

4.0 

44 

23 . 6 

31 

33 . 1 

48 

24.9 

33 

36.9 

37 

33.5 

24 

49.2 

15 

29.9 

18 

9.7 

11 

11.6 

23 

11 .7 

lO 

11.6 

13 

12. 3 

8 

16.0 

9 

18  .  O 

15 

8.2 

lO 

lO  .  4 

19 

9. 5 

9 

9.7 

8 

6.9 

4 

8.5 

6 

11.6 

lO 

5 . 5 

5 

5.1 

lO 

5.2 

4 

4 . 8 

4 

3 . 5 

1 

2.5 

5 

lO.  3 

4 

2  .  O 

3 

3.2 

8 

4 . 2 

5 

5.3 

6 

5.3 

3 

6. 1 

3 

5 . 5 

14 

7.7 

8 

8.9 

11 

5 . 4 

4 

4 . 9 

4 

4.0 

3 

6.4 

4 

7.5 

48 

25.7 

27 

29.2 

51 

26. 1 

25 

28  .  O 

20 

18 . 4 

lO 

21.0 

14 

28 . 8 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  59 


ALL  BUSINESSMEN 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO’S) 


MONTHLY  MAGAZINESCCONT. ) 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER’S  DIGEST 
WHAT'S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


FOR  DEFINITIONS  OF  TERMS  USED 


FREQUENCY  AND  DESTINATION  OF  BUSINESS  AIR  TRAVEL  IN  LAST  TWELVE  MONTHS 
TOTAL 


BUSINESS  FLIGHTS 
WITHIN  UNITED  KINGDOM 


BUSINESS  FLIGHTS 
WESTERN  EUROPE 


BUSINESS  FLIGHTS 
OTHER  DESTINATIONS 


ANY 

5  OR 

MORE 

ANY 

5  OR 

MORE 

ANY 

5  OR 

MORE 

1 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

FLIGHT 

FLIGHTS 

1 

ooo 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

1786 

460 

228 

442 

208 

252 

109 

119 

808 

186 

92 

194 

89 

no 

48 

50 

42 

5 . 2 

16 

8.7 

lO 

lO  .  9 

18 

9.5 

11 

11 . 9 

11 

lO  .  3 

6 

11 . 4 

4 

89 

11.0 

24 

12.6 

lO 

11 . 3 

24 

12. 3 

13 

14 . 8 

14 

12.8 

7 

13.7 

7 

17 

2.0 

6 

3 . 4 

2 

1 . 8 

6 

3 . 1 

3 

3.0 

3 

2.9 

1 

3  .  O 

3 

92 

11 . 3 

25 

13.6 

15 

16.1 

25 

12.7 

14 

15 . 3 

17 

15.1 

8 

16.9 

8 

62 

7.6 

16 

8.6 

8 

9.0 

14 

7.3 

5 

5.7 

7 

6.7 

3 

7.1 

4 

99 

12 . 3 

27 

14.7 

14 

15 . 3 

27 

13 . 6 

11 

12 . 4 

14 

12.4 

6 

12.5 

8 

52 

6.5 

18 

9.5 

9 

9 . 9 

14 

7 . 4 

6 

6 . 7 

8 

6 . 9 

4 

8 . 8 

6 

22 

2.7 

4 

2.4 

3 

3.1 

6 

3 . 3 

4 

4.6 

3 

2.8 

1 

1 . 8 

2 

53 

6.5 

17 

9.2 

7 

7.7 

18 

9.4 

4 

4 . 9 

8 

7. 1 

3 

6.3 

7 

16 

1.9 

5 

2.4 

2 

2.4 

3 

1.7 

3 

2 . 9 

1 

1 . 1 

1 

2.4 

1 

271 

33 . 5 

63 

33 . 8 

30 

32. 1 

54 

27.6 

26 

28 . 9 

32 

29 . 2 

14 

28 . 1 

19 

53 

6.6 

15 

8.2 

6 

6.5 

16 

8.2 

5 

5.4 

7 

6.2 

2 

4.9 

3 

18 

2.2 

9 

4.7 

5 

5 . 3 

9 

4.8 

4 

4.9 

2 

2. 3 

1 

2. 5 

3 

42 

5.2 

21 

11 . 5 

14 

15 . 4 

28 

14 . 5 

19 

21 . 4 

21 

19 . 2 

17 

36.2 

12 

28 

3 . 4 

11 

6.1 

8 

8 . 8 

16 

8 . 4 

lO 

11 . 5 

13 

11.6 

8 

15.8 

7 

47 

5.8 

13 

6.8 

6 

6.8 

15 

7.5 

6 

6.9 

8 

6.9 

4 

7.4 

6 

BUSINESS 
FLIGHTS 
USUALLY 
FIRST 
CLASS 

% 


8 . 2 

14 . 9 
5.3 

16.7 

7.8 

16. 3 

11 . 3 
4 . 2 

13.9 

1 . 1 

37. 3 

5.9 
6 . 5 


11.6 


SEE  APPENDIX  E 


TABLE  60 


CAR  OWNERSHIP/ 
HIRE  CAR  USAGE/ 
CREDIT  CARDS  HELD 


TABLES  61  -  68  :  CAR  OWNERSHIP/HIRE  CAR  USAGE/CREDIT  CARDS  HELD 


Readership  by  Car  Ownership,  Hire  Car  usage,  Credit  Cards  Held 

Car  Ownership  Credit  Cards  Held 

The  number  of  cars  is  the  answer  to  the  NRS  question  ‘is  there  a  car  ‘Any  credit  cards’  is  defined  as  those  named  in  the  analysis  (i.e.  Access, 

in  this  household?’  American  Expresss,  Barclaycard-Visa,  Diners  Club). 

Three  or  more  are  grouped  together  in  this  analysis,  the  questionnaire 
subdivided  this  into  ‘three’  and  ‘four  or  more’ 

Type  of  Car  Ownership 

The  type  of  ownership  is  defined  in  the  analysis  as: 

the  (or  any  of  several)  car(s)  wholly  company  owned 
the  (or  any  of  several)  car(s)  a  company  assisted  purchase 
the  (or  all  of  several)  car(s)  wholly  household  owned 

Hire  Car  Usage 

‘Frequent’  car  hire  usage  is  defined  as  three  or  more  hirings  in  the 
last  1 2  months. 

‘Occasional’  car  hire  usage  is  defined  as  one  or  two  hiring  in  the  last 
1 2  months. 


ALL  BUSINESSMEN 


CAR  OWNERSHIP.  HIRE  CAR  USAGE 


TOTAL 

NO  . 

OF  CARS  IN 

HOUSEHOLD 

CAR 

OWNERSHIP 

TYPE 

HIRE  CAR 

USAGE 

(ANY) CAR 

ONE 

TWO 

THREE 

WHOLLY 

(ANY) CAR 

(ALL) CARS 

FREQUENT 

OCCASIONAL 

OR 

COMPANY 

ASSISTED 

PERSONALY 

MORE 

OWNED 

PURCHASE 

OWNED 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

1786 

895 

731 

103 

688 

44 

996 

211 

421 

EST . P0PULATI0N(000 ’ S) 

808 

422 

312 

45 

293 

19 

465 

93 

188 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20. 1 

84 

20  .  O 

62 

19.9 

11 

24 . 5 

59 

20 . 2 

3 

16 . 4 

94 

20.3 

18 

19.4 

32 

17 . 1 

DAILY  MAIL  * 

173 

21 . 5 

98 

23 . 2 

62 

19 . 8 

9 

19 . 5 

60 

20 . 4 

5 

28  .  O 

lOl 

21 . 8 

15 

16.6 

41 

21.9 

DAILY  MIRROR 

102 

12 . 7 

67 

15.8 

23 

7.5 

5 

11 . 4 

36 

12.4 

2 

8 . 3 

57 

12.2 

8 

8.7 

25 

13.1 

THE 

DAILY  TELEGRAPH  * 

250 

31.0 

113 

26.7 

113 

36.4 

17 

37.4 

105 

35.9 

5 

28.1 

133 

28 . 6 

33 

36.0 

57 

30.5 

FINANCIAL  TIMES 

153 

18 . 9 

65 

15.4 

71 

22.9 

12 

26.5 

76 

25 . 8 

3 

17.9 

69 

14.8 

24 

25 . 4 

41 

22.0 

THE  GUARDIAN 

67 

8 . 2 

36 

8 . 5 

23 

7 . 4 

3 

5.6 

15 

5. 1 

1 

3 . 8 

45 

9.8 

6 

6.7 

16 

8 . 6 

INT. 

.  HERALD  TRIBUNE 

7 

.9 

4 

1.0 

3 

1.0 

- 

- 

3 

1  .  O 

- 

- 

4 

.9 

5 

5 . 1 

2 

1 . 2 

THE  SUN 

116 

14 . 4 

69 

16.4 

38 

12 . 2 

5 

11.7 

47 

15.9 

2 

12 . 4 

62 

13 . 4 

10 

11 . 0 

28 

14.9 

THE  TIMES 

109 

13 . 5 

54 

12.8 

44 

14  .  O 

8 

18.3 

38 

13  .  O 

4 

20 . 4 

64 

13.7 

18 

19 . 2 

33 

17 . 9 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

21 

4 . 9 

16 

5.2 

2 

4.9 

19 

6.5 

2 

9. 3 

19 

4.1 

6 

6.4 

11 

5 . 6 

LONDON  EVENING  STANDARD 

66 

8.1 

34 

7.9 

26 

8.4 

3 

7 . 3 

21 

7.0 

2 

8 . 2 

40 

8.7 

11 

11 . 8 

15 

7.9 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12 . 3 

57 

13 . 6 

34 

10.8 

4 

9.8 

35 

12.0 

2 

11 . 6 

58 

12.5 

9 

9. 3 

20 

lO  .  6 

THE  OBSERVER 

122 

15 . 1 

58 

13.9 

49 

15 . 7 

7 

16.7 

42 

14. 3 

5 

23 . 3 

68 

14 . 7 

13 

14 . 5 

39 

20.9 

SUNDAY  EXPRESS 

272 

33 . 6 

121 

28 . 7 

125 

40 . 1 

22 

48.0 

115 

39. 3 

6 

28 . 6 

145 

31 . 2 

31 

33.0 

59 

31 . 6 

SUNDAY  MIRROR 

124 

15.4 

73 

17.2 

41 

13.2 

4 

7.9 

46 

15.6 

1 

7.7 

70 

15.0 

13 

14  .  O 

24 

12.7 

SUNDAY  PEOPLE  * 

95 

11.8 

59 

14  .  O 

26 

8 . 3 

6 

12.9 

37 

12.7 

1 

6.3 

51 

11  .  O 

8 

8 . 9 

14 

7 . 5 

THE  SUNDAY  TELEGRAPH  • 

139 

17.2 

66 

15 . 6 

62 

19.9 

7 

15. 3 

57 

19.4 

4 

18.1 

75 

16.1 

13 

14 . 3 

37 

19.7 

THE  SUNDAY  TIMES  • 

300 

37.1 

132 

31.2 

137 

43 . 8 

22 

49 . 8 

118 

40.4 

8 

42. 3 

164 

35.2 

50 

54.3 

71 

37.9 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR 

MAGAZINE  * 

120 

14 . 9 

57 

13.5 

50 

16 . 1 

7 

14 . 6 

38 

12 . 9 

4 

20 . 9 

72 

15 . 5 

12 

12. 5 

37 

19.8 

TELEGRAPH  SUNDAY 

MAGAZINE 

130 

16.1 

55 

12 . 9 

63 

20. 3 

8 

18.0 

54 

18 . 4 

3 

18 . 1 

69 

14 . 8 

lO 

lO  .  9 

35 

18 . 9 

THE  SUNDAY  TIMES 

MAGAZINE 

295 

36.5 

129 

30.6 

138 

44. 3 

21 

47.6 

115 

39 . 3 

8 

43 . 7 

164 

35 . 4 

48 

51 . 5 

69 

36.9 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  61 


ALL  BUSINESSMEN 


TOTAL 


NO  . 


OF  C/ 


ONE 


OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

895 

EST . POPULATION (OOO ’ S) 

808 

422 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

22 

5.3 

THE  ACCOUNTANT 

31 

3.8 

15 

3 . 5 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

19 

4.6 

BUSINESS  WEEK 

17 

2.2 

7 

1 . 7 

CAMPAIGN 

20 

2 . 4 

6 

1.4 

COMPUTER  WEEKLY 

40 

5.0 

25 

5.8 

COMPUTING 

36 

4 . 4 

22 

5.3 

COUNTRY  LIFE 

71 

8 . 8 

28 

6.6 

THE  ECONOMIST 

79 

9 . 8 

38 

9.0 

THE  ENGINEER 

87 

10.7 

40 

9.4 

ENGINEERING  TODAY 

44 

5.4 

21 

4.9 

INVESTORS  CHRONICLE 

42 

5.2 

20 

4.9 

MARKETFACT 

12 

1 . 5 

4 

.9 

MARKETING  WEEK 

16 

2.0 

6 

1 . 3 

NEW  SCIENTIST 

56 

7.0 

30 

7 . 1 

NEW  STATESMAN 

26 

3.2 

15 

3.6 

NEWSWEEK 

21 

2 . 6 

lO 

2 . 5 

PUNCH 

55 

6 . 8 

24 

5.6 

RADIO  TIMES 

275 

34.1 

134 

31.7 

TRADE  AND  INDUSTRY 

35 

4.3 

17 

4 . 1 

TV  TIMES 

211 

26.1 

104 

24.8 

TIME 

33 

4 . 1 

14 

3.4 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1.4 

6 

1 . 4 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

48 

11 . 4 

PRIVATE  EYE 

58 

7.2 

30 

7 . 1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


CAR  OWNERSHIP.  HIRE  CAR  USAGE 


RS  IN 

HOUSEHOLD 

CAR 

OWNERSHIP 

TYPE 

HIRE  CAR 

USAGE 

(ANY) CAR 

TWO 

THREE 

WHOLLY 

(ANY)CAR 

(ALL) CARS 

FREQUENT 

OCCASIONAL 

OR 

COMPANY 

ASSISTED 

PERSONALY 

MORE 

OWNED 

PURCHASE 

OWNED 

OOO 

%  OOO 

%  OOO  % 

OOO  % 

OOO  % 

QOO  % 

OOO  % 

731 

103 

688 

44 

996 

211 

421 

312 

45 

293 

19 

465 

93 

188 

26 

8.5 

3 

7 . 8 

20 

6.7 

3 

13.3 

30 

6 . 5 

6 

6.3 

17 

8.9 

14 

4 . 5 

1 

1.6 

11 

3 . 9 

1 

5.4 

17 

3.7 

3 

2.9 

8 

4.3 

22 

7.1 

4 

8.5 

19 

6.4 

1 

7.4 

25 

5.3 

5 

5. 1 

16 

8.3 

7 

2.3 

2 

3.6 

8 

2.7 

1 

5.5 

7 

1 . 5 

6 

6.5 

3 

1.8 

12 

3 . 8 

2 

4.8 

14 

4 . 9 

- 

1 . 3 

5 

1 . 1 

5 

5.9 

7 

3 . 8 

12 

3.9 

1 

1.6 

9 

3 . 2 

1 

7.1 

27 

5 . 8 

7 

8  .  O 

8 

4  .  O 

lO 

3 . 3 

1 

2.1 

9 

3 . 2 

1 

3 . 9 

23 

5  .  O 

5 

5.8 

7 

3.9 

32 

10.3 

6 

12.8 

31 

10.7 

1 

4.8 

33 

7.1 

8 

8.2 

18 

9 . 7 

31 

10.1 

4 

9.4 

28 

9.7 

2 

9.2 

43 

9.3 

12 

12.6 

21 

11 . 5 

36 

11.6 

6 

13.4 

30 

lO  .  3 

3 

13 . 9 

49 

10.4 

12 

12.8 

22 

11 . 8 

19 

6.2 

3 

7.0 

17 

5.8 

2 

12.5 

24 

5.1 

7 

7.8 

12 

6.6 

16 

5.2 

3 

7.0 

16 

5.6 

1 

5.4 

22 

4.8 

8 

8 . 4 

12 

6.2 

8 

2.5 

1 

1 . 3 

7 

2.4 

- 

- 

5 

1 . 2 

3 

2.9 

3 

1.4 

9 

2.8 

1 

2.7 

lO 

3.6 

1 

2.7 

5 

1.0 

5 

5.7 

5 

2.8 

21 

6.6 

2 

4.0 

6 

2.0 

2 

8 . 4 

45 

9.6 

8 

8.8 

16 

8.7 

6 

1.8 

1 

3.2 

6 

2. 1 

1 

6.4 

15 

3 . 1 

2 

2.3 

8 

4 . 1 

8 

2.7 

1 

2.0 

9 

3 . 1 

- 

- 

11 

2.3 

8 

8 . 7 

4 

2.2 

23 

7 . 5 

4 

9.6 

24 

8.2 

2 

11.7 

25 

5.5 

lO 

10.4 

16 

8.7 

109 

35 . 1 

22 

48.4 

96 

32.8 

8 

43 . 6 

160 

34. 5 

33 

35.6 

59 

31.7 

13 

4.0 

3 

6.5 

14 

4 . 7 

1 

2 . 8 

19 

4  .  O 

5 

5.8 

lO 

5.1 

82 

26.4 

17 

36.9 

78 

26.6 

7 

35.2 

119 

25 . 5 

26 

28.1 

44 

23.3 

14 

4 . 6 

3 

5.9 

16 

5.3 

3 

14.9 

14 

2.9 

6 

6.9 

lO 

5 . 2 

5 

1.7 

- 

- 

6 

2.0 

- 

1.4 

5 

1 . 1 

5 

5. 1 

2 

1.2 

46 

14 . 9 

lO 

23 . 1 

51 

17 . 3 

3 

15. 5 

52 

11.2 

14 

15. 5 

27 

14.5 

20 

6.5 

6 

13.7 

22 

7.6 

3 

14.7 

32 

6.9 

9 

9 . 4 

18 

9.6 

TABLE  62 


ALL  BUSINESSMEN 


CAR  OWNERSHIP.  HIRE  CAR  USAGE 


TOTAL 

NO  . 

OF  CARS  IN 

HOUSEHOLD 

CAR 

OWNERSHIP 

TYPE 

HIRE  CAR 

USAGE 

(ANY) CAR 

ONE 

TWO 

THREE 

WHOLLY 

(ANY)CAR 

(ALL) CARS 

FREQUENT 

OCCASIONAL 

OR 

COMPANY 

ASSISTED 

PERSONALY 

MORE 

OWNED 

PURCHASE 

OWNED 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

1786 

895 

731 

103 

688 

44 

996 

211 

421 

EST . POPULATION (OOO ’ S) 

808 

422 

312 

45 

293 

19 

465 

93 

188 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

65 

8.0 

26 

6 . 1 

32 

lO  .  4 

5 

lO  .  4 

25 

8 . 4 

2 

12.2 

36 

7.8 

8 

8 . 7 

16 

8.6 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

25 

5.8 

19 

5.9 

4 

8.0 

19 

6.4 

1 

5.5 

27 

5.8 

8 

8.2 

12 

6.2 

BUSINESS  SYST.+EQUIP. 

67 

8 . 2 

31 

7.4 

25 

8 . 1 

6 

14.0 

30 

10.2 

- 

1 . 7 

33 

7  .  O 

8 

8.7 

15 

7.9 

CHARTERED  MECH .  ENGINEER 

39 

4 . 8 

18 

4 . 3 

17 

5 . 5 

2 

4 . 1 

11 

3 . 7 

2 

8 . 9 

24 

5.2 

4 

4 . 5 

lO 

5 . 1 

CHIEF  EXECUTIVE 

24 

3  .  O 

9 

2 . 1 

13 

4.2 

3 

5.7 

13 

4.6 

1 

6.1 

lO 

2. 1 

3 

2.8 

6 

3 . 3 

COMPUTER  MANAGEMENT 

35 

4 . 4 

20 

4 . 8 

13 

4.0 

1 

3 . 1 

13 

4 . 3 

1 

7.6 

20 

4 . 4 

7 

7.3 

8 

4 . 4 

DIRECTOR 

53 

6.6 

17 

3.9 

28 

9.1 

7 

16.3 

33 

11 . 3 

1 

5 . 1 

18 

3.8 

lO 

10.7 

17 

8 . 8 

ENGINEERING 

105 

13  .  O 

49 

11.6 

45 

14 . 4 

6 

12.6 

35 

11 . 9 

2 

12.1 

62 

13 . 4 

14 

15.0 

28 

14 . 7 

ENGINEER  S  DIGEST 

46 

5.6 

21 

4.9 

20 

6.5 

4 

8. 3 

16 

5.4 

1 

5 . 8 

27 

5.9 

6 

6.1 

13 

7.2 

EXPORT  DIRECTION 

22 

2.8 

7 

1.8 

12 

3.9 

2 

4.5 

15 

5 . 1 

- 

1 . 8 

7 

1.4 

5 

5.8 

7 

3 . 9 

EXPORT  TIMES 

32 

4  .  O 

lO 

2 . 4 

16 

5.0 

4 

8.9 

20 

6.8 

- 

2.4 

lO 

2.0 

7 

7.5 

12 

6.2 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

25 

6  .  O 

21 

6 . 7 

7 

15  .  O 

30 

lO.  3 

4 

18 . 5 

20 

4 . 3 

lO 

10.7 

11 

5 . 9 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

25 

5.9 

14 

4.5 

3 

7 . 4 

11 

3 . 8 

2 

lO  .  1 

29 

6 . 3 

6 

6.6 

12 

6.4 

HIGH  LIFE 

71 

8.8 

28 

6.5 

35 

11 . 3 

5 

11.9 

40 

13 . 8 

1 

5 . 1 

26 

5.6 

24 

25 . 7 

26 

13.6 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

27 

6.5 

29 

9 . 4 

4 

8 . 1 

27 

9.2 

2 

lO  .  O 

32 

6.8 

7 

8.1 

19 

10.0 

INDUSTRIAL  MANAGEMENT 

55 

6 . 8 

29 

6.9 

21 

6 . 8 

2 

4 . 6 

22 

7 . 4 

2 

8 . 3 

28 

6.1 

9 

9.6 

8 

4.2 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

lO 

2 . 4 

13 

4 . 1 

1 

3 . 1 

15 

5  .  O 

1 

3 . 2 

9 

2.0 

6 

6 . 1 

5 

2 . 7 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

4 

1.0 

5 

1 . 5 

2 

3 . 5 

6 

1 . 9 

- 

2.4 

4 

1  .  O 

3 

3 . 5 

3 

1.6 

MANAGEMENT  ACCOUNTING 

45 

5 . 5 

23 

5.5 

18 

5.7 

4 

7.9 

16 

5 . 6 

2 

11 . 3 

26 

5.6 

3 

3.6 

11 

5.8 

MANAGEMENT  TODAY 

143 

17.7 

68 

16  .  O 

64 

20.6 

8 

17.8 

62 

21 . 3 

5 

25. 1 

72 

15.5 

21 

22. 3 

42 

22 . 2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  63 


ALL  BUSINESSMEN 


TOTAL 


NO  . 


OF  C 


UNWEIGHTED  SAMPLE 
EST. POPULATION COOO’S) 


MONTHLY  MAGAZINES(CONT. ) 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER’S  DIGEST 
WHAT • S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


ONE 


ooo 

%  OOO 

% 

1786 

895 

808 

422 

42 

5.2 

12 

2 . 9 

89 

11.0 

46 

10.9 

17 

2.0 

7 

1.7 

92 

11 . 3 

42 

9.9 

62 

7.6 

26 

6 . 3 

99 

12 . 3 

42 

10 . 1 

52 

6 . 5 

29 

7.0 

22 

2.7 

lO 

2 . 4 

53 

6.5 

21 

4.9 

16 

1.9 

7 

1.7 

271 

33 . 5 

135 

32 . 1 

53 

6.6 

23 

5.5 

18 

2.2 

4 

1  .O 

42 

5 . 2 

16 

3 . 7 

28 

3.4 

lO 

2. 5 

47 

5.8 

21 

5.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


CAR  OWNERSHIP.  HIRE  CAR  USAGE 


RS  IN 

HOUSEHOLD 

CAR 

OWNERSHIP 

TYPE 

HIRE  CAR 

USAGE 

(ANY)CAR 

TWO 

THREE 

WHOLLY 

CANY)CAR 

(ALL)CARS 

FREQUENT 

OCCASIONAL 

OR 

COMPANY 

ASSISTED 

PERSONALY 

MORE 

OWNED 

PURCHASE 

OWNED 

OOO 

%  OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

731 

103 

688 

44 

996 

211 

421 

312 

45 

293 

19 

465 

93 

188 

25 

8 . 1 

3 

7.4 

27 

9.1 

1 

5.1 

13 

2.8 

9 

9.5 

15 

7 . 8 

36 

11.6 

5 

11 . 4 

32 

11.0 

2 

9.8 

52 

11 . 3 

lO 

lO  .  8 

19 

lO  .  4 

8 

2.4 

1 

2.2 

11 

3.8 

- 

- 

4 

.9 

1 

1 . 4 

4 

2.0 

38 

12.2 

7 

15  .  O 

28 

9.6 

5 

24.7 

54 

11 . 6 

14 

15. 3 

27 

14.3 

29 

9.3 

4 

8 . 4 

30 

lO  .  1 

- 

1 . 4 

29 

6. 3 

9 

9 . 2 

16 

8 . 4 

44 

14 . 1 

9 

19.1 

45 

15 . 3 

3 

17.7 

47 

lO.  1 

16 

17. 3 

25 

13.1 

18 

5.9 

3 

6.0 

20 

6 . 7 

1 

6.4 

29 

6.2 

4 

4.6 

13 

7.2 

8 

2 . 4 

2 

4.9 

9 

3.0 

- 

1.4 

11 

2.4 

3 

3.1 

4 

2.2 

25 

7 . 9 

6 

13  .  O 

27 

9.1 

2 

8.0 

23 

4.9 

7 

7.9 

11 

5 . 7 

7 

2 . 2 

1 

2.6 

5 

1.6 

- 

1.7 

lO 

2.2 

2 

2.0 

3 

1 . 5 

105 

33 . 7 

18 

41 . 1 

102 

34.9 

7 

37 . 2 

151 

32.4 

28 

30. 3 

62 

32.9 

25 

8.1 

2 

3.7 

19 

6 . 4 

1 

5.9 

30 

6.6 

9 

9.5 

12 

6.6 

9 

3.0 

3 

5.6 

11 

3.6 

- 

1 . 8 

6 

1 . 2 

3 

3.2 

5 

2.6 

23 

7 . 3 

3 

6.6 

24 

8.3 

1 

6. 3 

15 

3 . 3 

13 

13.7 

11 

5.9 

13 

4 . 2 

2 

5.6 

11 

3.7 

15 

3.2 

9 

9.4 

7 

3.8 

19 

6.1 

4 

8.2 

22 

7 . 4 

2 

lO.  3 

19 

4.2 

9 

9.7 

9 

4.7 

TABLE  64 


ALL  BUSINESSMEN 


CREDIT  CARDS  HELD 


TOTAL 


ANY  ACCESS  AMERICAN  BARCLAYCARD  DINERS 

CREDIT  EXPRESS  (VISA)  CLUB 

CARD(S) 


OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

1269 

807 

217 

648 

149 

EST . POPULATION ( OOO ' S ) 

808 

559 

344 

92 

293 

63 

NATIONAL  DAILIES 


DAILY  EXPRESS 

163 

20.1 

107 

19.1 

64 

18 . 5 

21 

22. 3 

54 

18 . 4 

13 

21 . 1 

DAILY  MAIL  * 

173 

21 . 5 

124 

22. 3 

77 

22.4 

15 

16.4 

65 

22. 1 

12 

18.7 

DAILY  MIRROR 

102 

12.7 

60 

lO  .  7 

37 

10.7 

8 

9.0 

31 

lO  .  5 

2 

3 . 5 

THE 

DAILY  TELEGRAPH  * 

250 

31.0 

199 

35 . 6 

129 

37 . 5 

36 

38 . 7 

104 

35 . 5 

31 

48 . 5 

FINANCIAL  TIMES 

153 

18.9 

126 

22.6 

81 

23 . 6 

35 

37.7 

65 

22. 3 

24 

38.7 

THE  GUARDIAN 

67 

8 . 2 

48 

8.6 

28 

8.2 

6 

6.0 

26 

8.8 

4 

6 . 2 

INT. 

.  HERALD  TRIBUNE 

7 

.  9 

7 

1 . 3 

3 

.9 

5 

5 . 1 

3 

1.0 

1 

1 . 1 

THE  SUN 

116 

14.4 

74 

13.2 

44 

12.8 

8 

8.6 

35 

12. 1 

5 

8 . 6 

THE  TIMES 

109 

13 . 5 

86 

15 . 4 

44 

12 . 9 

24 

25.9 

50 

17 . 1 

17 

26 . 5 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

41 

5.0 

29 

5 . 2 

16 

4 . 7 

7 

7.9 

19 

6 . 6 

5 

7.8 

LONDON  EVENING  STANDARD 

66 

8.1 

48 

8.6 

31 

9.1 

13 

14 . 3 

27 

9.3 

lO 

15.5 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

99 

12. 3 

60 

lO  .  7 

38 

11.0 

7 

7 . 4 

30 

lO  .  4 

3 

4 . 3 

THE  OBSERVER 

122 

15 . 1 

90 

16  .  O 

52 

15.0 

18 

19.1 

51 

17 . 3 

17 

26 . 6 

SUNDAY  EXPRESS 

272 

33 . 6 

186 

33.2 

120 

34.7 

37 

40 . 4 

94 

32. 3 

27 

42.4 

SUNDAY  MIRROR 

124 

15.4 

77 

13 . 7 

44 

12.6 

12 

13 . 2 

40 

13 . 6 

5 

7.7 

SUNDAY  PEOPLE  * 

95 

11.8 

52 

9. 3 

31 

8.9 

7 

7.7 

25 

8 . 7 

2 

2.7 

THE  SUNDAY  TELEGRAPH  * 

139 

17.2 

103 

18 . 4 

63 

18 . 3 

19 

20. 3 

57 

19.5 

15 

23 . 4 

THE  SUNDAY  TIMES  * 

300 

37 . 1 

232 

41 . 5 

139 

40 . 2 

49 

52.8 

128 

43.7 

35 

55 . 5 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

120 

14.9 

91 

16. 3 

52 

15 . 2 

15 

16.0 

54 

18 . 5 

14 

21 . 8 

TELEGRAPH 

SUNDAY 

MAGAZINE 

130 

16.1 

99 

17 . 8 

62 

18  .  O 

17 

18 . 8 

55 

18.9 

13 

20 . 5 

THE  SUNDAY 

TIMES 

MAGAZINE 

295 

36.5 

230 

41 . 1 

135 

39. 3 

53 

57 . 2 

126 

43 . 1 

36 

56.2 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  65 


ALL  BUSINESSMEN 


CREDIT  CARDS  HELD 


TOTAL 

ANY  ACCESS  AMERICAN  BARCLAYCARD  DINERS 


CREDIT 

CARD(S) 

EXPRESS 

(VISA) 

CLUB 

OOO 

%  OOO  % 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

1786 

1269 

807 

217 

648 

149 

EST. POPULATION (OOO’S) 

808 

559 

344 

92 

293 

63 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6 . 8 

45 

8 . 1 

32 

9.2 

lO 

11 . 1 

24 

8. 1 

5 

7.7 

THE  ACCOUNTANT 

31 

3.8 

27 

4.8 

17 

4.9 

6 

7.0 

14 

4 . 9 

4 

7.0 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

38 

6.7 

28 

8 . 1 

9 

9.4 

20 

6.9 

4 

5.7 

BUSINESS  WEEK 

17 

2.2 

15 

2.8 

9 

2.7 

9 

9.9 

8 

2.7 

3 

5.4 

CAMPAIGN 

20 

2.4 

17 

3.0 

11 

3 . 3 

8 

8.6 

lO 

3. 3 

5 

7.7 

COMPUTER  WEEKLY 

40 

5  .  O 

31 

5 . 5 

23 

6 . 8 

4 

4.8 

15 

5.0 

2 

3 . 9 

COMPUTING 

36 

4 . 4 

26 

4.6 

19 

5 . 4 

3 

3  .  O 

13 

4 . 5 

2 

2.6 

COUNTRY  LIFE 

71 

8.8 

54 

9.7 

33 

9.7 

11 

12.0 

32 

10.8 

7 

lO.  5 

THE  ECONOMIST 

79 

9 . 8 

65 

11 . 6 

43 

12 . 4 

14 

14.8 

32 

10.9 

12 

18 . 5 

THE  ENGINEER 

87 

10.7 

64 

11 . 4 

39 

11 . 2 

8 

8.9 

33 

11.2 

5 

7.5 

ENGINEERING  TODAY 

44 

5 . 4 

34 

6 . 1 

21 

6.2 

8 

8. 3 

17 

5 . 8 

5 

7 . 3 

INVESTORS  CHRONICLE 

42 

5.2 

35 

6.2 

22 

6.4 

7 

8.0 

18 

6.2 

8 

12.0 

MARKETFACT 

12 

1 . 5 

10 

1.8 

5 

1 . 5 

4 

4 . 4 

5 

1.7 

3 

4.0 

MARKETING  WEEK 

16 

2.0 

14 

2 . 5 

9 

2.5 

8 

8.2 

8 

2.7 

4 

7.0 

NEW  SCIENTIST 

56 

7.0 

41 

7. 3 

27 

7.8 

5 

5.2 

15 

5 . 2 

2 

3.8 

NEW  STATESMAN 

26 

3 . 2 

19 

3.4 

lO 

2.8 

4 

4.1 

11 

3 . 7 

1 

2. 1 

NEWSWEEK 

21 

2.6 

16 

2 . 9 

9 

2.8 

7 

8.0 

9 

3 . 1 

5 

7. 3 

PUNCH 

55 

6.8 

43 

7.7 

27 

7.7 

9 

9.3 

22 

7 . 4 

lO 

15.6 

RADIO  TIMES 

275 

34.1 

196 

35  .  O 

125 

36.4 

31 

34.1 

103 

35.2 

28 

44 . 3 

TRADE  AND  INDUSTRY 

35 

4.3 

27 

4.8 

14 

4.1 

7 

7.4 

16 

5.6 

5 

7.3 

TV  TIMES 

211 

26.1 

140 

25 . 1 

94 

27.4 

22 

24 . 2 

70 

23.9 

19 

30.4 

TIME 

33 

4 . 1 

27 

4.8 

18 

5. 1 

9 

10.0 

14 

4.6 

6 

9.8 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

11 

1 . 4 

11 

1 . 9 

7 

2 . 1 

6 

6.1 

5 

1.9 

1 

2.1 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

78 

13 . 9 

48 

14.1 

12 

12.7 

39 

13.4 

9 

14 . 1 

PRIVATE  EYE 

58 

7.2 

43 

7.6 

27 

7.7 

12 

12.6 

28 

9. 5 

lO 

15.9 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  66 


ALL  BUSINESSMEN 

TOTAL 

CREDIT 

CARDS  HELD 

ANY 

ACCESS 

AMERICAN 

BARCLAYCARD 

DINERS 

CREDIT 

CARDCS) 

EXPRESS 

(VISA) 

CLUB 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

1786 

1269 

807 

217 

648 

149 

EST . POPULATION ( OOO ' S ) 

808 

559 

344 

92 

293 

63 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

65 

8.0 

56 

10.0 

35 

10.2 

14 

14.7 

30 

10.3 

9 

14.2 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

39 

6.9 

26 

7.6 

6 

6.8 

23 

7.8 

5 

8. 3 

BUSINESS  SYST.+EOUIP. 

67 

8.2 

50 

8.9 

30 

8 . 8 

8 

8 . 8 

30 

lO.  3 

4 

6.5 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

30 

5.4 

20 

5.9 

4 

4.0 

13 

4 . 4 

2 

3 . 1 

CHIEF  EXECUTIVE 

24 

3.0 

20 

3 . 5 

13 

3.7 

6 

7.0 

lO 

3 . 3 

5 

7 . 4 

COMPUTER  MANAGEMENT 

35 

4 . 4 

28 

5.0 

19 

5.6 

6 

6 . 3 

17 

5.8 

3 

4.0 

DIRECTOR 

53 

6.6 

42 

7 . 5 

30 

8 . 8 

15 

16.0 

16 

5.6 

14 

22.7 

ENGINEERING 

105 

13.0 

76 

13 . 6 

45 

13.0 

lO 

lO  .  9 

40 

13.6 

7 

lO  .  6 

ENGINEER’S  DIGEST 

46 

5.6 

35 

6.2 

24 

7.0 

5 

5.0 

16 

5.6 

1 

1 . 8 

EXPORT  DIRECTION 

22 

2.8 

18 

3.2 

11 

3.1 

9 

9.7 

lO 

3 . 5 

3 

5.3 

EXPORT  TIMES 

32 

4.0 

26 

4.6 

12 

3.6 

12 

12.7 

16 

5.6 

5 

7.7 

FACTORY  EQUIPMENT  NEWS 

54 

6.7 

35 

6.2 

22 

6.4 

7 

8.1 

16 

5.6 

4 

6 . 5 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

31 

5.6 

20 

5.7 

5 

5. 3 

15 

5.0 

3 

4.8 

HIGH  LIFE 

71 

8.8 

58 

10.3 

34 

9.8 

28 

30.6 

33 

11 . 2 

17 

26.3 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

49 

8.8 

29 

8.5 

7 

7.6 

28 

9.5 

lO 

15.2 

INDUSTRIAL  MANAGEMENT 

55 

6.8 

38 

6.9 

19 

5 . 6 

5 

5.8 

22 

7 . 7 

5 

7.4 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

21 

3.7 

11 

3 . 3 

4 

4 . 4 

11 

3.7 

3 

4 . 2 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

8 

1 . 5 

6 

1 . 7 

3 

3.8 

2 

.6 

2 

2.8 

MANAGEMENT  ACCOUNTING 

45 

5.5 

35 

6.3 

24 

7.0 

6 

6.1 

17 

5.9 

4 

6.5 

MANAGEMENT  TODAY 

143 

17.7 

115 

20.5 

72 

20.8 

24 

25.6 

61 

20.8 

17 

27 . 4 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  67 


ALL  BUSINESSMEN 


TOTAL 

ANY 

CREDIT 

CARD(S) 

OOO  %  OOO  % 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO 'SD 


1786  1269 

808  559 


MONTHLY  MAGAZINESCCONT . ) 


MARKETING 

42 

5 . 2 

34 

6 . 1 

MECH.  ENGINEERING  NEWS 

89 

11.0 

62 

11 . 1 

MODERN  PURCHASING 

17 

2.0 

12 

2.2 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

69 

12 . 3 

OFFICE  EQUIPMENT  INDEX 

62 

7 . 6 

44 

7.9 

OFFICE  EQUIPMENT  NEWS 

99 

12. 3 

71 

12 . 6 

PERSONNEL  MANAGEMENT 

52 

6.5 

36 

6 . 5 

PURCHASING  AND  SUPPLY 

22 

2.7 

19 

3 . 3 

PRODUCTION  EQUIP.  DIGEST 

53 

6 . 5 

32 

5 . 8 

PROF.  ADMINISTRATION 

16 

1.9 

lO 

1 . 8 

READER’S  DIGEST 

271 

33 . 5 

189 

33.8 

WHAT’S  NEW 

53 

6.6 

37 

6.7 

VISION 

18 

2.2 

14 

2.4 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5 . 2 

34 

6.1 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

24 

4.3 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

33 

5.9 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


CREDIT  CARDS  HELD 


ACCESS  AMERICAN 
EXPRESS 


OOO 

%  OOO 

% 

807 

217 

344 

92 

21 

6.1 

lO 

10.5 

40 

11 .7 

8 

9.1 

6 

1 . 8 

3 

3 . 2 

45 

13.0 

9 

lO  .  O 

30 

8.6 

8 

9.1 

42 

12.1 

11 

11 .9 

22 

6 . 4 

5 

5 . 7 

8 

2 . 4 

4 

4 . 6 

18 

5.4 

6 

7.0 

8 

2. 3 

2 

2.2 

119 

34.7 

27 

28 . 8 

21 

6.1 

6 

6.0 

11 

3.2 

3 

3 . 1 

21 

6.2 

17 

18  .  O 

14 

4 . 1 

lO 

11 . 3 

20 

5.8 

5 

5 . 7 

BARCLAYCARD 

DINERS 

(VISA) 

CLUB 

OOO  % 

OOO  % 

648 

149 

293 

63 

19 

6 . 6 

9 

14 . 1 

31 

10.5 

3 

5.1 

8 

2.9 

3 

4.0 

34 

11.7 

8 

12.0 

24 

8 . 2 

6 

9 . 4 

44 

14 . 9 

6 

9 . 3 

23 

7.9 

3 

4 . 4 

lO 

3 . 4 

1 

2.4 

15 

5.3 

5 

8 . 1 

5 

1.6 

1 

1 . 3 

98 

33.4 

20 

31 . 1 

21 

7. 3 

2 

3 . 1 

5 

1 . 8 

2 

3.2 

19 

6.6 

lO 

15 . 3 

12 

3 . 9 

6 

9  .  O 

18 

6.2 

6 

CO 

CO 

TABLE  68 


ITV 

VIEWING 


TABLES  69  -  72  :  ITV  VIEWING 


Readership  by  ITV  viewing  intensity 


ITV  viewing 

The  definitions  of  viewing  intensity  are  the  same  as  those  used 
currently  for  the  National  Readership  Survey  (see  NRS  Appendix). 


ALL  BUSINESSMEN 


TOTAL 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO’S) 


NATIONAL  DAILIES 


DAILY  EXPRESS 
DAILY  MAIL  * 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH  * 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 
THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE  * 
THE  SUNDAY  TELEGRAPH  * 
THE  SUNDAY  TIMES  * 


COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE  * 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


HEAVY 


ooo 

% 

OOO 

% 

1786 

29 

808 

21 

163 

20.1 

5 

22 . 4 

173 

21 . 5 

4 

19.6 

102 

12.7 

7 

32.1 

250 

31.0 

2 

7 . 6 

153 

18.9 

1 

5 . 6 

67 

8.2 

- 

- 

7 

.9 

- 

- 

116 

14 . 4 

lO 

48 . 3 

109 

13 . 5 

1 

4.3 

41 

5.0 

- 

- 

66 

8.1 

3 

15.4 

99 

12. 3 

lO 

48 . 3 

122 

15.1 

2 

9.9 

272 

33.6 

5 

22 . 6 

124 

15.4 

8 

38  .  O 

95 

11.8 

8 

37.0 

139 

17.2 

4 

21 . 1 

300 

37.1 

6 

30.4 

120 

14.9 

2 

9.9 

130 

16.1 

4 

19.8 

295 

36.5 

6 

29 . 6 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


ITV  VIEWING  INTENSITY 


MEDIUM- 

HEAVY 

MEDIUM 

LIGHT- 

MEDIUM 

LIGHT 

NEVER 

VIEW 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

123 

283 

488 

790 

73 

59 

131 

219 

348 

30 

13 

21 . 1 

38 

29.0 

42 

19.3 

63 

18  .  O 

3 

8. 3 

15 

24.8 

30 

23.2 

48 

21 . 8 

71 

20.4 

6 

18 . 4 

12 

20.7 

22 

16.7 

24 

11.0 

35 

10.2 

2 

6.5 

lO 

17.0 

36 

27. 5 

68 

30.9 

127 

36.5 

8 

25.9 

9 

15 . 1 

27 

20.7 

36 

16 . 5 

75 

21 . 6 

4 

13 . 4 

3 

4 . 4 

6 

4 . 3 

18 

8 . 2 

35 

10.2 

5 

16. 5 

- 

.  7 

1 

.7 

1 

.  3 

5 

1.6 

- 

- 

14 

23 . 3 

30 

23  .  O 

29 

13 . 3 

30 

8.6 

3 

lO  .  2 

5 

8.8 

13 

9.7 

27 

12.5 

60 

17.2 

3 

10.9 

7 

11 . 3 

8 

5.8 

9 

4 . 1 

16 

4 . 5 

2 

5.9 

2 

3 . 5 

lO 

7.4 

15 

6.8 

35 

10.0 

1 

3 . 5 

16 

26.1 

22 

16.9 

24 

11 . 1 

26 

7.6 

1 

2.9 

6 

9.5 

15 

11 . 1 

27 

12.4 

67 

19.2 

6 

18 . 8 

23 

38  .  O 

54 

41 . 5 

73 

33 . 5 

111 

31 . 8 

6 

21  .  O 

20 

33.2 

22 

17.1 

36 

16. 3 

36 

10.3 

2 

8 . 3 

16 

27.3 

23 

17.2 

20 

9.2 

28 

8.0 

- 

1.6 

6 

10.7 

22 

17.1 

32 

14.8 

66 

18 . 9 

8 

25.7 

lO 

16.5 

35 

26.5 

86 

39.4 

151 

43 . 4 

12 

38.2 

4 

7.1 

15 

11 . 4 

28 

13  .  O 

65 

18 . 6 

6 

18.5 

7 

12.6 

20 

14.9 

28 

13  .  O 

64 

18 . 5 

6 

21 . 4 

8 

14.2 

35 

27.0 

84 

38 . 5 

151 

43 . 4 

lO 

32.9 

TABLE  69 


ALL  BUSINESSMEN 


TOTAL 

HEAVY 


OOO 

% 

OOO 

UNWEIGHTED  SAMPLE 

1786 

29 

EST . POPULATION ( OOO ’S) 

808 

21 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

6.8 

1 

4 

THE  ACCOUNTANT 

31 

3.8 

- 

ACCOUNTANT’S  WEEKLY 

46 

5.7 

- 

1 

BUSINESS  WEEK 

17 

2.2 

- 

CAMPAIGN 

20 

2.4 

- 

COMPUTER  WEEKLY 

40 

5.0 

3 

15 

COMPUTING 

36 

4 . 4 

1 

4 

COUNTRY  LIFE 

71 

8 . 8 

1 

6 

THE  ECONOMIST 

79 

9 . 8 

1 

2 

THE  ENGINEER 

87 

10.7 

_ 

1 

ENGINEERING  TODAY 

44 

5 . 4 

- 

1 

INVESTORS  CHRONICLE 

42 

5 . 2 

- 

MARKETFACT 

12 

1 . 5 

- 

MARKETING  WEEK 

16 

2.0 

- 

NEW  SCIENTIST 

56 

7.0 

1 

3 

NEW  STATESMAN 

26 

3.2 

- 

NEWSWEEK 

21 

2.6 

- 

PUNCH 

55 

6.8 

- 

RADIO  TIMES 

275 

34 . 1 

7 

32 

TRADE  AND  INDUSTRY 

35 

4 . 3 

- 

1 

TV  TIMES 

211 

26.1 

9 

42 

TIME 

33 

4 . 1 

1 

2 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

11 

1 . 4 

_ 

INDUSTRIAL  EQUIPMENT  NEWS 

107 

13 . 3 

3 

16 

PRIVATE  EYE 

58 

7 . 2 

1 

4 

% 

4 

6 

4 

2 

8 

8 

6 

6 

3 

2 

6 

7 

8 

1 

6 


FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


ITV  VIEWING  INTENSITY 


MEDIUM- 

MEDIUM 

LIGHT- 

LIGHT 

HEAVY 

MEDIUM 

NEVER 

VIEW 


OOO 

%  OOO 

%  OOO 

%  OOO 

% 

OOO 

% 

123 

283 

488 

790 

73 

59 

131 

219 

348 

30 

2 

4.2 

lO 

7.3 

14 

6.4 

25 

7. 3 

2 

8.0 

3 

5.1 

5 

3.8 

9 

4  .  O 

12 

3.6 

2 

5.0 

2 

4.2 

7 

5.2 

14 

6. 5 

20 

5.8 

2 

7 . 1 

- 

.  6 

2 

1.6 

4 

1 . 6 

11 

3 . 2 

- 

1  .  O 

2 

3 . 4 

2 

1.7 

4 

1 . 9 

lO 

2.9 

1 

3.4 

3 

4 . 5 

5 

4  .  O 

lO 

4.6 

18 

5. 1 

1 

4 . 8 

2 

4.0 

4 

3 . 3 

11 

5. 1 

15 

4.3 

2 

6 . 9 

9 

15 . 5 

lO 

7 . 8 

12 

5 . 3 

36 

10.4 

2 

8.2 

4 

6.6 

9 

7.0 

18 

8.4 

41 

11.9 

6 

19.7 

9 

14.3 

15 

11.7 

25 

11 . 6 

36 

lO  .  4 

1 

3 . 3 

3 

4 . 4 

11 

8 . 1 

lO 

4 . 7 

19 

5.4 

1 

4 . 2 

- 

.  4 

9 

6.8 

7 

3 . 1 

24 

6.8 

2 

6.2 

1 

1.8 

2 

1 . 8 

3 

1.2 

6 

1 . 8 

- 

- 

1 

2.5 

3 

2. 3 

4 

1 . 7 

8 

2.4 

_ 

- 

1 

2.3 

6 

4 . 4 

18 

8  .  O 

29 

8 . 4 

2 

5.8 

- 

.  5 

3 

2 . 5 

7 

3 . 1 

15 

4 . 4 

- 

- 

1 

1 . 2 

5 

3 . 6 

4 

1 . 9 

11 

3. 3 

- 

- 

3 

4.7 

5 

4 . 2 

16 

7 . 1 

28 

8. 1 

3 

lO  .  1 

21 

35.1 

38 

28.9 

79 

36. 3 

124 

35.6 

7 

22.0 

5 

7.9 

7 

5.2 

8 

3 . 5 

15 

4.2 

1 

2.8 

23 

38.8 

39 

30.0 

61 

27.8 

78 

22.4 

1 

3 . 1 

2 

2.9 

4 

3.2 

8 

3.7 

18 

5.1 

1 

2.4 

- 

- 

3 

2.2 

1 

.  5 

8 

2.2 

- 

- 

lO 

17.4 

19 

14 . 5 

31 

14.1 

41 

11 . 8 

3 

8.7 

2 

3 . 8 

6 

4. 3 

14 

6.5 

31 

8.9 

4 

14.3 

TABLE  70 


ALL  BUSINESSMEN 


TOTAL 


HEAVY 


OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

1786 

29 

EST . POPULATION (OOO ’ S) 

808 

21 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

8.0 

1 

2.8 

BUSINESS  EQUIPMENT  DIGEST 

49 

6.0 

1 

6.7 

BUSINESS  SYST.+EOUIP. 

67 

8 . 2 

2 

8.3 

CHARTERED  MECH .  ENGINEER 

39 

4.8 

- 

- 

CHIEF  EXECUTIVE 

24 

3.0 

1 

4 . 3 

COMPUTER  MANAGEMENT 

35 

4 . 4 

2 

lO  .  5 

DIRECTOR 

53 

6.6 

1 

3.2 

ENGINEERING 

105 

13.0 

3 

13  .  O 

ENGINEER’S  DIGEST 

46 

5.6 

2 

8.0 

EXPORT  DIRECTION 

22 

2.8 

- 

- 

EXPORT  TIMES 

32 

4.0 

- 

1 . 8 

FACTORY  EQUIPMENT  NEWS 

54 

6 . 7 

1 

4.0 

THE  GEOGRAPHICAL  MAGAZINE 

45 

5.6 

- 

- 

HIGH  LIFE 

71 

8.8 

2 

7.6 

THE  ILLUS.  LONDON  NEWS 

64 

7.9 

1 

5 . 9 

INDUSTRIAL  MANAGEMENT 

55 

6 . 8 

2 

9.2 

INDUST.  PURCHASING  NEWS 

26 

3 . 3 

1 

4  .  O 

INTERNATIONAL  MANAGEMENT 

11 

1 . 3 

- 

- 

MANAGEMENT  ACCOUNTING 

45 

5.5 

1 

5.7 

MANAGEMENT  TODAY 

143 

17.7 

4 

17.5 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


ITV  VIEWING  INTENSITY 


MEDIUM-  MEDIUM  LIGHT- 

HEAVY  MEDIUM 


OOO 

%  OOO 

%  OOO 

123 

283 

488 

59 

131 

219 

5 

8.8 

9 

6.6 

17 

7  . 

4 

6.5 

lO 

7.3 

9 

4. 

8 

12.7 

13 

9.7 

18 

8  . 

1 

2.5 

6 

4.5 

13 

5. 

2 

4. 1 

3 

2.5 

6 

2. 

3 

5.0 

5 

3.9 

8 

3  . 

4 

7 . 4 

8 

5 . 8 

12 

5. 

9 

14 . 6 

22 

16.6 

27 

12. 

3 

5  .  O 

7 

5.7 

13 

6. 

1 

2. 3 

4 

2.9 

5 

2. 

4 

6.4 

4 

3 . 3 

6 

2. 

5 

7.8 

lO 

7. 3 

16 

7  . 

2 

3.0 

7 

5.3 

15 

7  . 

4 

7.1 

7 

5.0 

19 

8. 

4 

6.1 

6 

4.6 

17 

7. 

5 

7.8 

11 

8.3 

16 

7  . 

5 

7.9 

4 

3 . 1 

8 

3  . 

- 

.  5 

3 

2.1 

2 

3 

5.6 

9 

6.7 

14 

6. 

9 

14 . 4 

27 

20.4 

36 

16  . 

LIGHT  NEVER 

VIEW 


OOO 

% 

OOO 

% 

790 

73 

348 

30 

29 

8 . 4 

4 

13.2 

21 

5.9 

4 

12.8 

24 

6.9 

2 

8.2 

17 

5.0 

1 

4 . 1 

lO 

3  .  O 

1 

3.9 

15 

4.3 

3 

8 . 6 

24 

7.0 

4 

14 . 2 

45 

12.8 

1 

1 . 8 

19 

5.4 

1 

4 . 1 

11 

3 . 3 

- 

1.0 

16 

4 . 6 

2 

5.2 

21 

6.0 

2 

5.7 

20 

5 . 7 

1 

4. 3 

38 

lO  .  9 

1 

4.6 

34 

9 . 7 

2 

8.2 

20 

5 . 9 

1 

2. 5 

8 

2.2 

2 

5 . 7 

6 

1 . 7 

- 

- 

16 

4 . 5 

1 

4.0 

63 

18.1 

4 

14 . 8 

% 

8 

2 

3 

8 

8 

5 

5 

2 

2 

4 

9 

4 

O 

9 

6 

5 

4 

8 

6 

6 


TABLE  71 


ALL  BUSINESSMEN 

TOTAL 

HEAVY 


UNWEIGHTED  SAMPLE 

EST . POPULATION (OOO ' S) 

GOO 

1786 

808 

% 

OOO 

29 

21 

% 

MONTHLY  MAGAZINES(CONT. ) 

MARKETING 

42 

5.2 

1 

3.7 

MECH.  ENGINEERING  NEWS 

89 

11  .  O 

3 

13 . 6 

MODERN  PURCHASING 

17 

2  .  O 

1 

4 . 8 

NATIONAL  GEOGRAPHIC 

92 

11 . 3 

2 

9.2 

OFFICE  EQUIPMENT  INDEX 

62 

7.6 

1 

6.3 

OFFICE  EQUIPMENT  NEWS 

99 

12. 3 

1 

6. 3 

PERSONNEL  MANAGEMENT 

52 

6. 5 

2 

10.9 

PURCHASING  AND  SUPPLY 

22 

2.7 

2 

9.4 

PRODUCTION  EQUIP.  DIGEST 

53 

6.5 

2 

8 . 3 

PROF .  ADMIN I STRAT I ON 

16 

1.9 

1 

4.3 

READER’S  DIGEST 

271 

33 . 5 

8 

37.2 

WHAT’S  NEW 

53 

6.6 

2 

8.2 

VISION 

18 

2.2 

- 

- 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

42 

5 . 2 

1 

6.2 

HARVARD  BUS.  REVIEW 

28 

3 . 4 

- 

- 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

47 

5.8 

3 

14 . 8 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


ITV  VIEWING  INTENSITY 


MEDIUM- 

HEAVY 

MEDIUM 

LIGHT- 

MEDIUM 

LIGHT 

NEVER 

VIEW 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

123 

283 

488 

790 

73 

59 

131 

219 

348 

30 

4 

7.1 

8 

5.7 

8 

3.6 

21 

5.9 

1 

3.4 

6 

lO  .  4 

18 

13 . 8 

26 

11 . 9 

33 

9.5 

3 

9.3 

1 

2.2 

2 

1 . 3 

4 

1.7 

8 

2.3 

1 

2.7 

3 

5.3 

17 

12.9 

22 

10.2 

44 

12.6 

4 

12.5 

6 

10.8 

lO 

8  .  O 

16 

7 . 5 

26 

7.4 

1 

4 . 1 

9 

15.7 

20 

15.2 

22 

10.2 

44 

12.6 

2 

8 . 2 

4 

5.9 

11 

8.2 

17 

7 . 6 

18 

5.2 

1 

2.9 

4 

6.0 

4 

3  .  O 

3 

1 . 4 

8 

2.3 

1 

3 . 9 

3 

5.3 

lO 

7.6 

13 

5.9 

20 

5.8 

5 

15.2 

2 

3 . 1 

1 

1 . 1 

5 

2. 3 

6 

1 . 6 

1 

2.3 

22 

37.2 

46 

34 . 9 

78 

35.7 

113 

32.4 

4 

13 . 6 

3 

5. 1 

12 

9.4 

16 

7.5 

18 

5 . 2 

2 

6.2 

1 

1.0 

3 

2.3 

7 

3 . 1 

7 

2.1 

- 

- 

2 

2.7 

8 

5.8 

8 

3 . 6 

24 

6.8 

- 

- 

1 

1.2 

4 

3 . 1 

7 

3 . 2 

15 

4 . 3 

1 

3 . 1 

4 

6. 3 

6 

4 . 6 

14 

6.4 

18 

5.3 

2 

6.1 

TABLE  72 


DUPUCATKHV 

1ABLES 


TABLES  73  -  100  :  DUPLICATION  TABLES 


Duplication  of  Average  Issue  Readership  of  Businessmen 


Duplication  of  Average  Issue  Readership 

Tables  show  duplication  of  National  Dailies,  Sunday  Newspapers, 
Colour  Supplements,  Selected  Weekly  Magazines  and  Selected  Monthly 
Magazines  with  all  publications  covered  by  the  survey. 

The  information  given  is  the  number  (in  ’000s)  and  percentage  of 
the  businessmen  readers  of  the  publications  listed  across  the  top  of  each 
table  who  also  read  each  of  the  titles  shown  on  the  left  side  of  the  table. 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


NATIONAL  DAILIES 


DAILY 

EXPRESS 


DAILY 

MAIL 


DAILY 

MIRROR 


DAILY  FINANCIAL  GUARDIAN 

TELEGRAPH  TIMES 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ' S) 


NATIONAL  DAILIES 

DAILY  EXPRESS 
DAILY  MAIL 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 
THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE 
THE  SUNDAY  TELEGRAPH 
THE  SUNDAY  TIMES 


COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


INT  . 
HERALD 
TRIBUNE 


SUN 


TIMES 


OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

365 

373 

209 

560 

350 

153 

14 

220 

233 

163 

173 

102 

250 

153 

67 

7 

116 

109 

163 

lOO  .  o 

44 

25.2 

28 

27 . 7 

43 

17.0 

27 

17.7 

8 

11 . 9 

5 . 4 

29 

25.2 

15 

14  .  O 

44 

26.8 

173 

lOO  .  O 

31 

30 . 3 

52 

20.7 

41 

26.8 

11 

16.6 

1 

15.7 

31 

27.0 

23 

20.7 

28 

17.4 

31 

17.8 

102 

100.0 

25 

lO.  1 

16 

10.6 

8 

11.6 

- 

- 

47 

40. 1 

lO 

9 . 1 

43 

26 . 2 

52 

29.9 

25 

24 . 7 

250 

100.0 

67 

43 . 8 

16 

24.7 

3 

45. 3 

30 

26. 1 

33 

29.9 

27 

16 . 6 

41 

23 . 5 

16 

15.8 

67 

26.7 

153 

100.0 

17 

25  .  O 

4 

60.7 

21 

17 . 7 

50 

45.9 

8 

4.9 

11 

6.4 

8 

7 . 5 

16 

6.6 

17 

10.9 

67 

lOO  .  O 

1 

14.7 

5 

4 . 3 

17 

15 . 7 

- 

.  2 

1 

.  7 

- 

- 

3 

1 . 3 

4 

2.9 

1 

1 . 6 

7 

100.0 

- 

.  3 

4 

3 . 8 

29 

18.0 

31 

18.1 

47 

45 . 5 

30 

12.1 

21 

13.4 

5 

7 . 6 

- 

5 . 4 

116 

lOO  .  O 

11 

lO.  3 

15 

9.4 

23 

13 . 1 

lO 

9 . 7 

33 

13 . 0 

50 

32.8 

17 

25.7 

4 

55 . 8 

11 

9.6 

109 

100.0 

9 

5.5 

12 

6.7 

6 

5.7 

17 

6 . 7 

9 

5.6 

4 

6 . 6 

1 

10.4 

lO 

8 . 3 

9 

7.9 

11 

7.0 

19 

11 . 1 

9 

8 . 5 

27 

lO  .  9 

22 

14 . 7 

9 

13.0 

3 

45 . 3 

9 

7.5 

23 

21 . 2 

30 

18.4 

30 

17.2 

33 

32.6 

19 

7.7 

13 

8 . 7 

5 

7 . 4 

37 

31 . 5 

4 

3 . 4 

23 

14 . 1 

34 

19 . 8 

18 

17 . 8 

40 

16.0 

32 

20.7 

24 

35 . 7 

3 

40.0 

20 

17 . 1 

29 

26.4 

103 

63.4 

77 

44 . 5 

30 

29.7 

89 

35 . 6 

51 

33.4 

15 

22.7 

- 

5 . 4 

43 

36.9 

24 

22.2 

29 

17 . 6 

38 

21.6 

49 

47 . 6 

29 

11 . 5 

15 

10.1 

9 

13.3 

1 

14 . 8 

39 

33 . 2 

9 

8 . 1 

28 

17.3 

28 

16.0 

31 

30.7 

16 

6.5 

13 

8 . 8 

6 

8.3 

- 

- 

33 

28.8 

6 

5.7 

27 

16. 5 

38 

22 . 2 

18 

17.4 

88 

35.2 

38 

25.2 

11 

16.2 

- 

4.7 

19 

16.6 

21 

19 . 5 

50 

31  .O 

63 

36.5 

29 

28  .  O 

123 

49.0 

79 

51.9 

40 

59 . 5 

6 

74 . 4 

37 

31.7 

68 

62  .  O 

23 

13.9 

35 

20 . 3 

16 

16.0 

40 

16.1 

32 

20 . 8 

24 

36.4 

2 

30. 1 

20 

17  .  O 

29 

26 . 7 

26 

16. 1 

40 

23 . 2 

14 

13 . 2 

75 

29.8 

34 

22. 5 

9 

14.1 

- 

4.7 

16 

14.1 

21 

19.5 

52 

32.0 

67 

38.8 

29 

28 . 1 

120 

48  .  O 

78 

51 . 1 

38 

56.8 

5 

70.0 

35 

29.8 

67 

61.2 

♦PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  73 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ’ S) 


DAILY 

EXPRESS 


DAILY 

MAIL 


DAILY 

MIRROR 


DAILY 

TELEGRAPH 


NATIONAL  DAILIES 

FINANCIAL  GUARDIAN 
TIMES 


INT  . 
HERALD 
TRIBUNE 


SUN 


TIMES 


OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

% 

365 

373 

209 

560 

350 

153 

14 

220 

233 

163 

173 

102 

250 

153 

67 

7 

116 

109 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

11 

6.8 

17 

9.8 

4 

4.0 

19 

7 . 4 

22 

14 . 1 

7 

lO  .  9 

_ 

- 

6 

5  .  O 

15 

13 . 4 

THE  ACCOUNTANT 

7 

4.5 

9 

5 . 1 

2 

1 . 6 

12 

4.8 

16 

10.2 

6 

9.6 

- 

- 

3 

2.9 

7 

6.8 

ACCOUNTANT’S  WEEKLY 

8 

4.7 

16 

9 . 3 

3 

2.7 

17 

6.7 

18 

12.0 

5 

7.9 

- 

- 

3 

2.2 

11 

10.4 

BUSINESS  WEEK 

5 

3 . 3 

4 

2. 1 

2 

2.1 

8 

3 . 4 

11 

7.0 

2 

3 . 1 

3 

39 . 6 

1 

1 . 1 

8 

7.6 

CAMPAIGN 

6 

3 . 7 

9 

5 . 4 

3 

3.3 

9 

3.7 

8 

5.3 

1 

2.0 

- 

3 

2.9 

7 

6.1 

COMPUTER  WEEKLY 

6 

3 . 8 

6 

3.4 

5 

5.2 

16 

6.4 

8 

5.0 

6 

8.8 

2 

25.8 

8 

7.2 

6 

5.6 

COMPUTING 

4 

2.7 

5 

3  .  O 

3 

2.9 

13 

5 . 4 

6 

4  .  O 

7 

10.0 

1 

11.0 

5 

4.7 

5 

5.0 

COUNTRY  LIFE 

17 

lO.  5 

17 

9.7 

lO 

9.4 

27 

10.8 

16 

10.5 

6 

9.4 

1 

20.0 

14 

11 . 9 

13 

12.0 

THE  ECONOMIST 

13 

8 . 2 

17 

9. 5 

4 

4 . 1 

32 

13  .  O 

37 

24.1 

13 

19 . 8 

4 

57 . 1 

6 

5.1 

28 

25 . 6 

THE  ENGINEER 

18 

lO  .  8 

12 

6.8 

16 

16. 1 

31 

12. 3 

23 

14 . 9 

5 

8 . 1 

_ 

5.4 

16 

13 . 6 

lO 

8 . 9 

ENGINEERING  TODAY 

15 

9 . 1 

8 

4 . 4 

8 

8 . 1 

17 

6.6 

12 

8. 1 

2 

3 . 4 

- 

- 

6 

5.0 

4 

3.7 

INVESTORS  CHRONICLE 

7 

4 . 4 

13 

7. 3 

4 

4. 3 

20 

7.8 

28 

18.0 

4 

6.8 

2 

25 . 4 

1 

1 . 2 

16 

15 . 1 

MARKETFACT 

1 

.  9 

3 

1 . 6 

2 

2.2 

5 

1 . 9 

4 

2.5 

1 

.  8 

- 

- 

2 

1 . 3 

5 

4.2 

MARKETING  WEEK 

7 

4.5 

7 

3 . 8 

2 

2.1 

9 

3 . 4 

7 

4 . 5 

1 

1 . 8 

- 

- 

1 

.  9 

5 

4.9 

NEW  SCIENTIST 

7 

4.3 

15 

8 . 6 

6 

6. 3 

20 

8 . 1 

11 

6.9 

9 

13.5 

- 

- 

lO 

8 . 3 

11 

lO  .  4 

NEW  STATESMAN 

5 

3.0 

9 

5.2 

3 

3.4 

12 

4.8 

8 

5.1 

8 

12. 1 

1 

20. 1 

3 

2.3 

lO 

9.2 

NEWSWEEK 

5 

3 . 3 

3 

2.0 

2 

2.3 

lO 

4.1 

7 

4 . 5 

2 

2.4 

3 

44 . 1 

3 

2.2 

7 

6. 1 

PUNCH 

lO 

6.3 

16 

9 . 1 

8 

8.2 

25 

10.1 

14 

9.1 

6 

9 . 4 

1 

19 . 3 

lO 

8 . 6 

13 

12. 3 

RADIO  TIMES 

49 

30.4 

54 

31  .  O 

33 

32.4 

87 

34.7 

54 

35.4 

26 

38 . 6 

1 

14.1 

35 

29.9 

41 

37 . 6 

TRADE  AND  INDUSTRY 

9 

5.2 

7 

3.9 

5 

4. 5 

13 

5.3 

14 

9.3 

4 

6.1 

- 

4.7 

4 

3.5 

6 

5 . 3 

TV  TIMES 

45 

27 . 6 

45 

25.7 

35 

33 . 8 

58 

23.0 

38 

24 . 9 

16 

24  .  O 

1 

9.2 

39 

33.2 

27 

24 . 4 

TIME 

8 

4.7 

9 

4 . 9 

4 

3.6 

16 

6.5 

9 

5.9 

4 

5.8 

1 

14 . 8 

2 

1 . 8 

9 

8 . 4 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

2 

1  .O 

3 

1 .7 

1 

.6 

2 

.8 

6 

4. 3 

1 

1 . 5 

3 

41 . 3 

_ 

7 

6.0 

INDUSTRIAL  EQUIPMENT  NEWS 

27 

16.7 

21 

12.1 

18 

17.7 

39 

15.7 

25 

16.2 

6 

9 . 7 

1 

19 . 5 

25 

21 . 8 

lO 

9.3 

PRIVATE  EYE 

11 

6.8 

21 

12 . 1 

6 

6 . 1 

24 

9.6 

15 

9.8 

9 

13.7 

1 

19.8 

12 

lO.  5 

20 

18 . 3 

WPFRCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  74 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


NATIONAL  DAILIES 


UNWEIGHTED  SAMPLE 
EST . POPULATION ( OOO ’ S ) 


DAILY  DAILY  DAILY 

EXPRESS  MAIL  MIRROR 


OOO 

%  OOO 

%  OOO 

% 

365 

373 

209 

163 

173 

102 

DAILY 

FINANCIAL 

GUARDIAN 

TELEGRAPH 

TIMES 

OOO  % 

OOO  % 

OOO  % 

560 

350 

153 

250 

153 

67 

INT.  SUN  TIMES 

HERALD 
TRIBUNE 


OOO 

%  OOO 

%  OOO 

% 

14 

220 

233 

7 

116 

109 

MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER'S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


16 

9.8 

23 

13  .  O 

3 

3 . 3 

12 

7.4 

14 

8.0 

5 

4.9 

16 

9.7 

20 

11 . 6 

lO 

9 . 7 

8 

4 . 9 

4 

2.2 

3 

2.5 

4 

2.7 

9 

5. 3 

1 

1 . 4 

6 

3 . 6 

9 

4 . 9 

4 

3 . 5 

lO 

6 . 4 

13 

7 . 4 

8 

7.5 

24 

14 . 6 

18 

lO  .  4 

18 

17.4 

13 

8  .  O 

7 

3.8 

7 

6.9 

5 

3 . 3 

4 

2.2 

4 

4 . 1 

7 

4.0 

5 

2.8 

5 

4.6 

15 

9.0 

13 

7. 3 

9 

9 . 3 

14 

8.5 

11 

6.6 

5 

5.0 

17 

10.1 

13 

7.6 

6 

6.1 

18 

10.9 

16 

9.1 

8 

7.8 

17 

10.6 

17 

9 . 6 

14 

13 . 8 

7 

4.5 

7 

4 . 1 

4 

3 . 4 

5 

2.8 

4 

2. 1 

2 

1.8 

lO 

6 . 1 

13 

7 . 7 

4 

4 . 2 

37 

22.6 

36 

20.7 

21 

20.6 

25 

10.0 

28 

18 . 1 

9 

12 . 8 

17 

7.0 

13 

8 . 7 

4 

5.8 

26 

10.3 

18 

11.7 

3 

4.9 

14 

5.4 

6 

4.0 

3 

3.9 

12 

4 . 7 

lO 

6.8 

3 

5.2 

15 

6. 1 

13 

8 . 2 

2 

3.5 

23 

9.1 

27 

17.4 

5 

6 . 8 

34 

13 . 5 

23 

14 . 9 

7 

10.6 

15 

6.2 

12 

8.1 

3 

4.8 

13 

5. 1 

12 

7.6 

1 

2.2 

17 

6.7 

17 

11 . 2 

2 

3.7 

19 

7.5 

15 

9.7 

5 

8. 3 

19 

7.4 

8 

5 . 5 

6 

9.1 

28 

11 . 3 

27 

17.7 

5 

7 . 7 

29 

11 .7 

15 

9.9 

7 

10.5 

24 

9.4 

17 

11.2 

7 

lO  .  9 

lO 

4  .  O 

lO 

6.5 

2 

2.8 

6 

2.6 

7 

4 . 7 

2 

2.7 

15 

6. 1 

20 

13.0 

4 

5.9 

63 

25 . 1 

48 

31 . 5 

14 

21 . 1 

- 

8 

6.9 

18 

16.6 

- 

6.5 

6 

5.1 

7 

6.6 

- 

- 

16 

13 . 4 

8 

7 . 3 

- 

- 

4 

3.7 

3 

2.6 

- 

2 

1 . 8 

5 

4.6 

- 

6.5 

7 

6.4 

6 

5. 5 

- 

- 

8 

7.1 

12 

11  .  O 

- 

5.4 

22 

18 . 8 

9 

8 . 2 

1 

14.8 

9 

8.1 

4 

4.0 

1 

14.8 

4 

3 . 2 

6 

5 . 2 

- 

- 

4 

3 . 9 

8 

7.6 

- 

12 

lO.  5 

6 

5.2 

3 

34.3 

6 

5.2 

9 

8  .  O 

4 

49.9 

5 

4. 3 

17 

16.0 

1 

9.6 

15 

12.7 

14 

12.7 

- 

- 

12 

10.3 

8 

7.7 

- 

- 

5 

4 . 5 

2 

1 . 4 

1 

9.7 

1 

.  8 

3 

2 . 4 

- 

- 

12 

9.9 

8 

6.9 

2 

22. 3 

23 

19.4 

26 

24 . 3 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  75 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


NATIONAL  DAILIES 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO'S) 


DAILY  DAILY  DAILY 

EXPRESS  MAIL  MIRROR 


ooo 

%  OOO 

%  OOO 

% 

365 

373 

209 

163 

173 

102 

DAILY  FINANCIAL  GUARDIAN 

TELEGRAPH  TIMES 


OOO 

%  OOO 

%  OOO 

% 

560 

350 

153 

250 

153 

67 

INT.  SUN  TIMES 

HERALD 
TRIBUNE 


OOO 

%  OOO 

%  OOO 

% 

14 

220 

233 

7 

116 

109 

MONTHLY  MAGAZINES ( CONT . ) 


MARKETING 

11 

7.0 

9 

5.1 

6 

5.5 

MECH.  ENGINEERING  NEWS 

23 

14 . 3 

17 

9 . 5 

19 

18.7 

MODERN  PURCHASING 

5 

3 . 1 

2 

1 . 4 

2 

2.0 

NATIONAL  GEOGRAPHIC 

23 

14.0 

24 

14  .  O 

11 

10.6 

OFFICE  EQUIPMENT  INDEX 

13 

8 . 3 

18 

lO  .  5 

12 

11.9 

OFFICE  EQUIPMENT  NEWS 

28 

17 . 1 

25 

14 . 6 

14 

13 . 7 

PERSONNEL  MANAGEMENT 

11 

6.7 

12 

7. 1 

14 

14 . 1 

PURCHASING  AND  SUPPLY 

7 

4. 3 

4 

2.2 

4 

4 . 1 

PRODUCTION  EQUIP.  DIGEST 

14 

8 . 4 

12 

7.0 

6 

6.2 

PROF.  ADMINISTRATION 

4 

2. 3 

5 

2.6 

2 

1 . 5 

READER’S  DIGEST 

68 

41.7 

68 

39 . 3 

46 

45 . 1 

WHAT'S  NEW 

17 

lO.  3 

9 

5.2 

lO 

9.7 

VISION 

5 

2 . 8 

5 

3 . 1 

3 

2.8 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

14 

8 . 4 

9 

5 . 3 

6 

5.7 

HARVARD  BUS.  REVIEW 

4 

2 . 5 

6 

3.4 

2 

1 . 8 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

9 

5.7 

12 

7.0 

lO 

9.4 

18 

7.3 

13 

8.3 

2 

3 . 1 

- 

5 . 4 

4 

3 . 4 

7 

6 . 1 

29 

11.6 

19 

12.7 

6 

8.9 

- 

- 

17 

14 . 4 

lO 

8.7 

9 

3 . 7 

7 

4 . 7 

- 

.4 

- 

- 

3 

2.4 

2 

1 . 6 

40 

15 . 8 

16 

10.8 

lO 

15.6 

2 

28 . 3 

14 

11 .7 

14 

13 . 3 

19 

7 . 7 

16 

lO  .  4 

4 

6 . 4 

1 

14 . 8 

15 

12 . 9 

7 

6.5 

34 

13 . 7 

23 

15  .  O 

7 

lO  .  6 

2 

21 . 4 

18 

15 . 4 

lO 

9 . 1 

24 

9 . 7 

13 

8 . 2 

7 

10.4 

1 

9.7 

11 

9 . 4 

8 

6.9 

8 

3 . 3 

4 

2.9 

- 

- 

- 

- 

6 

5.6 

3 

2 . 4 

19 

7.8 

18 

11.7 

3 

4.5 

- 

- 

11 

9. 1 

6 

5.1 

6 

2 . 5 

6 

4.1 

2 

2.7 

1 

10.4 

3 

2.5 

2 

1 . 5 

95 

38.0 

49 

32  .  O 

17 

25.5 

2 

29 . 7 

51 

43 . 7 

28 

25 . 3 

23 

9 . 4 

11 

7.2 

4 

6 . 7 

1 

9.7 

12 

10.5 

5 

5.0 

9 

3.6 

9 

6.0 

3 

4. 3 

- 

- 

3 

2. 5 

3 

2.6 

17 

6 . 6 

20 

13 . 1 

3 

4 . 6 

2 

29.2 

5 

4 . 3 

11 

10.0 

12 

4 . 8 

17 

11 . 2 

4 

5.5 

4 

58 . 5 

lO 

9.3 

22 

9  .  O 

17 

11 . 1 

5 

7. 1 

7 

6.1 

7 

6. 1 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  76 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


SUNDAY  NEWSPAPERS 

NEWS  OBSERVER  SUNDAY  SUNDAY  SUNDAY  SUNDAY  SUNDAY 

OF  THE  EXPRESS  MIRROR  PEOPLE  TELEGRAPH  TIMES 

WORLD 


OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

UNWEIGHTED  SAMPLE 

198 

265 

638 

245 

178 

309 

672 

EST . POPULATION (OOO ’ S) 

99 

122 

272 

124 

95 

139 

300 

NATIONAL  DAILIES 


DAILY  EXPRESS 

30 

30 . 2 

23 

18.7 

103 

37.9 

29 

23 . 1 

28 

29 . 7 

27 

19 . 3 

50 

16 

DAILY  MAIL  * 

30 

30 . 1 

34 

28 . 1 

77 

28 . 4 

38 

30.2 

28 

29.2 

38 

27 . 7 

63 

21 

DAILY  MIRROR 

33 

33 . 6 

18 

14 . 9 

30 

11 . 2 

49 

39 . 2 

31 

33 . 1 

18 

12.8 

29 

9 

THE 

DAILY  TELEGRAPH  * 

19 

19 . 3 

40 

32.9 

89 

32.8 

29 

23 . 1 

16 

17 . 1 

88 

63 . 4 

123 

40 

FINANCIAL  TIMES 

13 

13 . 4 

32 

25 . 9 

51 

18.7 

15 

12 . 4 

13 

14 . 1 

38 

27 . 7 

79 

26 

THE  GUARDIAN 

5 

4.9 

24 

19.5 

15 

5.6 

9 

7 . 1 

6 

5 . 8 

11 

7 . 8 

40 

13 

INT. 

.  HERALD  TRIBUNE 

“ 

3 

2.4 

— 

.  1 

1 

.9 

“ 

“ 

.  2 

6 

1 

THE  SUN 

37 

36.9 

20 

16 . 3 

43 

15 . 8 

39 

31 . 1 

33 

35. 3 

19 

13 . 8 

37 

12 

THE  TIMES 

4 

3.7 

29 

23 . 6 

24 

8 . 9 

9 

7 . 1 

6 

6 . 6 

21 

15.3 

68 

22 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

6 

5 . 6 

11 

8 . 6 

18 

6.8 

7 

5.9 

6 

6.3 

14 

lO  .  1 

19 

6 

LONDON  EVENING  STANDARD 

9 

9. 1 

20 

16.4 

22 

8.2 

12 

9.5 

8 

8 . 1 

14 

10.2 

38 

12 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

99 

lOO  .  o 

13 

lO  .  6 

30 

11.0 

40 

32.2 

42 

44 . 5 

11 

8 . 3 

22 

7  . 

THE  OBSERVER 

13 

13 . 1 

122 

lOO  .  O 

36 

13 . 1 

14 

11 . 4 

13 

13 . 3 

26 

18 . 8 

54 

18  . 

SUNDAY  EXPRESS 

30 

30  .  O 

36 

29 . 1 

272 

100.0 

37 

29.8 

27 

28.8 

51 

36 . 9 

88 

29. 

SUNDAY  MIRROR 

40 

40. 3 

14 

11 . 6 

37 

13.6 

124 

100.0 

37 

38.7 

13 

9.7 

28 

9. 

SUNDAY  PEOPLE  * 

42 

42.6 

13 

lO  .  3 

27 

lO  .  1 

37 

29 . 6 

95 

100.0 

11 

8  .  O 

21 

7  . 

THE  SUNDAY  TELEGRAPH  * 

11 

11 . 6 

26 

21 . 4 

51 

18 . 9 

13 

10.9 

11 

11 . 7 

139 

lOO  .  O 

49 

16. 

THE  SUNDAY  TIMES  * 

22 

22 . 3 

54 

44 . 3 

88 

32.5 

28 

22 . 5 

21 

22 . 1 

49 

35  .  O 

300 

lOO. 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  ♦ 

11 

11.4 

105 

86 . 2 

35 

13  .  O 

14 

11 . 3 

11 

11 . 6 

26 

18.6 

54 

18 

TELEGRAPH 

SUNDAY 

MAGAZINE 

13 

12.7 

25 

20 . 8 

46 

16.9 

14 

11 . 6 

14 

14.7 

112 

80. 3 

46 

15 

THE  SUNDAY 

TIMES 

MAGAZINE 

23 

23 . 2 

54 

43 . 9 

88 

32.2 

30 

24 . 0 

23 

24  .  O 

50 

35 . 8 

271 

90 

♦PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


% 

8 

1 

6 

9 

4 

2 

8 

3 

6 

’A 

8 

4 

O 

5 

3 

O 

2 

O 

2 

3 

3 


TABLE  77 


ALL  BUSINESSMEN  DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 

SUNDAY  NEWSPAPERS 


NEWS 

OBSERVER 

SUNDAY 

SUNDAY 

SUNDAY 

SUNDAY 

SUNDAY 

OF  THE 

EXPRESS 

MIRROR 

PEOPLE 

TELEGRAPH 

TIMES 

WORLD 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

198 

265 

638 

245 

178 

309 

672 

EST . P0PULATI0N(000 ' S) 

99 

122 

272 

124 

95 

139 

300 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

5 

5 . 4 

11 

8 . 6 

18 

6.8 

8 

6 . 3 

3 

3 . 5 

11 

7 . 8 

27 

9. 1 

THE  ACCOUNTANT 

2 

2.0 

4 

3 . 4 

12 

4.3 

4 

3.0 

3 

3  .  O 

8 

5.6 

13 

4. 5 

ACCOUNTANT’S  WEEKLY 

3 

3 . 1 

lO 

7.8 

16 

5.9 

5 

4 . 2 

3 

3  .  O 

lO 

6.9 

25 

8 . 2 

BUSINESS  WEEK 

1 

1.0 

3 

2.7 

6 

2.4 

2 

1 . 6 

1 

1 . 5 

7 

5.1 

12 

3.9 

CAMPAIGN 

2 

2.5 

6 

4 . 7 

9 

3 . 2 

4 

3 . 3 

3 

2.8 

6 

4 . 3 

11 

3.8 

COMPUTER  WEEKLY 

6 

6 . 4 

9 

7 . 1 

8 

3 . 1 

11 

8 . 6 

5 

5 . 3 

5 

3 . 7 

18 

6.0 

COMPUTING 

2 

2 . 5 

9 

7 . 4 

9 

3 . 3 

5 

4  .  O 

2 

1.8 

6 

4 . 1 

15 

5  .  O 

COUNTRY  LIFE 

12 

12 . 5 

13 

lO  .  5 

28 

lO  .  2 

12 

9.6 

lO 

10.0 

19 

13 . 8 

33 

11 . 2 

THE  ECONOMIST 

5 

4.6 

21 

17 . 2 

23 

8 . 4 

6 

4.9 

5 

5.4 

17 

12 . 2 

43 

14 . 4 

THE  ENGINEER 

12 

12.4 

10 

8 . 4 

34 

12.4 

20 

16 . 1 

15 

15. 5 

16 

11 . 7 

27 

9. 1 

ENGINEERING  TODAY 

6 

5 . 6 

6 

4 . 7 

18 

6 . 7 

6 

5 . 2 

6 

6. 5 

12 

8 . 4 

15 

5  .  O 

INVESTORS  CHRONICLE 

3 

3 . 1 

9 

7 . 3 

12 

4.5 

3 

2.5 

2 

2.2 

16 

11 . 8 

24 

8 . 2 

MARKETFACT 

- 

.  3 

4 

3 . 3 

3 

1 . 2 

1 

.  7 

1 

1 . 2 

1 

.  8 

7 

2. 5 

MARKETING  WEEK 

1 

1 . 1 

3 

2.2 

7 

2 . 7 

2 

1 . 4 

1 

.6 

5 

3 . 8 

11 

3 . 8 

NEW  SCIENTIST 

4 

4.2 

13 

lO  .  5 

15 

5.7 

5 

4 . 3 

4 

3 . 9 

12 

8 . 7 

26 

8 . 7 

NEW  STATESMAN 

1 

1 . 5 

lO 

7 . 8 

6 

2 . 4 

5 

3 . 6 

4 

4.4 

9 

6 . 7 

15 

5  .  O 

NEWSWEEK 

4 

4. 1 

4 

3 . 6 

7 

2 . 5 

5 

3 . 8 

3 

3 . 5 

5 

3 . 4 

15 

5  .  O 

PUNCH 

5 

5  .  O 

17 

14 . 2 

22 

8.0 

8 

6.0 

5 

5 . 7 

13 

9.5 

32 

lO  .  6 

RADIO  TIMES 

30 

30.3 

57 

47  .  O 

90 

33  .  O 

32 

25 . 5 

27 

28 . 4 

53 

38.1 

112 

37.4 

TRADE  AND  INDUSTRY 

5 

5.1 

6 

4 . 6 

11 

3 . 9 

4 

3 . 1 

4 

4.0 

9 

6.2 

17 

5 . 7 

TV  TIMES 

31 

31  .  O 

38 

31 . 4 

76 

28 . 1 

35 

28. 3 

30 

32.0 

35 

24 . 9 

76 

25 . 2 

TIME 

4 

4 . 5 

12 

9.7 

lO 

3 . 8 

3 

2.1 

2 

2.6 

9 

6.7 

19 

6. 3 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

4 

3 . 7 

2 

.  6 

1 

1  .  O 

“ 

_ 

2 

1 . 5 

lO 

3 . 3 

INDUSTRIAL  EQUIPMENT  NEWS 

19 

19 . 3 

20 

16.2 

44 

16  .  O 

22 

17 . 8 

20 

21 . 3 

17 

12.4 

33 

11 . 1 

PRIVATE  EYE 

5 

5.4 

19 

15 . 7 

18 

6.6 

7 

5.9 

8 

8 . 8 

14 

10.2 

34 

11 . 4 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  78 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


SUNDAY  NEWSPAPERS 


NEWS 
OF  THE 
WORLD 


OBSERVER 


SUNDAY 

EXPRESS 


SUNDAY 

MIRROR 


SUNDAY 

PEOPLE 


SUNDAY 

TELEGRAPH 


SUNDAY 

TIMES 


OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

198 

265 

638 

245 

178 

309 

672 

EST . POPULATION  C OOO ' S ) 

99 

122 

272 

124 

95 

139 

300 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

5 

5.4 

12 

9 . 7 

22 

8.2 

6 

4 . 7 

5 

5.2 

13 

9 . 2 

33 

11 . 1 

BUSINESS  EQUIPMENT  DIGEST 

7 

6.8 

8 

6.2 

16 

6  .  O 

6 

4.8 

6 

6.3 

8 

5.7 

18 

6.1 

BUSINESS  SYST.+EOUIP. 

11 

11 . 4 

11 

9.1 

24 

8.8 

15 

11.7 

11 

11 . 4 

16 

11 . 3 

25 

8 . 3 

CHARTERED  MECH .  ENGINEER 

3 

3.0 

6 

5.2 

14 

5.2 

2 

1 . 7 

4 

4.2 

5 

3.7 

14 

4.8 

CHIEF  EXECUTIVE 

3 

3.2 

5 

3.7 

lO 

3.7 

3 

2.1 

2 

2.2 

8 

5.8 

14 

4 . 6 

COMPUTER  MANAGEMENT 

6 

5 . 7 

7 

6.0 

11 

4  .  O 

6 

5 . 1 

3 

2.9 

7 

5.2 

11 

3 . 6 

DIRECTOR 

6 

6 . 2 

12 

10.2 

23 

8.5 

7 

5.6 

3 

3.4 

14 

9.7 

25 

8 . 4 

ENGINEERING 

21 

21 . 6 

17 

13.9 

38 

14  .  O 

23 

18.6 

13 

14 . 1 

17 

11.9 

37 

12. 3 

ENGINEER’S  DIGEST 

12 

12 . 4 

8 

6 . 3 

18 

6.6 

11 

8 . 8 

7 

7 . 2 

8 

5.8 

13 

4 . 3 

EXPORT  DIRECTION 

3 

2.7 

5 

4 . 1 

11 

3.9 

3 

2. 3 

- 

.  4 

4 

3.2 

11 

3 . 8 

EXPORT  TIMES 

A 

4 . 2 

8 

6 . 8 

15 

5.5 

4 

3 . 3 

3 

3 . 7 

8 

5.5 

15 

5.1 

FACTORY  EQUIPMENT  NEWS 

lO 

lO  .  1 

8 

6.7 

22 

7.9 

12 

9.5 

9 

9. 1 

11 

8.0 

19 

6.3 

THE  GEOGRAPHICAL  MAGAZINE 

6 

6. 3 

9 

7.4 

15 

5.7 

5 

4. 1 

2 

2.5 

12 

8.4 

20 

6.5 

HIGH  LIFE 

6 

6.0 

15 

12. 1 

24 

9.0 

8 

6.7 

4 

4. 3 

15 

lO  .  9 

37 

12. 3 

THE  ILLUS.  LONDON  NEWS 

9 

9 . 4 

16 

13 . 2 

20 

7 . 4 

lO 

7.7 

8 

8 . 7 

21 

15 . 3 

26 

8 . 7 

INDUSTRIAL  MANAGEMENT 

lO 

lO  .  4 

11 

9.4 

23 

8 . 4 

11 

8 . 8 

11 

11.2 

13 

9. 3 

23 

7.8 

INDUST.  PURCHASING  NEWS 

5 

5 . 4 

6 

4 . 7 

12 

4 . 5 

7 

5 . 4 

5 

5.8 

6 

4 . 1 

9 

3.2 

INTERNATIONAL  MANAGEMENT 

1 

1 . 4 

4 

3 . 5 

4 

1 . 5 

1 

1 . 1 

1 

.  9 

2 

1 . 8 

8 

2 . 7 

MANAGEMENT  ACCOUNTING 

6 

6 . 1 

8 

6.4 

12 

4. 3 

4 

3 . 3 

7 

7 . 8 

9 

6.2 

18 

5.9 

MANAGEMENT  TODAY 

18 

17.8 

28 

22.6 

54 

19 . 8 

20 

16.4 

18 

18.6 

32 

23 . 1 

64 

21 . 3 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


ALSO  READ  PUBLICATIONS  LISTED  DOWN 


TABLE  79 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


SUNDAY  NEWSPAPERS 


UNWEIGHTED  SAMPLE 
EST . P0PULATI0N(000 ’ S) 


MONTHLY  MAGAZINESCCONT. ) 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER'S  DIGEST 
WHAT'S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


NEWS 
OF  THE 
WORLD 
OOO  % 

198 

99 


6  6.3 

16  15.8 

2  2.3 

15  15.5 

lO  10.1 

13  13.3 

8  8.3 

5  5.0 

9  9.1 

3  2.6 

44  44.0 

6  6.1 

3  2.8 


8  7.7 

1  1.3 


7  7.4 


OBSERVER 


OOO  % 

265 

122 


lO 

8 . 3 

15 

12 . 2 

3 

2.1 

23 

18 . 6 

9 

7 . 2 

16 

13.1 

11 

8.8 

2 

1 . 9 

8 

6. 3 

4 

3 . 1 

43 

35 . 3 

9 

7 . 1 

2 

1 .9 

lO 

8 . 5 

6 

4 . 7 

12 

9 . 7 

SUNDAY 

EXPRESS 

OOO  % 

638 

272 


16  6.1 
36  13.2 

9  3.3 

35  12.7 

19  7.0 

38  14.1 

16  5.7 

8  3.1 

22  8.1 

7  2.4 

104  38.4 

17  6.4 

7  2.7 


17  6.3 

8  2.8 


19  6.8 


SUNDAY 

MIRROR 


SUNDAY 

PEOPLE 


SUNDAY 

TELEGRAPH 


SUNDAY 

TIMES 


OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

245 

178 

309 

672 

124 

95 

139 

300 

5 

4  .  O 

4 

4.2 

12 

8 . 4 

20 

6 . 8 

22 

17 . 7 

12 

13.1 

15 

11  .  O 

30 

10.1 

3 

2.4 

2 

2.2 

3 

2. 3 

9 

3.0 

15 

11 . 8 

lO 

lO  .  3 

20 

14 . 5 

34 

11 . 3 

13 

10.2 

11 

11 . 2 

12 

8 . 7 

25 

8 . 2 

18 

14 . 6 

15 

16  .  O 

15 

11  .  O 

38 

12 . 6 

7 

5 . 8 

lO 

lO  .  1 

14 

lO  .  3 

23 

7.8 

3 

2.4 

4 

3 . 9 

4 

3.0 

7 

2 . 5 

8 

6 . 7 

7 

7 . 5 

12 

8 . 9 

19 

6.2 

4 

3.0 

2 

1 . 6 

2 

1 . 4 

5 

1 . 6 

50 

40 . 5 

45 

47 . 5 

60 

43 . 5 

103 

34 . 3 

14 

11 . 1 

8 

8 . 1 

11 

8 . 1 

19 

6.4 

3 

2.7 

1 

1 . 3 

7 

5.1 

lO 

3 . 2 

7 

5 . 3 

4 

4 . 1 

10 

7  .  O 

26 

8 . 5 

2 

1 . 7 

1 

1 . 5 

5 

3 . 5 

19 

6.4 

5 

4 . 1 

8 

8 . 5 

15 

O 

H 

19 

6 . 3 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  80 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


COLOUR  SUPPLEMENTS 


OBSERVER 
COLOUR 
MAGAZINE 
OOO  % 


TELEGRAPH 
SUNDAY 
MAGAZINE 
OOO  % 


SUNDAY 

TIMES 

MAGAZINE 

OOO 


% 


UNWEIGHTED  SAMPLE 
EST . P0PULATI0N(000 ' S) 


256 

120 


297  674 

130  295 


NATIONAL  DAILIES 


DAILY  EXPRESS  23 

DAILY  MAIL  *  35 

DAILY  MIRROR  16 

THE  DAILY  TELEGRAPH  •  40 

FINANCIAL  TIMES  32 

THE  GUARDIAN  24 

INT.  HERALD  TRIBUNE  2 

THE  SUN  20 

THE  TIMES  29 


18 . 9 

26 

20.1 

52 

17.7 

29.3 

40 

30.9 

67 

22.8 

13.6 

14 

10.4 

29 

9.7 

33 . 7 

75 

57. 3 

120 

40 . 7 

26 . 5 

34 

26.4 

78 

26.4 

20.2 

9 

7.2 

38 

12.8 

1 . 9 

- 

.  3 

5 

1 . 8 

16 . 4 

16 

12 . 6 

35 

11.7 

24.2 

21 

16.3 

67 

22.6 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS  8 

LONDON  EVENING  STANDARD  18 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD  11 

THE  OBSERVER  105 

SUNDAY  EXPRESS  35 

SUNDAY  MIRROR  14 

SUNDAY  PEOPLE  *  11 

THE  SUNDAY  TELEGRAPH  *  26 

THE  SUNDAY  TIMES  *  54 


7.0 

12 

9 . 4 

14 

4 . 6 

15 . 3 

14 

lO  .  8 

35 

11 . 8 

9 . 4 

13 

9.7 

23 

7 . 8 

87 . 7 

25 

19.5 

54 

18 . 2 

29 . 4 

46 

35.4 

88 

29 . 7 

11.7 

14 

11.0 

30 

lO  .  1 

9.2 

14 

10.7 

23 

7.7 

21 . 6 

112 

85.7 

50 

16 . 8 

45.3 

46 

35.2 

271 

91 . 6 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


120  100.0 
28  23.6 

55  46.0 


28  21.8 
130  100.0 
49  37.9 


55  18.7 

49  16.7 

295  100.0 


•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  81 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


COLOUR  SUPPLEMENTS 


OBSERVER 
COLOUR 
MAGAZINE 
OOO  % 


TELEGRAPH 
SUNDAY 
MAGAZINE 
OOO  % 


SUNDAY 

TIMES 

MAGAZINE 

OOO 


% 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ' S) 


256 

120 


297  674 

130  295 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE  11 

THE  ACCOUNTANT  4 

ACCOUNTANT'S  WEEKLY  9 

BUSINESS  WEEK  2 

CAMPAIGN  5 

COMPUTER  WEEKLY  8 

COMPUTING  9 

COUNTRY  LIFE  12 

THE  ECONOMIST  19 

THE  ENGINEER  12 

ENGINEERING  TODAY  6 

INVESTORS  CHRONICLE  8 

MARKETFACT  4 

MARKETING  WEEK  3 

NEW  SCIENTIST  15 

NEW  STATESMAN  12 

NEWSWEEK  3 

PUNCH  15 

RADIO  TIMES  54 

TRADE  AND  INDUSTRY  5 

TV  TIMES  35 

TIME  9 

FORTNIGHTLY  MAGAZINES 


FORTUNE  4 

INDUSTRIAL  EQUIPMENT  NEWS  18 

PRIVATE  EYE  18 


8 . 9 

lO 

7 . 4 

29 

9.7 

3.2 

8 

6.0 

13 

4 . 5 

7 . 8 

9 

7 . 1 

27 

9.0 

1 .9 

7 

5. 3 

11 

3 . 6 

4 . 1 

6 

4.3 

13 

4 . 4 

7  .  O 

4 

3 . 3 

18 

6.0 

7.8 

5 

3 . 5 

15 

5  .  O 

9.8 

21 

16. 1 

33 

11 . 2 

16.2 

19 

14. 5 

41 

14  .  O 

lO  .  O 

15 

11.7 

27 

9 . 3 

5.2 

12 

9. 3 

15 

5 . 1 

6.8 

15 

11 . 5 

25 

8 . 3 

3 . 3 

1 

.  9 

9 

2.9 

2 . 8 

6 

4 . 3 

13 

4 . 3 

12.4 

12 

9  .  O 

28 

9 . 3 

9.8 

9 

6.7 

13 

4. 3 

2 . 2 

5 

3.9 

14 

4 . 8 

12.4 

12 

8.8 

31 

lO  .  5 

45 . 1 

46 

35.6 

108 

36 . 5 

4 . 4 

7 

5 . 6 

19 

6.4 

29 . 4 

30 

23.0 

74 

25  .  O 

7 . 3 

10 

7.7 

17 

5.8 

3 . 4 

2 

1 . 9 

9 

3 . 2 

15 . 3 

17 

12.9 

34 

11 . 6 

14.7 

14 

11 . 1 

36 

12 . 2 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  82 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


COLOUR  SUPPLEMENTS 


OBSERVER 

TELEGRAPH 

SUNDAY 

COLOUR 

SUNDAY 

TIMES 

MAGAZINE 

MAGAZINE 

MAGAZINE 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

256 

297 

674 

EST . POPULATION  C  OOO ’ S ) 

120 

130 

295 

MONTHLY  MAGAZINES 


ACCOUNTANCY  13 

BUSINESS  EQUIPMENT  DIGEST  8 

BUSINESS  SYST.+EOUIP.  11 

CHARTERED  MECH .  ENGINEER  7 

CHIEF  EXECUTIVE  4 

COMPUTER  MANAGEMENT  8 

DIRECTOR  13 

ENGINEERING  18 

ENGINEER’S  DIGEST  8 

EXPORT  DIRECTION  4 

EXPORT  TIMES  8 

FACTORY  EQUIPMENT  NEWS  7 

THE  GEOGRAPHICAL  MAGAZINE  9 

HIGH  LIFE  12 

THE  ILLUS.  LONDON  NEWS  16 

INDUSTRIAL  MANAGEMENT  11 

INDUST.  PURCHASING  NEWS  5 

INTERNATIONAL  MANAGEMENT  5 

MANAGEMENT  ACCOUNTING  7 

MANAGEMENT  TODAY  28 


lO  .  9 

13 

9 . 6 

35 

11 . 9 

7.0 

7 

5.6 

20 

6.8 

9.2 

11 

8 . 8 

21 

7.0 

5 . 9 

7 

5 . 1 

14 

4 . 8 

3  .  O 

8 

6 . 1 

13 

4.5 

6 . 3 

6 

4 . 7 

12 

4 . 1 

10.7 

12 

9 . 4 

25 

8 . 6 

15 . 2 

15 

11 . 6 

34 

11 . 4 

6.3 

7 

5.4 

12 

4 . 2 

3.7 

3 

2.6 

13 

4.2 

6 . 4 

7 

5 . 3 

17 

5.7 

5.4 

12 

9. 1 

18 

6. 1 

7.2 

9 

7.2 

20 

6.6 

9.9 

16 

12.7 

34 

11.6 

13 . 4 

21 

16. 3 

25 

8 . 6 

9.2 

11 

8 . 8 

22 

7.4 

4 . 1 

7 

5 . 4 

9 

3.1 

3 . 9 

2 

1 . 8 

8 

2.6 

6.1 

6 

4 . 8 

20 

6.8 

23.4 

30 

23  .  O 

65 

22.1 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  83 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


COLOUR  SUPPLEMENTS 


OBSERVER 

TELEGRAPH 

SUNDAY 

COLOUR 

SUNDAY 

TIMES 

MAGAZINE 

MAGAZINE 

MAGAZINE 

OOO  % 

OOO  % 

OOO 

UNWEIGHTED  SAMPLE 

256 

297 

674 

EST . P0PULATI0N(000  S) 

120 

130 

295 

MONTHLY  MAGAZINES(CONT . ) 


MARKETING  9 

MECH.  ENGINEERING  NEWS  16 

MODERN  PURCHASING  2 

NATIONAL  GEOGRAPHIC  23 

OFFICE  EQUIPMENT  INDEX  lO 

OFFICE  EQUIPMENT  NEWS  15 

PERSONNEL  MANAGEMENT  11 

PURCHASING  AND  SUPPLY  2 

PRODUCTION  EQUIP.  DIGEST  8 

PROF.  ADMINISTRATION  4 

READER'S  DIGEST  40 

WHAT'S  NEW  9 

VISION  2 

BI-MONTHLY  MAGAZINES 


EXECUTIVE  9 

HARVARD  BUS.  REVIEW  5 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST  10 


7 . 2 

lO 

7 . 5 

19 

6 . 5 

13.2 

18 

14.2 

29 

9.9 

1 . 7 

4 

3.2 

8 

2.7 

19 . 2 

17 

13.1 

36 

12.1 

8 . 6 

12 

8.9 

23 

8  .  O 

12 . 7 

14 

lO  .  5 

36 

12 . 1 

8 . 8 

13 

lO  .  1 

24 

8  .  O 

2  .  O 

5 

4  .  O 

9 

3  .  O 

6 . 8 

12 

9 . 5 

20 

6.6 

3 . 1 

2 

1.2 

4 

1 . 5 

33 . 4 

55 

42.4 

lOO 

33 . 9 

7.8 

12 

8.9 

20 

6.6 

1 . 5 

7 

5.3 

8 

2.6 

7 . 9 

lO 

7. 3 

24 

8. 3 

4 . 2 

4 

3 . 2 

18 

6  .  O 

CO 

15 

11 . 4 

20 

6.8 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  84 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLY  MAGAZINES  -  PART  ONE 


ACCOUNT . 

ACCOUNT ' NT 

COUNTRY 

ECONOMIST 

ENGINEER 

NEW 

PUNCH 

AGE 

WEEKLY 

LIFE 

SCIENTIST 

OOO  % 

OOO  % 

OOO  % 

OOO 

% 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

119 

lOl 

143 

173 

196 

125 

128 

EST . POPULATION  COOO ’ S) 

55 

46 

71 

79 

87 

56 

55 

NATIONAL  DAILIES 


DAILY  EXPRESS 

11 

20 . 2 

8 

16 . 4 

17 

24 . 1 

13 

16 . 8 

18 

20 . 2 

7 

12.4 

lO 

18 . 5 

DAILY  MAIL  ■• 

17 

31.0 

16 

35  .  O 

17 

23.6 

17 

20 . 9 

12 

13 . 5 

15 

26.4 

16 

28 . 8 

DAILY  MIRROR 

4 

7 . 5 

3 

6  .  O 

lO 

13 . 4 

4 

5. 3 

16 

19  .  O 

6 

11 . 5 

8 

15.1 

THE 

DAILY  TELEGRAPH  * 

19 

33.8 

17 

36.4 

27 

38.0 

32 

41  .  O 

31 

35.4 

20 

36.0 

25 

45 . 8 

FINANCIAL  TIMES 

22 

39.3 

18 

39 . 5 

16 

22.5 

37 

46. 5 

23 

26.2 

11 

18 . 7 

14 

25 . 2 

THE  GUARDIAN 

7 

13.2 

5 

11 . 4 

6 

8 . 8 

13 

16 . 6 

5 

6.2 

9 

16  .  O 

6 

11 . 4 

INT  . 

.  HERALD  TRIBUNE 

- 

- 

- 

- 

1 

2 . 1 

4 

5. 3 

- 

.  5 

- 

- 

1 

2.6 

THE  SUN 

6 

lO  .  6 

3 

5 . 6 

14 

19 . 3 

6 

7 . 5 

16 

18 . 2 

lO 

17.0 

lO 

18.2 

THE  TIMES 

15 

26.7 

11 

24 . 5 

13 

18 . 4 

28 

35 . 3 

lO 

11.2 

11 

20.1 

13 

24. 3 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

3 

5.7 

3 

6 . 9 

6 

8 . 1 

5 

5.8 

3 

3 . 4 

4 

7.2 

5 

9.8 

LONDON  EVENING  STANDARD 

7 

12.7 

6 

13.2 

lO 

13.4 

12 

15.4 

3 

2.9 

6 

10.4 

7 

13.2 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

5 

9.8 

3 

6 . 6 

12 

17 . 3 

5 

5.8 

12 

14 . 2 

4 

7.4 

5 

8 . 9 

THE  OBSERVER 

11 

19 . 2 

lO 

20.6 

13 

17 . 9 

21 

26.6 

lO 

11 . 8 

13 

22 . 8 

17 

31 . 4 

SUNDAY  EXPRESS 

18 

33.6 

16 

34. 5 

28 

38 . 8 

23 

28 . 8 

34 

38.8 

15 

27 . 4 

22 

39.6 

SUNDAY  MIRROR 

8 

14 . 2 

5 

11 . 2 

12 

16 . 7 

6 

7.8 

20 

23.0 

5 

9.4 

8 

13 . 6 

SUNDAY  PEOPLE  * 

3 

6.1 

3 

6.2 

lO 

13 . 3 

5 

6.5 

15 

17.0 

4 

6.5 

5 

9.7 

THE  SUNDAY  TELEGRAPH  ■► 

11 

19.8 

lO 

20 . 7 

19 

26.9 

17 

21 . 4 

16 

18 . 6 

12 

21 . 3 

13 

24 . 1 

THE  SUNDAY  TIMES  * 

27 

49 . 8 

25 

53 . 3 

33 

46.9 

43 

54 . 4 

27 

31 . 3 

26 

46.4 

32 

57 . 6 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR 

MAGAZINE  ■* 

11 

19 . 6 

9 

20.2 

12 

16.4 

19 

24 . 5 

12 

13 . 8 

15 

26 . 4 

15 

26.9 

TELEGRAPH  SUNDAY 

MAGAZINE 

lO 

17. 5 

9 

20  .  O 

21 

29.3 

19 

23 . 8 

15 

17.6 

12 

20.9 

12 

20 . 9 

THE  SUNDAY  TIMES 

MAGAZINE 

29 

52  .  O 

27 

57.8 

33 

46 . 3 

41 

52. 3 

27 

31 . 5 

28 

48 . 8 

31 

56 . 3 

■‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  85 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLY  MAGAZINES  -  PART  ONE 


ACCOUNT . 

ACCOUNT ' NT 

COUNTRY 

ECONOMIST 

ENGINEER 

NEW 

PUNCH 

AGE 

WEEKLY 

LIFE 

SCIENTIST 

OOO  % 

OOO  % 

OOO  % 

OOO 

% 

OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

119 

lOl 

143 

173 

196 

125 

128 

EST . POPULATION (OOO ' S) 

55 

46 

71 

79 

87 

56 

55 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

55 

lOO  .  O 

37 

79 . 8 

6 

8 . 4 

lO 

13.0 

.  6 

1 

1 . 2 

6 

10.8 

THE  ACCOUNTANT 

19 

34 . 6 

16 

34 . 5 

2 

2.2 

7 

8.7 

2 

2 . 1 

- 

- 

4 

6.7 

ACCOUNTANT’S  WEEKLY 

37 

67 . 2 

46 

lOO  .  O 

4 

6.2 

9 

lO  .  8 

1 

1  .  O 

- 

- 

6 

lO  .  5 

BUSINESS  WEEK 

1 

1 . 4 

1 

2 . 4 

4 

5.9 

7 

9 . 4 

4 

4 . 1 

1 

1 . 6 

5 

8.7 

CAMPAIGN 

3 

5 . 4 

2 

5 . 2 

4 

4 . 9 

3 

4 . 4 

- 

.  4 

1 

2. 3 

2 

3 . 1 

COMPUTER  WEEKLY 

4 

6 . 8 

3 

6 . 3 

3 

3 . 9 

7 

9 . 4 

3 

3 . 3 

6 

9.8 

4 

7 . 5 

COMPUTING 

3 

5 . 2 

3 

6.0 

1 

1 . 5 

6 

7 . 9 

2 

2.4 

3 

6. 1 

2 

3.0 

COUNTRY  LIFE 

6 

lO  .  9 

4 

9 . 5 

71 

lOO  .  O 

14 

18 . 2 

8 

9 . 3 

4 

7 . 7 

12 

22 . 3 

THE  ECONOMIST 

lO 

18 . 7 

9 

18 . 5 

14 

20. 3 

79 

lOO  .  O 

7 

8 . 1 

13 

23 . 6 

11 

19 . 1 

THE  ENGINEER 

_ 

.9 

1 

1.9 

8 

11 . 3 

7 

8 . 9 

87 

lOO  .  O 

lO 

17 . 3 

8 

13 . 6 

ENGINEERING  TODAY 

1 

1 . 2 

1 

2.2 

3 

3.7 

3 

4 . 1 

31 

35 . 1 

3 

6.0 

4 

7.4 

INVESTORS  CHRONICLE 

6 

11 . 8 

5 

lO  .  9 

7 

9 . 9 

18 

22 . 7 

4 

4 . 1 

3 

4 . 7 

6 

11 . 1 

MARKETFACT 

1 

1 . 6 

- 

- 

1 

1 . 8 

4 

4 . 4 

- 

.  3 

1 

1 . 7 

1 

2.4 

MARKETING  WEEK 

1 

1 . 8 

1 

2.2 

4 

5 . 5 

3 

3 . 4 

3 

3 . 6 

2 

3  .  O 

2 

4 . 3 

NEW  SCIENTIST 

1 

1 . 2 

- 

- 

4 

6.1 

13 

16 . 8 

lO 

11 . 2 

56 

lOO  .  O 

5 

9.2 

NEW  STATESMAN 

2 

3 . 8 

2 

4 . 7 

3 

4  .  O 

7 

9.2 

4 

4 . 9 

7 

13 . 2 

3 

5  .  O 

NEWSWEEK 

1 

1 . 2 

1 

1 . 4 

4 

5 . 8 

7 

8 . 7 

2 

1 . 8 

1 

1 . 7 

3 

6  .  O 

PUNCH 

6 

lO  .  9 

6 

12 . 5 

12 

17 . 2 

11 

13 . 3 

8 

8 . 7 

5 

9  .  O 

55 

100.0 

*  RADIO  TIMES 

17 

31 . 1 

15 

32 . 5 

31 

43  .  O 

26 

33 . 3 

30 

35  .  O 

22 

38 . 8 

21 

38 . 9 

TRADE  AND  INDUSTRY 

3 

4 . 9 

2 

5 . 4 

6 

8 . 9 

7 

9  .  O 

lO 

11 . 1 

2 

3 . 1 

6 

lO.  1 

TV  TIMES 

11 

20 . 5 

9 

19 . 8 

25 

35. 3 

15 

19 . 3 

26 

29 . 4 

18 

31 . 8 

12 

22. 3 

TIME 

4 

7 . 4 

4 

7 . 8 

7 

9. 5 

8 

9.8 

2 

2 . 4 

3 

4 . 9 

7 

12.6 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

2 

3  .  O 

1 

1 . 5 

2 

3 . 1 

6 

7 . 4 

- 

.  5 

1 

1  .  O 

1 

1 . 9 

INDUSTRIAL  EQUIPMENT  NEWS 

3 

5  .  O 

3 

5 . 9 

16 

23  .  O 

8 

9.8 

42 

48 . 1 

7 

11 . 5 

lO 

17 . 9 

PRIVATE  EYE 

7 

12 . 1 

6 

13 . 9 

7 

9 . 8 

13 

16.5 

2 

2. 1 

7 

11 . 7 

lO 

18 . 3 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  86 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLY  MAGAZINES  -  PART  ONE 


UNWEIGHTED  SAMPLE 
EST . POPULATION ( OOO ’ S) 


MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER'S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


ACCOUNT.  ACCOUNT 'NT 


COUNTRY 


ECONOMIST  ENGINEER 


NEW 


PUNCH 


AGE 

WEEKLY 

LIFE 

SCIENTIST 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

119 

lOl 

143 

173 

196 

125 

128 

55 

46 

71 

79 

87 

56 

55 

34 

62 . 3 

27 

58 . 8 

6 

9.1 

14 

17.1 

2 

2.7 

1 

2.2 

6 

11 . 1 

9 

15.7 

7 

15.9 

6 

7 . 8 

6 

7.0 

8 

9.5 

1 

2.5 

2 

4. 3 

7 

13 . 1 

5 

11 . 9 

9 

12.5 

5 

6.5 

13 

15 . 3 

2 

3.1 

5 

8 . 8 

- 

- 

1 

1 . 2 

2 

2.8 

3 

3.6 

19 

21 . 7 

5 

9.5 

1 

2.4 

3 

4.9 

4 

8 . 5 

3 

4  .  O 

5 

6 . 1 

5 

6. 3 

1 

1 . 3 

3 

5.6 

5 

9 . 5 

4 

7.7 

3 

4 . 7 

7 

8 . 5 

4 

4 . 6 

2 

3.6 

3 

5 . 4 

7 

13 . 5 

5 

11 . 4 

7 

lO  .  5 

11 

13 . 8 

9 

lO  .  O 

3 

4.6 

7 

12.0 

1 

1  .  O 

1 

2.5 

15 

21.4 

8 

lO  .  3 

48 

54 . 8 

14 

25.0 

7 

13 . 1 

- 

- 

1 

1.2 

6 

7.7 

3 

4.1 

25 

29 . 1 

3 

5. 3 

4 

7.2 

1 

1 . 3 

2 

3 . 5 

2 

3.0 

4 

5.1 

6 

6.5 

1 

2.0 

4 

7 . 4 

4 

6. 5 

4 

8.4 

7 

9.9 

8 

9.9 

9 

lO.  3 

2 

3.7 

5 

8 . 9 

1 

1 . 4 

1 

1 . 2 

7 

9.4 

4 

5.2 

21 

24 . 6 

5 

8.0 

4 

6.9 

1 

1.0 

- 

.7 

8 

10.9 

lO 

12.9 

7 

8.4 

7 

12.2 

7 

13.3 

7 

12.1 

5 

lO.  3 

9 

12.7 

16 

20.6 

lO 

11 . 1 

4 

7 . 8 

8 

14  .  O 

4 

8 . 1 

2 

4.9 

14 

20 . 2 

14 

17. 3 

5 

6 . 1 

6 

10.4 

9 

16 . 5 

3 

5 . 1 

2 

3.4 

6 

8  .  O 

lO 

12. 1 

21 

24  .  O 

6 

10.7 

6 

lO.  5 

1 

1 . 1 

1 

2.5 

5 

7.5 

5 

5 . 8 

12 

14  .  O 

1 

2.5 

2 

4.0 

1 

18 

16 


1.7 
32.9 
28 . 7 


16 

15 


.  6 
34 . 1 
31.9 


2 

3 

16 


2.8 
4 . 3 
21 . 8 


4 

5 
31 


5 . 4 

6.5 
39 . 1 


2 

8 

25 


2.7 

8 . 7 
28 . 7 


2 

1 

lO 


3 . 1 
2.0 
18 . 3 


1 

4 

15 


1 . 2 
7.4 
26.7 


WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  87 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLY  MAGAZINES  -  PART  ONE 


UNWEIGHTED  SAMPLE 
EST . P0PULATI0N(000 ’ S) 


MONTHLY  MAGAZINES(CONT . ) 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER'S  DIGEST 
WHAT'S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 


ACCOUNT. 

ACCOUNT 'NT 

COUNTRY 

ECONOMIST 

ENGINEER 

NEW 

PUNCH 

AGE 

WEEKLY 

LIFE 

SCIENTIST 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

119 

lOl 

143 

173 

196 

125 

128 

55 

46 

71 

79 

87 

56 

55 

3 

6 . 1 

1 

2 . 5 

7 

9.7 

9 

11 . 2 

4 

4 . 4 

2 

3 . 3 

4 

6.6 

1 

1 . 6 

2 

3 . 8 

8 

11.7 

8 

10.2 

40 

45 . 5 

8 

15 . 1 

8 

14 . 6 

- 

.  6 

1 

1 . 9 

2 

2.6 

4 

4 . 5 

6 

6 . 3 

- 

.  7 

1 

2 . 7 

5 

8 . 5 

5 

11 .7 

17 

24  .  O 

12 

15 . 1 

13 

14 . 4 

12 

21 . 3 

12 

22.0 

5 

9 . 9 

4 

9 . 1 

9 

13 . 2 

4 

4 . 9 

lO 

12.0 

1 

2. 3 

5 

9 . 1 

8 

14 . 4 

9 

18 . 4 

16 

22 . 9 

7 

8 . 3 

20 

23 . 4 

2 

3 . 4 

6 

lO  .  7 

2 

4 . 5 

3 

6 . 7 

6 

8.9 

7 

8 . 9 

lO 

11 . 5 

2 

3 . 9 

6 

11 . 7 

2 

2 . 8 

3 

5 . 8 

3 

4 . 3 

4 

4 . 6 

8 

9 . 5 

1 

1 . 8 

2 

3 . 1 

2 

3 . 4 

3 

6 . 1 

5 

7 . 7 

7 

8 . 4 

22 

24 . 8 

4 

6. 3 

5 

8 . 8 

1 

1 . 6 

1 

2.0 

3 

3.8 

5 

5 . 9 

3 

2 . 9 

- 

.  7 

1 

2.6 

17 

30 . 5 

16 

34 . 1 

38 

53 . 3 

23 

28 . 7 

32 

36 . 8 

20 

35  .  O 

27 

49  .  O 

1 

1  .  O 

1 

3 . 1 

9 

12.0 

4 

4 . 8 

21 

24 . 5 

3 

5 . 8 

5 

8 . 5 

2 

3 . 3 

2 

3.6 

2 

2.9 

4 

5 . 4 

3 

3 . 2 

2 

3  .  O 

2 

3 . 3 

4 

8  .  O 

3 

7 . 2 

7 

9.7 

lO 

12.5 

6 

7 . 5 

2 

3 . 3 

6 

10.9 

6 

lO  .  5 

5 

11 . 3 

4 

5 . 7 

11 

14 . 5 

3 

3 . 5 

1 

2 . 5 

4 

7 . 4 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


5  8.7 


3  5.9 


6  8.0 


11  14.0 


8  8.9 


3  4.8 


6  10.9 


WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  88 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


RADIO 

TIMES 


WEEKLIESCCONT . ) -PART  TWO 

TV  TIME 

TIMES 


FORTNIGHTLY  MAGAZINES 


INDUSTRIAL 

EQUIPMENT 

NEWS 


PRIVATE 

EYE 


UNWEIGHTED  SAMPLE 

EST . POPULATION  C  OOO ' S ) 

OOO 

601 

275 

% 

OOO 

444 

211 

% 

OOO 

82 

33 

% 

OOO 

229 

107 

% 

OOO 

128 

58 

% 

NATIONAL  DAILIES 

DAILY  EXPRESS 

49 

17.9 

45 

21 . 2 

8 

23 . 2 

27 

25 . 3 

11 

18 . 8 

DAILY  MAIL  * 

54 

19.6 

45 

21 . 1 

9 

25.8 

21 

19.6 

21 

35 . 8 

DAILY  MIRROR 

33 

12.0 

35 

16.4 

4 

11 . 1 

18 

16.8 

6 

10.7 

THE  DAILY  TELEGRAPH  * 

87 

31 . 5 

58 

27 . 3 

16 

49.0 

39 

36.6 

24 

41 . 2 

FINANCIAL  TIMES 

54 

19.6 

38 

18  .  O 

9 

27 . 2 

25 

23.0 

15 

25 . 5 

THE  GUARDIAN 

26 

9 . 3 

16 

7.6 

4 

11 . 7 

6 

6  .  O 

9 

15 . 6 

INT.  HERALD  TRIBUNE 

1 

.  4 

1 

.  3 

1 

3 . 3 

1 

1 . 3 

1 

2 . 5 

THE  SUN 

35 

12 . 6 

39 

18 . 3 

2 

6.4 

25 

23 . 7 

12 

20 . 9 

THE  TIMES 

41 

14 . 9 

27 

12.6 

9 

27 . 7 

lO 

9.5 

20 

34 . 2 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

12 

4 . 4 

12 

5 . 5 

2 

5 . 3 

6 

5.4 

7 

11.7 

LONDON  EVENING  STANDARD 

25 

9.0 

17 

8.2 

6 

17.3 

7 

7.0 

14 

24.5 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

30 

10.9 

31 

14 . 6 

4 

13 . 5 

19 

17 . 9 

5 

9. 1 

THE  OBSERVER 

57 

20 . 8 

38 

18 . 2 

12 

35 . 8 

20 

18 . 4 

19 

32.9 

SUNDAY  EXPRESS 

90 

32.6 

76 

36 . 1 

lO 

30.9 

44 

40 . 5 

18 

30 . 6 

SUNDAY  MIRROR 

32 

11 . 5 

35 

16 . 6 

3 

7 . 8 

22 

20.6 

7 

12.6 

SUNDAY  PEOPLE  * 

27 

9.8 

30 

14 . 4 

2 

7.4 

20 

18 . 9 

8 

14 . 3 

THE  SUNDAY  TELEGRAPH  * 

53 

19 . 2 

35 

16 . 4 

9 

28 . 3 

17 

16.0 

14 

24 . 2 

THE  SUNDAY  TIMES  * 

112 

40 . 7 

76 

35 . 8 

19 

57  .  O 

33 

31 . 1 

34 

58.7 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE  * 

54 

19.7 

35 

16.7 

9 

26 . 7 

18 

17.1 

18 

30.2 

TELEGRAPH  SUNDAY  MAGAZINE 

46 

16 . 8 

30 

14.2 

lO 

30 . 2 

17 

15 . 6 

14 

24 . 6 

THE  SUNDAY  TIMES  MAGAZINE 

108 

39.1 

74 

35  .  O 

17 

52. 3 

34 

32  .  O 

36 

61 . 8 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  89 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLIES(CONT . ) -PART  TWO 


FORTNIGHTLY  MAGAZINES 


RADIO 

TV 

TIME 

INDUSTRIAL 

PRIVATE 

TIMES 

TIMES 

EQUIPMENT 

EYE 

NEWS 

OOO  % 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

601 

444 

82 

229 

128 

EST . P0PULATI0N(000 ’ S) 

275 

211 

33 

107 

58 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

17 

6.2 

11 

5 . 3 

4 

12.4 

3 

2. 5 

7 

11 . 4 

THE  ACCOUNTANT 

12 

4 . 3 

9 

4 . 4 

1 

3 . 7 

3 

2.7 

2 

3.4 

ACCOUNTANT  S  WEEKLY 

15 

5. 5 

9 

4 . 3 

4 

11  .O 

3 

2.6 

6 

11  .  O 

BUSINESS  WEEK 

5 

1 . 8 

2 

1 . 2 

3 

8 . 6 

6 

5 . 6 

3 

4 . 6 

CAMPAIGN 

lO 

3 . 6 

7 

3 . 2 

2 

5.0 

3 

2 . 6 

6 

10.7 

COMPUTER  WEEKLY 

14 

5 . 2 

12 

5.8 

2 

6 . 6 

6 

5 . 3 

5 

8 . 2 

COMPUTING 

13 

4 . 8 

12 

5 . 5 

2 

5 . 2 

3 

3  .  O 

5 

8 . 4 

COUNTRY  LIFE 

31 

11 . 1 

25 

11.9 

7 

20.6 

16 

15 . 3 

7 

12.0 

THE  ECONOMIST 

26 

9 . 6 

15 

7 . 3 

8 

23 . 6 

8 

7 . 2 

13 

22. 3 

THE  ENGINEER 

30 

11.0 

26 

12 . 1 

2 

6 . 3 

42 

38.9 

2 

3 . 1 

ENGINEERING  TODAY 

14 

5  .  O 

12 

5 . 5 

2 

7 . 5 

21 

19 . 5 

1 

2.5 

INVESTORS  CHRONICLE 

15 

5 . 4 

11 

5  .  O 

5 

13.9 

3 

3 . 2 

8 

13 . 2 

MARKETFACT 

3 

1 . 3 

3 

1 . 3 

- 

- 

1 

.  8 

2 

3 . 8 

MARKETING  WEEK 

8 

2.8 

5 

2.2 

1 

2 . 9 

3 

2.9 

4 

6.0 

NEW  SCIENTIST 

22 

7 . 9 

18 

8 . 5 

3 

8 . 3 

7 

6 . 1 

7 

11 . 3 

NEW  STATESMAN 

11 

3 . 8 

6 

2.9 

3 

8 . 2 

2 

2.1 

9 

15 . 4 

NEWSWEEK 

8 

2 . 8 

6 

2.8 

4 

13  .  O 

3 

2.7 

2 

4  .  O 

PUNCH 

21 

7 . 8 

12 

5.8 

7 

21  .  O 

lO 

9 . 2 

lO 

17 . 3 

RADIO  TIMES 

275 

100.0 

191 

90.3 

12 

35.2 

40 

37 . 6 

26 

45.0 

TRADE  AND  INDUSTRY 

13 

4 . 6 

lO 

4 . 9 

2 

5.0 

lO 

9.2 

2 

3 . 5 

TV  TIMES 

191 

69.2 

211 

100.0 

9 

27.7 

33 

31.2 

19 

33.3 

TIME 

12 

4 . 2 

9 

4 . 3 

33 

100.0 

6 

5.8 

7 

12 . 3 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

2 

.  7 

1 

.  6 

2 

4 . 7 

1 

.  8 

2 

3 . 8 

INDUSTRIAL  EQUIPMENT  NEWS 

40 

14 . 6 

33 

15 . 8 

6 

18.9 

107 

100.0 

4 

6.9 

PRIVATE  EYE 

26 

9.5 

19 

9.2 

7 

21 . 8 

4 

3.7 

58 

100.0 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  90 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLIESCCONT . ) -part  TWO  FORTNIGHTLY  MAGAZINES 


RADIO 

TV 

TIME 

INDUSTRIAL 

PRIVATE 

TIMES 

TIMES 

EQUIPMENT 

EYE 

NEWS 

OOO  % 

OOO 

%  OOO  % 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

601 

444 

82 

229 

128 

EST . POPULATION ( OOO ’ S ) 

275 

211 

33 

107 

58 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

19 

6 . 9 

12 

5.6 

3 

8.3 

8 

7 . 5 

8 

14.5 

BUSINESS  EQUIPMENT  DIGEST 

17 

6 . 1 

16 

7.5 

1 

3 . 1 

17 

16.2 

4 

7.0 

BUSINESS  SYST.+EQUIP. 

26 

9 . 5 

24 

11 . 4 

3 

8.0 

22 

20. 5 

4 

6.7 

CHARTERED  MECH .  ENGINEER 

18 

6 . 5 

12 

5.9 

2 

5.2 

14 

12.7 

1 

2.2 

CHIEF  EXECUTIVE 

11 

3.9 

8 

4.0 

2 

5 . 3 

7 

6.6 

3 

5 . 1 

COMPUTER  MANAGEMENT 

13 

4 . 8 

11 

5 . 4 

2 

7.1 

7 

6.2 

4 

7.2 

DIRECTOR 

22 

7 . 8 

17 

8.2 

5 

15  .  O 

13 

12 . 1 

3 

5.1 

ENGINEERING 

42 

15 . 2 

34 

16.3 

4 

13 . 1 

39 

36. 5 

4 

7.4 

ENGINEER’S  DIGEST 

16 

5 . 7 

12 

5.8 

1 

3.9 

21 

19.7 

2 

2.8 

EXPORT  DIRECTION 

8 

2.9 

8 

3.9 

2 

4 . 6 

9 

8 . 7 

2 

3.3 

EXPORT  TIMES 

11 

4 . 1 

8 

3.7 

2 

5 . 2 

11 

lO.  3 

3 

5.0 

FACTORY  EQUIPMENT  NEWS 

25 

9.0 

17 

8.2 

4 

11 . 5 

35 

32.2 

2 

3.1 

THE  GEOGRAPHICAL  MAGAZINE 

18 

6 . 6 

14 

6.9 

4 

10.6 

7 

6.8 

3 

5 . 7 

HIGH  LIFE 

28 

lO  .  O 

19 

9.2 

9 

28  .  O 

lO 

9.5 

8 

13.5 

THE  ILLUS.  LONDON  NEWS 

27 

9.8 

16 

7 . 5 

6 

19.2 

9 

8.6 

lO 

16 . 8 

INDUSTRIAL  MANAGEMENT 

25 

9  .  O 

20 

9 . 5 

2 

7 . 1 

23 

21 . 2 

3 

4 . 8 

INDUST.  PURCHASING  NEWS 

7 

2.7 

5 

2. 3 

1 

2. 3 

16 

15.2 

1 

1.6 

INTERNATIONAL  MANAGEMENT 

3 

1 . 1 

2 

1 . 1 

2 

5 . 2 

3 

3  .  O 

1 

2.5 

MANAGEMENT  ACCOUNTING 

17 

6.0 

14 

6.6 

1 

3 . 5 

15 

13 . 7 

2 

3 . 6 

MANAGEMENT  TODAY 

47 

17.2 

35 

16 . 8 

8 

23.9 

33 

31 . 1 

17 

29 . 4 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  91 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


WEEKLIESCCONT. 

. ) -PART 

TWO 

FORTNIGHTLY 

MAGAZINES 

RADIO 

TV 

TIME 

INDUSTRIAL 

PRIVATE 

TIMES 

TIMES 

EQUIPMENT 

EYE 

NEWS 

OOO 

%  OOO  % 

OOO 

% 

OOO  % 

OOO  % 

UNWEIGHTED  SAMPLE 

601 

444 

82 

229 

128 

EST . POPULATION (OOO ’ S) 

275 

211 

33 

107 

58 

MONTHLY  MAGAZINES(CONT. ) 

MARKETING 

14 

5 . 1 

12 

5.9 

3 

7 . 7 

7 

6 . 8 

3 

4 . 8 

MECH.  ENGINEERING  NEWS 

33 

11 . 8 

31 

14 . 5 

3 

8.7 

36 

33 . 6 

4 

7.0 

MODERN  PURCHASING 

5 

1.8 

4 

1 . 8 

- 

- 

9 

8 . 4 

1 

1  .  O 

NATIONAL  GEOGRAPHIC 

39 

14  .  O 

32 

15 . 2 

9 

26 . 6 

15 

14 . 3 

9 

15.0 

OFFICE  EQUIPMENT  INDEX 

26 

9 . 5 

24 

11 . 2 

1 

2.0 

19 

17 . 7 

3 

5.8 

OFFICE  EQUIPMENT  NEWS 

43 

15 . 5 

33 

15.9 

3 

9 . 3 

35 

32 . 8 

5 

9  .  O 

PERSONNEL  MANAGEMENT 

23 

8.2 

17 

8 . 1 

3 

8 . 3 

9 

8 . 6 

5 

9 . 3 

PURCHASING  AND  SUPPLY 

7 

2.6 

6 

2 . 8 

- 

- 

9 

8 . 7 

1 

1  .  O 

PRODUCTION  EQUIP.  DIGEST 

20 

7 . 1 

16 

7 . 5 

1 

3 . 1 

33 

30.4 

3 

4 . 3 

PROF.  ADMINISTRATION 

4 

1 . 5 

3 

1 . 6 

1 

2 . 3 

3 

2.8 

2 

2 . 6 

READER'S  DIGEST 

113 

40.9 

90 

42.7 

11 

33.0 

42 

39 . 3 

22 

38 . 5 

WHAT’S  NEW 

16 

5.7 

13 

6  .  O 

2 

5 . 4 

31 

29  .  O 

2 

3 . 2 

VISION 

lO 

3.6 

6 

3  .  O 

2 

5.1 

4 

3 . 5 

1 

2 . 5 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

16 

5 . 9 

12 

5 . 5 

5 

14  .  O 

11 

9 . 8 

5 

8.3 

HARVARD  BUS. 

REVIEW 

9 

3 . 4 

5 

2 . 3 

2 

6.6 

6 

5 . 4 

3 

5 . 3 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND 

DIGEST 

17 

6 . 2 

14 

6.8 

4 

lO  .  8 

9 

00 

00 

6 

lO  .  9 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  92 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


UNWEIGHTED  SAMPLE 
EST. POPULATION (OOO ’ S) 


NATIONAL  DAILIES 

DAILY  EXPRESS 
DAILY  MAIL 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 

THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE 
THE  SUNDAY  TELEGRAPH 
THE  SUNDAY  TIMES 


COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


ACCOUNTANCY 


CHIEF  BUSINESS  BUSINESS 
EXEC-  EQUIPMENT  SYSTEMS  + 
UTIVE  DIGEST  EQUIPMENT 


MONTHLY  MAGAZINES  -  PART  ONE 
DIRECTOR 


ENGINEER ’G  ENGINEER’S 
DIGEST 


FACTORY 

EQUIPMENT 

NEWS 


ILL . LONDON 
NEWS 


OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

135 

55 

108 

139 

121 

229 

98 

118 

132 

65 

24 

49 

67 

53 

105 

46 

54 

64 

16 

24 . 5 

4 

17.9 

12 

24.7 

16 

23.8 

lO 

19.6 

24 

22.7 

13 

28 . 4 

15 

27. 3 

18 

27.8 

23 

34.7 

9 

38.0 

14 

28 . 5 

20 

30.2 

13 

24.2 

18 

17.1 

7 

14.3 

13 

23 . 4 

16 

24 . 7 

3 

5.2 

1 

6.0 

5 

lO  .  4 

lO 

14.9 

8 

14 . 4 

18 

16.9 

7 

15.4 

9 

17 . 6 

8 

12.5 

25 

38 . 7 

12 

48.0 

17 

35.9 

26 

38.6 

23 

42.8 

34 

32 . 2 

15 

33.9 

19 

34 . 7 

29 

45 . 9 

28 

42 . 6 

10 

42.9 

13 

27 . 5 

18 

26.8 

27 

49 . 7 

23 

21 . 7 

12 

27.1 

15 

27.4 

15 

23 . 6 

9 

13 . 2 

3 

14.2 

4 

7.9 

3 

4.9 

5 

8.5 

7 

6.7 

3 

7.0 

5 

10.2 

7 

11  .  O 

_ 

- 

1.0 

- 

- 

.  4 

2.4 

_ 

X 

1 . 1 

8 

12.3 

2 

8 . 5 

6 

12 . 2 

16 

23. 3 

8 

15 . 5 

22 

20 . 9 

9 

20. 5 

12 

22.6 

15 

23 . 1 

18 

28  .  O 

5 

20.8 

7 

14.8 

8 

12.1 

12 

22 . 5 

9 

8.5 

4 

9.6 

6 

10.6 

14 

21 . 7 

5 

7.2 

3 

lO  .  4 

2 

3.6 

6 

9 . 3 

5 

9.0 

5 

4.9 

2 

1 

5.2 

2 

3 . 1 

5 

7 . 1 

6 

9 . 5 

3 

13.9 

3 

5.4 

4 

6.2 

7 

13 . 9 

3 

3  .  O 

2 

4 . 8 

3 

6.0 

lO 

16 . 3 

5 

8 . 3 

3 

13 . 1 

7 

14.0 

11 

16.9 

6 

11 . 5 

21 

20.4 

12 

26.9 

lO 

18 . 6 

9 

14 . 6 

12 

18 . 3 

5 

18.7 

8 

15.5 

11 

16.6 

12 

23 . 4 

17 

16.2 

8 

16.9 

8 

15 . 2 

16 

25 . 2 

22 

34 . 3 

lO 

41 . 1 

16 

33.7 

24 

35 . 8 

23 

43 . 5 

38 

36. 3 

18 

39.5 

22 

40.1 

20 

31 . 4 

6 

8.9 

3 

10.7 

6 

12.2 

15 

21.9 

7 

13 . 1 

23 

22.0 

11 

23 . 9 

12 

22.0 

lO 

14 . 9 

5 

7.6 

2 

8 . 4 

6 

12 . 3 

11 

16 . 3 

3 

6.0 

13 

12.7 

7 

15  .  O 

9 

16.1 

8 

12.9 

13 

19 . 7 

8 

32.9 

8 

16.2 

16 

23.5 

14 

25.4 

17 

15 . 7 

8 

17.8 

11 

20.7 

21 

33 . 4 

33 

51.2 

14 

56.1 

18 

37.4 

25 

37.3 

25 

47.1 

37 

35 . 2 

13 

28 . 5 

19 

35.0 

26 

40.9 

13 

20 . 2 

4 

14 . 8 

8 

17 . 3 

11 

16.5 

13 

24.1 

18 

17 . 4 

8 

16 . 7 

7 

12. 1 

16 

25 . 2 

13 

19. 3 

8 

32.9 

7 

15.0 

11 

17.2 

12 

22.8 

15 

14 . 4 

7 

15.6 

12 

22.0 

21 

33 . 3 

35 

54  .  O 

13 

54 . 5 

20 

41 . 4 

21 

31  .  O 

25 

47.7 

34 

32  .  O 

12 

26.9 

18 

33 . 5 

25 

40  .  O 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  93 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


MONTHLY  MAGAZINES  -  PART  ONE 


ACCOUNTANCY 


CHIEF 

EXEC- 


BUSINESS 


BUSINESS 


DIRECTOR 


EQUIPMENT  SYSTEMS  + 


ENGINEER ’G  ENGINEER’S 
DIGEST 


FACTORY 

EQUIPMENT 


ILL. LONDON 
NEWS 


UTIVE 

DIGEST 

EQUIPMENT 

NEWS 

OOO 

%  OOO 

%  OOO 

%  OOO  % 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

135 

55 

108 

139 

121 

229 

98 

118 

132 

EST . POPULATION (OOO ’ S) 

65 

24 

49 

67 

53 

105 

46 

54 

64 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

34 

52.8 

3 

11 .  O 

9 

17 . 8 

THE  ACCOUNTANT 

21 

32.3 

2 

8.9 

4 

9.0 

ACCOUNTANT’S  WEEKLY 

27 

42  .  O 

4 

16 . 2 

7 

15 . 2 

BUSINESS  WEEK 

4 

6.2 

2 

7.4 

2 

3 . 6 

CAMPAIGN 

3 

4.5 

2 

9 . 2 

2 

3.4 

COMPUTER  WEEKLY 

3 

4 . 5 

1 

5 . 9 

9 

17 . 9 

COMPUTING 

3 

4 . 0 

1 

5.9 

8 

16.6 

COUNTRY  LIFE 

6 

10.0 

3 

11 . 6 

6 

11 . 5 

THE  ECONOMIST 

14 

21  .  O 

5 

19.7 

6 

11 . 5 

THE  ENGINEER 

2 

3.6 

5 

22. 3 

8 

17.0 

ENGINEERING  TODAY 

3 

3 . 9 

4 

18 . 1 

6 

11 . 9 

INVESTORS  CHRONICLE 

lO 

15.4 

4 

14 . 6 

4 

8 . 5 

MARKETFACT 

1 

1 . 7 

1 

2 . 6 

2 

4 .6 

MARKETING  WEEK 

_ 

.  7 

2 

6 . 6 

1 

2.0 

NEW  SCIENTIST 

1 

1.9 

1 

3.0 

1 

2.9 

NEW  STATESMAN 

2 

2.7 

2 

6.5 

1 

2.4 

NEWSWEEK 

1 

1 . 6 

2 

6 . 8 

1 

2 . 6 

PUNCH 

6 

9 . 5 

3 

12.7 

2 

4 . 8 

RADIO  TIMES 

19 

29 . 4 

11 

44 . 4 

17 

34 . 5 

TRADE  AND  INDUSTRY 

5 

8 . 3 

3 

11 . 8 

3 

5.7 

TV  TIMES 

12 

18 . 3 

8 

34.9 

16 

32.7 

TIME 

3 

4 . 2 

2 

7.2 

1 

2 . 1 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

3 

4 . 5 

2 

6 . 4 

1 

2 . 9 

INDUSTRIAL  EQUIPMENT  NEWS 

8 

12.4 

7 

29 . 2 

17 

35 . 9 

PRIVATE  EYE 

8 

13 . 1 

3 

12.2 

4 

8 . 4 

7 

lO  .  8 

7 

13 . 9 

1 

.  5 

- 

- 

1 

1 . 4 

4 

7  .  O 

4 

5.7 

6 

11 . 1 

1 

.  8 

1 

1 . 8 

1 

1 .7 

3 

5. 1 

5 

8 . 3 

5 

9.9 

1 

1 . 1 

1 

1 . 2 

1 

1  .  O 

2 

3.6 

4 

6. 3 

2 

4 . 6 

3 

2 . 9 

3 

7  .  O 

2 

4 . 2 

3 

5.0 

3 

4 . 4 

4 

6 . 9 

- 

- 

- 

- 

1 

1 . 7 

2 

3 . 6 

9 

13.4 

2 

4 . 1 

6 

5 . 4 

4 

9 . 8 

2 

3  .  O 

4 

6.4 

8 

12  .  O 

3 

4 . 8 

5 

5 . 2 

3 

5 . 9 

2 

3 . 7 

3 

4.8 

9 

13 . 4 

7 

14  .  O 

15 

14 . 6 

6 

12. 1 

7 

12.4 

14 

22 . 5 

5 

7 . 8 

11 

20 . 5 

8 

7.8 

3 

7.2 

4 

7 . 6 

14 

21 . 5 

13 

19 . 9 

9 

16.3 

48 

45 . 4 

25 

55 . 6 

21 

39.7 

5 

8.3 

8 

12 . 4 

5 

9.6 

24 

23 . 3 

15 

34  .  O 

13 

24.6 

4 

5.6 

3 

4 . 8 

9 

16 . 4 

4 

3 . 7 

2 

4 . 4 

2 

2.9 

7 

11 . 7 

2 

2.8 

2 

3.0 

- 

- 

- 

.  6 

- 

.  5 

- 

.  5 

5 

7 . 6 

4 

7. 1 

3 

2.8 

1 

2 . 9 

2 

2.9 

1 

2.0 

2 

2 . 7 

3 

4 . 8 

14 

13 . 4 

3 

6.6 

5 

8 . 4 

6 

9.2 

3 

5.2 

1 

2 . 5 

4 

4.0 

1 

2 . 6 

1 

1.6 

4 

6. 1 

2 

3 . 1 

1 

1 . 5 

2 

2.2 

2 

4  .  O 

1 

1 . 2 

2 

3 . 7 

5 

7 . 3 

7 

12.4 

7 

6.9 

4 

8 . 7 

4 

7. 1 

9 

14. 3 

26 

39 . 4 

22 

40 . 4 

42 

39.9 

16 

34 . 4 

25 

46.0 

27 

42.4 

5 

7.6 

4 

7.7 

lO 

9 . 9 

5 

11 . 5 

4 

6.7 

4 

7.0 

24 

36.2 

17 

32. 5 

34 

32.7 

12 

26.9 

17 

32. 3 

16 

24.7 

3 

4  .  O 

5 

9. 3 

4 

4 . 1 

1 

2 . 8 

4 

7.0 

6 

9.9 

- 

.  5 

1 

1 . 5 

1 

.9 

- 

- 

- 

.  6 

1 

2.3 

22 

33 . 1 

13 

24 . 4 

39 

37. 3 

21 

46 . 3 

35 

64 . 1 

9 

14 . 5 

4 

5.9 

3 

5.6 

4 

4 . 1 

2 

3 . 6 

2 

3 . 3 

lO 

15.4 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  94 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


ACCOUNTANCY  CHIEF  BUSINESS 


EXEC¬ 

EQUIPMENT 

UTIVE 

DIGEST 

OOO 

%  OOO 

%  OOO  % 

UNWEIGHTED  SAMPLE 

135 

55 

108 

EST . POPULATION ( OOO ' S ) 

65 

24 

49 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

65 

lOO  .  O 

4 

15 . 1 

7 

14 . 8 

BUSINESS  EQUIPMENT  DIGEST 

7 

11.1 

4 

17.5 

49 

lOO  .  O 

BUSINESS  SYST.+EQUIP. 

5 

8.2 

6 

25.9 

23 

47.3 

CHARTERED  MECH .  ENGINEER 

2 

3.6 

1 

3 . 6 

2 

3 . 3 

CHIEF  EXECUTIVE 

4 

5.7 

24 

lOO  .  O 

4 

8 . 8 

COMPUTER  MANAGEMENT 

5 

8 . 4 

2 

6.8 

11 

22.9 

DIRECTOR 

lO 

15 . 1 

7 

27.4 

6 

13 . 1 

ENGINEERING 

3 

4 . 1 

4 

16 . 2 

9 

18 . 4 

ENGINEER’S  DIGEST 

1 

1.6 

4 

15 . 5 

6 

13 . 1 

EXPORT  DIRECTION 

2 

3.2 

4 

16 . 2 

5 

9.6 

EXPORT  TIMES 

4 

6 . 7 

3 

11 .2 

6 

11.7 

FACTORY  EQUIPMENT  NEWS 

3 

4 . 1 

6 

23.9 

lO 

20.4 

THE  GEOGRAPHICAL  MAGAZINE 

1 

2.3 

1 

3 . 9 

3 

6.5 

HIGH  LIFE 

7 

11.2 

6 

24 . 3 

5 

9.4 

THE  ILLUS.  LONDON  NEWS 

6 

9.2 

3 

12.3 

3 

5 . 8 

INDUSTRIAL  MANAGEMENT 

6 

9.7 

5 

18 . 6 

5 

10.0 

INDUST.  PURCHASING  NEWS 

1 

2 . 3 

2 

9.0 

7 

15.0 

INTERNATIONAL  MANAGEMENT 

1 

1 . 8 

2 

6 . 6 

2 

4 . 8 

MANAGEMENT  ACCOUNTING 

22 

34 . 1 

3 

12.5 

6 

11.9 

MANAGEMENT  TODAY 

21 

31 . 8 

11 

45 . 8 

22 

45  .  O 

#PERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


MONTHLY  MAGAZINES  -  PART  ONE 


BUSINESS 

DIRECTOR 

ENGINEER’D 

ENGINEER’S 

FACTORY 

ILL. LONDON 

SYSTEMS  + 

DIGEST 

EQUIPMENT 

NEWS 

EQUIPMENT 

NEWS 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

139 

121 

229 

98 

118 

132 

67 

53 

105 

46 

54 

64 

5 

8.0 

lO 

18 . 4 

3 

2.6 

1 

2.2 

3 

4.9 

6 

9. 3 

23 

34 . 5 

6 

11.9 

9 

8 . 5 

6 

14  .  O 

lO 

18 . 3 

3 

4 . 4 

67 

100.0 

lO 

18 . 2 

16 

15.7 

6 

12.7 

11 

20. 3 

5 

8.5 

1 

1 . 6 

1 

2.7 

21 

20.0 

11 

23.4 

8 

14 . 7 

3 

4  .  O 

6 

9 . 5 

7 

12. 5 

4 

3 . 8 

4 

8 . 3 

6 

lO  .  8 

3 

4 . 7 

13 

20. 3 

4 

7 . 8 

9 

8 . 2 

6 

13.0 

3 

4 . 7 

6 

9 . 3 

lO 

14.6 

53 

100.0 

10 

9.8 

5 

11 . 2 

9 

17 . 4 

6 

9.7 

16 

24.7 

lO 

19 . 4 

105 

100.0 

31 

69 . 1 

22 

40.8 

11 

16 . 6 

6 

8 . 7 

5 

9 . 6 

31 

30.0 

46 

100.0 

15 

27.5 

9 

14 . 3 

5 

7. 5 

4 

7.7 

5 

4 . 9 

5 

11 . 7 

6 

11 . 8 

1 

1 . 9 

7 

10.8 

7 

13 . 3 

8 

7.9 

5 

10.2 

7 

13.6 

2 

3.2 

11 

16. 5 

9 

17 . 6 

22 

20.9 

15 

32., 5 

54 

100.0 

3 

4.7 

5 

6.9 

5 

lO  .  2 

12 

11 . 1 

8 

17.4 

6 

10.7 

11 

16 . 6 

8 

12. 3 

11 

21 . 2 

lO 

9.2 

5 

11.6 

7 

12.6 

12 

18 . 4 

5 

8.2 

6 

11 . 6 

11 

lO  .  1 

9 

20.0 

3 

5 . 5 

64 

lOO  .  O 

13 

19.9 

11 

20 . 3 

22 

21 . 4 

8 

18 . 1 

13 

23 . 4 

7 

11 . 1 

lO 

14.7 

5 

8 . 5 

11 

10.2 

lO 

21 . 1 

11 

20.6 

4 

6.9 

3 

4 . 6 

3 

6. 1 

2 

2.3 

1 

2.8 

1 

2.5 

1 

1 . 4 

8 

11 . 8 

9 

16. 3 

8 

7.4 

4 

7.9 

4 

7.8 

6 

9.7 

26 

39 . 3 

24 

44.7 

27 

26.0 

15 

33.6 

21 

38.4 

19 

29.8 

PUBLICATIONS  LISTED  DOWN 


TABLE  95 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


MONTHLY  MAGAZINES  -  PART  ONE 


ACCOUNTANCY 


CHIEF 

EXEC- 


BUSINESS 


BUSINESS 


DIRECTOR 


EQUIPMENT  SYSTEMS 


ENGINEER 'G  ENGINEER'S 
DIGEST 


FACTORY 

EQUIPMENT 


ILL . LONDON 
NEWS 


UTIVE 

DIGEST 

EQUIPMENT 

NEWS 

OOO 

%  OOO 

%  OOO 

%  OOO  % 

OOO 

%  OOO 

%  OOO 

%  OOO 

%  OOO 

% 

UNWEIGHTED  SAMPLE 

135 

55 

108 

139 

121 

229 

98 

118 

132 

EST. POPULATION (OOO'S) 

65 

24 

49 

67 

53 

105 

46 

54 

64 

MONTHLY  MAGAZINES(CONT. ) 


MARKETING 

3 

4 . 7 

5 

21  .  O 

3 

6.8 

8 

11 . 5 

12 

22 . 7 

9 

8 . 2 

4 

9.2 

4 

7.9 

6 

8.7 

MECH.  ENGINEERING  NEWS 

4 

6.4 

4 

17 . 3 

6 

12.3 

14 

21.0 

7 

13 . 9 

49 

46.7 

21 

45. 3 

18 

33 . 1 

lO 

16.4 

MODERN  PURCHASING 

1 

1 . 3 

2 

6 . 8 

5 

10.8 

6 

9.1 

1 

2.2 

5 

4. 3 

3 

7.4 

7 

12.5 

2 

3.2 

NATIONAL  GEOGRAPHIC 

6 

9.6 

3 

12.1 

5 

10.8 

11 

16 . 3 

11 

20.8 

22 

21 .2 

11 

24  .  O 

7 

13. 1 

17 

26.6 

OFFICE  EQUIPMENT  INDEX 

5 

8 . 1 

3 

13 . 3 

18 

37 . 9 

24 

35.8 

8 

15.2 

15 

14 . 7 

9 

19.9 

11 

20.4 

5 

8.2 

OFFICE  EQUIPMENT  NEWS 

lO 

15.5 

7 

30  .  O 

26 

52.8 

36 

54  .  O 

lO 

18 . 4 

27 

26.1 

15 

33.6 

21 

39.4 

12 

18 . 1 

PERSONNEL  MANAGEMENT 

5 

8.2 

4 

16 . 4 

6 

13 . 3 

11 

16 . 5 

5 

8.9 

13 

11.9 

5 

11 . 1 

7 

13. 1 

9 

13.4 

PURCHASING  AND  SUPPLY 

3 

3.9 

2 

7 . 1 

4 

9. 1 

5 

7 . 3 

2 

4 . 1 

7 

7 . 1 

4 

8 . 8 

5 

9.9 

3 

4 . 1 

PRODUCTION  EQUIP.  DIGEST 

5 

8.0 

4 

14 . 6 

14 

28.9 

13 

20.0 

9 

17.4 

23 

21.6 

16 

34 . 5 

27 

49.7 

7 

10.7 

PROF.  ADMINISTRATION 

3 

4.6 

1 

5.6 

2 

4.2 

4 

6.3 

2 

3.8 

4 

3.4 

4 

7.7 

2 

3.8 

5 

7 . 5 

READER'S  DIGEST 

24 

37.2 

11 

44 . 7 

13 

27 . 4 

29 

43 . 3 

22 

41 . 7 

42 

39.9 

22 

47.2 

20 

37.7 

39 

61 . 2 

WHAT'S  NEW 

3 

4 . 7 

5 

18 . 9 

lO 

20  .  O 

11 

16.9 

3 

5.3 

25 

24.2 

17 

36.6 

16 

29.6 

8 

12.4 

VISION 

3 

4.2 

2 

9.0 

2 

3 . 3 

2 

2.5 

3 

5.9 

4 

4. 3 

5 

lO  .  2 

5 

9.5 

3 

5.2 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

5 

7.0 

5 

20 . 4 

2 

3.7 

6 

8.9 

8 

14 . 6 

lO 

9 . 8 

7 

14.5 

5 

8. 5 

lO 

15.9 

HARVARD  BUS.  REVIEW 

7 

10.9 

2 

8 . 4 

4 

7.9 

3 

4  .  O 

3 

6 . 5 

3 

3 . 1 

2 

4 . 9 

2 

4  .  O 

2 

3 . 7 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

8 

11.9 

5 

21  .  O 

7 

13.9 

8 

11.7 

lO 

19.4 

lO 

9.7 

7 

14 . 9 

7 

12.5 

6 

10.1 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E  TABLE  96 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


MONTHLY  MAGAZINES(CONTINUED) -PART  TWO 


INDUSTRIAL  MANAGEMENT  MANAGEMENT 
MANAGEMENT  ACCOUNT ’ G  TODAY 


MARKETING  MECH .  NATIONAL 

ENGINEER 'G  GEOGRAPHIC 


OFFICE 

EQUIPMENT 

INDEX 


OFFICE 

EQUIPMENT 

NEWS 


READER • S 
DIGEST 


UNWEIGHTED  SAMPLE 
EST. P0PULATI0N(000 • S) 


NATIONAL  DAILIES 

DAILY  EXPRESS 
DAILY  MAIL 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 

THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE 
THE  SUNDAY  TELEGRAPH 
THE  SUNDAY  TIMES 


COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR  MAGAZINE 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


ooo 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

113 

90 

326 

94 

196 

202 

133 

199 

576 

55 

45 

143 

42 

89 

92 

62 

99 

271 

17 

31 . 5 

lO 

22 . 4 

37 

25.7 

11 

■2n .  1 

23 

26. 1 

23 

24 . 9 

13 

21 . 9 

28 

28  .  O 

68 

17 

30 . 2 

13 

29 . 9 

36 

25.2 

9 

21 . 3 

17 

18 . 5 

24 

26 . 4 

18 

29 . 5 

25 

25 . 5 

68 

14 

25 . 6 

4 

9.7 

21 

14 . 8 

6 

13 . 3 

19 

21 . 5 

11 

11 . 9 

12 

19 . 8 

14 

14 . 1 

46 

24 

42 . 9 

15 

34 . 1 

63 

44  .  O 

18 

43 . 4 

29 

32.7 

40 

43 . 1 

19 

31 . 1 

34 

34 . 4 

95 

17 

31  .O 

20 

44.7 

48 

33.6 

13 

30 . 2 

19 

21 . 8 

16 

18  .  O 

16 

25.9 

23 

23  .  O 

49 

7 

13.2 

4 

8 . 8 

14 

9 . 8 

2 

4.9 

6 

6.7 

lO 

11 . 3 

4 

7.0 

7 

7.1 

17 

- 

- 

2 

- 

- 

2 

1 

2 

2 

- 

- 

1 . 2 

.  9 

- 

2. 3 

1 . 8 

1 . 6 

12 

21 . 7 

12 

25 . 9 

23 

15 . 8 

4 

9.4 

17 

18 . 8 

14 

14 . 8 

15 

24 . 3 

18 

18  .  O 

51 

8 

15.2 

8 

17  .  O 

26 

18 . 5 

7 

15.8 

lO 

10.7 

14 

15 . 8 

7 

11 . 5 

lO 

10.0 

28 

3 

5 . 9 

3 

6. 1 

lO 

7  .  O 

4 

lO  .  1 

4 

5.0 

4 

4 . 7 

5 

8 . 5 

9 

9.3 

16 

6 

lO  .  3 

4 

9 . 4 

20 

13 . 8 

6 

15 . 1 

4 

4  .  O 

10 

11 . 2 

4 

6 . 6 

8 

7 . 8 

23 

lO 

18 . 8 

6 

13 . 5 

18 

12 . 3 

6 

15  .  O 

16 

17.6 

15 

16 . 8 

lO 

16 . 2 

13 

13.2 

44 

11 

20 . 8 

8 

17 . 6 

28 

19. 3 

lO 

24 . 2 

15 

16.7 

23 

24 . 8 

9 

14.4 

16 

16.0 

43 

23 

41 . 6 

12 

26 . 5 

54 

37 . 8 

16 

39 . 4 

36 

40.4 

35 

37.8 

19 

31  .  O 

38 

38 . 6 

104 

11 

19.9 

4 

9.3 

20 

14.2 

5 

11 .9 

22 

24.7 

15 

15 . 9 

13 

20 . 5 

18 

18 . 3 

50 

11 

19 . 4 

7 

16 . 7 

18 

12.4 

4 

9 . 5 

12 

14  .  O 

lO 

10.7 

11 

17 . 4 

15 

15 . 3 

45 

13 

23 . 6 

9 

19. 3 

32 

22.5 

12 

27 . 7 

15 

17 . 2 

20 

22.0 

12 

19 . 6 

15 

15 . 4 

60 

23 

42.4 

18 

39 . 8 

64 

44.7 

20 

48 . 6 

30 

34  .  O 

34 

37.0 

25 

40 . 1 

38 

38 . 1 

103 

11 

20 . 2 

7 

16 . 5 

28 

19.7 

9 

20 . 6 

16 

17 . 8 

23 

25 . 2 

lO 

16 . 8 

15 

15.4 

40 

11 

20.8 

6 

14 . 1 

30 

21.0 

lO 

23 . 2 

18 

20.7 

17 

18 . 5 

12 

18 . 9 

14 

13 . 8 

55 

22 

39.7 

20 

45  .  O 

65 

45 . 8 

19 

45 . 5 

29 

32.7 

36 

39  .  O 

23 

38 . 2 

36 

35 . 8 

lOO 

% 


25.1 

25 . 2 
17.  O 

35 . 1 

18 . 1 
6.3 

.  8 
18 . 7 
lO  .  2 


6.0 
8 . 4 


16. 1 

15.9 

38.5 

18 . 6 
16.7 
22 . 3 

37.9 


14 . 8 
20 . 4 
37  .  O 


‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  97 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


MONTHLY  MAGAZINES(CONTINUED) -PART  TWO 


INDUSTRIAL  MANAGEMENT  MANAGEMENT 
MANAGEMENT  ACCOUNT ’ G  TODAY 


MARKETING  MECH .  NATIONAL 

ENGINEER  G  GEOGRAPHIC 


OFFICE 

EQUIPMENT 

INDEX 


OFFICE 

EQUIPMENT 

NEWS 


READER • S 
DIGEST 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OOO ’S) 


WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT’S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 


COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 

MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


ooo 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

113 

90 

326 

94 

196 

202 

133 

199 

576 

55 

45 

143 

42 

89 

92 

62 

99 

271 

3 

5 . 1 

18 

40 . 5 

16 

11  .  O 

3 

8  .  O 

1 

1  .  O 

5 

5.1 

5 

8 . 9 

8 

8.0 

17 

6.2 

2 

3 . 5 

11 

24.2 

13 

9  .  O 

2 

3 . 8 

1 

1 . 4 

2 

2 . 7 

3 

5.5 

5 

5. 1 

11 

4 . 1 

2 

2 . 9 

16 

35 . 4 

15 

lO  .  3 

1 

2.8 

2 

2.0 

5 

5.9 

4 

6.9 

9 

8 . 6 

16 

5.8 

4 

7 . 2 

2 

3.7 

lO 

6.9 

2 

4 . 3 

2 

1 . 8 

3 

3 . 1 

4 

7. 3 

5 

5.2 

7 

2.5 

- 

1 

3 . 3 

8 

5 . 7 

8 

18.9 

.  4 

2 

2.6 

3 

4 . 5 

3 

3 . 4 

8 

2.9 

4 

6 . 4 

4 

lO  .  O 

11 

7 . 9 

3 

6.9 

5 

5. 5 

7 

7 . 7 

7 

11.3 

11 

11.4 

11 

4 . 2 

2 

3.4 

5 

11 . 1 

13 

9  .  O 

2 

3 . 9 

5 

5.6 

7 

7. 3 

6 

lO  .  O 

9 

8 . 6 

6 

2.2 

6 

lO  .  3 

3 

6 . 9 

16 

10.9 

7 

16.5 

8 

9.4 

17 

18.7 

9 

15 . 3 

16 

16.4 

38 

14 . 1 

lO 

17.5 

5 

11 . 5 

31 

21 . 6 

9 

21 . 3 

8 

9  .  O 

12 

13  .  O 

4 

6.2 

7 

6.6 

23 

8 . 4 

21 

37 . 8 

8 

17  .  O 

25 

17 . 4 

4 

9.2 

40 

44 . 4 

13 

13 . 6 

lO 

16.9 

20 

20.4 

32 

11.8 

13 

23 . 1 

5 

lO  .  8 

17 

11 . 8 

1 

2 . 9 

20 

22 . 6 

9 

lO  .  2 

8 

12 . 7 

14 

14  .  O 

14 

5 . 3 

5 

8 . 7 

5 

11 . 1 

15 

lO  .  6 

5 

12 . 8 

3 

3 . 5 

4 

4 . 4 

5 

7.9 

4 

4.2 

14 

5 . 2 

- 

.  6 

1 

2 . 6 

6 

4  .  O 

6 

15.0 

1 

.  6 

1 

.7 

2 

4  .  O 

2 

1 . 9 

2 

.  8 

4 

6.7 

2 

3 . 8 

9 

6 . 4 

8 

18.9 

4 

4  .  O 

2 

2 . 1 

4 

6.4 

3 

2.8 

7 

2.6 

6 

lO  .  9 

1 

2 . 6 

lO 

7 . 2 

2 

4 . 5 

8 

9 . 5 

12 

13 . 1 

1 

2.1 

2 

1 . 9 

20 

7. 3 

3 

5 . 2 

1 

1 . 8 

7 

4 . 7 

1 

1 . 6 

5 

5.2 

7 

7 . 2 

1 

2. 1 

3 

3 . 1 

12 

4 . 3 

2 

3 . 5 

1 

1 . 8 

5 

3 . 3 

3 

8 . 1 

3 

3 . 1 

4 

4 . 1 

3 

5 . 2 

4 

3 . 7 

7 

2 . 5 

6 

10.6 

4 

9 . 2 

15 

lO  .  3 

4 

8 . 7 

8 

9.0 

12 

13.2 

5 

8 . 1 

6 

5.9 

27 

10.0 

25 

45.0 

17 

37 . 3 

47 

33 . 1 

14 

33.7 

33 

36 . 5 

39 

42 . 2 

26 

42.6 

43 

43  .  O 

113 

41 . 6 

7 

12.4 

4 

9 . 4 

11 

7 . 8 

4 

8 . 9 

7 

7 . 8 

6 

7 . 1 

6 

9.0 

10 

9 . 6 

16 

6.0 

20 

36 . 4 

14 

31 . 3 

35 

24 . 7 

12 

29.5 

31 

34 . 4 

32 

35.0 

24 

38 . 4 

33 

33.7 

90 

33 . 3 

2 

4.2 

1 

2.6 

8 

5 . 5 

3 

6.0 

3 

3 . 2 

9 

9.6 

1 

1 . 1 

3 

3 . 1 

11 

4  .  O 

1 

1 . 6 

1 

1 . 8 

5 

3 . 5 

1 

3 . 3 

.  4 

2 

1 . 7 

1 

1 . 5 

1 

1 . 4 

1 

.  5 

23 

41 . 5 

15 

33 . 1 

33 

23 . 4 

7 

17 . 3 

36 

40 . 5 

15 

16 . 7 

19 

30 . 8 

35 

35.4 

42 

15 . 6 

3 

5 . 1 

2 

4 . 7 

17 

12.0 

3 

6.7 

4 

4 . 6 

9 

9.6 

3 

5 . 5 

5 

5 . 3 

22 

8 . 3 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  98 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


MONTHLY  MAGAZINES(CONTINUED) -PART  TWO 


UNWEIGHTED  SAMPLE 
EST . POPULAT I ON  C  OOO ’ S ) 


MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER’S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


INDUSTRIAL 

MANAGEMENT 

MANAGEMENT 

MARKETING 

MECH  . 

NATIONAL 

OFFICE 

OFFICE 

READER • S 

MANAGEMENT 

ACCOUNT ’G 

TODAY 

ENGINEER  G 

GEOGRAPHIC 

EQUIPMENT 

EQUIPMENT 

DIGEST 

INDEX 

NEWS 

OOO 

% 

OOO  % 

OOO  % 

OOO 

% 

OOO  % 

OOO  % 

OOQ  % 

OOO  % 

OOO  % 

113 

90 

326 

94 

196 

202 

133 

199 

576 

55 

45 

143 

42 

89 

92 

62 

99 

271 

6 

11 . 4 

22 

49 . 7 

21 

14 . 4 

3 

7 . 3 

4 

4 . 7 

6 

6 . 8 

5 

8 . 5 

lO 

lO.  1 

24 

8.9 

5 

8.8 

6 

13  .  O 

22 

15 . 3 

3 

7.8 

6 

6.7 

5 

5.7 

18 

29.9 

26 

25.7 

13 

4.9 

13 

24  .  O 

8 

17 . 6 

26 

18 . 3 

8 

18.2 

14 

15.7 

11 

11 . 8 

24 

38 . 7 

36 

36.1 

29 

10.6 

2 

3 . 7 

3 

5 . 7 

9 

6.3 

3 

7.5 

29 

32 . 9 

8 

8.4 

4 

6 . 9 

7 

6.7 

12 

4 . 4 

5 

8 . 2 

3 

6 . 8 

11 

7 . 8 

5 

12.2 

4 

4 . 7 

3 

3 . 2 

3 

5 . 3 

7 

7.4 

11 

4.0 

8 

13 . 7 

8 

17  .  O 

16 

11 . 1 

3 

7.7 

7 

7 . 4 

5 

5 . 2 

8 

13  .  O 

12 

12.5 

lO 

3 . 6 

11 

19.7 

9 

19 . 5 

24 

16.7 

12 

28 . 9 

7 

8 . 3 

11 

12.1 

8 

13.2 

lO 

9 . 8 

22 

8 . 2 

22 

40 . 8 

8 

17.5 

27 

19.1 

9 

20 . 5 

49 

55  .  O 

22 

24 . 2 

15 

25 . 1 

27 

27.5 

42 

15.5 

8 

15  .  O 

4 

8.1 

15 

10.7 

4 

lO  .  O 

21 

23 . 2 

11 

11.9 

9 

14 . 8 

15 

15.4 

22 

8  .  O 

4 

7.4 

2 

4 . 5 

8 

5.3 

2 

4.9 

5 

5.6 

2 

2.4 

4 

7  .  O 

lO 

9.7 

lO 

3.7 

4 

8  .  O 

3 

7 . 8 

13 

9.0 

8 

19.9 

5 

6.2 

4 

4.2 

5 

8.7 

lO 

10.6 

13 

4.8 

13 

22.9 

4 

9 . 4 

21 

14.5 

4 

10.2 

18 

20.1 

7 

7 . 7 

11 

17.9 

21 

21 . 4 

20 

7. 5 

4 

7 . 9 

3 

6.9 

14 

10.0 

6 

13 . 3 

12 

13 . 8 

19 

20 . 8 

6 

9.4 

7 

7 . 4 

23 

8. 5 

7 

12.8 

3 

7 . 6 

21 

14.7 

9 

21 . 5 

lO 

11.4 

12 

12.6 

6 

lO  .  5 

12 

11 . 7 

26 

9.5 

7 

12.9 

6 

13.9 

19 

13 . 3 

6 

13 . 2 

lO 

11 . 7 

17 

18 . 5 

5 

8 . 5 

12 

11.6 

39 

14 . 4 

55 

100.0 

lO 

21 . 8 

27 

18.6 

5 

10.9 

21 

23.1 

8 

8 . 8 

8 

13.8 

17 

16 . 7 

27 

lO  .  1 

7 

12.5 

3 

6.4 

12 

8 . 3 

4 

9.0 

lO 

10.9 

4 

4 . 1 

6 

9  .  O 

12 

12.2 

11 

4  .  O 

3 

5 . 4 

1 

1 . 5 

7 

4.7 

2 

4. 3 

3 

3 . 2 

2 

1 . 7 

2 

3 . 7 

3 

3  .  O 

4 

1 . 5 

lO 

17 . 6 

45 

lOO  .  O 

18 

12.6 

3 

6. 5 

8 

8 . 8 

6 

6.0 

lO 

15.8 

8 

7 . 6 

21 

7.8 

27 

48.2 

18 

40.6 

143 

100.0 

19 

46.4 

26 

29.4 

18 

19.7 

22 

35.6 

31 

31 . 5 

52 

19.2 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  99 


ALL  BUSINESSMEN 


DUPLICATION  OF  AVERAGE  ISSUE  READERSHIP  # 


UNWEIGHTED  SAMPLE 
EST . P0PULATI0N(000 ’ S) 


MONTHLY  MAGAZINES(CONT . ) 


MARKETING 
MECH.  ENGINEERING  NEWS 
MODERN  PURCHASING 
NATIONAL  GEOGRAPHIC 
OFFICE  EQUIPMENT  INDEX 

OFFICE  EQUIPMENT  NEWS 
PERSONNEL  MANAGEMENT 
PURCHASING  AND  SUPPLY 
PRODUCTION  EQUIP.  DIGEST 

PROF.  ADMINISTRATION 
READER'S  DIGEST 
WHAT'S  NEW 
VISION 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 
HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 


MAN.  REVIEW  AND  DIGEST 


MONTHLY  MAGAZINES(CONTINUED) -PART  TWO 


INDUSTRIAL  MANAGEMENT  MANAGEMENT  MARKETING 


MECH  . 


NATIONAL 


OFFICE 


OFFICE 


READER ' S 


MNAGEMENT 

ACCOUNT 'G 

TODAY 

ENGINEER 'G 

GEOGRAPHIC 

EQUIPMENT 

EQUIPMENT 

DIGEST 

INDEX 

NEWS 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

OOO 

% 

QQO 

% 

QOO 

% 

OOO 

% 

113 

90 

326 

94 

196 

202 

133 

199 

576 

55 

45 

143 

42 

89 

92 

62 

99 

271 

5 

8 . 3 

3 

6.2 

19 

13.6 

42 

lOO  .  o 

7 

8 . 1 

7 

8 . 1 

6 

9 . 2 

9 

9  .  O 

15 

5 . 7 

21 

37.4 

8 

17 . 7 

26 

18 . 3 

7 

17 . 3 

89 

100.0 

15 

16 . 4 

lO 

17  .  O 

17 

17 . 4 

37 

13 . 6 

5 

8.4 

1 

2  .  O 

7 

4 . 6 

1 

3 . 1 

5 

5.2 

2 

2. 3 

5 

8 . 4 

7 

7. 1 

7 

2.5 

8 

14 . 6 

6 

12 . 4 

18 

12.6 

7 

17 . 8 

15 

16.9 

92 

lOO  .  O 

6 

lO  .  3 

16 

16 . 1 

49 

18  .  O 

8 

15 . 4 

lO 

21 . 8 

22 

15 . 3 

6 

13.5 

lO 

11 . 8 

6 

6.9 

62 

lOD.O 

33 

33 . 2 

25 

9.4 

17 

30 . 2 

8 

17  .  O 

31 

21 . 9 

9 

21 . 4 

17 

19 . 4 

16 

17 . 4 

33 

53 . 6 

99 

IQQ.O 

43 

16 . 0 

16 

29 . 4 

9 

19 . 2 

30 

21 . 1 

4 

lO  .  6 

lO 

11 . 2 

9 

9 . 4 

9 

15  .  O 

13 

13 . 3 

22 

8.2 

6 

lO  .  7 

4 

8 . 5 

11 

7 . 5 

2 

4 . 1 

7 

7 . 3 

4 

4 . 1 

2 

3 . 5 

8 

7 . 8 

12 

4 . 3 

15 

26 . 5 

8 

18 . 4 

22 

15 . 1 

3 

7 . 8 

20 

22.9 

7 

7 . 9 

14 

22.2 

2Q 

19.8 

19 

7  .  O 

5 

8.9 

1 

2 . 7 

8 

5.7 

2 

5.6 

5 

5 . 2 

2 

2.0 

4 

7  .  Q 

5 

5.2 

lO 

3 . 7 

27 

49 . 6 

21 

47 . 2 

52 

36 . 3 

15 

36 . 8 

37 

41 . 4 

49 

53 . 2 

25 

41 . 2 

43 

43 . 6 

271 

lOO  .  0 

11 

20 . 3 

6 

12 . 9 

20 

14 . 1 

3 

7.7 

19 

21 . 9 

11 

12.4 

lO 

16. 5 

17 

16 . 7 

21 

7.7 

4 

7.5 

1 

1 . 6 

7 

4 . 6 

3 

7 . 3 

4 

4.7 

3 

2 . 8 

3 

5 . 2 

4 

4 . 4 

11 

3 . 9 

6 

lO  .  6 

6 

14  .  O 

18 

12 . 4 

9 

21 . 4 

lO 

lO  .  9 

8 

8 . 9 

4 

7 . 1 

6 

5.9 

20 

7 . 5 

5 

9 . 8 

5 

lO  .  6 

14 

lO  .  1 

4 

9.8 

2 

1 . 9 

5 

5 . 4 

4 

6 . 3 

7 

7.0 

9 

3 . 2 

11 

20 . 4 

5 

12 . 3 

26 

18.3 

5 

12. 1 

8 

9 . 4 

5 

5 . 7 

6 

IQ.  2 

11 

lO  .  8 

26 

9.7 

WPERCENTAGE  OF  PUBLICATIONS  LISTED  ACROSS  WHO  ALSO  READ  PUBLICATIONS  LISTED  DOWN 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F 


TABLE  lOO 


CCMIMTIVE 

READERSHIP 


TABLES  101  -  108  :  CUMULATIVE  READERSHIP 


Cumulative  Readership 

These  tables  provide  estimates  of  the  percentage  of  businessmen  who 
would  see  at  least  one  of  a  series  of  issues  of  a  publication.  They  are 
based  on: 

—  All  Businessmen 

—  Businessmen  with  gross  annual  income  of  £7,000  or  more. 


ALL 

BUSI¬ 

NESSMEN 


(UNWEIGHTED 

-  1  - 

-  2 

SAMPLE ) 

% 

% 

NATIONAL  DAILIES 

DAILY  EXPRESS 

1786 

20.1 

25 . 4 

DAILY  MAIL  * 

1786 

21 . 5 

26.3 

DAILY  MIRROR 

1786 

12.7 

17.3 

THE  DAILY  TELEGRAPH  * 

1786 

31  .O 

38.0 

FINANCIAL  TIMES 

1786 

18.9 

25.4 

THE  GUARDIAN 

1786 

8 . 2 

10.4 

INT.  HERALD  TRIBUNE 

1786 

.9 

1.2 

THE  SUN 

1786 

14 . 4 

19.5 

THE  TIMES 

1786 

13 . 5 

17 . 7 

EVENING  NEWSPAPERS 

EVENING  NEWS 

1786 

5  .  O 

7.9 

EVENING  STANDARD 

1786 

8.1 

11 . 7 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

1786 

12. 3 

15 . 1 

THE  OBSERVER 

1786 

15 . 1 

19.9 

SUNDAY  EXPRESS 

1786 

33.6 

38.3 

SUNDAY  MIRROR 

1786 

15.4 

18 . 2 

SUNDAY  PEOPLE  * 

1786 

11 . 8 

14 . 4 

SUNDAY  TELEGRAPH  ♦ 

1786 

17 . 2 

22.0 

THE  SUNDAY  TIMES  * 

1786 

37 . 1 

44 . 1 

COLOUR  SUPPLEMENTS 

OBSERVER  COLOUR 

MAGAZINE  * 

1786 

14.9 

20 . 4 

TELEGRAPH  SUNDAY 

MAGAZINE 

1786 

16.1 

21.6 

THE  SUNDAY  TIMES 

MAGAZINE 

1786 

36.5 

44 . 8 

♦PUBLISHED  DATA  HAVE  BEEN  AD JUSTED . FOR  DETAILS  SEE  APPENDIX 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


F 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


-  3  -  -  4  - 
%  % 


28.3  30.4 

29.0  31.0 

20.3  22.4 

41.5  44.0 

29.0  31.6 

11.8  12.9 

1.5  1.7 

22.5  24.5 

20.3  22.2 


9.9  11.4 

13.8  15.4 


16.7  17.9 

22.9  25.1 

40.7  42.4 

19.8  20.9 

16.0  17.2 

24.7  26.7 

47.3  49.3 


23.7  26.1 

24.4  26.4 

48.4  50.6 


-  5  -  -  6  - 
%  % 


32.0  33.4 

32.5  33.8 

24.1  25.5 

46.1  47.7 

33.7  35.4 

13.8  14.6 

1.9  2.1 

26.0  27.2 

23.8  25.0 


12.7  13.8 

16.7  17.7 


18.7  19.3 

26.8  28.1 

43.6  44.5 

21.8  22.5 

18.1  18.9 

28.2  29.5 

50.8  52.0 


28.0  29.6 

28.0  29.2 

52.2  53.3 


-  7  -  -  8  - 
%  % 


34.5  35.5 

34.8  35.7 

26.6  27.5 

49.1  50.4 

36.8  38.0 

15.3  15.9 

2.3  2.5 

28.2  29.0 

26.1  27.0 


14.8  15.6 
18.6  19.4 


19.7  20.1 

29.2  30.1 

45.2  45.8 

23.0  23.4 

19.6  20.1 

30.5  31.3 

52.9  53.5 


30.8  31.8 

30.2  31.0 

54.2  54.9 


-lO  -  -12  - 
%  % 


37.1  38.4 

37.2  38.3 

28.9  29.9 

52.3  53.8 

39.9  41.3 

16.9  17.7 

2.8  3.1 

30.2  31.2 

28.5  29.7 


17.0  18.2 

20.7  21.7 


20.6  20.9 

31.5  32.5 

46.5  47.0 

23.9  24.2 

20.9  21.5 

32.6  33.5 

54.6  55.3 


33.4  34.5 

32.4  33.4 

55.8  56.4 


TABLE  lOl 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


ALL 

BUSI¬ 
NESSMEN 
(UNWEIGHTED 
SAMPLE ) 

-  1  - 
% 

-  2 
% 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

1786 

6.8 

7.9 

THE  ACCOUNTANT 

1786 

3.8 

5.1 

ACCOUNTANT’S  WEEKLY 

1786 

5.7 

6.7 

BUSINESS  WEEK 

1786 

2.2 

3 . 4 

CAMPAIGN 

1786 

2.4 

2.8 

COMPUTER  WEEKLY 

1786 

5.0 

6.5 

COMPUTING 

1786 

4 . 4 

5 . 4 

COUNTRY  LIFE 

1786 

8 . 8 

14.2 

THE  ECONOMIST 

1786 

9.8 

14 . 1 

THE  ENGINEER 

1786 

10.7 

15 . 1 

ENGINEERING  TODAY 

1786 

5 . 4 

7.7 

INVESTORS  CHRONICLE 

1786 

5.2 

7.0 

MARKETFACT 

1786 

1 . 5 

1.9 

MARKETING  WEEK 

1786 

2.0 

2.5 

NEW  SCIENTIST 

1786 

7  .  O 

9.7 

NEW  STATESMAN 

1786 

3 . 2 

4.6 

NEWSWEEK 

1786 

2.6 

4.0 

PUNCH 

1786 

6.8 

10.9 

RADIO  TIMES 

1786 

34 . 1 

38. 3 

TRADE  AND  INDUSTRY 

1786 

4 . 3 

6.7 

TV  TIMES 

1786 

26 . 1 

30.6 

TIME 

1786 

4 . 1 

6 . 4 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

1786 

1 . 4 

1 . 9 

INDUSTRIAL  EQUIPMENT  NEWS 

1786 

13 . 3 

17. 3 

PRIVATE  EYE 

1786 

7.2 

10.7 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F 


-  3  - 

-  4  - 

-  5  - 

-  6  - 

-  7  - 

-  8  - 

-lO  - 

-12 

% 

% 

% 

% 

% 

% 

% 

% 

8 . 4 

8.8 

9. 1 

9 . 4 

9 . 6 

9.7 

9.9 

10.0 

5.8 

6.3 

6.7 

7  .  O 

7 . 3 

7.6 

8.0 

8. 3 

7.2 

7 . 5 

7.7 

7 . 8 

7.9 

8.0 

8.2 

8.3 

4 . 3 

5.0 

5.5 

6.0 

6.3 

6.6 

7 . 1 

7.4 

3.1 

3 . 3 

3 . 5 

3.6 

3 . 8 

3.9 

4.1 

4.2 

7.3 

7.7 

8.0 

8 . 3 

8.4 

8.6 

8.8 

8.9 

5 . 9 

6.2 

6.5 

6.6 

6.7 

6.8 

7.0 

7 . 1 

18.2 

21.4 

24.1 

26 . 4 

28.3 

29.9 

32.4 

34 . 3 

16.6 

18.4 

19.7 

20 . 8 

21 .7 

22.4 

23 . 6 

24 . 4 

17.3 

18 . 6 

19 . 6 

20 . 2 

20.8 

21 . 2 

21 . 8 

22.1 

9.0 

9.9 

10.5 

11 . 1 

11 . 5 

11 . 9 

12.5 

13.0 

8.0 

8.7 

9.2 

9.6 

9.9 

10.1 

10.5 

10.9 

2.0 

2.1 

2.1 

2.2 

2.3 

2.3 

2.3 

2.4 

2.7 

2.9 

3.0 

3 . 1 

3.2 

3 . 3 

3 . 4 

3 . 5 

11 . 2 

12.1 

12.9 

13 . 5 

14 . 1 

14 . 5 

15 . 3 

15.9 

5.6 

6.4 

7.0 

7.6 

8.1 

8 . 6 

9.3 

9 . 8 

5.0 

5.8 

6.4 

6.9 

7.4 

7.8 

8. 5 

9.1 

14  .  O 

16.6 

18.9 

20 . 8 

22.6 

24 . 1 

26.7 

28.7 

40.2 

41.6 

42.6 

43 . 3 

43.9 

44 . 4 

45 . 2 

45.8 

8.1 

9 . 1 

9.8 

lO.  3 

10.8 

11 . 1 

11.6 

11 . 9 

32.7 

34.0 

35.0 

35 . 7 

36. 3 

36 . 8 

37.4 

37 . 9 

8.0 

9.2 

10.1 

lO  .  9 

11.6 

12.2 

13 . 2 

13 . 9 

2.2 

2. 3 

2.5 

2.6 

2.6 

2.7 

2.8 

2.9 

19.2 

20.3 

21 . 1 

21.7 

22.2 

22.6 

23 . 1 

23 . 5 

13  .  O 

14.6 

15.8 

16.7 

17 . 5 

18  .  O 

18 . 8 

19. 3 

TABLE  102 


ALL 

BUSI¬ 

NESSMEN 

(UNWEIGHTED  -  1  -  - 

SAMPLE )  % 


MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER  S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


1786 

8.0 

9.9 

1786 

6.0 

7.5 

1786 

8 . 2 

lO  .  5 

1786 

4.8 

5.2 

1786 

3.0 

3.6 

1786 

4 . 4 

5.5 

1786 

6.6 

8.7 

1786 

13.0 

16.2 

1786 

5.6 

7.1 

1786 

2.8 

3 . 3 

1786 

4.0 

5.0 

1786 

6.7 

7.8 

1786 

5 . 6 

8  .  O 

1786 

8.8 

13.0 

1786 

7.9 

11.8 

1786 

6.8 

9.7 

1786 

3 . 3 

3.9 

1786 

1 . 3 

1 .8 

1786 

5 . 5 

7. 1 

1786 

17.7 

22.8 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


-  3  - 

-  A  - 

-  5  - 

-  6 

% 

% 

% 

% 

10.6 

11 . 1 

11 . 3 

11 . 4 

8.1 

8.5 

8.7 

8.8 

11.6 

12. 3 

12 . 8 

13.0 

5.4 

5 . 6 

5.6 

5.7 

3.9 

4 . 1 

4.2 

4.2 

5.9 

6.2 

6.4 

6.5 

9.9 

10.6 

11 . 1 

11 . 4 

17.3 

17.7 

18  .  O 

18 . 1 

7.7 

8.0 

8.1 

8 . 3 

3 . 5 

3.7 

3.7 

3 . 8 

5.4 

5.5 

5.6 

5.6 

8. 3 

8.5 

8.6 

8.7 

9.3 

10.0 

10.6 

lO  .  9 

15.4 

16.9 

17.9 

18 . 6 

14. 1 

15.5 

16 . 5 

17 . 1 

11.1 

11.9 

12. 3 

12.6 

4.2 

4 . 4 

4.5 

4 . 5 

2.0 

2.2 

2. 3 

2.4 

7.9 

8 . 3 

8 . 5 

8 . 7 

25.0 

26.2 

26.9 

27. 3 

-  7  - 

-  8  - 

-lO  - 

-12 

% 

% 

% 

% 

11 . 5 

11.6 

11 . 6 

11.6 

8.9 

8.9 

9.0 

9  .  O 

13.2 

13 . 4 

13 . 5 

13 . 6 

5.7 

5.7 

5.8 

5.8 

4. 3 

4. 3 

4.3 

4.3 

6.6 

6.7 

6.8 

6.9 

11.6 

11 . 8 

11 . 9 

12.0 

18.1 

18 . 2 

18 . 2 

18.2 

8.3 

8.4 

8.5 

8.6 

3 . 8 

3.8 

3 . 8 

3 . 8 

5.6 

5.6 

5.7 

5.7 

8.7 

8.7 

8 . 7 

8 . 8 

11 . 1 

11 . 3 

11 . 5 

11 . 6 

19.2 

19.6 

20.2 

20 . 5 

17.5 

17.8 

18.2 

18 . 3 

12.8 

12.9 

13  .  O 

13  .  O 

4 . 5 

4 . 5 

4 . 5 

4.5 

2.4 

2 . 4 

2 . 5 

2. 5 

8.7 

8 . 8 

8.8 

8 . 9 

27 . 6 

27.8 

28  .  O 

28 . 1 

TABLE  103 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


ALL 

BUSI¬ 

NESSMEN 

(UNWEIGHTED 

-  1  - 

-  2  - 

-  3  - 

-  4  - 

-  5  - 

-  6  - 

-  7  - 

-  8  - 

-lO  - 

-12 

SAMPLE ) 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

MONTHLY  MAGAZINES(CONT. ) 

MARKETING 

1786 

5.2 

6.9 

7.8 

8.3 

8 . 6 

8.7 

8.9 

8.9 

9.0 

9.0 

MECH.  ENGINEERING  NEWS 

1786 

11  .O 

13.8 

14.9 

15 . 4 

15.7 

15.8 

15.9 

16.0 

16.0 

16.0 

MODERN  PURCHASING 

1786 

2.0 

2.6 

2.8 

2.9 

3.0 

3.1 

3 . 1 

3.2 

3.2 

3 . 2 

NATIONAL  GEOGRAPHIC 

1786 

11 . 3 

15.7 

17.9 

19.3 

20.2 

20.8 

21.2 

21 . 5 

21.9 

22.2 

OFFICE  EQUIPMENT  INDEX 

1786 

7.6 

9.5 

10.3 

10.7 

11  .O 

11.2 

11.3 

11.4 

11 . 4 

11 . 5 

OFFICE  EQUIPMENT  NEWS 

1786 

12. 3 

15.7 

17.3 

18 . 2 

18.7 

19.0 

19 . 2 

19.3 

19.5 

19.5 

PERSONNEL  MANAGEMENT 

1786 

6.5 

8.6 

9.5 

9.9 

10.2 

10.3 

10.4 

lO  .  5 

lO  .  5 

lO  .  5 

PURCHASING  AND  SUPPLY 

1786 

2.7 

3.4 

3.7 

3.9 

4  .  O 

4 . 1 

4.2 

4 . 2 

4 . 2 

4.2 

PRODUCTION  EQUIP.  DIGEST 

1786 

6.5 

8 . 1 

8.7 

9.0 

9 . 2 

9.3 

9.4 

9 . 4 

9.5 

9.5 

PROF.  ADMINISTRATION 

1786 

1.9 

2.4 

2.7 

2.9 

3 . 1 

3 . 2 

3 . 3 

3.4 

3 . 5 

3.6 

READER’S  DIGEST 

1786 

33 . 5 

43 . 4 

48 . 1 

50.7 

52.2 

53.0 

53.6 

53.9 

54 . 2 

54 . 4 

WHAT'S  NEW 

1786 

6.6 

8.2 

8 . 8 

9.1 

9.3 

9.4 

9.5 

9 . 5 

9.6 

9.6 

VISION 

1786 

2.2 

2.7 

3.1 

3.4 

3.6 

3.7 

3.8 

3.9 

4 . 1 

4.2 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

1786 

5.2 

7.1 

8.1 

8.6 

9.0 

9.2 

9.3 

9.4 

9.4 

9. 5 

HARVARD  BUS.  REVIEW 

1786 

3 . 4 

4.5 

5 . 2 

5.6 

6.0 

6.2 

6.4 

6.5 

6.7 

6.8 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

1786 

5 . 8 

6.8 

7 . 1 

7.1 

7.2 

7.2 

7.2 

7.2 

7.2 

7.2 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F  TABLE 


104 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


ALL 

B/MEN 

SALARY 

7K+ 

(UNWEIGHTED) 

-  1 
% 

NATIONAL  DAILIES 

DAILY  EXPRESS 

790 

17.9 

DAILY  MAIL 

*  790 

23.0 

DAILY  MIRROR 

790 

10.3 

THE  DAILY  TELEGRAPH 

*  790 

36.7 

FINANCIAL  TIMES 

790 

27.0 

THE  GUARDIAN 

790 

8 . 8 

INT.  HERALD  TRIBUNE 

790 

1.6 

THE  SUN 

790 

11 . 3 

THE  TIMES 

790 

19.7 

EVENING  NEWSPAPERS 

EVENING  NEWS 

790 

7.3 

EVENING  STANDARD 

790 

12 . 3 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

790 

7.6 

THE  OBSERVER 

790 

18 . 5 

SUNDAY  EXPRESS 

790 

35 . 4 

SUNDAY  MIRROR 

790 

10.9 

SUNDAY  PEOPLE  * 

790 

7.2 

SUNDAY  TELEGRAPH  * 

790 

20.7 

THE  SUNDAY  TIMES  * 

790 

42.5 

-  2  - 

-  3  - 

-  4  - 

-  5  - 

-  6  - 

-  7  - 

-  8  - 

-lO  - 

-12 

% 

% 

% 

% 

% 

% 

% 

% 

% 

22.9 

25.8 

28.0 

29.7 

31  .O 

32.1 

33  .  O 

34 . 5 

35 . 6 

27 . 1 

29 . 5 

31 . 3 

32.6 

33.7 

34.6 

35. 3 

36.4 

37.3 

14.2 

16.6 

18 . 4 

19.8 

20.9 

21 . 8 

22. 5 

23 . 7 

24 . 5 

44.1 

47 . 8 

50.6 

52.8 

54.7 

56 . 3 

57.7 

59.9 

61 . 6 

34.7 

38.9 

41.9 

44 . 3 

46 . 3 

48  .  O 

49.4 

51.6 

53.3 

10.8 

12. 1 

13 . 1 

14.0 

14.8 

15.6 

16.2 

17.5 

18 . 5 

1.9 

2.1 

2. 3 

2.4 

2 . 5 

2.7 

2.8 

2.9 

3 . 1 

15.7 

18 . 4 

20.4 

21.8 

23.0 

23 . 9 

24 . 7 

25.9 

26.9 

24 . 4 

27.5 

29.7 

31 . 5 

32.8 

34  .  O 

35.0 

36.6 

37 . 8 

10.7 

12 . 9 

14 . 8 

16.3 

17.7 

18.9 

19.9 

21 . 7 

23 . 2 

16.9 

19.7 

21.7 

23 . 3 

24 . 7 

25.8 

26.8 

28 . 5 

29.9 

9.6 

10.9 

11 . 9 

12.6 

13 . 2 

13.7 

14.0 

14 . 6 

15.0 

23 . 4 

26.5 

28 . 8 

30.7 

32.2 

33 . 4 

34 . 3 

35.9 

36.9 

40 . 4 

42.6 

44 . 1 

45 . 1 

45.8 

46.4 

46.8 

47.4 

47.7 

13.0 

14 . 1 

15  .  O 

15.7 

16.2 

16.6 

16.9 

17.4 

17.7 

8 . 8 

9 . 8 

10.4 

11  .  O 

11 . 4 

11.8 

12.1 

12.6 

13.0 

25  .  O 

27 . 7 

29.6 

31 . 2 

32.4 

33 . 4 

34 . 2 

35.4 

36. 3 

51 . 1 

54.6 

56.9 

58 . 5 

59.7 

60.7 

61 . 4 

62.6 

63 . 4 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE 
TELEGRAPH  SUNDAY  MAGAZINE 
THE  SUNDAY  TIMES  MAGAZINE 


790 

17.9 

23 . 5 

26.8 

29.2 

31 . 1 

32.6 

33 . 9 

34 . 9 

36.4 

37.5 

790 

19.1 

24.4 

27.2 

29. 1 

30.6 

31 .9 

33.0 

33.9 

35.3 

36.4 

790 

42.5 

52. 1 

55.9 

58. 1 

59.6 

60 . 8 

61 . 6 

62. 3 

63 . 3 

64  .  O 

‘PUBLISHED  DATA  HAVE  BEEN  AD JUSTED . FOR  DETAILS  SEE  APPENDIX  F 
FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


TABLE  105 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 
THE  ACCOUNTANT 
ACCOUNTANT’S  WEEKLY 
BUSINESS  WEEK 
CAMPAIGN 

COMPUTER  WEEKLY 
COMPUTING 
COUNTRY  LIFE 
THE  ECONOMIST 

THE  ENGINEER 
ENGINEERING  TODAY 
INVESTORS  CHRONICLE 
MARKETFACT 
MARKETING  WEEK 
NEW  SCIENTIST 
NEW  STATESMAN 
NEWSWEEK 

PUNCH 
RADIO  TIMES 
TRADE  AND  INDUSTRY 
TV  TIMES 
TIME 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

INDUSTRIAL  EQUIPMENT  NEWS 
PRIVATE  EYE 


ALL 

B/MEN 

SALARY 

7K+  -  1  -  -  2 


UNWEIGHTED) 

% 

% 

790 

9.5 

10.8 

790 

5.9 

7.9 

790 

7.7 

8 . 6 

790 

3.6 

5 . 4 

790 

4.5 

5.1 

790 

6.4 

8.0 

790 

5.9 

7.1 

790 

9.3 

15.5 

790 

15. 5 

22 . 2 

790 

9.4 

12.4 

790 

6.2 

7.6 

790 

8 . 1 

10.9 

790 

3.0 

3 . 5 

790 

2.9 

3.4 

790 

6.9 

9.5 

790 

4.0 

5.9 

790 

5.0 

7.1 

790 

8 . 8 

14.1 

790 

34.3 

38 . 6 

790 

5.4 

7.3 

790 

24.1 

27.9 

790 

5 . 9 

8.9 

790 

2.7 

3 . 5 

790 

12.5 

16.0 

790 

9.5 

13.5 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F 


V)  O  lA 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


3--4--5--6 


% 

% 

% 

% 

11 . 5 

12  .  O 

12.4 

12.6 

8.8 

9.4 

9.9 

10.3 

8.9 

9 . 1 

9.2 

9.2 

6.6 

7 . 4 

8.1 

8.7 

5.5 

5.8 

6.0 

6.2 

8.6 

8.9 

9.2 

9.4 

7.5 

7 . 8 

8.0 

8.1 

20.2 

23.8 

26.7 

29 . 1 

25 . 9 

28. 3 

30.0 

31 . 2 

13.7 

14 . 6 

15.2 

15.8 

8.4 

9.0 

9.5 

lO  .  O 

12.5 

13.5 

14.3 

14.9 

3.7 

3.7 

3.8 

3.8 

3.6 

3.7 

3.8 

3 . 8 

10.9 

11.8 

12.5 

13 . 1 

7.3 

8.3 

9.2 

9 . 8 

8.3 

9.3 

lO  .  1 

10.7 

18 . 2 

21.7 

24.7 

27 . 2 

40. 5 

42.0 

43 . 1 

44.0 

8.3 

9.1 

9.6 

lO  .  1 

29 . 5 

30 . 6 

31 . 5 

32. 1 

10.8 

12.3 

13 . 5 

14 . 5 

3.9 

4.2 

4.5 

4.7 

17.6 

18 . 5 

19. 3 

19.9 

15.9 

17.5 

18.6 

19.5 

7  -  -  8  -  -lO  -  -12  - 


% 

% 

% 

% 

12.8 

13.0 

13.2 

13 . 3 

10.6 

10.8 

11.2 

11 . 5 

9.3 

9.3 

9.4 

9.4 

9.1 

9.4 

10.0 

lO  .  4 

6.3 

6.4 

6.5 

6.5 

9.5 

9.7 

9.9 

10.1 

8.2 

8.2 

8.3 

8.3 

31.1 

32.8 

35.5 

37.4 

32.2 

33.0 

34 . 2 

35  .  O 

16.2 

16.6 

17.2 

17.7 

lO.  3 

10.6 

11 . 1 

11.4 

15.4 

15.8 

16.5 

17.0 

3.8 

3.8 

3.8 

3.8 

3.9 

3.9 

4.0 

4.0 

13.6 

14.0 

14.7 

15.2 

10.4 

10.9 

11 . 6 

12. 1 

11 . 3 

11.8 

12.7 

13.4 

29 . 3 

31.2 

34 . 2 

36 . 5 

44 . 7 

45. 3 

46. 1 

46.8 

10.4 

10.7 

11 . 1 

11 . 3 

32.6 

33.0 

33.6 

34  .  O 

15. 3 

16.1 

17.2 

18.1 

4 . 8 

5.0 

5.2 

5.3 

20.4 

20.8 

21 . 4 

21 . 9 

20.1 

20.6 

21.2 

21.6 
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ALL 

B/MEN 

SALARY 

7K+ 

(UNWEIGHTED) 


1  -  -  2  - 
%  % 


MONTHLY  MAGAZINES 


ACCOUNTANCY 
BUSINESS  EQUIPMENT  DIGEST 
BUSINESS  SYST.+EOUIP. 
CHARTERED  MECH .  ENGINEER 
CHIEF  EXECUTIVE 

COMPUTER  MANAGEMENT 
DIRECTOR 
ENGINEERING 
ENGINEER’S  DIGEST 
EXPORT  DIRECTION 

EXPORT  TIMES 
FACTORY  EQUIPMENT  NEWS 
THE  GEOGRAPHICAL  MAGAZINE 
HIGH  LIFE 
THE  ILLUS.  LONDON  NEWS 

INDUSTRIAL  MANAGEMENT 
INDUST.  PURCHASING  NEWS 
INTERNATIONAL  MANAGEMENT 
MANAGEMENT  ACCOUNTING 
MANAGEMENT  TODAY 


790 

9.4 

11 . 5 

790 

7 . 1 

8 . 5 

790 

9  .  O 

lO  .  8 

790 

4 . 2 

4.7 

790 

4.0 

4.4 

790 

5 . 5 

6.8 

790 

9.5 

12.7 

790 

11.7 

14 . 6 

790 

4 . 5 

5 . 5 

790 

4.0 

4.6 

790 

5.4 

6 . 4 

790 

6.6 

7. 3 

790 

5.2 

7.1 

790 

13.7 

19.1 

790 

9.8 

14  .  O 

790 

5.7 

7. 5 

790 

3 . 3 

4.0 

790 

2.0 

2 . 4 

790 

4.9 

5.7 

790 

22.8 

28.0 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F 


ESTIMATES  OF  CUMULATIVE  READERSHIP 


-  3  - 

-  A  - 

-  5  - 

-  6 

% 

% 

% 

% 

12.5 

13 . 1 

13 . 5 

13.7 

9.2 

9.6 

9.8 

9.9 

11.7 

12. 3 

12.8 

13 . 1 

4.9 

5.1 

5.1 

5.2 

4.6 

4.7 

4.8 

4.8 

7 . 3 

7.5 

7.7 

7.8 

14 . 4 

15.4 

16.0 

16.4 

15.6 

16.0 

16.2 

16.3 

5.8 

6.1 

6.2 

6. 3 

4.9 

5.1 

5 . 2 

5.3 

6.7 

6.9 

7  .  O 

7.0 

7.5 

7.7 

7.8 

7.8 

8.2 

8.9 

9. 3 

9.6 

22.1 

24.0 

25.4 

26.3 

16 . 3 

17.6 

18 . 5 

19.0 

8.4 

9.0 

9.4 

9.7 

4 . 3 

4.6 

4.7 

4 . 8 

2 . 5 

2.6 

2.7 

2.7 

6.1 

6.4 

6.5 

6.7 

30.4 

31 . 8 

32.7 

33 . 4 

-  7  - 

-  8  - 

-lO  - 

-12 

% 

% 

% 

% 

13.9 

14  .  O 

14.2 

14 . 3 

10.0 

10.1 

10.2 

10.2 

13 . 3 

13 . 5 

13.7 

13.9 

5.2 

5 . 2 

5.3 

5 . 3 

4.9 

4.9 

4.9 

4.9 

7.9 

8.0 

8.1 

8.2 

16.6 

16 . 8 

16.9 

17.0 

16.3 

16 . 4 

16.4 

16 . 4 

6.4 

6 . 4 

6. 5 

6 . 6 

5.4 

5.4 

5.4 

5.4 

7.1 

7 . 1 

7 . 1 

7. 1 

7.8 

7.9 

7.9 

7.9 

9 . 8 

10.0 

10.1 

10.2 

27.0 

27 . 5 

28.2 

28.7 

19 . 3 

19.5 

19.7 

19.8 

9.9 

10.0 

10.2 

10.3 

4.9 

4.9 

4.9 

5.0 

2.8 

2.8 

2.8 

2.8 

6.8 

6.8 

6.9 

7  .  O 

33.9 

34 . 2 

34 . 7 

35. 1 
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ESTIMATES  OF  CUMULATIVE  READERSHIP 


ALL 

B/MEN 

SALARY 

7K+ 

-  1  - 

-  2  - 

-  3  - 

-  4  - 

-  5  - 

-  6  - 

-  7  - 

-  8  - 

-lO  - 

-12 

(UNWEIGHTED) 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

MONTHLY  MAGAZINES(CONT. D 

MARKETING 

790 

6 . 6 

8 . 6 

9.4 

9.8 

10.1 

10.2 

lO  .  2 

lO.  3 

lO.  3 

lO.  3 

MECH.  ENGINEERING  NEWS 

790 

9.3 

11 . 5 

12.3 

12.8 

13  .  O 

13 . 1 

13 . 2 

13 . 3 

13.4 

13.4 

MODERN  PURCHASING 

790 

1.9 

2.5 

2.8 

2.9 

3.0 

3.0 

3.0 

3 . 1 

3 . 1 

3.1 

NATIONAL  GEOGRAPHIC 

790 

10.7 

15.0 

17.3 

18 . 8 

19.7 

20 . 5 

21  .  O 

21.4 

22.0 

22.4 

OFFICE  EQUIPMENT  INDEX 

790 

8.6 

10.2 

10.9 

11 . 3 

11 . 5 

11.6 

11.7 

11.8 

11.9 

12.0 

OFFICE  EQUIPMENT  NEWS 

790 

13.7 

17.2 

18.8 

19 . 6 

20.0 

20.3 

20.4 

20.5 

20.6 

20.6 

PERSONNEL  MANAGEMENT 

790 

6.0 

7.8 

8 . 5 

8.9 

9.2 

9.3 

9.5 

9.6 

9.7 

9.7 

PURCHASING  AND  SUPPLY 

790 

2.7 

3 . 5 

3.9 

4 . 2 

4. 3 

4.4 

4 . 5 

4.5 

4 . 5 

4 . 6 

PRODUCTION  EQUIP.  DIGEST 

790 

6.2 

7 . 6 

8 . 3 

8.6 

8 . 8 

8.9 

9.0 

9.1 

9 . 1 

9 . 1 

PROF.  ADMINISTRATION 

790 

1 . 8 

2.2 

2.4 

2. 5 

2.7 

2.8 

2.9 

2.9 

3 . 1 

3 . 2 

READER’S  DIGEST 

790 

30 . 4 

38 . 8 

43.1 

45.7 

47. 3 

48.4 

49 . 1 

49 . 6 

50 . 2 

50. 5 

WHAT’S  NEW 

790 

5. 3 

5.8 

6.1 

6. 3 

6.4 

6.5 

6.6 

6.7 

6.9 

7. 1 

VISION 

790 

2 . 8 

3 . 3 

3.6 

3.8 

4.0 

4 . 1 

4.2 

4 . 3 

4 . 4 

4.5 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

790 

7.6 

10.1 

11 . 3 

12.0 

12.4 

12.6 

12.8 

12.9 

13.0 

13  .  O 

HARVARD  BUS.  REVIEW 

790 

5 . 8 

7 . 6 

8.7 

9. 3 

9.8 

10.2 

lO  .  4 

10.6 

lO  .  8 

10.9 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

790 

6 . 8 

7 . 8 

8  .  O 

8 . 1 

8 . 1 

8 . 1 

8.1 

8 . 1 

8 . 1 

8.1 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  F  TABLE 
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SOURCE 
OF  COPY 


TABLES  109  and  1 10  :  SOURCE  OF  COPY 
Source  of  copy  of  Daily  Newspapers  and  Sunday  Newspapers 


Usual  Source  of  copy 

Usual  source  of  copy  of  publications  for  which  a  respondent  qualifies 
as  ‘average  issue  reader’  is  defined  as  response  to  the  question  ‘How  are  the 
copies  of . you  see  usually  obtained?” 


ALL  BUSINESSMEN 


AVERAGE  ISSUE  READERS-DAILY  NEWSPAPERS 


DAILY 

EXPRESS 

DAILY 

MAIL 

DAILY 

MIRROR 

OOO 

% 

OOO 

% 

OOO 

% 

UNWEIGHTED  SAMPLE 

EST. POPULATION (OOO ’ S) 

365 

163 

373 

173 

209 

102 

USUAL  SOURCE  OF  COPY 

NEWSAGENT/NEWSTAND 

49 

30.3 

46 

26 . 6 

27 

26 . 1 

HOME  DELIVERY 

63 

38.7 

76 

44  .  O 

32 

31 . 2 

PERSONAL  OFFICE  COPY 

8 

5 . 1 

6 

3 . 5 

6 

5.5 

CIRCULATED  OFFICE  COPY 

23 

14  .  O 

22 

12.4 

17 

16.7 

OTHER  SOURCE 

18 

11.0 

19 

11 . 2 

21 

20.1 

DAILY 

FINANCIAL 

GUARDIAN 

INT  . 

SUN 

TIMES 

TELEGRAPH 

TIMES 

HERALD 

TRIBUNE 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO 

%  OOO  % 

560 

350 

153 

14 

220 

233 

250 

153 

67 

7 

116 

109 

60 

24 . 2 

lO 

6. 3 

17 

25 . 3 

2 

33.7 

37 

32.1 

21 

19 . 6 

115 

46.0 

15 

9.9 

27 

41  .  O 

1 

9.7 

21 

17.8 

38 

35 . 2 

16 

6.5 

46 

30.0 

2 

2 . 7 

1 

19. 5 

5 

4.2 

14 

13 . 2 

23 

9.0 

76 

50 . 1 

14 

20.6 

3 

37.1 

21 

18.3 

29 

26.7 

12 

4 . 7 

3 

1 . 8 

6 

9.5 

- 

- 

31 

26.6 

6 

5 . 3 

TABLE  109 


FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


ALL  BUSINESSMEN 


NEWS 
OF  THE 
WORLD 


OOO 

% 

UNWEIGHTED  SAMPLE 

198 

EST.POPULATION(OOO’S) 

99 

USUAL  SOURCE  OF  COPY 

NEWSAGENT/NEWSTAND 

36 

35.8 

HOME  DELIVERY 

39 

39.8 

PERSONAL  OFFICE  COPY 

1 

.  9 

CIRCULATED  OFFICE  COPY 

1 

1 . 3 

OTHER  SOURCE 

22 

21 . 8 

FOR  DEFINITIONS  OF  TERMS  USED  SEE  APPENDIX  E 


AVERAGE  ISSUE  READERS-SUNDAY  NEWSPAPERS 


OBSERVER 

SUNDAY 

SUNDAY 

SUNDAY 

SUNDAY 

SUNDAY 

EXPRESS 

MIRROR 

PEOPLE 

TELEGRAPH 

TIMES 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

OOO  % 

265 

638 

245 

178 

309 

672 

122 

272 

124 

95 

139 

300 

51 

41 . 6 

91 

33.4 

49 

39.5 

33 

35.2 

58 

41 . 6 

123 

41 . 2 

52 

43.0 

162 

59.4 

56 

45 . 3 

41 

42.7 

60 

43 . 5 

151 

50.4 

- 

- 

1 

.  5 

1 

.  5 

1 

1 . 1 

- 

.2 

2 

.  7 

5 

4.2 

2 

.  8 

1 

.  7 

1 

.  8 

7 

4.7 

6 

2.1 

13 

11.0 

15 

5 . 5 

17 

13 . 8 

19 

19 . 5 

13 

9.2 

11 

3 . 8 

TABLE 
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APPENDICES 


Appendix  A  —  The  Sample 


Introduction 

The  NBRC  Businessman  Readership  Survey  1979  is  intended  to 
update  the  previous  Businessman  Readership  Survey  published  last  in 
1978.  Its  general  objective  remains  unchanged.  It  is  to  provide  a  data 
source  for  the  planning  of  advertising  aimed  at  the  business  community 
in  Great  Britain.  The  definition  of  a  businessman  remains  unchanged. 

The  method  of  research  has  been  slightly  modified  for  the  1979 
survey.  In  the  1978  survey  a  single  block  of  addresses  was  issued  in  each 
of  563  wards  from  which  all  eligible  businessmen  were  screened  and 
interviewed  in  the  same  fieldwork  operation.  In  the  1979  survey  five 
potential  blocks  of  addresses  were  defined  in  a  single  polling  district  of 
each  of  the  same  563  wards.  These  blocks  were  identified  by  informants 
in  the  1977  National  Readership  Survey  whose  social  grade  was  known. 
Subsequently  blocks  of  low  potential  yield  were  under-sampled  and  the 
10%  of  all  blocks  of  lowest  potential  yield  of  businessmen  were  discarded. 
At  the  same  time  the  degree  of  control  was  increased  and  the  design 
factor  was  reduced.  It  should  be  noted  that  no  NRS  informants  were 
themselves  included  in  the  1979  sample. 

The  1979  survey  universe  of  businessmen  is  estimated  as  808,000. 
The  number  of  businessmen  contained  in  areas  which  were  discarded  is 
estimated  to  be  a  maximum  of  32,000. 

The  NBRC  gratefully  acknowledges  the  assistance  of  JICNARS  in 
providing  access  to  the  National  Readership  Survey  to  generate  the 
sample. 


Definition  of  a  BMRC  Businessman 


The  descriptive  definition  of  a  BMRC  businessman  is: 

“A  man  or  woman  whose  occupation  implies  the  exercise  of 
significant  managerial,  executive,  technical  or  advisory 
functions,  and  who  works  in  an  organisation  eligible  on  grounds 
of  size.” 

In  practice  eligibility  depends  on  satisfying  a  number  of  detailed 
criteria . 

1.  That  the  informant  has  managerial  responsibilities  or  has  qualifications 
of  degree  standard  which  are  relevant  to  his  occupation. 

2.  That  with  the  exception  of  a  small  number  of  technically  qualified  Cls 
meeting  criterion  1,  the  informant  would  be  classified  as  A  or  B  social 
grade. 

3.  That  the  size  of  the  establishment  in  which  the  informant  works  satisfies 
the  following. minimum  size  conditions: 

retail,  wholesale,  construction  —  25  employees 

industrial  and  financial  services  —  10  employees 

professional  and  consultancy  services  —  no  minimum 


4.  That  the  informant’s  occupation  is  eligible.  Occupations  ineligible 
in  all  circumstances  are: 


Order 

I  Farmers,  foresters  and  fishermen 

XXVI  Armed  forces 


Unit  Number 


139 

140 

141 

142 

144 

145 

146 
148 

181  to  191 
192  to  194 
206  to  208 

213 

214 

215 


Clerks,  Cashiers 

Office  machine  operators 

Typists,  Secretaries 

Civil  service  executive  officers 

Shop  salesmen  and  assistants 

Roundsmen 

Street  vendors 

Commercial  travellers 

Medical  professions  and  occupations 

Teaching  professions  and  occupations 

Journalists,  Entertainers.  Artists 

Clergy 

Judges  and  Barristers 
Social  workers 


Occupations  which  are  eligible  if  the  establishment  size  criteria  are 
met,  irrespective  of  the  informant’s  qualifications,  are: 

1 73  Senior  Government  Officials 

174  Local  Authority  Senior  Officers 

175  Managers  in  engineering  and  allied  trades 

176  Managers  in  building  and  contracting 

177  Managers  in  mining  and  production  n.e.c. 

178  Personnel  Managers 

179  Sales  Managers 

180  Managers  n.e.c. 


Occupations  which  are  eligible  if  the  establishment  size  criteria  are  met 
and  if  the  informant  has  a  relevant  qualification  of  degree  standard  or 
exercises  significant  managerial  responsibility  are: 

138  Office  managers  not  elsewhere  classified 
143  Proprietors  and  managers.  Sales 

149  Finance,  insurance  brokers,  financial  agents 

1 50  Salesmen,  Services;  Valuers,  Auctioneers 

156  Proprietors  and  Managers  boarding  houses  and  hotels 
159  Restaurateurs 

195  Civil,  structural  and  municipal  engineers 

196  Mechanical  engineers 

197  Electrical  Engineers 

198  Electronic  Engineers 

199  Work  Study  Engineers 

200  Planning  Engineers 

201  Engineers  not  elsewhere  classified 

202  Metallurgists 

203  Technologists  not  elsewhere  classified 

204  Chemists 

205  Physicists 

209  Accountants,  professional 

210  Company  secretaries  and  registrars 

211  Surveyors 

2 1 2  Architects,  town  planners 

214  Advocates,  solicitors 

2 1 7  Professional  workers  not  elsewhere  classified 

218  Draughtsmen 

219  Laboratory  technicians 

220  Technical  workers  not  elsewhere  classified 


The  remaining  occupation  groups  are  in  practice  almost  all  ineligible 
on  grounds  of  social  grade.  There  are,  however,  certain  cases  such  as 
Master  Brewers  and  Bakers  and  proprietors  of  medium  sized  building 
companies  which  are  eligible  on  grounds  of  managerial  responsibility  so 
long  as  the  size  criteria  are  met. 

The  managerial  criterion  is  subjective  at  the  margin.  Foremen  and 
supervisory  grades  are  excluded;  certain  managers  of  lower  status  such  as 
Office  Managers  and  Transport  Managers  are  eligible  if  the  establishment 
at  which  they  are  employed  is  large,  or  if  there  is  evidence  that  they 
exercise  additional  executive  functions;  some  middle  and  senior 
executives,  especially  in  large  establishments,  are  eligible  even  though  they 
do  not  have  managerial  responsibility  for  staff. 

Full  details  of  the  occupations  covered  by  the  Order  and  Unit  Group 
numbers  given  above  are  contained  in  the  1970  Classification  of 
Occupations. 


The  Survey  Method 
General  Description 


The  survey  is  based  on  a  two-stage  probability  sample  using 
clusters  of  addresses  within  563  polling  districts  as  the  primary 
sampling  units.  Each  cluster  of  addresses  is  made  up  of  five  potential 
sub-clusters  of  addresses,  generated  by  equal  blocks  of  electors.  A 
minority  of  potential  sub-clusters  were  discarded  on  the  grounds  that 
they  contained  negligible  numbers  of  eligible  businessmen.  The 
remainder  were  issued  to  interviewers. 

In  the  second  stage,  all  addresses  in  issued  sub-clusters  were 
screened  to  establish  whether  they  contained  any  adult  meeting  the 
criteria  of  an  eligible  businessman.  An  interview  was  completed  with 
each  man  or  woman  who  was  identified  as  being  eligible  or  probably 
eligible. 

The  563  polling  districts  were  systematically  selected  from 
the  1512  primary  sampling  units  used  in  the  National  Readership 
Survey  in  1977.  The  results  of  the  NRS  were  used  to  categorise 
each  polling  district  and  to  define  starter  addresses  for  each 
potential  sub-cluster,  but  no  NRS  informant’s  address  was  issued 
to  interviewers. 


Selection  of  Primary  Sampling  Units 

A  total  of  1512  wards  have  been  selected  with  probabilities 
proportional  to  electorates  contained,  using  RSL’s  ward  sampling  frame. 
This  frame  was  first  ordered  by; 

(i)  geographical  regions  defined  in  terms  of  television  areas  and 
standard  region/metropolitan  counties 

(ii)  circulation  areas  based  on  ENAB  publications  and 

(iii)  %  Labour  vote  at  the  most  recent  local  council  elections. 

Thus,  the  sample  of  wards  has  been  carefully  controlled  in  these  terms. 

The  wards  were  then  allocated  to  strata  on  the  basis  of  the 
concentrations  of  potential  businessmen  contained,  estimated  from  the 
1971  10%  census.  “Potential  Businessmen”  is  used  as  a  convenient 
description  of  economically  active  males  in  the  Registrar  General’s 
categories  Socio  Economic  Groups  1,  3  and  4.  These  groups  also  include 
individuals  in  non-businessmen  occupations,  such  as  the  medical  and 
teaching  professions. 

The  boundaries  of  the  strata  were;  — 


Potential  Businessmen  per  1 00  households 


Stratum 

Lower  Limit 

Upper  Limit 

1 

— 

7.99 

2 

8.00 

13.50 

3 

13.51 

18.50 

4 

18.51 

— 

These  boundaries  have  been  chosen  so  that  circa  25%  of  all 
potential  businessmen  fall  into  each  stratum. 


By  controlled  systematic  random  rejection,  the  sample  of  wards  was 
reduced  to  a  total  of  563  to  conform  to  the  design  given  below.  This  was 
effected  in  a  manner  which  retained  as  much  as  possible  of  the  control  by 
region  and  %  Labour  vote  built  into  the  original  selection.  This  approach 
was  used  because  it  is  not  economically  feasible  to  allocate  all  possible 
wards  to  strata  prior  to  selection. 

The  design  given  below  was  based  on  work  carried  out  by  RSL  in 
conjunction  with  the  Department  of  Mathematics,  University  of 
Southampton. 


Stratum 

1 

135 

PSU’S 

Stratum 

2 

153 

PSU’s 

Stratum 

3 

156 

PSU’s 

Stratum 

4 

119 

PSU’s 

Total 

563 

PSU’s 

In  each  of  the  563  wards  one  polling  district  was  then  chosen  with 
probability  proportional  to  the  most  up-to-date  figures  for  total  electorate, 
again  using  a  random  start/fixed  sampling  interval  procedure.  In  each 
polling  district  a  potential  cluster  of  addressesjwas  selected.  Each  potential 
cluster  consisted  of  five  potential  sub-clusters,  determined  by  equal  number 
of  electors.  In  the  case  of  Strata  2,  3  and  4  each  potential  sub-cluster  was 
defined  by  44  consecutive  electors  taken  from  the  Register.  In  Stratum  1 
each  potential  sub-cluster  was  defined  by  90  consecutive  electors. 


Selection  of  Sub-Clusters 

The  five  potential  sub-clusters  within  each  PSU  were  generated  by 
starter  addresses  at  which  NRS  interviews  had  been  completed  during 
1977,  for  which  the  social  grade  of  the  Head  of  Household  was  known. 

The  consecutive  electors  defining  the  sub-cluster  were  adjacent  to  but 
excluded  the  electors  at  the  starter  address. 

The  procedure  used  to  select  each  starter  address  was  as  follows. 

The  NRS  informants  interviewed  in  the  selected  polling  district  during 
1977  were  ranked  in  descending  order  of  social  grade.  If  the  number  of 
informants  is  N,  five  of  them  were  selected  using  a  random  start  and  a 
constant  interval  of  N/5.  In  this  way  five  potential  starter  addresses 
were  chosen  to  reflect  the  social  grade  profile  of  the  polling  district 
established  by  the  1977  NRS  interviews. 

In  the  1978  Businessman  Readership  Survey  it  was  found  that  24% 
of  the  563  clusters  screened,  which  averaged  1 19  addresses,  contained  no 
eligible  businessmen.  In  order  to  minimise  the  extent  of  unproductive 
screening  without  significantly  affecting  the  probability  of  selection  of 
any  eligible  businessman,  certain  sub-clusters  were  discarded  for  the  1979 
Survey  and  others  were  under-sampled  by  a  factor  of  two  using  the  following 
procedure. 

1.  Each  potential  sub-cluster  generated  by  an  informant  of  A,  B  or 
Cl  social  grade  was  issued  into  the  field. 

2.  Where  a  cluster  contained  only  one  C2,  D  or  E  starter  address  this 
sub-cluster  was  also  issued  into  the  field  in  its  standard  form. 


3.  Where  a  cluster  contained  two,  three  or  four  C2,  D  or  E  starter 
addresses,  a  single  sub-cluster  was  issued  at  one  starter  address 
only.  The  number  of  electors  used  to  generate  this  sub-cluster 
was  half  the  sum  of  the  electors  at  two,  three  or  four  normal 
sub-clusters. 

4.  Where  a  cluster  contained  only  C2,  D  or  E  starter  addresses,  no 
sub-clusters  were  issued  into  the  field. 

5.  Rule  3  was  overridden  in  the  case  of  certain  starter  addresses  in 
Stratum  1.  In  order  to  preserve  the  regional  balance  of  the  issued 
addresses,  an  additional  159  potential  sub-clusters  arising  in  clusters 
in  which  there  were  either  one  or  two  Cl  starter  addresses,  but  no  A 
or  B  starter  addresses,  were  also  unissued.  In  this  way  a  balanced 
90%  of  all  sub-clusters  were  issued  in  each  region. 


The  treatment  of  the  full  set  of  2815  potential  sub-clusters  was; 


potential 

issued 

sub-clusters 

addresses 

Strata  2,  3,  4  issued  with  weight  x  1 

1223 

26089 

Stratum  1  issued  with  weight  x  1 

199 

8211 

Strata  2,  3,  4  issued  with  weight  x  2 

873 

8740 

Stratum  1  issued  with  weight  x  2 

219 

4312 

Strata  2,  3,  4  not  issued 

45 

— 

Stratum  1  not  issued 

256 

— 

2815 

47352 

Thus  2514  sub-clusters  were  issued  into  the  field,  of  which  2468  com¬ 
pleted  returns  were  received  by  the  end  of  the  fieldwork  period. 


Informant  Selection  and  Interviewing  Method 


Within  the  issued  addresses,  interviewers  were  instructed  to  screen  all 
households  and  attempted  to  identify  and  interview  businessmen. 

Screening  and  interviewing  took  place  in  three  stages; 

First  Stage  —  all  addresses  were  contacted  and  information  was 
recorded  on  the  occupation  of  all  economically  active  adults.  Addresses 
containing  only  retired  occupants,  and  addresses  without  economically 
active  adults,  were  listed  and  rejected  at  this  stage.  Other  addresses  were 
classified  into  those  with  alt  economically  active  adults  in  manual  occu¬ 
pations,  those  in  certain  readily  identifiable  non-business  white-collar 
occupations,  including  medicine  and  teaching,  and  those  where  one  or 
more  adults  were  possibly  eligible.  In  this  first  stage  positive  identification 
of  occupation  was  accepted  from  any  member  of  the  address  or  from 
neighbours. 

Second  Stage  -  informants  at  possible  eligible  addresses  were  asked 
to  provide  further  information  on  the  occupation  of  all  economically 
active  adults  living  there;  at  this  second  stage  information  was  accepted 
only  from  adult  members  of  the  household.  The  additional  information 
obtained  was  usually  sufficient  to  screen  out  adults  in  social-grade 
category  Cl  and  in  certain  additional  ineligible  occupations  to  leave 
probable  informants. 


Third  Stage  -  the  final  stage  of  screening  was  in  all  cases  conducted 
with  the  potential  informant  personally.  Information  was  obtained  on 
detailed  occupation,  industry,  size  of  establishment  and  qualifications. 
The  screening  proceeded  until  the  informant  was  positively  identified  as 
eligible  or  ineligible  on  the  BMRC  Businessman  definition. 

The  full  BMRC  interview  was  then  completed  with  all  positively 
identified  businessmen/women,  as  well  as  with  marginal  cases  where  the 
interviewer  alone  was  not  qualified  to  make  the  final  Judgement. 

Number  of  calls 

At  least  six  attempted  contacts  were  prescribed  for  each  potential 
informant. 


Appendix  B  —  The  Interview 


The  BMRC  interview  is  designed  to  generate  the  same  information 
about  readership  as  the  NRS: 

1 .  “Average  issue  readership” 

2.  “Reading  frequency” 

Average  Issue  Readership 

The  principle  of  measuring  “readership”  is  to  attempt  to  establish  at 
each  interview  whether  or  not  the  person  interviewed  has  looked  at  any 
copy  of  the  periodical  in  question  during  a  period  back  from  the  day  of 
interview  equal  to  the  interval  at  which  the  periodical  appears.  (Reading 
on  the  actual  day  of  interview  is  not  included.)  Thus,  for  each  daily  paper 
the  survey  attempts  to  establish  whether  or  not  the  person  interviewed 
looked  at  a  copy  of  it  “yesterday”,  the  day  before  the  interview.  (No 
interviews  are  made  on  Sundays.  Saturday,  as  well  as  Sunday,  is  treated 
as  “yesterday”  for  interviews  made  on  Mondays.)  For  each  Sunday  paper 
or  weekly  magazine,  the  survey  finds  out  whether  or  not  the  informant 
has  looked  at  a  copy  of  it  in  the  past  seven  days,  and  for  each  monthly 
magazine,  whether  or  not  he  has  looked  at  a  copy  of  it  during  the  past 
four  weeks. 

Principal  features  of  the  “average  issue  readership”  question  are: 

1.  The  interview  opens  with  the  informant  going  through  the  masthead 
booklet  saying  with  what  frequency  he  “reads  or  looks  at”  each 
publication.  All  informants  who  read  or  look  at  a  publication  with 
any  frequency  greater  than  “None”  are  asked  Q.2  (the  average  issue 
readership  question). 


2.  The  actual  words  used  in  the  average  issue  readership  question  are: 

“When  was  the  last  time  that  you  read  or  looked  at  a  copy  of ....  ? 

This  question  is  preceded  by  an  explanatory  introduction  which 
repeats  the  explanations  given  in  Q.  1  of  the  phrases  “read  or  looked 
at”,  “it  doesn’t  matter  where”  and  “  any  copy”, 

Reading  Frequency 

The  essence  of  the  technique  used  to  collect  reading  frequency  data 
is  that  the  informant  looks  at  a  masthead  card  on  which  is  also  printed  a 
reading  frequency  scale.  (Examples  of  some  of  the  masthead/frequency 
scale  cards  are  given  in  Appendix  H).  The  informant  is  asked  to  choose  a 
position  on  the  frequency  scale  which  best  corresponds  to  the  frequency 
with  which  he  sees  the  publication. 

In  principle,  the  informant  is  asked  how  many  issues  he  reads  or 
looks  at  “in  an  average  week  these  days”  in  the  case  of  daily  newspapers. 
For  publications  appearing  at  weekly  intervals,  the  informant  chooses  a 
scale  position  to  indicate  how  many  issues  he  reads  or  looks  at  “in  an 
average  month”.  For  monthly  publications  (and  for  the  fortnightlies, 
bi-monthly  and  quarterly  publications)  it  is  not  practical  to  ask  about 
some  average  period;  so  the  informant  is  asked  how  many  separate 
issues  he  has  read  or  looked  at  in  “the  last  6  months”  (Monthlies),  “in 
the  last  three  months”  (fortnightlies),  “in  the  last  twelve  months”  (bi¬ 
monthly  and  quarterly  publications). 


XVI 

Mastliead  Booklets 

The  “booklet”  referred  to  in  Question  1  consists  of  a  set  of  black 
and  white  photographic  reproductions  of  the  mastheads  of  each  periodical 
covered  by  the  survey,  printed  on  cards  and  bound  together  in  the  form  of 
a  booklet.  Some  specimens  of  the  reproductions  of  mastheads  used  in  the 
booklet  are  shown  in  Appendix  G. 

The  mastheads  for  four  groups  of  periodicals  aovered  by  the  survey  — 
daily  newspapers,  Sunday  newspapers,  weekly  and  fortnightly  magazines, 
monthly  magazines  and  bi-monthly  and  quarterly  publications  —  are  kept 
separate  in  the  booklet.  Weekend  colour  magazines  are  also  kept  separate, 
in  so  far  as  they  have  an  introductory  divider  in  the  booklet,  but  they  are 
always  adjacent  to  the  Sunday  newspapers.  Similarly,  the  fortnightly 
magazines  are  adjacent  to  the  weeklies,  and  the  bi-monthlies  and  quarterly 
to  the  monthlies. 

Two  types  of  rotation  are  used.  First,  the  order  in  which  Groups  of 
publications  appear  is  varied  from  booklet  to  booklet,  using  eight  different 
orders  as  below.  The  second  type  of  rotation  is  that  within  each  of  these 
eight  different  group  orders,  half  the  booklets  have  the  periodicals  in  each 
group  in  the  order  in  which  they  appear  on  the  questionnaire  and  half  have 
the  periodicals  within  groups  listed  in  the  reverse  order  from  the  questionnaire. 
Thus  there  are  1 6  different  versions  of  the  booklet. 

The  allocation  of  booklets  to  interviewers  is  controlled  in  such  a  way 
that  all  the  different  versions  of  the  booklet  are  used  in  each  region. 

The  main  readership  questions  are  asked  at  the  beginning  of  the  inter¬ 
view  and  the  remaining  questions  follow  in  the  order  shown  in  the 
questionnaire. 


Order  in  which  publication  groups  appear  in  different  versions 

of  the  booklet: 

Version  of 


booklet 

First 

Second 

Third 

Fourth 

1 

Dailies 

Weeklies 

Fortnightlies 

Monthlies 

Bi-monthlies 

Quarterly 

WCM 

Sundays 

2 

Weeklies 

Fortnightlies 

WCM 

Sundays 

Monthlies 

Bi-monthlies 

Quarterly 

Dailies 

3 

WCM 

Sundays 

Monthlies 

Bi-monthlies 

Quarterly 

Dailies 

Weeklies 

Fortnightlies 

4 

Weeklies 

Fortnightlies 

Monthlies 

Bi-monthlies 

Quarterly 

WCM 

Sundays 

Dailies 

5 

WCM 

Sundays 

Weeklies 

Fortnightlies 

Dailies 

Monthlies 

Bi-Monthlies 

Quarterly 

6 

Montldies 

Bi-monthlies 

Quarterly 

Dailies 

Weeklies 

Fortnightlies 

WCM 

Sundays 

7 

Dailies 

WCM 

Sundays 

Weeklies 

Fortnightlies 

Monthlies 

Bi-monthlies 

Quarterly 

8 

Monthlies 

Bi-monthlies 

Quarterly 

Dailies 

WCM 

Sundays 

Weeklies 

Fortnightlies 

N.B.  WCM  =  Weekend  Colour  Magazines. 
Other  Data 


In  addition  to  the  readership  data  the  questionnaire  included 
extensive  classification  sections  (including  Car  ownership/Travel/Financial 
Interests).  Certain  additional  questions  on  behalf  of  the  non-media 
sponsors  of  the  survey  are  not  generally  available  for  analysis.  The 
questionnaire  is  appended  in  Appendix  H. 


Appendix  C  —  Fieldwork  Results 


Fieldwork  was  carried  out  during  the  period  4  September,  1978  to 
3  February,  1979. 


Total  addresses  issued 

Less:  Unoccupied  addresses,  and 

addresses  not  located  1,370 

A.  Total  occupied  addresses 

Less:  no  contact  obtained  2,556 

all  information  refused  1,428 

Total  screened  addresses 

of  which:  no  economically  active 

adults  16,291 

manual  occupations 
only  12,132 

ineligible  occupations 
only  9,671 

B.  Potential  informant  addresses  issued 

Less:  no  reply  from  addresses  at 

any  call  60 

further  information  refused  266 

other  reasons  for  failure  301 

Potential  informant  addresses 
contacted 

of  which:  ineligible,  not  interviewed  552 


47,352 


45,982 


41,998 


3,904 


3,277 


100% 


91.3% 


100% 


83.9% 


XVII 


Potentially  eligible  persons  issued 

Less:  no  reply  received  at  any  call 

42 

2,763 

known  to  be  away  temp. 

130 

out,  6  calls  made 

26 

refused 

415 

interview  not  possible 

15 

other  reason  for  no  interview 

57 

Potential  eligible  informants  contacted 
of  which:  ineligible,  not  interviewed 

26 

2,078 

ineligible,  interviewed 

88 

Interviews  accepted 

1,964 

Rejected  at  analysis  stage 

4 

Questionnaires  analysed  —  total 
Questionnaires  analysed  —  fieldwork 

1,960 

period  4  September  to  30  November 
1978 

1,786 

The  overall  response  rate  is  the  product  of  the 
response  rates  at  A,  B  and  C:— 


100% 


75.2% 


57.6% 


Appendix  D  —  Analysis 


The  editing  and  coding  and  preparation  of  punched  cards  were 
carried  out  by  Research  Services  Limited.  The  tabulation  was  carried 
out  by  Research  Services  Limited  using  the  IBM  360/50  of  their 
associate  company,  Computer  and  Accounting  Services  Limited.  The 
tables  were  printed  from  the  print-out. 

Weighting  Method 

Weighting  is  required  for  three  purposes  :  to  correct  for  the 
designed  under-representation  of  C2DE  sub-clusters;  to  correct  for 
unissued  sub-clusters  and  for  response  across  the  three  stages  of 
identifying  and  interviewing  informants;  to  gross  up  results  to  the 
universe  of  all  eligible  businessmen.  These  weights  were  applied  in  a 
single  stage. 

The  Weights 

Weights  were  applied  in  cells  defined  by  Stratum,  Survey  Region,  and 
by  whether  sub-clusters  had  been  under-represented  by  a  factor  x  2  in  the 
design.  All  informants  in  a  cell  received  a  weight  equal  to  the  estimated 
1978  universe  electorate  of  that  cell  divided  by; 

(i)  the  number  of  electors  contained  within  the  total  issued  addresses 
within  that  cell,  including  the  electors  of  unissued  sub-clusters. 

(ii)  the  net  response  rate  calculated  as  a  proportion  by  multiplying  the 
response  proportions  at  stages  A,  B  and  C  within  that  cell. 


The  calculations  of  weights  were  based  on  the  results  of  the  full 
fieldwork  period  September  1978  —  February  1979.  Due  to  the  sus¬ 
pension  of  publication  of  The  Times,  The  Sunday  Times  and  Sunday 
Times  Magazine  at  the  end  of  November,  1978,  it  has  been  decided  to 
base  the  data  of  this  report  on  interviews  carried  out  before  1st  December, 

1978  (i.e.  91%  of  all  interviews).  Within  each  cell  the  full  sample  weights 
were  applied  to  the  reduced  sample  and  in  addition  a  factor  was  required 
to  gross  the  results  up  to  the  universe  estimates  calculated  for  that  cell. 

These  combined,  factors  were  applied  as  a  single  weight  to  the  results  of 
each  cell. 

Universe  Estimates 

The  maximum  yield  of  businessmen  of  the  301  potential  sub-clusters 
which  were  discardeddn  the  design  can  be  estimated  from  the  sub-clusters 
which  they  most  closely  resemble.  In  Stratum  1  there  were  29  sub-clusters 
issued,  each  of  which  were  generated  by  four  C2DE  potential  starter  addresses 
in  their  respective  clusters.  These  yielded  a  total  of  1 1  informants.  The  256 
sub-clusters  of  Stratum  1  which  were  discarded  were  either  similar  to  those 
which  generated  the  29  or  were  from  clusters  which  contained  C2DE  addresses 
only.  Hence  the  discarded  sub-clusters  of  Stratum  1  would  have  been  likely  to 
yield  24  businessmen  or  less.  In  the  same  way  the  strata  2,  3,  4  sub-clusters  not 
issued  would  have  yielded  a  maximum  of  7  interviews.  Thus  an  estimated  total 
of  3 1  potential  interviews  were  discarded,  which  is  1.6%  of  the  total  sample. 

The  full  1979  BMRC  Businessman  universe  is  estimated  to  be  in  the  range 
of  830,000  to  840,000,  of  which  808,000  (i.e.  97%)  were  represented  in  the 

1979  survey. 


Value  of  the  Weights 


Analysis 

Analysis 

Number  of 

Weight  * 

Weight  * 

Planning 

sub-clusters 

Elector 

Effective 

(full 

(Sample  to 

Region 

issued 

Universe 

Response 

sample) 

30  Nov.78) 

North  INorth 

East 

Stratum  1  x  1 

26 

3,730,000 

0.673 

615 

615 

X  2 

60 

615 

615 

Stratum  2  x  1 

34 

1,225,000 

0.739 

448 

496 

X  2 

61 

448 

448 

Stratum  3  x  1 

44 

558,000 

0.608 

261 

261 

X  2 

31 

261 

261 

Stratum  4  x  1 

38 

439,000 

0.677 

226 

294 

X  2 

17 

226 

305 

North  West 

Stratum  1  x  1 

19 

2,874,000 

0.686 

548 

606 

X  2 

39 

548 

548 

Stratum  2  x  1 

29 

819,000 

0.590 

420 

438 

X  2 

41 

420 

560 

Stratum  3  x  I 

59 

647,000 

0.482 

342 

342 

X  2 

36 

342 

410 

Stratum  4  x  1 

44 

466,000 

0.609 

220 

256 

X  2 

26 

220 

260 

Midlands 

Stratum  I  x  1 

35 

3,818,000 

0.634 

609 

650 

X  2 

47 

609 

696 

Stratum  2  x  1 

50 

1.509,000 

0.640 

450 

450 

X  2 

70 

450 

450 

Stratum  3  x  1 

58 

768,000 

0.698 

252 

262 

X  2 

37 

252 

252 

Stratum  4  x  1 

46 

449,000 

0.570 

298 

316 

X  2 

14 

298 

335 

South  West/Wales 

Stratum  1  x  1 

27 

3,043,000 

0.760 

495 

550 

X  2 

25 

495 

533 

Stratum  2  x  1 

53 

1,217,000 

'0.656 

390 

398 

X  2 

57 

390 

390 

Stratum  3  x  1 

51 

677,000 

0.598 

290 

296 

X  2 

39 

290 

290 

Stratum  4  x  1 

37 

308,000 

0.621 

251 

260 

X  2 

8 

251 

251 

South  East /Anglia 

Stratum  1  X  1 

44 

3,200,000 

0.570 

572 

589 

X  2 

14 

572 

572 

Stratum  2  x  1 

93 

2,336,000 

0.550 

471 

471 

X  2 

107 

471 

471 

Stratum  3  x  1 

137 

1,785,000 

0.509 

349 

380 

X  2 

98 

349 

362 

Stratum  4  x  1 

132 

1,277,000 

0.537 

280 

234 

X  2 

58 

280 

302 

XIX 


Number  of 


Planning 

sub-clusters 

Elector 

Region 

London 

issued 

Universe 

Stratum  1  x  1 

30 

2,833,000 

X  2 

21 

Stratum  2  x  1 

41 

840,000 

X  2 

34 

Stratum  3  x  1 

84 

899,000 

X  2 

46 

Stratum  4  x  1 

80 

629,000 

X  2 

15 

Scotland 

Stratum  1  x  1 

18 

2,210,000 

X  2 

14 

Stratum  2  x  1 

40 

900,000 

X  2 

40 

Stratum  3  x  1 

30 

260,000 

X  2 

15 

Stratum  4  x  1 

43 

439,000 

X  2 

22 

Effective 

Response 

Analysis 
Weight  * 
(full 
sample) 

Analysis 
Weight  * 
(Sample  to 
30NOV.78) 

0.526 

666 

888 

666 

1166 

0.537 

475 

728 

475 

534 

0.441 

363 

398 

363 

399 

0.314 

478 

717 

478 

478 

0.615 

571 

571 

571 

571 

0.634 

448 

523 

448 

448 

0.719 

196 

200 

196 

196 

0.571 

268 

268 

268 

302 

*  (NOTE;  Analysis  weights  relating  to  sub-clusters  with  a  design  weight  x  2 
were  multiplied  with  the  factor  2  before  application  to  interviews.) 


Range  of  Weights 

The  mean  weighting  and  grossing  factor  required  to  project  the  1 960 
informants  of  the  full  sample  to  the  surveyed  universe  of  eligible  businessmen  is 
412.2.  For  the  reduced  sample  of  1786  informants  who  form  the  sample  for  thi: 
report  the  corresponding  mean  weighting  and  grossing  factor  is  452.4.  The 
following  table  shows  the  range  of  differential  weights  used  for  the  two  samples. 

Full  Sample  Sample  to  30  Nov.78 

%  % 


0.44  -  0.49 

2.7 

2.9 

0.50-0.74 

41.2 

40.8 

0.75  -  0.99 

16.6 

20.5 

1.00  -  1.24 

20.3 

12.1 

1.25  -  1.49 

8.6 

8.9 

1.50-  1.99 

3.8 

9.6 

2.00  -  2.49 

5.2 

3.7 

2.50  -  3.23 

1.7 

1.5 

Adjustment  for  Circulation  Loss 

Results  of  readership  data  of  newspapers  were  adjusted  for  the  effects 
of  circulation  loss.  Details  can  be  found  in  Appendix  F. 

Simulation  for  Evening  Standard 

The  (London)  Evening  Standard  is  only  published  Monday  to  Friday. 
Claims  for  Monday-interviewed  respondents  have  been  simulated,  based  on 
Tuesday-Saturday  results.  While  positive  A.I.R.  and  frequency  claims  of 
Monday-interviewed  informants  remained  unaltered,  additional  A.I.R.  was 
ascribed  to  some  informants  proportionally  within  each  positive  frequency 
cell.  In  the  computer  tape  record  informants  whose  codes  have  been  changed 
are  marked  by  an  overpunch. 


Indome  Refusals 


Tables  13—20  of  this  report  show  readership  by  gross  annual 
income.  In  the  NBRC  interview  15.5%  of  all  informants  refused  to 
respond  to  the  income  question.  A  profile  of  these  is  given  below. 


together  with  a  profile  of  the  total  sample. 

Total 

Income 

Sample 

Refusals 

Unweighted  Sample 

1786 

277 

Est.  Population  (’000) 

808 

127 

% 

% 

Social  Grade  A 

19 

24 

Social  Grade  B 

77 

74 

University  Degree  or  equivalent 

42 

41 

Director 

13 

22 

Manager 

37 

38 

Responsible  for  21  or  more  employees 

37 

40 

Frequent  Investment  Activity 

6 

7 

Frequent  Air  Travel 

(5  flights  or  more  last  12  months) 

23 

29 

to  Western  Europe 

11 

13 

to  other  Destinations 

6 

7 

With  Company  Car 

36 

43 

Holder  of  Credit  Cards 

69 

68 

For  definitions  see  Appendix  E 
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Appendix  E  —  Definitions 

This  Appendix  gives  details  of  the  definitions  used  in  the  published 
tables.  It  also  contains  notes  on  the  degree  of  detail  in  which  information 
is  recorded,  which  may  be  found  helpful  in  planning  further  analyses.  These 
definitions  can  also  be  found  on  the  inside  of  the  respective  divider  pages. 

Age 


Age  group  of  the  informant  is  shown  at  the  time  of  the  BMRC  inter¬ 
view.  Age  is  coded  in  six  groups,  with  the  analysis  group  ‘34  or  under’ 
being  subdivided  into  ‘25-34’  and  ‘15-24’;  and  the  analysis  group  ‘55  or 
over’  being  subdivided  into  ‘55—64’  and  ‘65  or  over.’  They  are  combined 
in  analysis  to  ensure  a  sufficiently  large  base  size. 

Social  Grade 

Social  Grade  is  recorded  according  to  current  National  Readership 
Survey  practice. 

Social  Grades  A  and  B  are  shown  in  the  tables.  In  addition  there  are 
a  small  number  of  Social  Grade  Cl  which  were  accepted  within  the 
‘businessman’  definition. 


Highest  Educational  Qualification 

University  degree  or  equivalent  is  defined  as 

First  (or  higher)  degree  from  a  recognised  university  (a  small 
number  of  non-UK  universities  are  included). 

or  A  qualification  of  equivalent  status  (defined  by  those  listed  as  ‘b’ 
in  the  1966  Sample  Census  Qualified  Manpower  tables). 

‘Other’  includes 


‘O’  level 
‘A’  level 
ONC/OND 


HNC/HND 

No  recognized  qualification 
No  qualification 


Survey  Region 

Regions  are  grouped  as  follows;  — 


Survey  Region 

London  &  South  East 

South  West  &  Wales 

Midlands 

North-West 

North  East  &  North 

Scotland 

GLC 


Registrar  General’s  Planning  Region 
London  (GLC)  &  South-East  &  East  Anglia 
South  West  &  Wales 
West  Midlands  &  East  Midlands 
North-West 

Yorkshire  &  Humberside  &  North 

Scotland 

London  (GLC) 


Gross  Annual  Income 


Six  income  groups  are  shown.  The  definition  of  income  is  ‘your  gross 
annual  income  (before  tax)  from  employment,  including  money  bonuses’. 
The  full  breakdown,  from  which  the  analysis  groups  are  derived,  is  as 
follows;  — 


Less  than  £2,500 
£2,500  -  £2,999 
£3,000  -  £3,999 
£4,000  -  £4,999 
£5,000  -  £5,999 


£6,000  -  £6,999 
£7,000  -  £7,999 
£8,000  -  £8,999 
£9,000  -  £9,999 
£10,000-  £10,999 


£1 1,000  -  £11,999 
£12,000 -£14,999 
£1 5,000  or  more 
Refused 


Status 

Status  is  defined  according  to  the  job  title  given; 

any  directoral  tjtle  where  the  informant  also  holds  membership 
of  the  Board  (DIRECTORS) 

any  managerial  title  (but  excluding  above)  (MANAGERS) 
neither  (OTHER) 


Service/Non-Service  Industries 


These  are  defined  according  to  the  nature  of  the  industry  in  which 
the  respondent  works  (or,  in  the  case  of  multi-establishment  companies, 
according  to  the  nature  of  the  activity  within  the  establishment  in  which 
the  respondent  is  based). 

Service  Industries  (Establishments)  are  characterised  by  being  manned 
exclusively  by  executive  staff.  Typical  examples  are  business  services, 
professional  services  and  company  headquarter  establishments. 

Non-Service  Industries  (Establishments)  are  characterised  by  being 
manned  principly  by  manual  workers,  controlled  by  a  small  number  of 
executive  staff.  Typical  examples  are  works,  factories  and  shops. 

Occupation 

Occupation  is  defined  according  to  the  Office  of  Population  Censuses 
and  Survey’s  Classification  of  Occupations  (1970),  as  follows:- 
(Note  also  Appendix  G,  Tables  Al— A12) 

096  Builders  (so  described);  clerks  of  works 
138  Office  managers  n.e.c. 

143  Proprietors  and  managers;  sales 

149  Einance,  insurance  brokers,  financial  agents 

150  Salesmen,  services;  valuers,  auctioneers 
1 54  Publicans,  innkeepers 

156  Proprietors  and  managers  boarding  houses  and  hotels 
159  Restaurateurs 

171  Proprietors  and  managers,  service,  sport  and  recreations  n.e.c. 

173  Ministers  of  The  Crown,  MP’s  (n.e.c.),  senior  government  officials 


1 74  Local  Authority  Senior  Officers 

175  Managers  in  engineering  and  allied  trades  (orders  VI— XII) 

1 76  Managers  in  building  and  contracting  (order  XX) 

177  Managers  in  mining  and  production  n.e.c.  (orders  II— V,  XIII— XIX) 

178  Personnel  managers 

179  Sales  managers 

180  Managers  n.e.c. 

195  Civil,  structural,  municipal  engineers 

196  Mechanical  engineers 

197  Electrical  engineers 

1 98  Electronic  engineers 

199  Work  study,  progress  engineers 

200  Planning,  production  engineers 

201  Engineers  n.e.c. 

202  Metallurgists 

203  Technologists  n.e.c. 

204  Chemists 

205  Physical  and  biological  scientists 

209  Accountants,  professional 

2 1 0  Company  secretaries  and  registrars 

2 1 1  Surveyors 

2 1 2  Architects,  town  planners 

214  (Judges,  barristers*)advocates,  solicitors 

217  Professional  workers  n.e.c. 

2 1 8  Draughtsmen 

2 1 9  Laboratory  assistants,  technicians 

220  Technical  and  related  workers  n.e.c. 

*  excluded  from  sample  n.e.c.  =  not  elsewhere  classified 


Industry 


Industry  is  defined  according  to  the  orders  specified  in  the  1968 
revision  of  the  Standard  Industrial  Classification  (Central  Statistical 
Office)  as  follows:- 

(Note  also  Appendix  G,  Tables  A13-A20) 

II  Mining  and  Quarrying 

III  Food,  Drink  and  Tobacco 

IV  Coal  and  Petroleum  products 

V  Chemical  and  allied  industries 

VI  Metal  Manufacture 

VII  Mechanical  engineering 
VIII  Instrument  engineering 

IX  Electrical  engineering 
X  Shipbuilding  and  marine  engineering 
XI  Vehicles 

XII  Metal  goods  not  elsewhere  specified 

XIII  Textiles 

XIV  Leather,  Leather  goods  and  Fur 

XV  Clothing  and  Footwear 

XVI  Bricks,  Pottery,  Glass,  Cement  etc. 

XVll  Timber,  Furniture  etc. 

XVIII  Paper,  Printing  and  Publishing 
XIX  Other  manufacturing  industries 
XX  Construction 
XXI  Gas,  Electricity  and  Water 
XXII  Transport  and  Communication 

XXIII  Distributive  trades 

XXIV  Insurance,  Banking,  Finance  and  Business  services 
XXV  Professional  and  Scientific  services 

XXVI  Miscellaneous  services 
XXVII  Public  Administration  and  Defence 


Area  of  main/any  responsibility 


Twenty  areas  have  been  identified  in  answer  to  the  questions  “in 
which  areas  are  you  actively  involved  for  an  appreciable  amount  of  your 
time”  and  “which  one  (of  these)  best  describes  your  own  main  area  of 
work”.  In  the  tables  the  following  groupings  are  made;- 
(Note  also  Appendix  G,  Tables  A21— A36) 


Tabulation  grouping 
Marketing  sales  and  services 

Finance  and  Accounts 
Personnel  and  Administration 

Legal  and  Property 

Management  and  Computing  Services 

Production  or  Works  Management 
General  Management 


Construction 

Other 


Questionnaire  Classification 

Marketing  and  Sales  —  Home 

Marketing  and  Sales  —  Export 

Marketing  Services 

Finance  and  Accounting; 

Personnel 

Administration 

Legal 

Property 

Management  Services 

Computing  Services 

Production  or  Works  Management 

General  Management 

Scientific  and  Technical  Services 

Production  Engineering 

Design  Engineering 

Works  Maintenance  Engineering 

Design 

Construction 

Purchasing 

Transport  and  Distribution 
Other  (i.e.  none  of  above) 
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Financial  Investments 

‘Frequent  investors’  are  those  who  own  stocks  and  shares  and  have 
placed  three  or  more  buying  or  selling  orders  in  the  past  1 2  months. 

‘Occasional  investors’  own  stocks  and  shares  and  have  placed  only 
one  or  two  buying  or  selling  orders  in  the  past  1 2  months. 

The  value  of  stocks  held  is  obtained  in  response  to  the  question 
‘the  total  size  of  your  holdings  in  stocks  and  shares  at  today’s  market 
prices’. 

Air  Travel  in  last  twelve  months 

‘Flight’  —  a  return  or  round  trip  is  counted  as  two  flights. 

‘Within  the  United  Kingdom’  includes  the  Isle  of  Man,  Ulster  and 
North  Sea  drilling  rigs,  but  excludes  the  Channel  Islands  and  Eire. 

‘Western  Europe’  excludes  the  United  Kingdom  as  defined  above. 

‘Other  Destinations’  include  Eastern  Europe,  USA/Canada,  Latin 
and  South  America,  Far  East,  Near  and  Middle  East,  Africa,  Australia. 

‘First  Class’  is  defined  as  response  to  the  question  ‘Which  class  do 
you  usually  travel  by  —  for  business  trips  to  Europe;  for  business  trips  to  the 
rest  of  the  world?’ 


Cars 


The  number  of  cars  is  the  answer  to  the  NRS  question  ‘is  there  a 
car  in  this  household? 

Three  or  more  are  grouped  together  in  this  analysis,  the  questionnaire 
subdivided  this  into  ‘three’  and  ‘four  or  more’ 

The  type  of  ownership  is  defined  in  the  analysis  as; 

the  (or  any  of  several)  car(s)  wholly  company  owned 

the  (or  any  of  several)  car(s)  a  company  assisted  purchase 
the  (or  all  of  several)  car(s)  wholly  household  owned 

‘Frequent’  car  hire  usage  is  defined  as  three  or  more  hirings  in  the  last 
twelve  months. 

‘Occasional’  car  hire  usage  is  defined  as  one  or  two  hirings  in  the  last 
1 2  months. 

In  addition  to  the  analysed  factors,  details  of  make  and  model,  year  of 
manufacture,  new/secondhand  on  purchase,  engine  capacity  and  degree  of 
choice  (for  company  or  assisted  purchase)  are  recorded  on  the  questionnaire. 

Credit  Cards 

‘Any  credit  cards’  is  defined  as  ny  of  those  named  in  the  analysis 
(i.e.  Access,  American  Express,  Barclaycard-Visa,  Diners  Club). 

ITV  viewing 

The  definitions  of  viewing  intensity  are  the  same  as  those  used  currently 
for  the  National  Readership  Survey  (see  NRS  Appendix). 

Usual  Source  of  Copy 

Usual  source  of  copy  of  publications  for  which  a  respondent  qualifies  as 
an ‘average  issue  reader’  is  defined  as  response  to  the  question  ‘How  are  the 
copies  of . you  see  usually  obtained?’ 


Appendix  F  —  Circulation  Losses  and  Adjustment  of  Readership  Data 
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This  appendix  shows  the  number  of  days  and  the  dates  affected  for 
publications  which  suffered  circulation  losses  resulting  from  industrial 
action  during  the  reporting  period  of  this  survey. 

For  newspapers  only,  results  were  adjusted  for  the  effect  of  circulation 
losses.  No  adjustment  had  been  made  to  readership  data  in  previous 
Businessman  Readership  Surveys.  The  procedures  applied  for  the  1979 
Survey  were  as  follows.  It  should  be  noted  that  these  procedures  are 
different  from  those  of  the  National  Readership  Survey. 

1.  Where  a  Daily  or  Sunday  newspaper  had  lost  a  complete  issue,  or  had 
suffered  a  partial  loss  of  circulation  amounting  to  a  figure  which  was 
equal  to  or  greater  than  30%  of  normal  circulation,  either  in  total  or 
within  a  Standard  Region,  an  adjustment  period  was  specified.  This 
period  starts  on  the  day  following  the  publication  date  on  which  the 
loss  occurred  and  ends  on  the  publication  date  of  the  next  issue  to 
appear  normally. 

2.  Within  the  adjustment  period,  and  by  Survey  Region  if  appropriate, 
informants  who  claimed  non-nil  frequency  for  the  publication 
concerned,  but  who  did  not  claim  readership  within  the  qualifying 
period,  were  identified  and  issued  for  telephone  re-contacting. 

3.  In  the  re-contact  interview,  after  a  short  introduction,  the  readership 

question  2  (“When  was  the  last  time  you  read  or  looked  at . ”)  was 

asked  in  respect  of  all  daily  newspapers  (if  the  title  concerned  was  a 
daily)  or  all  Sunday  newspapes  and  Colour  Magazines  (if  the  title 
concerned  was  a  Sunday  newspaper). 

4.  Informants’  coding  was  changed  from  “non-reader”  to  “reader”  only 
when  the  re-interview  resulted  in  a  positive  claim  at  Q.2  for  the  title 
concerned.  No  changes  were  made  to  the  frequency  claims  of  the 
original  interview  nor  to  publications  not  qualifyfng  for  adjustment  in 


the  period  to  which  the  re-contact  interview  referred.  Informants  whose 
codes  were  changed  are  clearly  marked  by  an  overpunch  in  the  computer 
tape  record. 

A  total  of  284  informants  were  eligible  for  telephone  re-contact  in  respect 
of  one  or  more  titles.  1 1  of  these  were  ex-directory  or  had  moved  away  from 
the  address  at  which  they  were  originally  interviewed.  Thus  273  informants 
were  issued  of  which  21 1  (77%)  were  successfully  re-interviewed.  For  56 
respondents  the  re-interview  resulted  in  a  change  of  readership  data. 


Daily  Newspapers 
Daily  Express 

Number 
of  days 
affected 

1 

Dates  affected 

October  4 

Copies  lost 
100,000 

Daily  Mirror 

1 

November  23 

243,500 

The  Times 

10 

September  22,  25 
October  12,  18,  19, 
23,  30 

November  20,  22,  24 

23,875 
21 1,365 

69,969 

The  Daily  Telegraph 

40 

September  8,  13—21, 
25,  26,  29 

October  3—19,  21 

24,  26,  28,  31 
November  6,  7,  14 

16,  20,  23,  27,  29 

1,522,493 

17,990,438 

619,212 

The  Guardian 

7 

September  27,  28,  29 
November  10,  11,  16, 
17 

48,350 

121,795 

International  Herald 
Tribune 

5 

September 

October 

November 

16,274 

15,522 

37,587 

[Continued) 

Daily  Newspapers 

Number 
of  days 
affected 

Financial  Times 

1 

The  Sun 

5 

Daily  Mail 

5 

Evening  Standard 

1 

Evening  News 

2 

Colour  Supplements 
Observer  Colour  Mag. 

2 

The  Sunday  Times  Mag.  3 

Sunday  Newspapers 

The  Sunday  Times 

1 1 

Sunday  People  1 

Sunday  Mail  2 

The  Sunday  Telegraph  1 
News  of  the  World  1 


Dates  affected 

Copies  lost 

October  12 

43,000 

September  4,  5 
October  13 

November  27,  28 

242,004 

486,039 

514,421 

September  15 
November  8,  10,  11 

13 

39,000 

1,668,000 

October  23 

369,566 

September  18 

October  30 

102,000 

70,000 

October  29 

November  5 

590,000 

610,000 

October  1,  15,  29 

848,120 

September  1 7,  24 
October  1,8,  15,  22 
29 

November  5,  12,  19, 
26 

334,329 

1,222,394 

1,369,487 

November  12 

1,666,000 

October  1 5,  21 

1,546,042 

October  15 

79,000 

September  17 

97,794 

Appendix  G  —  Supplementary  Tables 


The  tables  in  this  appendix  provide  readership  data  for  all  individual 
and  applicable  codes  of  occupation,  industry  and  area  of  responsibility.  It 
should  be  noted  that  sample  sizes  within  certain  codes  are  small.  The  tables 
show  estimated  population  figures  in  hundreds  and  no  percentages. 

Tables 


Readership  by  occupation 

Readership  by  industry 

Readership  by  area  of  main  responsibility 

Readership  by  area  of  any  responsibility 


A1  -A12 
A13  -  A20 
A21  -  A28 
A29  -  A36 


ALL  BUSINESSMEN 


OCCUPATION  (ALL  RELEVANT  O.P.C.S.  CODES) 


PART  ONE 


TOTAL 

BUIL¬ 

OFF  . 

PROPR 

FIN./ 

SALES 

PUBLI 

PROPR 

REST¬ 

PROPR 

MINSTR 

LOC  . 

MANA¬ 

DERS 

MANA¬ 

/MAN- 

INSUR 

-MEN 

-CANS 

/MAN- 

AURA¬ 

/MAN  . 

MP/SEN 

AUTH 

GERS 

096 

GERS 

SALES 

BROK  . 

150 

154 

HOTEL 

TEURS 

SERVS 

GOV . OF 

S.OF 

ENGIN 

138 

143 

149 

156 

159 

171 

173 

174 

175 

UNWEIGHTED  SAMPLE 

1786 

5 

50 

66 

21 

29 

- 

6 

4 

9 

73 

54 

161 

EST . POPULATION ( OO ’ S ) 

8083 

22 

257 

322 

96 

107 

- 

27 

24 

44 

318 

257 

705 

NATIONAL  DAILIES 


DAILY  EXPRESS 

1627 

8 

31 

69 

9 

28 

- 

4 

6 

9 

36 

70 

187 

DAILY  MAIL  * 

1735 

- 

51 

56 

67 

21 

- 

15 

- 

4 

63 

72 

174 

DAILY  MIRROR 

1023 

8 

16 

66 

4 

6 

- 

- 

13 

11 

31 

27 

131 

THE 

DAILY  TELEGRAPH  ’ 

2503 

9 

53 

95 

44 

26 

- 

11 

9 

- 

133 

67 

266 

FINANCIAL  TIMES 

1526 

- 

73 

40 

56 

21 

- 

- 

- 

- 

24 

16 

120 

THE  GUARDIAN 

665 

- 

- 

11 

3 

4 

- 

- 

3 

- 

51 

28 

18 

INT 

.  HERALD  TRIBUNE 

74 

- 

8 

- 

12 

4 

- 

- 

- 

- 

- 

- 

- 

THE  SUN 

1162 

9 

39 

55 

lO 

24 

- 

- 

6 

- 

24 

7 

153 

THE  TIMES 

1091 

- 

22 

18 

20 

8 

- 

- 

- 

lO 

43 

31 

28 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


408 

656 


18  16  15 

34  23  26  8 


14  I  19  29 

14  11  27 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

992 

- 

50 

45 

lO 

7 

- 

7 

13 

8 

29 

20 

119 

THE  OBSERVER 

1221 

- 

27 

71 

25 

5 

- 

12 

4 

- 

41 

64 

53 

SUNDAY  EXPRESS 

2719 

22 

80 

114 

36 

45 

- 

8 

20 

17 

77 

88 

230 

SUNDAY  MIRROR 

1241 

5 

44 

72 

7 

12 

- 

- 

lO 

17 

25 

39 

166 

SUNDAY  PEOPLE  * 

950 

- 

53 

52 

- 

20 

- 

3 

6 

4 

14 

62 

91 

THE  SUNDAY  TELEGRAPH  * 

1390 

- 

28 

62 

41 

6 

- 

8 

- 

8 

76 

34 

108 

THE  SUNDAY  TIMES  * 

2996 

3 

76 

149 

50 

30 

“ 

20 

15 

9 

128 

90 

230 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

1201 

16 

59 

17 

5 

- 

12 

- 

- 

48 

64 

49 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

- 

26 

47 

29 

6 

- 

8 

- 

8 

60 

25 

121 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

3 

95 

120 

49 

30 

- 

20 

15 

9 

128 

85 

224 

’PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A  1 


ALL  BUSINESSMEN 


OCCUPATION  (ALL  RELEVANT  O.P.C.S.  CODES) 


PART  ONE 


TOTAL 

BUIL¬ 

OFF  . 

PROPR 

FIN  .  / 

SALES 

PUBLI 

PROPR 

REST¬ 

PROPR 

MINSTR 

LOC  . 

MANA¬ 

DERS 

MANA¬ 

/MAN- 

INSUR 

-MEN 

-CANS 

/MAN- 

AURA¬ 

/MAN  . 

MP/SEN 

AUTH 

GERS 

096 

GERS 

SALES 

BROK  . 

150 

154 

HOTEL 

TEURS 

SERVS 

GOV . OF 

S.  OF 

ENG  IN 

138 

143 

149 

156 

159 

171 

173 

174 

175 

UNWEIGHTED  SAMPLE 

1786 

5 

50 

66 

21 

29 

- 

6 

4 

9 

73 

54 

161 

EST . POPULATIONCOO ’ S) 

8083 

22 

257 

322 

96 

107 

- 

27 

24 

44 

318 

257 

705 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

- 

29 

4 

- 

- 

- 

- 

- 

6 

27 

11 

THE  ACCOUNTANT 

306 

- 

28 

- 

- 

- 

- 

- 

- 

- 

11 

- 

13 

ACCOUNTANT  S  WEEKLY 

462 

- 

33 

4 

- 

_ 

- 

- 

■  - 

- 

13 

3 

5 

BUSINESS  WEEK 

174 

- 

5 

4 

- 

8 

- 

- 

6 

- 

- 

- 

14 

CAMPAIGN 

197 

- 

- 

lO 

4 

- 

- 

- 

14 

- 

7 

COMPUTER  WEEKLY 

403 

— 

56 

- 

4 

- 

- 

- 

_ 

4 

3 

20 

COMPUTING 

355 

- 

40 

- 

5 

- 

- 

- 

- 

- 

4 

- 

27 

COUNTRY  LIFE 

713 

9 

8 

42 

24 

24 

- 

- 

4 

- 

8 

19 

36 

THE  ECONOMIST 

792 

- 

26 

22 

25 

12 

- 

- 

- 

- 

70 

23 

36 

THE  ENGINEER 

869 

9 

5 

- 

- 

_ 

- 

6 

_ 

14 

4 

242 

ENGINEERING  TODAY 

439 

- 

- 

- 

- 

- 

- 

- 

- 

3 

3 

4 

147 

INVESTORS  CHRONICLE 

416 

- 

11 

- 

43 

- 

- 

- 

- 

4 

18 

16 

16 

MARKETFACT 

123 

- 

12 

- 

- 

• 

- 

- 

- 

- 

- 

MARKETING  WEEK 

165 

- 

5 

5 

- 

- 

- 

- 

- 

4 

- 

14 

NEW  SCIENTIST 

563 

- 

- 

12 

- 

- 

- 

- 

- 

- 

42 

14 

30 

NEW  STATESMAN 

256 

- 

3 

18 

8 

- 

- 

- 

- 

6 

16 

5 

25 

NEWSWEEK 

209 

- 

4 

5 

4 

- 

- 

- 

- 

3 

- 

- 

30 

PUNCH 

552 

- 

7 

19 

11 

3 

- 

3 

6 

3 

14 

lO 

28 

RADIO  TIMES 

2754 

3 

65 

96 

43 

49 

- 

8 

- 

17 

109 

112 

206 

TRADE  AND  INDUSTRY 

350 

9 

17 

9 

4 

_ 

- 

- 

- 

- 

12 

14 

34 

TV  TIMES 

2111 

2 

65 

88 

32 

49 

- 

3 

- 

17 

94 

68 

166 

TIME 

330 

- 

8 

12 

4 

4 

- 

5 

4 

8 

- 

3 

21 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

115 

- 

5 

4 

- 

- 

- 

9 

- 

- 

3 

- 

7 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

9 

18 

27 

- 

6 

- 

- 

6 

- 

12 

- 

243 

PRIVATE  EYE 

584 

- 

11 

37 

17 

19 

- 

- 

- 

9 

25 

16 

39 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A  2 


ALL  BUSINESSMEN 

OCCUPATION 

(ALL  RELEVANT 

O  .  P  .  C 

.S.  CODES)  - 

PART 

ONE 

TOTAL 

BUIL¬ 

OFF  . 

PROPR 

FIN  .  / 

SALES 

PUBLI 

PROPR 

REST¬ 

PROPR 

MINSTR 

LOC  . 

MANA¬ 

DERS 

MANA¬ 

/MAN- 

INSUR 

-MEN 

-CANS 

/MAN- 

AURA¬ 

/MAN  . 

MP/SEN 

AUTH 

GERS 

096 

GERS 

SALES 

BROK  . 

150 

154 

HOTEL 

TEURS 

SERVS 

GOV . OF 

S.OF 

ENG  IN 

138 

143 

149 

156 

159 

171 

173 

174 

175 

UNWEIGHTED  SAMPLE 

1786 

5 

50 

66 

21 

29 

- 

6 

4 

9 

73 

54 

161 

EST. POPULATION (OO ’ S] 

8083 

22 

257 

322 

96 

107 

- 

27 

24 

44 

318 

257 

705 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

648 

33 

7 

4 

3 

43 

15 

25 

BUSINESS  EQUIPMENT  DIGEST 

485 

- 

27 

3 

- 

3 

- 

- 

- 

- 

23 

lO 

47 

BUSINESS  SYST.+EOUIP. 

665 

- 

35 

21 

3 

- 

- 

- 

6 

- 

15 

23 

69 

CHARTERED  MECH .  ENGINEER 

386 

- 

- 

- 

4 

- 

- 

- 

- 

3 

- 

63 

CHIEF  EXECUTIVE 

243 

- 

- 

9 

- 

- 

- 

9 

- 

- 

4 

32 

COMPUTER  MANAGEMENT 

3  54 

- 

47 

- 

7 

- 

- 

- 

- 

- 

21 

6 

19 

DIRECTOR 

533 

- 

4 

29 

6 

3 

- 

- 

- 

7 

lO 

4 

41 

ENGINEERING 

1049 

14 

- 

- 

- 

- 

- 

- 

- 

- 

27 

19 

236 

ENGINEER'S  DIGEST 

456 

9 

- 

- 

- 

- 

- 

- 

- 

- 

19 

11 

116 

EXPORT  DIRECTION 

223 

- 

6 

- 

- 

— 

- 

- 

— 

- 

- 

- 

35 

EXPORT  TIMES 

323 

11 

8 

- 

- 

- 

- 

6 

- 

5 

3 

30 

FACTORY  EQUIPMENT  NEWS 

539 

- 

- 

4 

- 

- 

- 

- 

- 

- 

- 

- 

143 

THE  GEOGRAPHICAL  MAGAZINE 

454 

5 

19 

5 

13 

13 

- 

- 

- 

3 

16 

lO 

24 

HIGH  LIFE 

713 

- 

29 

20 

- 

7 

- 

- 

- 

3 

- 

4 

61 

THE  ILLUS.  LONDON  NEWS 

638 

- 

9 

28 

22 

4 

- 

- 

6 

7 

26 

16 

41 

INDUSTRIAL  MANAGEMENT 

550 

- 

9 

12 

- 

- 

- 

- 

6 

- 

11 

108 

INDUST.  PURCHASING  NEWS 

264 

- 

8 

5 

- 

- 

- 

- 

- 

- 

- 

- 

51 

INTERNATIONAL  MANAGEMENT 

108 

- 

3 

- 

- 

- 

- 

3 

4 

- 

- 

- 

12 

MANAGEMENT  ACCOUNTING 

445 

- 

34 

3 

9 

- 

- 

- 

3 

- 

17 

- 

54 

MANAGEMENT  TODAY 

1429 

- 

43 

19 

lO 

9 

- 

3 

6 

- 

23 

42 

132 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A  3 


ALL  BUSINESSMEN 


TOTAL 

BUIL¬ 

DERS 

096 

OFF  . 
MANA¬ 
GERS 
138 

PROPR 

/MAN- 

SALES 

143 

UNWEIGHTED  SAMPLE 

1786 

5 

50 

66 

EST . P0PULATI0N(00 ’ S) 

8083 

22 

257 

322 

MONTHLY  MAGAZINES(CONT . ) 

MARKETING 

419 

- 

8 

28 

MECH.  ENGINEERING  NEWS 

891 

5 

- 

15 

MODERN  PURCHASING 

165 

- 

- 

3 

NATIONAL  GEOGRAPHIC 

917 

14 

13 

45 

OFFICE  EQUIPMENT  INDEX 

616 

~ 

32 

19 

OFFICE  EQUIPMENT  NEWS 

995 

9 

22 

16 

PERSONNEL  MANAGEMENT 

522 

- 

19 

20 

PURCHASING  AND  SUPPLY 

217 

- 

12 

- 

PRODUCTION  EQUIP.  DIGEST 

526 

- 

5 

12 

PROF.  ADMINISTRATION 

156 

_ 

8 

3 

READER  S  DIGEST 

2706 

16 

86 

95 

WHAT’S  NEW 

534 

14 

9 

11 

VISION 

176 

- 

3 

9 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

421 

5 

9 

3 

HARVARD  BUS.  REVIEW 

276 

- 

5 

7 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

472 

- 

17 

9 

NEC=NOT  ELSEWHERE  CLASSIFIED 


OCCUPATION 

(ALL  RELEVANT 

O  .  P  .  C 

.S.  CODES)  - 

PART 

ONE 

FIN  .  / 

SALES 

PUBLI 

PROPR 

REST¬ 

PROPR 

MINSTR 

LOC  . 

MANA¬ 

INSUR 

-MEN 

-CANS 

/MAN- 

AURA¬ 

/MAN  . 

MP/SEN 

AUTH 

GERS 

BROK  . 

150 

154 

HOTEL 

TEURS 

SERVS 

GOV . OF 

S.OF 

ENGIN 

149 

156 

159 

171 

173 

174 

175 

21 

29 

- 

6 

4 

9 

73 

54 

161 

96 

107 

- 

27 

24 

44 

318 

257 

705 

4 

- 

- 

- 

- 

- 

9 

- 

37 

- 

lO 

- 

- 

- 

- 

21 

- 

231 

- 

- 

- 

- 

6 

- 

5 

- 

25 

8 

6 

- 

3 

6 

3 

22 

27 

72 

12 

- 

- 

- 

- 

- 

13 

35 

68 

8 

6 

- 

- 

6 

4 

11 

55 

124 

- 

- 

- 

- 

6 

- 

12 

28 

46 

- 

- 

- 

- 

6 

- 

14 

3 

35 

- 

- 

- 

- 

- 

9 

11 

118 

8 

6 

- 

3 

- 

- 

9 

11 

4 

45 

40 

- 

7 

9 

lO 

81 

86 

214 

- 

4 

- 

- 

6 

- 

14 

- 

90 

- 

- 

- 

- 

- 

- 

- 

24 

- 

- 

- 

- 

4 

- 

47 

3 

lO 

9 

4 

3 

6 

4 

7 

14 

39 

TABLE  A  4 


ALL  BUSINESSMEN 


TOTAL 


UNWEIGHTED  SAMPLE  1786 

EST. POPULATION COO ’SD  8083 

NATIONAL  DAILIES 


DAILY  EXPRESS  1627 

DAILY  MAIL  *  1735 

DAILY  MIRROR  1023 

THE  DAILY  TELEGRAPH  *  2503 

FINANCIAL  TIMES  1526 

THE  GUARDIAN  665 

INT.  HERALD  TRIBUNE  74 

THE  SUN  1162 

THE  TIMES  1091 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS  408 

LONDON  EVENING  STANDARD  656 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD  992 

THE  OBSERVER  1221 

SUNDAY  EXPRESS  2719 

SUNDAY  MIRROR  1241 

SUNDAY  PEOPLE  ’  950 

THE  SUNDAY  TELEGRAPH  *  1390 

THE  SUNDAY  TIMES  *  2996 

COLOUR  SUPPLEMENTS 


OBSERVER  COLOUR  MAGAZINE  *  1201 
TELEGRAPH  SUNDAY  MAGAZINE  1302 
THE  SUNDAY  TIMES  MAGAZINE  2953 


•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR 
NEC=NOT  ELSEWHERE  CLASSIFIED 


OCCUPATION  (ALL  RELEVANT 


MAN  . 
BUILD 
176 

MAN  . 
MIN/ 
177 

PER- 
SONNL 
MAN  . 
178 

SALES 

MANA¬ 

GERS 

179 

MANA¬ 

GERS 

NEC 

180 

CIVIL 

STRUC 

ENGS 

195 

56 

261 

103 

535 

53 

244 

162 

722 

265 

1161 

54 

236 

52 

138 

53 

142 

313 

49 

36 

135 

64 

132 

287 

50 

70 

120 

44 

59 

138 

29 

78 

122 

98 

286 

376 

70 

24 

109 

24 

214 

360 

11 

15 

29 

41 

20 

lOO 

18 

- 

- 

- 

22 

22 

4 

87 

108 

44 

90 

169 

18 

13 

46 

24 

99 

221 

23 

31 

31 

9 

53 

74 

12 

13 

41 

29 

66 

151 

lO 

36 

116 

19 

76 

154 

28 

33 

76 

48 

89 

203 

42 

78 

200 

83 

250 

530 

69 

30 

92 

29 

127 

175 

50 

65 

106 

7 

74 

144 

12 

53 

85 

29 

126 

255 

21 

107 

169 

91 

323 

396 

68 

31 

54 

59 

83 

200 

42 

30 

77 

44 

104 

254 

13 

73 

182 

82 

326 

395 

66 

SEE  APPENDIX  F 


O.P.C.S.  CODES  CONTINUED)-  PART  TWO 


MECH.  ELEC.  ELEC-  WORK/  PLANN  ENGI- 

ENGS  ENGS  TRON  PROGR  /PROD  NEERS 


196 

197 

ENGS 

198 

ENGS 

199 

ENGS 

200 

NEC 

201 

67 

28 

18 

4 

13 

29 

282 

132 

82 

23 

58 

150 

43 

3 

12 

12 

9 

33 

13 

29 

5 

11 

12 

26 

24 

21 

13 

17 

15 

33 

85 

31 

15 

6 

24 

40 

21 

27 

lO 

6 

- 

14 

20 

16 

6 

- 

4 

16 

22 

lO 

13 

- 

5 

34 

17 

21 

7 

- 

5 

23 

- 

4 

- 

- 

- 

11 

11 

- 

- 

- 

8 

11 

28 

17 

3 

12 

- 

16 

30 

23 

7 

6 

4 

24 

110 

lO 

12 

6 

18 

32 

40 

29 

lO 

7 

15 

28 

6 

13 

3 

7 

15 

12 

37 

18 

3 

11 

- 

30 

77 

47 

24 

6 

12 

80 

36 

23 

7 

- 

- 

24 

27 

25 

3 

5 

4 

31 

69 

38 

27 

7 

12 

76 

TABLE  A  5 


ALL  BUSINESSMEN  OCCUPATION  (ALL  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  TWO 


TOTAL 

MAN  . 

MAN  . 

PER- 

SALES 

MANA¬ 

CIVIL 

MECH  . 

ELEC  . 

ELEC¬ 

WORK/ 

PLANN 

ENGI¬ 

BUILD 

MIN/ 

SONNL 

MANA¬ 

GERS 

STRUC 

ENGS 

ENGS 

TRON 

PROGR 

/PROD 

NEERS 

176 

177 

MAN  . 

GERS 

NEC 

ENGS 

196 

197 

ENGS 

ENGS 

ENGS 

NEC 

178 

179 

180 

195 

198 

199 

200 

201 

UNWEIGHTED  SAMPLE 

1786 

56 

103 

53 

162 

265 

54 

67 

28 

18 

4 

13 

29 

EST . P0PULATI0N(00 ’ S) 

8083 

261 

535 

244 

722 

1161 

236 

282 

132 

82 

23 

58 

150 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

- 

24 

6 

8 

70 

- 

- 

- 

- 

6 

- 

- 

THE  ACCOUNTANT 

306 

- 

8 

6 

- 

57 

- 

- 

3 

- 

- 

- 

- 

ACCOUNTANT’S  WEEKLY 

462 

3 

17 

6 

lO 

59 

- 

- 

- 

- 

6 

- 

- 

BUSINESS  WEEK 

174 

4 

25 

3 

35 

38 

- 

3 

- 

3 

- 

- 

- 

CAMPAIGN 

197 

3 

27 

- 

45 

72 

- 

3 

- 

- 

- 

- 

“ 

COMPUTER  WEEKLY 

403 

- 

- 

15 

27 

42 

5 

- 

23 

33 

6 

3 

13 

COMPUTING 

355 

- 

- 

24 

16 

41 

5 

4 

19 

18 

- 

- 

11 

COUNTRY  LIFE 

713 

8 

33 

24 

84 

159 

14 

14 

14 

4 

- 

7 

6 

THE  ECONOMIST 

792 

34 

31 

93 

167 

lO 

4 

14 

3 

- 

3 

- 

THE  ENGINEER 

869 

28 

56 

15 

78 

48 

25 

105 

55 

13 

- 

lO 

47 

ENGINEERING  TODAY 

439 

7 

37 

11 

28 

37 

20 

40 

28 

8 

- 

lO 

20 

INVESTORS  CHRONICLE 

416 

3 

25 

3 

37 

113 

6 

- 

3 

- 

- 

- 

- 

MARKETFACT 

123 

- 

- 

8 

45 

42 

- 

“ 

- 

- 

- 

MARKETING  WEEK 

165 

14 

12 

52 

47 

4 

- 

- 

5 

- 

- 

- 

NEW  SCIENTIST 

563 

- 

24 

16 

6 

35 

22 

34 

29 

4 

- 

11 

38 

NEW  STATESMAN 

256 

4 

11 

lO 

15 

53 

8 

4 

6 

- 

- 

7 

9 

NEWSWEEK 

209 

15 

4 

42 

60 

- 

3 

- 

3 

- 

4 

- 

PUNCH 

552 

lO 

57 

28 

86 

91 

24 

5 

3 

- 

- 

7 

7 

RADIO  TIMES 

2754 

106 

187 

89 

242 

439 

82 

129 

52 

20 

12 

9 

45 

TRADE  AND  INDUSTRY 

350 

16 

15 

5 

79 

58 

6 

13 

- 

3 

- 

5 

- 

TV  TIMES 

2111 

88 

127 

75 

172 

329 

69 

93 

37 

6 

12 

9 

38 

TIME 

330 

3 

9 

11 

41 

74 

8 

18 

7 

- 

6 

11 

3 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

115 

- 

3 

7 

31 

26 

4 

- 

- 

- 

- 

- 

_ 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

40 

120 

21 

130 

112 

26 

43 

20 

7 

12 

15 

49 

PRIVATE  EYE 

584 

11 

22 

35 

68 

76 

5 

4 

3 

15 

- 

7 

9 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A  6 


ALL  BUSINESSMEN  OCCUPATION  (ALL  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  TWO 


TOTAL 

MAN  . 

MAN  . 

PER- 

SALES 

MANA¬ 

CIVIL 

MECH  . 

ELEC  . 

ELEC¬ 

WORK/ 

PLANN 

ENGI¬ 

BUILD 

MIN/ 

SONNL 

MANA¬ 

GERS 

STRUC 

ENGS 

ENGS 

TRON 

PROGR 

/PROD 

NEERS 

176 

177 

MAN  . 

GERS 

NEC 

ENGS 

196 

197 

ENGS 

ENGS 

ENGS 

NEC 

178 

179 

180 

195 

198 

199 

200 

201 

UNWEIGHTED  SAMPLE 

1786 

56 

103 

53 

162 

265 

54 

67 

28 

18 

4 

13 

29 

EST . POPULATION (OO ' S) 

8083 

261 

535 

244 

722 

1161 

236 

282 

132 

82 

23 

58 

150 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

648 

5 

24 

9 

27 

84 

- 

3 

- 

- 

- 

- 

9 

BUSINESS  EQUIPMENT  DIGEST 

485 

8 

40 

17 

73 

63 

9 

9 

3 

9 

- 

- 

- 

BUSINESS  SYST.+EOUIP. 

665 

54 

89 

33 

47 

92 

8 

6 

- 

4 

- 

4 

- 

CHARTERED  MECH.  ENGINEER 

386 

- 

5 

3 

27 

23 

15 

128 

27 

3 

6 

5 

39 

CHIEF  EXECUTIVE 

243 

23 

29 

14 

27 

40 

12 

3 

- 

- 

- 

- 

- 

COMPUTER  MANAGEMENT 

354 

5 

16 

3 

15 

59 

7 

- 

12 

26 

- 

- 

_ 

DIRECTOR 

533 

30 

53 

5 

93 

104 

4 

3 

- 

4 

- 

- 

8 

ENGINEERING 

1049 

27 

71 

30 

135 

54 

54 

111 

57 

22 

- 

25 

36 

ENGINEER'S  DIGEST 

456 

- 

23 

lO 

66 

35 

7 

47 

27 

30 

- 

- 

8 

EXPORT  DIRECTION 

223 

5 

18 

- 

62 

62 

9 

- 

7 

- 

- 

- 

- 

EXPORT  TIMES 

323 

15 

4 

- 

118 

78 

- 

- 

7 

_ 

- 

- 

FACTORY  EQUIPMENT  NEWS 

539 

21 

96 

17 

56 

86 

6 

22 

4 

- 

7 

18 

14 

THE  GEOGRAPHICAL  MAGAZINE 

454 

4 

28 

14 

36 

58 

17 

9 

12 

- 

- 

4 

31 

HIGH  LIFE 

713 

32 

45 

18 

147 

129 

19 

23 

23 

3 

- 

4 

3 

THE  ILLUS.  LONDON  NEWS 

638 

lO 

22 

17 

61 

146 

14 

- 

3 

16 

- 

3 

24 

INDUSTRIAL  MANAGEMENT 

550 

28 

57 

27 

54 

62 

4 

21 

14 

12 

7 

lO 

3 

INDUST.  PURCHASING  NEWS 

264 

9 

44 

6 

39 

50 

4 

9 

6 

4 

- 

4 

- 

INTERNATIONAL  MANAGEMENT 

108 

- 

3 

11 

11 

57 

- 

- 

- 

4 

- 

- 

- 

MANAGEMENT  ACCOUNTING 

445 

lO 

39 

6 

25 

70 

- 

- 

5 

- 

6 

- 

17 

MANAGEMENT  TODAY 

1429 

31 

154 

109 

169 

227 

21 

35 

16 

13 

X2 

12 

51 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A  7 


ALL  BUSINESSMEN 


OCCUPATION  call  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  TWO 


TOTAL 

MAN  . 

MAN  . 

PER- 

SALES 

MANA¬ 

CIVIL 

MECH  . 

ELEC  . 

ELEC¬ 

WORK/ 

PLANN 

ENGI¬ 

BUILD 

MIN/ 

SONNL 

MANA¬ 

GERS 

STRUC 

ENGS 

ENGS 

TRON 

PROGR 

/PROD 

NEERS 

176 

177 

MAN  . 

GERS 

NEC 

ENGS 

196 

197 

ENGS 

ENGS 

ENGS 

NEC 

178 

179 

180 

195 

198 

199 

200 

201 

UNWEIGHTED  SAMPLE 

1786 

56 

103 

53 

162 

265 

54 

67 

28 

18 

4 

13 

29 

EST . POPULATION  COO ’ S) 

8083 

261 

535 

244 

722 

1161 

236 

282 

132 

82 

23 

58 

150 

MONTHLY  MAGAZINESCCONT . ) 


MARKETING 

419 

lO 

29 

13 

160 

48 

3 

14 

- 

7 

- 

5 

- 

MECH.  ENGINEERING  NEWS 

891 

13 

54 

27 

48 

73 

28 

134 

14 

7 

12 

9 

48 

MODERN  PURCHASING 

165 

9 

19 

- 

25 

52 

- 

- 

- 

- 

- 

- 

4 

NATIONAL  GEOGRAPHIC 

917 

25 

35 

26 

71 

121 

46 

61 

27 

6 

- 

7 

27 

OFFICE  EQUIPMENT  INDEX 

616 

33 

50 

15 

95 

118 

6 

3 

lO 

- 

- 

- 

16 

OFFICE  EQUIPMENT  NEWS 

995 

55 

86 

20 

118 

154 

20 

27 

6 

16 

- 

15 

3 

PERSONNEL  MANAGEMENT 

522 

13 

71 

133 

36 

41 

8 

14 

4 

8 

7 

- 

3 

PURCHASING  AND  SUPPLY 

217 

4 

18 

9 

29 

66 

4 

3 

- 

- 

- 

5 

- 

PRODUCTION  EQUIP.  DIGEST 

526 

11 

89 

- 

69 

57 

6 

17 

- 

- 

22 

23 

PROF.  ADMINISTRATION 

156 

_ 

7 

2 

6 

26 

5 

3 

4 

4 

_ 

— 

— 

READER’S  DIGEST 

2706 

119 

207 

112 

280 

430 

83 

62 

39 

12 

18 

21 

69 

WHAT’S  NEW 

534 

5 

59 

lO 

82 

61 

26 

36 

11 

7 

6 

14 

26 

VISION 

176 

- 

19 

lO 

28 

33 

5 

3 

- 

- 

- 

- 

- 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

421 

4 

35 

19 

108 

86 

18 

- 

8 

4 

- 

- 

15 

HARVARD  BUS.  REVIEW 

276 

- 

17 

26 

35 

86 

4 

- 

- 

- 

3 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

472 

24 

41 

71 

59 

65 

6 

6 

11 

3 

- 

- 

- 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A  8 


ALL  BUSINESSMEN 


OCCUPATION  (ALL  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  THREE 


TOTAL 

METAL 

TECH- 

-LUR 

NOLO- 

-GIST 

-GIST 

202 

203 

UNWEIGHTED  SAMPLE 

1786 

6 

13 

EST. POPULATION (OO ’ S) 

8083 

22 

65 

NATIONAL  DAILIES 

DAILY  EXPRESS 

1627 

14 

DAILY  MAIL  • 

1735 

8 

16 

DAILY  MIRROR 

1023 

- 

6 

THE  DAILY  TELEGRAPH  * 

2503 

- 

18 

FINANCIAL  TIMES 

1526 

- 

8 

THE  GUARDIAN 

665 

- 

4 

INT.  HERALD  TRIBUNE 

74 

- 

- 

THE  SUN 

1162 

4 

21 

THE  TIMES 

1091 

3 

14 

EVENING  NEWSPAPERS 

LONDON  EVENING  NEWS 

408 

- 

7 

LONDON  EVENING  STANDARD 

656 

- 

4 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

992 

- 

12 

THE  OBSERVER 

1221 

8 

9 

SUNDAY  EXPRESS 

2719 

6 

27 

SUNDAY  MIRROR 

1241 

lO 

3 

SUNDAY  PEOPLE  * 

950 

- 

4 

THE  SUNDAY  TELEGRAPH  * 

1390 

- 

18 

THE  SUNDAY  TIMES  ♦ 

2996 

3 

9 

COLOUR  SUPPLEMENTS 

OBSERVER 

COLOUR 

MAGAZINE  * 

1201 

13 

9 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

8 

9 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

13 

13 

♦PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX 
NEC=NOT  ELSEWHERE  CLASSIFIED 


PHYS/ 

ACCOU 

COMP  . 

SUR¬ 

ARCHI 

ADVOC 

PROF  . 

DRAU 

LAB  . 

TECHN 

SCIEN 

NTANT 

SECRE 

VEY¬ 

TECTS 

/SOLI 

WORKR 

GHTS 

ASS  .  / 

WORKR 

-TIST 

209 

-TARY 

ORS 

212 

CITOR 

NEC 

-MEN 

TECHN 

NEC 

205 

210 

211 

214 

217 

218 

219 

220 

30 

lOO 

15 

64 

44 

56 

24 

7 

3 

68 

124 

451 

70 

279 

181 

228 

125 

34 

12 

315 

5 

66 

lO 

41 

34 

22 

lO 

8 

3 

82 

20 

124 

11 

48 

25 

46 

24 

12 

- 

64 

- 

19 

- 

22 

3 

lO 

6 

- 

3 

46 

21 

145 

31 

56 

14 

68 

53 

13 

3 

94 

14 

160 

39 

20 

3 

26 

44 

- 

- 

34 

32 

37 

11 

17 

44 

26 

26 

- 

- 

42 

5 

54 

- 

16 

11 

20 

6 

5 

3 

82 

17 

99 

28 

18 

26 

98 

37 

- 

- 

43 

4 

13 

7 

lO 

- 

7 

13 

- 

- 

4 

- 

33 

11 

19 

18 

29 

23 

- 

- 

24 

3 

32 

- 

26 

11 

8 

9 

5 

- 

64 

18 

80 

8 

26 

66 

47 

15 

3 

- 

38 

11 

138 

14 

75 

55 

70 

33 

8 

- 

109 

7 

42 

7 

28 

12 

lO 

14 

8 

- 

68 

7 

45 

3 

33 

3 

7 

13 

5 

- 

50 

26 

89 

4 

32 

7 

52 

48 

- 

- 

38 

51 

194 

46 

89 

77 

130 

58 

17 

5 

85 

18 

76 

15 

25 

60 

49 

19 

3 

- 

63 

26 

89 

4 

26 

lO 

64 

42 

- 

- 

45 

47 

209 

38 

96 

76 

138 

58 

17 

5 

75 

CHE¬ 

MIST 

204 

26 

111 

20 

14 

14 

45 

9 

23 

lO 

29 

8 

13 

18 

37 

3 

11 

36 

32 

22 

31 

40 

F 


TABLE  A  9 


ALL  BUSINESSMEN 


OCCUPATION  call  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  THREE 


TOTAL 

METAL 

TECH- 

CHE¬ 

PHYS/ 

ACCOU 

COMP  . 

SUR¬ 

ARCHI 

ADVOC 

PROF  . 

DRAU 

LAB. 

TECHN 

-LUR 

NOLO- 

MIST 

SCIEN 

NTANT 

SECRE 

VEY¬ 

TECTS 

/SOLI 

WORKR 

GHTS 

ASS./ 

WORKR 

-GIST 

-GIST 

204 

-TIST 

209 

-TARY 

ORS 

212 

CITOR 

NEC 

-MEN 

TECHN 

NEC 

202 

203 

205 

210 

211 

214 

217 

218 

219 

220 

UNWEIGHTED  SAMPLE 

1786 

6 

13 

26 

30 

lOO 

15 

64 

44 

56 

24 

7 

3 

68 

EST . POPULATION (OO ’ S) 

8083 

22 

65 

111 

124 

451 

70 

279 

181 

228 

125 

34 

12 

315 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

- 

- 

- 

- 

313 

29 

- 

- 

3 

4 

- 

- 

8 

THE  ACCOUNTANT 

306 

- 

- 

- 

- 

147 

23 

- 

- 

2 

- 

- 

- 

8 

ACCOUNTANT'S  WEEKLY 

462 

- 

- 

- 

- 

260 

33 

- 

- 

8 

- 

- 

- 

3 

BUSINESS  WEEK 

174 

- 

- 

- 

- 

8 

- 

- 

- 

7 

11 

- 

- 

- 

CAMPAIGN 

197 

- 

- 

3 

- 

7 

- 

- 

- 

- 

- 

- 

- 

- 

COMPUTER  WEEKLY 

403 

_ 

_ 

4 

8 

9 

- 

- 

- 

- 

23 

- 

- 

104 

COMPUTING 

355 

- 

4 

3 

9 

- 

- 

- 

- 

25 

- 

- 

lOO 

COUNTRY  LIFE 

713 

- 

5 

5 

- 

38 

4 

19 

15 

23 

16 

- 

- 

45 

THE  ECONOMIST 

792 

- 

7 

14 

19 

78 

11 

11 

14 

14 

28 

- 

- 

23 

THE  ENGINEER 

869 

5 

24 

15 

12 

2 

- 

3 

- 

- 

- 

5 

42 

ENGINEERING  TODAY 

439 

- 

4 

14 

- 

- 

- 

- 

- 

- 

6 

- 

- 

9 

INVESTORS  CHRONICLE 

416 

3 

3 

3 

- 

28 

15 

20 

- 

30 

16 

- 

- 

- 

MARKETFACT 

123 

- 

- 

- 

6 

- 

- 

- 

- 

- 

lO 

- 

- 

- 

MARKETING  WEEK 

165 

_ 

_ 

_ 

- 

- 

3 

- 

- 

- 

- 

- 

- 

NEW  SCIENTIST 

563 

19 

23 

75 

58 

- 

- 

- 

8 

- 

25 

15 

- 

27 

NEW  STATESMAN 

256 

- 

- 

5 

4 

7 

7 

- 

8 

4 

- 

- 

- 

13 

NEWSWEEK 

209 

- 

- 

- 

9 

7 

- 

- 

3 

7 

- 

- 

3 

4 

PUNCH 

552 

- 

5 

3 

lO 

38 

5 

12 

6 

26 

15 

- 

- 

lO 

RADIO  TIMES 

2754 

lO 

29 

38 

42 

120 

33 

70 

67 

68 

52 

7 

- 

96 

TRADE  AND  INDUSTRY 

350 

- 

9 

- 

4 

- 

3 

lO 

- 

3 

14 

- 

- 

7 

TV  TIMES 

2111 

lO 

24 

21 

25 

96 

22 

34 

41 

42 

29 

24 

- 

102 

TIME 

330 

- 

- 

- 

- 

20 

- 

3 

4 

20 

20 

4 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

115 

- 

- 

- 

- 

7 

- 

- 

- 

3 

4 

- 

- 

2 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

5 

28 

12 

7 

28 

3 

7 

12 

- 

3 

12 

39 

PRIVATE  EYE 

584 

- 

- 

8 

3 

61 

- 

12 

13 

23 

19 

- 

- 

17 

NEC=NOT  ELSEWHERE  CLASSIFIED  TABLE  AlO 


ALL  BUSINESSMEN 


OCCUPATION  (ALL  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  THREE 


TOTAL 

METAL 

TECH- 

CHE¬ 

PHYS/ 

ACCOU 

COMP  . 

SUR¬ 

ARCHI 

ADVOC 

PROF  . 

DRAU 

LAB  . 

TECHN 

-LUR 

NOLO- 

MIST 

SCIEN 

NTANT 

SECRE 

VEY¬ 

TECTS 

/SOLI 

WORKR 

GHTS 

ASS./ 

WORKR 

-GIST 

-GIST 

204 

-TIST 

209 

-TARY 

ORS 

212 

Cl  TOR 

NEC 

-MEN 

TECHN 

NEC 

202 

203 

205 

210 

211 

214 

217 

218 

219 

220 

UNWEIGHTED  SAMPLE 

1786 

6 

13 

26 

30 

lOO 

15 

64 

44 

56 

24 

7 

3 

68 

EST . POPULATION (OO ’ S) 

8083 

22 

65 

111 

124 

451 

70 

279 

181 

228 

125 

34 

12 

315 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

648 

_ 

_ 

— 

280 

18 

13 

7 

17 

7 

_ 

16 

BUSINESS  EQUIPMENT  DIGEST 

485 

- 

4 

- 

5 

47 

12 

18 

3 

5 

12 

- 

- 

37 

BUSINESS  SYST.+EOUIP. 

665 

- 

9 

- 

3 

40 

5 

20 

14 

- 

9 

- 

- 

56 

CHARTERED  MECH .  ENGINEER 

386 

- 

4 

- 

11 

- 

- 

- 

- 

- 

9 

6 

- 

5 

CHIEF  EXECUTIVE 

243 

- 

- 

- 

- 

20 

8 

- 

3 

- 

- 

- 

9 

COMPUTER  MANAGEMENT 

354 

- 

- 

- 

8 

25 

- 

- 

4 

- 

7 

- 

- 

67 

DIRECTOR 

533 

- 

11 

3 

- 

38 

16 

13 

3 

29 

3 

3 

- 

5 

ENGINEERING 

1049 

9 

23 

14 

lO 

3 

- 

11 

12 

- 

9 

11 

- 

31 

ENGINEER  S  DIGEST 

456 

- 

11 

- 

8 

- 

- 

- 

7 

- 

- 

5 

- 

15 

EXPORT  DIRECTION 

223 

- 

7 

- 

- 

7 

- 

3 

- 

- 

- 

- 

“ 

EXPORT  TIMES 

323 

- 

9 

- 

- 

20 

6 

3 

- 

- 

- 

- 

- 

- 

FACTORY  EQUIPMENT  NEWS 

539 

- 

12 

- 

- 

4 

- 

4 

6 

- 

6 

5 

- 

11 

THE  GEOGRAPHICAL  MAGAZINE 

454 

- 

- 

7 

23 

6 

- 

27 

12 

11 

15 

12 

- 

19 

HIGH  LIFE 

713 

3 

8 

3 

25 

28 

7 

3 

11 

14 

7 

- 

- 

32 

THE  ILLUS.  LONDON  NEWS 

638 

- 

4 

12 

- 

20 

5 

17 

17 

22 

16 

4 

- 

46 

INDUSTRIAL  MANAGEMENT 

550 

6 

7 

12 

- 

22 

3 

- 

7 

- 

- 

3 

- 

46 

INDUST.  PURCHASING  NEWS 

264 

- 

7 

- 

- 

6 

- 

- 

- 

- 

6 

- 

- 

6 

INTERNATIONAL  MANAGEMENT 

108 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

MANAGEMENT  ACCOUNTING 

445 

- 

- 

3 

3 

103 

21 

7 

- 

- 

~ 

- 

- 

11 

MANAGEMENT  TODAY 

1429 

13 

lO 

19 

lO 

80 

28 

18 

6 

7 

26 

5 

- 

69 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  All 


ALL  BUSINESSMEN 


OCCUPATION  call  RELEVANT  O.P.C.S.  CODES  CONTINUED)-  PART  THREE 


TOTAL 

METAL 

TECH- 

CHE¬ 

PHYS/ 

ACCOU 

COMP  . 

SUR¬ 

ARCHI 

ADVOC 

PROF  . 

DRAU 

LAB  . 

TECHN 

-LUR 

NOLO- 

MIST 

SCIEN 

NTANT 

SECRE 

VEY¬ 

TECTS 

/SOLI 

WORKR 

GHTS 

ASS./ 

WORKR 

-GIST 

-GIST 

204 

-TIST 

209 

-TARY 

ORS 

212 

Cl  TOR 

NEC 

-MEN 

TECHN 

NEC 

202 

203 

205 

210 

211 

214 

217 

218 

219 

220 

UNWEIGHTED  SAMPLE 

1786 

6 

13 

26 

30 

lOO 

15 

64 

44 

56 

24 

7 

3 

68 

EST . POPULATION  COO ’ S) 

8083 

22 

65 

111 

124 

451 

70 

279 

181 

228 

125 

34 

12 

315 

MONTHLY  MAGAZINESCCONT. ) 


MARKETING 

419 

- 

3 

- 

6 

20 

- 

- 

- 

- 

13 

- 

- 

2 

MECH.  ENGINEERING  NEWS 

891 

- 

19 

4 

16 

3 

- 

lO 

12 

- 

16 

13 

- 

49 

MODERN  PURCHASING 

165 

- 

- 

- 

- 

6 

5 

- 

- 

- 

6 

- 

- 

- 

NATIONAL  GEOGRAPHIC 

917 

11 

14 

13 

9 

43 

4 

54 

11 

28 

13 

- 

- 

45 

OFFICE  EQUIPMENT  INDEX 

616 

- 

- 

- 

- 

22 

12 

13 

8 

- 

- 

3 

- 

33 

OFFICE  EQUIPMENT  NEWS 

995 

_ 

12 

3 

5 

63 

_ 

50 

34 

5 

7 

9 

- 

26 

PERSONNEL  MANAGEMENT 

522 

- 

- 

3 

- 

12 

7 

- 

- 

- 

13 

- 

- 

18 

PURCHASING  AND  SUPPLY 

217 

- 

- 

- 

- 

3 

- 

- 

- 

- 

6 

- 

- 

- 

PRODUCTION  EQUIP.  DIGEST 

526 

- 

11 

3 

8 

18 

5 

- 

- 

- 

6 

9 

- 

18 

PROF.  ADMINISTRATION 

156 

- 

4 

- 

- 

17 

17 

3 

- 

- 

- 

- 

- 

8 

READER'S  DIGEST 

2706 

5 

17 

29 

29 

114 

34 

80 

44 

58 

51 

20 

- 

85 

WHAT'S  NEW 

534 

- 

7 

- 

lO 

- 

5 

- 

- 

- 

- 

4 

- 

20 

VISION 

176 

- 

- 

3 

4 

15 

- 

3 

- 

3 

4 

- 

8 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

421 

_ 

4 

— 

22 

4 

_ 

_ 

_ 

_ 

_ 

25 

HARVARD  BUS.  REVIEW 

276 

- 

- 

5 

- 

42 

- 

- 

- 

- 

16 

- 

- 

6 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

472 

8 

5 

35 

9 

4 

7 

6 

7 

NEC=NOT  ELSEWHERE  CLASSIFIED 


TABLE  A12 


ALL  BUSINESSMEN 


UNWEIGHTED  SAMPLE 
EST . POPULATION { OO ’ S ) 


NATIONAL  DAILIES 


DAILY  EXPRESS 
DAILY  MAIL  * 
DAILY  MIRROR 
THE  DAILY  TELEGRAPH  * 
FINANCIAL  TIMES 
THE  GUARDIAN 
INT.  HERALD  TRIBUNE 
THE  SUN 
THE  TIMES 


EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 
LONDON  EVENING  STANDARD 


SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 
THE  OBSERVER 
SUNDAY  EXPRESS 
SUNDAY  MIRROR 
SUNDAY  PEOPLE  * 
THE  SUNDAY  TELEGRAPH  * 
THE  SUNDAY  TIMES  » 


TOTAL  MINING  FOOD.  COAL. 


II 

DRINK 

PET¬ 

TOBAC 

ROL 

III 

IV 

1786 

7 

52 

16 

8083 

37 

262 

64 

1627 

11 

62 

17 

1735 

8 

38 

16 

1023 

- 

45 

4 

2503 

7 

89 

29 

1526 

4 

87 

21 

665 

4 

15 

8 

74 

- 

- 

- 

1162 

- 

25 

6 

1091 

- 

45 

11 

408 

21 

- 

656 

18 

11 

992 

3 

19 

3 

1221 

lO 

39 

lO 

2719 

- 

104 

26 

1241 

- 

42 

22 

950 

- 

26 

- 

1390 

- 

42 

9 

2996 

12 

98 

28 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

1201 

lO 

41 

lO 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

- 

31 

16 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

14 

113 

28 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 
NES=NOT  ELSEWHERE  SPECIFIED 


INDUSTRY  (S.I.C.  -  ALL  CODES]-  PART  ONE 


CHEMI 

METAL 

MECH  . 

INSTR 

ELEC¬ 

-CAL 

MANUF 

ENGIN 

UMENT 

TRIC 

V 

VI 

VII 

ENGIN 

VIII 

ENGIN 

IX 

78 

44 

96 

17 

83 

340 

177 

397 

95 

401 

67 

37 

102 

22 

37 

77 

21 

74 

34 

39 

42 

21 

54 

lO 

69 

135 

32 

115 

51 

144 

59 

41 

47 

28 

109 

35 

11 

21 

- 

38 

6 

- 

3 

- 

- 

43 

26 

56 

25 

80 

35 

25 

34 

3 

54 

22 

8 

12 

9 

23 

7 

3 

13 

- 

26 

SHIP- 

VEHI¬ 

METAL 

TEX¬ 

LEATH 

BUILD 

CLES 

GOODS 

TILES 

-ER/ 

MARIN 

X 

XI 

NES 

XII 

XIII 

FUR 

XIV 

9 

82 

28 

14 

3 

35 

362 

119 

80 

20 

18 

68 

29 

24 

6 

11 

78 

25 

39 

6 

6 

68 

20 

14 

- 

6 

78 

37 

20 

- 

13 

35 

22 

27 

6 

- 

19 

O 

- 

3 

- 

3 

70 

35 

8 

14 

11 

7 

16 

_  j 

4 

- 

- 

8 

- 

9 

32 

22 

50 

21 

59 

20 

51 

32 

21 

9 

48 

8 

39 

13 

32 

4 

37 

8 

5 

- 

96 

50 

166 

49 

lOO 

13 

108 

62 

17 

11 

39 

41 

71 

23 

61 

6 

98 

31 

9 

- 

23 

22 

31 

21 

17 

6 

34 

24 

16 

- 

72 

18 

75 

24 

24 

3 

55 

21 

5 

6 

140 

78 

106 

28 

162 

8 

93 

52 

30 

6 

45 

14 

42 

13 

29 

4 

42 

8 

5 

- 

55 

18 

94 

15 

lO 

3 

50 

25 

5 

6 

158 

76 

97 

32 

136 

8 

85 

47 

30 

6 

TABLE  A13 


ALL  BUSINESSMEN 


TOTAL 

MINING 

II 

FOOD  . 
DRINK 
TOBAC 
III 

COAL  . 
PET¬ 
ROL 
IV 

UNWEIGHTED  SAMPLE 

1786 

7 

52 

16 

EST . POPULATION  COO ' S) 

8083 

37 

262 

64 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

549 

- 

34 

6 

THE  ACCOUNTANT 

306 

- 

30 

6 

ACCOUNTANT’S  WEEKLY 

462 

- 

29 

9 

BUSINESS  WEEK 

174 

- 

8 

3 

CAMPAIGN 

197 

- 

27 

- 

COMPUTER  WEEKLY 

403 

- 

9 

3 

COMPUTING 

355 

- 

6 

- 

COUNTRY  LIFE 

713 

3 

19 

17 

THE  ECONOMIST 

792 

- 

44 

19 

THE  ENGINEER 

869 

7 

18 

18 

ENGINEERING  TODAY 

439 

7 

13 

3 

INVESTORS  CHRONICLE 

416 

- 

23 

3 

MARKETFACT 

123 

- 

20 

3 

MARKETING  WEEK 

165 

- 

12 

- 

NEW  SCIENTIST 

563 

- 

20 

7 

NEW  STATESMAN 

256 

- 

3 

- 

NEWSWEEK 

209 

- 

11 

3 

PUNCH 

552 

- 

17 

11 

RADIO  TIMES 

2754 

17 

lOO 

28 

TRADE  AND  INDUSTRY 

350 

- 

21 

3 

TV  TIMES 

2111 

7 

84 

17 

TIME 

330 

2 

3 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

115 

- 

8 

7 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

7 

35 

6 

PRIVATE  EYE 

584 

- 

12 

7 

NES=NOT  ELSEWHERE  SPECIFIED 


INDUSTRY  (S.I.C. 


ALL  CODES)-  PART  ONE 


CHEMI 

METAL 

MECH  . 

INSTR 

ELEC¬ 

SHIP- 

VEHI¬ 

METAL 

TEX¬ 

LEATH 

-CAL 

MANUF 

ENG  IN 

UMENT 

TRIC 

BUILD 

CLES 

GOODS 

TILES 

-ER/ 

V 

VI 

VII 

ENGIN 

VIII 

ENGIN 

IX 

MARIN 

X 

XI 

NES 

XII 

XIII 

FUR 

XIV 

78 

44 

96 

17 

83 

9 

82 

28 

14 

3 

340 

177 

397 

95 

401 

35 

362 

119 

80 

20 

25 

9 

14 

- 

15 

- 

12 

7 

11 

- 

7 

8 

18 

- 

4 

- 

6 

- 

- 

- 

26 

3 

12 

6 

11 

- 

12 

3 

11 

- 

3 

- 

13 

- 

6 

- 

3 

- 

5 

6 

12 

6 

3 

- 

14 

- 

4 

- 

- 

7 

3 

9 

- 

95 

- 

30 

- 

- 

- 

5 

3 

22 

- 

77 

3 

27 

- 

- 

- 

7 

- 

25 

9 

33 

6 

3 

18 

- 

- 

34 

21 

42 

15 

25 

- 

22 

4 

3 

- 

47 

50 

128 

30 

72 

16 

103 

33 

5 

6 

15 

20 

68 

lO 

59 

9 

62 

9 

- 

6 

11 

18 

13 

- 

- 

- 

9 

3 

- 

- 

6 

8 

5 

- 

4 

- 

3 

- 

- 

- 

15 

3 

15 

- 

11 

6 

9 

- 

8 

- 

76 

5 

8 

2 

34 

- 

23 

- 

5 

- 

4 

- 

8 

- 

13 

- 

- 

- 

- 

- 

11 

- 

lO 

4 

17 

6 

- 

- 

- 

14 

3 

28 

14 

19 

- 

4 

lO 

- 

_ 

113 

38 

151 

34 

114 

4 

115 

35 

34 

- 

35 

22 

30 

- 

23 

9 

24 

- 

- 

- 

86 

36 

122 

39 

lOl 

4 

112 

30 

34 

- 

- 

- 

19 

14 

18 

- 

8 

- 

3 

- 

14 

9 

3 

- 

3 

- 

3 

- 

- 

- 

50 

31 

166 

33 

54 

9 

50 

39 

21 

- 

11 

3 

8 

3 

36 

- 

24 

- 

- 

9 

TABLE  A14 


ALL  BUSINESSMEN 


TOTAL  MINING  FOOD.  COAL, 


II 

DRINK 

PET¬ 

TOBAC 

ROL 

III 

IV 

UNWEIGHTED  SAMPLE 

1786 

7 

52 

16 

EST . POPULAT I ON  C  OO ’ S ) 

8083 

37 

262 

64 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

648 

31 

12 

BUSINESS  EQUIPMENT  DIGEST 

485 

- 

12 

3 

BUSINESS  SYST.+EOUIP. 

665 

5 

20 

3 

CHARTERED  MECH .  ENGINEER 

386 

12 

6 

14 

CHIEF  EXECUTIVE 

243 

- 

9 

- 

COMPUTER  MANAGEMENT 

354 

_ 

8 

DIRECTOR 

533 

- 

22 

4 

ENGINEERING 

1049 

11 

22 

18 

ENGINEER’S  DIGEST 

456 

7 

- 

4 

EXPORT  DIRECTION 

223 

- 

lO 

- 

EXPORT  TIMES 

323 

- 

12 

- 

FACTORY  EQUIPMENT  NEWS 

539 

- 

24 

lO 

THE  GEOGRAPHICAL  MAGAZINE 

454 

- 

14 

3 

HIGH  LIFE 

713 

9 

21 

18 

THE  ILLUS.  LONDON  NEWS 

638 

7 

13 

17 

INDUSTRIAL  MANAGEMENT 

550 

- 

27 

4 

INDUST.  PURCHASING  NEWS 

264 

- 

11 

- 

INTERNATIONAL  MANAGEMENT 

108 

- 

3 

- 

MANAGEMENT  ACCOUNTING 

445 

- 

27 

5 

MANAGEMENT  TODAY 

1429 

2 

lOl 

14 

NES=NOT  ELSEWHERE  SPECIFIED 


INDUSTRY  (S.I.C. 


ALL  CODES)-  PART  ONE 


CHEMI 

METAL 

MECH  . 

INSTR 

ELEC¬ 

SHIP- 

VEHI¬ 

METAL 

TEX¬ 

LEATH 

-CAL 

MANUF 

ENGIN 

UMENT 

TRIC 

BUILD 

CLES 

GOODS 

TILES 

-ER/ 

V 

VI 

VII 

ENGIN 

VIII 

ENGIN 

IX 

MARIN 

X 

XI 

NES 

XII 

XIII 

FUR 

XIV 

78 

44 

96 

17 

83 

9 

82 

28 

14 

3 

340 

177 

397 

95 

401 

35 

362 

119 

80 

20 

25 

8 

17 

6 

13 

3 

14 

15 

25 

- 

11 

9 

36 

9 

38 

- 

32 

11 

5 

6 

5 

7 

50 

30 

22 

6 

29 

9 

18 

6 

12 

12 

67 

lO 

11 

4 

52 

3 

- 

_ 

5 

9 

15 

6 

11 

- 

8 

2 

3 

6 

13 

3 

13 

10 

53 

- 

23 

- 

- 

- 

17 

14 

53 

12 

28 

8 

6 

9 

3 

- 

37 

31 

136 

29 

lOl 

lO 

120 

19 

17 

6 

- 

36 

73 

20 

61 

lO 

42 

6 

- 

6 

22 

5 

19 

21 

29 

6 

3 

5 

3 

6 

29 

18 

26 

17 

21 

6 

15 

lO 

5 

- 

24 

25 

lOO 

18 

32 

6 

42 

21 

5 

6 

21 

- 

lO 

9 

18 

6 

11 

3 

5 

- 

47 

29 

32 

24 

36 

9 

39 

9 

- 

6 

37 

3 

25 

- 

20 

- 

17 

- 

5 

- 

48 

21 

61 

6 

24 

11 

44 

5 

5 

- 

13 

31 

25 

14 

6 

9 

23 

3 

lO 

5 

3 

- 

6 

9 

3 

- 

3 

- 

- 

- 

22 

- 

30 

6 

33 

6 

23 

5 

16 

- 

104 

56 

103 

15 

78 

8 

84 

11 

11 

6 

TABLE  A15 


ALL  BUSINESSMEN 


INDUSTRY  (S.I.C. 


ALL  CODES)-  PART  ONE 


TOTAL  MINING  FOOD,  COAL. 


II 

DRINK 

PET¬ 

TOBAC 

ROL 

III 

IV 

UNWEIGHTED  SAMPLE 

1786 

7 

52 

16 

EST . POPULATION (OO ' S) 

8083 

37 

262 

64 

MONTHLY  MAGAZINES(CONT . ) 

MARKETING 

419 

22 

3 

MECH.  ENGINEERING  NEWS 

891 

12 

9 

18 

MODERN  PURCHASING 

165 

- 

20 

- 

NATIONAL  GEOGRAPHIC 

917 

7 

23 

17 

OFFICE  EQUIPMENT  INDEX 

616 

- 

27 

- 

OFFICE  EQUIPMENT  NEWS 

995 

7 

9 

8 

PERSONNEL  MANAGEMENT 

522 

- 

48 

6 

PURCHASING  AND  SUPPLY 

217 

7 

21 

- 

PRODUCTION  EQUIP.  DIGEST 

526 

- 

18 

- 

PROF.  ADMINISTRATION 

156 

- 

6 

- 

READER’S  DIGEST 

2706 

17 

130 

31 

WHAT’S  NEW 

534 

- 

21 

4 

VISION 

176 

- 

16 

3 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

421 

26 

11 

HARVARD  BUS.  REVIEW 

QUARTERLY  MAGAZINE 

276 

5 

lO 

MAN.  REVIEW  AND  DIGEST 

472 

- 

32 

8 

NES=NOT  ELSEWHERE  SPECIFIED 


CHEMI 

METAL 

MECH  . 

INSTR 

ELEC¬ 

SHIP- 

VEHI¬ 

METAL 

TEX¬ 

LEATH 

-CAL 

MANUF 

ENGIN 

UMENT 

TRIC 

BUILD 

CLES 

GOODS 

TILES 

-ER/ 

V 

VI 

VII 

ENGIN 

VIII 

ENGIN 

IX 

MARIN 

X 

XI 

NES 

XII 

XIII 

FUR 

XIV 

78 

44 

96 

17 

83 

9 

82 

28 

14 

3 

340 

177 

397 

95 

401 

35 

362 

119 

80 

20 

30 

20 

28 

3 

27 

6 

24 

9 

12 

- 

39 

18 

114 

30 

43 

lO 

117 

13 

9 

- 

6 

9 

12 

lO 

12 

- 

3 

6 

5 

- 

29 

3 

29 

- 

61 

8 

53 

5 

5 

- 

13 

6 

56 

13 

46 

- 

21 

8 

lO 

6 

31 

11 

68 

23 

72 

6 

41 

9 

24 

6 

29 

6 

28 

14 

22 

- 

44 

- 

19 

- 

15 

lO 

15 

6 

18 

- 

9 

- 

5 

- 

38 

21 

92 

19 

21 

6 

42 

19 

18 

6 

4 

3 

15 

6 

3 

2 

3 

- 

5 

- 

114 

38 

104 

46 

124 

8 

123 

58 

33 

- 

19 

9 

80 

14 

29 

- 

33 

17 

lO 

6 

11 

6 

8 

4 

7 

- 

19 

6 

- 

- 

9 

24 

30 

3 

27 

6 

26 

7 

3 

6 

7 

3 

5 

19 

18 

19 

5 

6 

28 

20 

20 

8 

5 

7 

11 

TABLE  A16 


ALL  BUSINESSMEN 


INDUSTRY  (S.I.C.-  ALL  CODES  CONTINUED)-  PART  TWO 


TOTAL 

CLOTH 

BRICK 

TIMB  . 

PAPER 

OTHER 

CON- 

GAS 

TRANS 

DISTR 

INSUR 

PROF  + 

MISC  . 

PUBL  . 

-ING 

POTT 

FURNI 

PRINT 

MANUF 

STRUC 

ELEC  . 

-PORT 

-I  BUT 

BANK/ 

SCIEN 

SERVS 

ADMIN 

XV 

ETC 

-TURE 

PUBL  . 

XIX 

-TION 

WATER 

COMM. 

-IVE 

FINAN 

SERVS 

XXVI 

/DEF  . 

XVI 

XVII 

XVIII 

XX 

XXI 

XXII 

XXIII 

XXIV 

XXV 

XXVII 

UNWEIGHTED  SAMPLE 

1786 

15 

16 

9 

39 

24 

140 

48 

59 

129 

227 

318 

50 

183 

EST . POPULATION  COO ' S) 

8083 

65 

86 

47 

189 

129 

635 

199 

282 

633 

955 

1389 

247 

837 

NATIONAL  DAILIES 

DAILY  EXPRESS 

1627 

lO 

33 

13 

55 

27 

130 

30 

81 

131 

192 

213 

52 

161 

DAILY  MAIL  • 

1735 

20 

21 

25 

62 

26 

109 

50 

46 

129 

235 

283 

47 

215 

DAILY  MIRROR 

1023 

5 

23 

- 

38 

29 

109 

21 

59 

94 

57 

93 

47 

95 

THE  DAILY  TELEGRAPH  * 

2503 

27 

43 

- 

72 

36 

155 

70 

87 

207 

356 

412 

54 

242 

FINANCIAL  TIMES 

1526 

13 

16 

7 

72 

30 

63 

44 

60 

91 

359 

197 

22 

54 

THE  GUARDIAN 

665 

- 

4 

5 

8 

6 

37 

27 

23 

21 

78 

183 

13 

105 

INT.  HERALD  TRIBUNE 

74 

- 

“ 

- 

3 

- 

- 

- 

_ 

11 

44 

4 

- 

_ 

THE  SUN 

1162 

5 

42 

5 

31 

33 

133 

22 

64 

119 

90 

84 

53 

91 

THE  TIMES 

1091 

11 

15 

- 

41 

6 

42 

27 

26 

63 

167 

282 

43 

128 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

408 

7 

3 

8 

5 

42 

4 

25 

37 

58 

74 

12 

34 

LONDON  EVENING  STANDARD 

656 

7 

- 

8 

46 

5 

17 

lO 

32 

73 

136  ' 

157 

13 

58 

SUNDAY  NEWSPAPERS 

NEWS  OF  THE  WORLD 

992 

8 

6 

24 

44 

82 

42 

54 

90 

76 

98 

68 

58 

THE  OBSERVER 

1221 

6 

19 

- 

35 

19 

89 

23 

64 

104 

151 

298 

31 

128 

SUNDAY  EXPRESS 

2719 

41 

33 

12 

66 

45 

211 

70 

144 

196 

329 

448 

85 

237 

SUNDAY  MIRROR 

1241 

- 

9 

4 

41 

30 

85 

12 

60 

158 

109 

146 

60 

85 

SUNDAY  PEOPLE  * 

950 

6 

23 

lO 

31 

33 

102 

25 

42 

127 

85 

97 

54 

94 

THE  SUNDAY  TELEGRAPH  * 

1390 

16 

20 

- 

42 

15 

99 

51 

61 

120 

236 

230 

42 

103 

THE  SUNDAY  TIMES  * 

2996 

28 

30 

26 

54 

32 

235 

96 

74 

277 

367 

580 

83 

273 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  • 

1201 

6 

19 

_ 

15 

6 

83 

34 

38 

no 

142 

306 

31 

149 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

16 

11 

4 

47 

15 

57 

54 

64 

104 

212 

262 

48 

78 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

28 

33 

32 

68 

27 

192 

87 

79 

275 

348 

601 

92 

261 

•PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

NES=NOT  ELSEWHERE  SPECIFIED  TABLE  A17 


ALL  BUSINESSMEN 


INDUSTRY  (S.I.C.-  ALL  CODES  CONTINUED)-  PART  TWO 


TOTAL 

CLOTH 

BRICK 

TIMB  . 

PAPER 

OTHER 

CON- 

GAS 

TRANS 

DISTR 

INSUR 

PROF+ 

MISC  . 

PUBL  . 

-ING 

POTT 

FURNI 

PRINT 

MANUF 

STRUC 

ELEC  . 

-PORT 

-I  BUT 

BANK/ 

SCIEN 

SERVS 

ADMIN 

XV 

ETC 

-TURE 

PUBI _ 

XIX 

-TION 

WATER 

COMM. 

-IVE 

FI  NAN 

SERVS 

XXVI 

/DEF. 

XVI 

XVII 

XVIII 

XX 

XXI 

XXII 

XXIII 

XXIV 

XXV 

XXVII 

UNWEIGHTED  SAMPLE 

1786 

15 

16 

9 

39 

24 

140 

48 

59 

129 

227 

318 

50 

183 

EST . POPULATION (OO ' S) 

8083 

65 

86 

47 

189 

129 

635 

199 

282 

633 

955 

1389 

247 

837 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

7 

14 

3 

26 

- 

11 

22 

6 

22 

54 

204 

- 

49 

THE  ACCOUNTANT 

306 

6 

11 

- 

3 

- 

8 

15 

6 

14 

38 

123 

- 

3 

ACCOUNTANT'S  WEEKLY 

462 

13 

- 

3 

23 

- 

14 

4 

13 

36 

45 

173 

- 

18 

BUSINESS  WEEK 

174 

7 

- 

- 

lO 

12 

9 

- 

3 

17 

48 

11 

9 

- 

CAMPAIGN 

197 

- 

- 

59 

- 

3 

- 

- 

6 

36 

16 

- 

11 

COMPUTER  WEEKLY 

403 

_ 

4 

_ 

12 

- 

3 

15 

9 

51 

78 

47 

_ 

27 

COMPUTING 

355 

- 

4 

- 

12 

- 

3 

15 

16 

17 

76 

48 

- 

21 

COUNTRY  LIFE 

713 

3 

5 

11 

39 

19 

14 

30 

24 

58 

149 

138 

42 

43 

THE  ECONOMIST 

792 

lO 

- 

16 

9 

5 

28 

33 

34 

186 

94 

7 

140 

THE  ENGINEER 

869 

- 

18 

- 

9 

lO 

58 

30 

14 

21 

15 

129 

12 

19 

ENGINEERING  TODAY 

439 

- 

6 

- 

13 

16 

26 

16 

8 

3 

9 

47 

9 

6 

INVESTORS  CHRONICLE 

416 

lO 

- 

- 

24 

9 

3 

4 

7 

6 

168 

79 

4 

23 

MARKETFACT 

123 

- 

- 

- 

- 

6 

- 

- 

- 

26 

31 

6 

3 

- 

MARKETING  WEEK 

165 

_ 

- 

- 

11 

3 

3 

7 

4 

11 

34 

3 

7 

4 

NEW  SCIENTIST 

563 

- 

7 

4 

- 

6 

9 

70 

21 

12 

- 

183 

- 

72 

NEW  STATESMAN 

256 

- 

- 

- 

6 

3 

4 

40 

- 

30 

37 

46 

13 

49 

NEWSWEEK 

209 

- 

6 

- 

4 

3 

- 

- 

31 

16 

44 

33 

11 

- 

PUNCH 

552 

11 

13 

12 

14 

6 

37 

24 

44 

50 

59 

112 

16 

34 

RADIO  TIMES 

2754 

33 

21 

32 

95 

lO 

233 

76 

94 

176 

294 

512 

106 

287 

TRADE  AND  INDUSTRY 

350 

- 

- 

- 

9 

3 

24 

- 

4 

27 

37 

39 

6 

34 

TV  TIMES 

2111 

21 

23 

lO 

47 

lO 

184 

49 

91 

164 

226 

330 

75 

209 

TIME 

330 

3 

3 

- 

4 

14 

7 

11 

22 

22 

61 

62 

21 

34 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

115 

- 

- 

- 

4 

6 

- 

4 

- 

3 

27 

10 

9 

3 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

3 

32 

22 

67 

44 

90 

19 

32 

91 

26 

76 

37 

33 

PRIVATE  EYE 

584 

- 

9 

- 

28 

3 

23 

21 

28 

59 

104 

108 

13 

75 

NES=NOT  ELSEWHERE  SPECIFIED  TABLE  A18 


ALL  BUSINESSMEN 


INDUSTRY  (S.I.C.-  ALL  CODES  CONTINUED)-  PART  TWO 


TOTAL  CLOTH  BRICK  TIMB . 


-ING 

POTT 

FURNI 

XV 

ETC 

-TURE 

XVI 

XVII 

UNWEIGHTED  SAMPLE 

1786 

15 

16 

9 

EST. POPULATION (OO ’ S) 

8083 

65 

86 

47 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

648 

7 

23 

3 

BUSINESS  EQUIPMENT  DIGEST 

485 

- 

12 

3 

BUSINESS  SYST.+EOUIP. 

665 

12 

9 

3 

CHARTERED  MECH .  ENGINEER 

386 

- 

9 

- 

CHIEF  EXECUTIVE 

243 

7 

- 

7 

COMPUTER  MANAGEMENT 

354 

- 

- 

- 

DIRECTOR 

533 

12 

12 

5 

ENGINEERING 

1049 

- 

20 

- 

ENGINEER’S  DIGEST 

456 

- 

11 

- 

EXPORT  DIRECTION 

223 

5 

— 

— 

EXPORT  TIMES 

323 

4 

- 

4 

FACTORY  EQUIPMENT  NEWS 

539 

3 

19 

9 

THE  GEOGRAPHICAL  MAGAZINE 

454 

- 

18 

- 

HIGH  LIFE 

713 

lO 

3 

7 

THE  ILLUS.  LONDON  NEWS 

638 

lO 

22 

— 

INDUSTRIAL  MANAGEMENT 

550 

5 

12 

5 

INDUST.  PURCHASING  NEWS 

264 

3 

6 

8 

INTERNATIONAL  MANAGEMENT 

108 

3 

6 

- 

MANAGEMENT  ACCOUNTING 

445 

11 

29 

- 

MANAGEMENT  TODAY 

1429 

20 

48 

7 

NES=NOT  ELSEWHERE  SPECIFIED 


PAPER 

PRINT 

PUBL. 

XVIII 

OTHER 

MANUF 

XIX 

CON- 

STRUC 

-TION 

XX 

GAS 
ELEC  . 
WATER 
XXI 

TRANS 

-PORT 

COMM. 

XXII 

DISTR 
-I  BUT 
-IVE 
XXIII 

INSUR 

BANK/ 

FINAN 

XXIV 

PROF+ 

SCIEN 

SERVS 

XXV 

MISC  . 
SERVS 
XXVI 

PUBL  . 
ADMIN 
/DEF  . 
XXVII 

39 

189 

24 

129 

140 

635 

48 

199 

59 

282 

129 

633 

227 

955 

318 

1389 

50 

247 

183 

837 

17 

6 

26 

lO 

19 

11 

62 

238 

3 

55 

27 

9 

37 

5 

- 

65 

24 

107 

3 

21 

48 

17 

75 

15 

4 

69 

34 

93 

22 

55 

- 

8 

8 

30 

3 

6 

4 

lOl 

7 

9 

9 

2 

39 

3 

18 

32 

11 

18 

15 

9 

23 

- 

13 

11 

14 

22 

36 

59 

3 

51 

16 

9 

54 

7 

6 

49 

79 

83 

lO 

15 

9 

21 

67 

67 

36 

35 

19 

156 

3 

60 

- 

17 

13 

16 

8 

17 

- 

57 

6 

46 

- 

5 

14 

7 

19 

18 

13 

13 

- 

- 

16 

9 

17 

7 

24 

26 

21 

27 

6 

3 

17 

46 

33 

4 

5 

16 

20 

43 

12 

- 

13 

13 

37 

8 

11 

20 

58 

102 

lO 

63 

28 

lO 

46 

- 

25 

62 

107 

118 

7 

11 

17 

9 

29 

27 

30 

44 

127 

91 

32 

55 

23 

17 

55 

14 

26 

39 

12 

40 

6 

41 

8 

19 

9 

6 

4 

24 

16 

7 

- 

6 

8 

8 

- 

7 

7 

- 

22 

lO 

7 

5 

26 

5 

37 

17 

lO 

24 

33 

43 

24 

15 

49 

24 

64 

31 

40 

70 

173 

186 

23 

lOO 

TABLE  A19 


ALL  BUSINESSMEN 


INDUSTRY  (S.I.C.-  ALL  CODES  CONTINUED)-  PART  TWO 


TOTAL 

CLOTH 

BRICK 

TIMB  . 

PAPER 

OTHER 

CON- 

GAS 

TRANS 

DISTR 

INSUR 

PROF+ 

MISC  . 

PUBL  . 

-ING 

POTT 

FURNI 

PRINT 

MANUF 

STRUC 

ELEC  . 

-PORT 

-I  BUT 

BANK/ 

SCIEN 

SERVS 

ADMIN 

XV 

ETC 

-TURE 

PUBL  . 

XIX 

-TION 

WATER 

COMM. 

-IVE 

FINAN 

SERVS 

XXVI 

/DEF  . 

XVI 

XVII 

XVIII 

XX 

XXI 

XXII 

XXIII 

XXIV 

XXV 

XXVII 

UNWEIGHTED  SAMPLE 

1786 

15 

16 

9 

39 

24 

140 

48 

59 

129 

227 

318 

50 

183 

EST . POPULATION (OO ' S) 

8083 

65 

86 

47 

189 

129 

635 

199 

282 

633 

955 

1389 

247 

837 

MONTHLY  MAGAZINES(CONT. ) 


MARKETING 

419 

lO 

3 

- 

27 

9 

13 

3 

5 

58 

51 

41 

5 

lO 

MECH.  ENGINEERING  NEWS 

891 

- 

14 

5 

17 

23 

74 

34 

38 

34 

32 

140 

12 

37 

MODERN  PURCHASING 

165 

- 

- 

4 

8 

11 

13 

- 

- 

lO 

13 

11 

12 

- 

NATIONAL  GEOGRAPHIC 

917 

- 

12 

6 

24 

9 

81 

31 

57 

67 

55 

236 

30 

65 

OFFICE  EQUIPMENT  INDEX 

616 

4 

15 

6 

43 

9 

52 

lO 

7 

67 

36 

83 

39 

39 

OFFICE  EQUIPMENT  NEWS 

995 

13 

11 

lO 

60 

30 

91 

lO 

9 

88 

51 

205 

41 

59 

PERSONNEL  MANAGEMENT 

522 

9 

18 

- 

6 

17 

27 

- 

13 

47 

57 

29 

11 

72 

PURCHASING  AND  SUPPLY 

217 

- 

6 

4 

- 

3 

4 

7 

lO 

31 

17 

8 

12 

9 

PRODUCTION  EQUIP.  DIGEST 

526 

- 

17 

8 

22 

16 

29 

- 

- 

44 

13 

47 

9 

23 

PROF.  ADMINISTRATION 

156 

_ 

_ 

- 

_ 

3 

5 

- 

14 

3 

18 

34 

3 

29 

READER'S  DIGEST 

2706 

32 

34 

31 

83 

50 

227 

79 

143 

199 

249 

401 

102 

252 

WHAT'S  NEW 

534 

- 

38 

- 

9 

20 

22 

3 

7 

44 

29 

72 

23 

25 

VISION 

176 

- 

- 

7 

6 

9 

5 

6 

4 

12 

8 

21 

11 

6 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

421 

lO 

- 

- 

24 

3 

22 

12 

34 

44 

31 

47 

7 

lO 

HARVARD  BUS.  REVIEW 

276 

- 

3 

- 

22 

6 

4 

3 

6 

22 

80 

28 

- 

lO 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

472 

17 

27 

9 

36 

lO 

25 

18 

60 

58 

16 

52 

NES=NOT  ELSEWHERE  SPECIFIED 


TABLE  A20 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-PART  ONE 


TOTAL 

MARKE 

MARKE 

MARKE 

MANAG 

COMP¬ 

FINA¬ 

SCIEN 

TIFIC 

PERS¬ 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP¬ 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV¬ 

SERV¬ 

SERV¬ 

ACCOU 

ERTY 

RUCT-: 

SERV¬ 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

64 

76 

162 

40 

28 

52 

34 

205 

40 

90 

162 

EST . POPULATION  COO’S) 

8083 

301 

330 

732 

170 

136 

256 

157 

936 

156 

409 

732 

NATIONAL  DAILIES 

DAILY  EXPRESS 

1627 

70 

41 

136 

22 

31 

46 

29 

134 

47 

65 

133 

DAILY  MAIL  * 

1735 

88 

75 

166 

26 

47 

76 

6 

263 

39 

52 

146 

DAILY  MIRROR 

1023 

57 

16 

71 

26 

23 

66 

14 

48 

6 

39 

88 

THE  DAILY  TELEGRAPH  • 

2503 

123 

91 

298 

73 

42 

83 

63 

278 

38 

95 

225 

FINANCIAL  TIMES 

1526 

48 

45 

206 

70 

27 

76 

18 

323 

21 

17 

58 

THE  GUARDIAN 

665 

39 

40 

19 

3 

9 

41 

29 

88 

17 

34 

no 

INT.  HERALD  TRIBUNE 

74 

- 

4 

14 

7 

- 

- 

8 

19 

- 

- 

- 

THE  SUN 

1162 

64 

28 

96 

15 

41 

58 

21 

132 

13 

50 

108 

THE  TIMES 

1091 

38 

134 

87 

43 

35 

39 

15 

178 

17 

17 

122 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

408 

19 

22 

31 

20 

37 

7 

- 

54 

- 

21 

28 

LONDON  EVENING  STANDARD 

656 

58 

40 

49 

22 

44 

30 

26 

92 

15 

23 

45 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

992 

41 

8 

83 

26 

7 

50 

19 

90 

7 

73 

48 

THE  OBSERVER 

1221 

55 

58 

no 

48 

33 

47 

18 

154 

14 

65 

117 

SUNDAY  EXPRESS 

2719 

82 

113 

253 

37 

70 

68 

37 

286 

52 

118 

233 

SUNDAY  MIRROR 

1241 

46 

23 

141 

23 

27 

52 

22 

122 

lO 

74 

91 

SUNDAY  PEOPLE  * 

950 

33 

17 

76 

11 

14 

40 

7 

128 

19 

59 

30 

THE  SUNDAY  TELEGRAPH  * 

1390 

43 

61 

175 

28 

36 

54 

18 

183 

26 

34 

134 

THE  SUNDAY  TIMES  * 

2996 

103 

155 

260 

95 

79 

92 

50 

388 

56 

126 

280 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

1201 

67 

60 

89 

43 

33 

42 

26 

148 

13 

54 

121 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

55 

79 

136 

28 

43 

33 

15 

182 

15 

31 

124 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

92 

167 

266 

90 

72 

89 

50 

409 

62 

130 

284 

♦PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 


TABLE  A21 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-PART  ONE 


TOTAL 


SCIEN 


MARKE 

MARKE 

MARKE 

MANAG 

COMP- 

FINA- 

TIFIC 

PERS- 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP- 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV- 

SERV- 

SERV- 

ACCOU 

ERTY 

RUCT-SERV- 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

64 

76 

162 

40 

28 

52 

34 

205 

40 

90 

162 

EST . P0PULATI0N(00 ' S) 

8083 

301 

330 

732 

170 

136 

256 

157 

936 

156 

409 

732 

WEEKLY  MAGAZINES 

ACCOUNTANCY  AGE 

549 

6 

14 

9 

6 

3 

17 

3 

429 

- 

- 

_ 

THE  ACCOUNTANT 

306 

6 

16 

- 

- 

3 

11 

- 

204 

- 

- 

5 

ACCOUNTANT’S  WEEKLY 

462 

6 

19 

17 

- 

3 

17 

- 

337 

- 

- 

- 

BUSINESS  WEEK 

174 

9 

14 

26 

lO 

5 

23 

3 

8 

- 

- 

5 

CAMPAIGN 

197 

- 

- 

39 

19 

50 

8 

- 

11 

- 

7 

COMPUTER  WEEKLY 

403 

12 

30 

3 

_ 

36 

117 

48 

- 

_ 

63 

COMPUTING 

355 

21 

- 

12 

3 

5 

22 

126 

21 

- 

5 

50 

COUNTRY  LIFE 

713 

41 

27 

141 

16 

27 

23 

- 

73 

27 

23 

38 

THE  ECONOMIST 

792 

31 

28 

87 

36 

13 

54 

16 

162 

8 

3 

91 

THE  ENGINEER 

869 

36 

3 

63 

3 

- 

26 

_ 

19 

- 

41 

120 

ENGINEERING  TODAY 

439 

19 

- 

33 

2 

- 

5 

9 

- 

12 

41 

INVESTORS  CHRONICLE 

416 

3 

44 

39 

21 

22 

17 

- 

95 

17 

3 

19 

MARKETFACT 

123 

8 

- 

20 

22 

17 

18 

- 

- 

- 

- 

6 

MARKETING  WEEK 

165 

12 

- 

40 

15 

28 

_ 

_ 

6 

_ 

_ 

5 

NEW  SCIENTIST 

563 

16 

6 

17 

- 

lO 

13 

6 

- 

3 

28 

270 

NEW  STATESMAN 

256 

14 

4 

25 

- 

7 

12 

6 

24 

- 

22 

34 

NEWSWEEK 

209 

3 

7 

33 

26 

3 

12 

- 

19 

- 

3 

30 

PUNCH 

552 

37 

40 

109 

7 

15 

22 

_ 

59 

15 

14 

20 

RADIO  TIMES 

2754 

128 

104 

269 

54 

68 

115 

49 

283 

39 

117 

291 

TRADE  AND  INDUSTRY 

350 

13 

5 

18 

33 

12 

24 

- 

29 

5 

28 

29 

TV  TIMES 

2111 

105 

49 

219 

38 

49 

75 

38 

220 

28 

86 

230 

TIME 

330 

8 

24 

45 

18 

11 

9 

5 

31 

3 

14 

20 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

115 

14 

5 

9 

19 

_ 

11 

5 

14 

_ 

_ 

_ 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

31 

3 

129 

6 

■  7 

44 

3 

36 

8 

19 

111 

PRIVATE  EYE 

584 

43 

40 

71 

25 

40 

6 

9 

102 

8 

19 

45 

TABLE  A22 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-PART  ONE 


TOTAL 

MARKE 

MARKE 

MARKE 

MANAG 

COMP¬ 

FINA¬ 

SCIEN 

TIFIC 

PERS¬ 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP¬ 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV¬ 

SERV¬ 

SERV¬ 

ACCOU 

ERTY 

RUCT-: 

SERV¬ 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

64 

76 

162 

40 

28 

52 

34 

205 

40 

90 

162 

EST. POPULATION (OOS) 

8083 

301 

330 

732 

170 

136 

256 

157 

936 

156 

409 

732 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

648 

9 

26 

38 

3 

15 

3 

407 

8 

5 

BUSINESS  EQUIPMENT  DIGEST 

485 

lO 

11 

30 

lO 

7 

39 

40 

86 

3 

- 

8 

BUSINESS  SYST.+EOUIP. 

665 

23 

3 

48 

7 

5 

65 

29 

56 

3 

- 

31 

CHARTERED  MECH .  ENGINEER 

386 

11 

- 

46 

- 

- 

12 

4 

- 

- 

18 

54 

CHIEF  EXECUTIVE 

243 

17 

7 

31 

9 

3 

- 

- 

24 

- 

3 

5 

COMPUTER  MANAGEMENT 

354 

3 

_ 

11 

3 

_ 

27 

64 

64 

_ 

9 

27 

DIRECTOR 

533 

15 

42 

78 

32 

7 

9 

- 

71 

9 

6 

21 

ENGINEERING 

1049 

63 

8 

93 

9 

27 

24 

- 

7 

3 

95 

112 

ENGINEER’S  DIGEST 

456 

32 

- 

61 

3 

3 

9 

- 

- 

_ 

37 

27 

EXPORT  DIRECTION 

223 

- 

- 

33 

29 

7 

3 

- 

lO 

- 

- 

12 

EXPORT  TIMES 

323 

6 

- 

47 

64 

3 

- 

- 

48 

- 

- 

14 

FACTORY  EQUIPMENT  NEWS 

539 

25 

- 

68 

2 

7 

19 

- 

7 

4 

5 

60 

THE  GEOGRAPHICAL  MAGAZINE 

454 

38 

14 

44 

10 

- 

19 

12 

19 

9 

21 

85 

HIGH  LIFE 

713 

34 

24 

107 

77 

7 

7 

15 

37 

7 

17 

92 

THE  ILLUS.  LONDON  NEWS 

638 

49 

27 

50 

23 

19 

27 

5 

66 

9 

52 

51 

INDUSTRIAL  MANAGEMENT 

550 

44 

- 

39 

- 

- 

19 

3 

27 

- 

19 

63 

INDUST.  PURCHASING  NEWS 

264 

6 

- 

29 

- 

9 

3 

- 

9 

- 

- 

lO 

INTERNATIONAL  MANAGEMENT 

108 

11 

- 

9 

13 

3 

- 

3 

3 

- 

- 

- 

MANAGEMENT  ACCOUNTING 

445 

6 

- 

28 

- 

- 

31 

- 

212 

7 

- 

22 

MANAGEMENT  TODAY 

1429 

116 

26 

135 

18 

11 

87 

34 

175 

7 

33 

122 

TABLE  A23 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-PART  ONE 


TOTAL 


MARKE 

PERS-  LEGAL  TING+ 
ONNEL  SALES 

HOME 


MARKE  MARKE 
TING+  -TING 
SALES  SERV- 
EXPRT  ICES 


MANAG  COMP-  FINA- 
EMENT  UTING  NCE  + 
SERV-  SERV-  ACCOU 
ICES  ICES  NTING 


SCIEN 

TIFIC 

PROP-  CONST  +TECH 
ERTY  RUCT-SERV- 
lON  ICES 


UNWEIGHTED  SAMPLE 

1786 

64 

76 

162 

40 

28 

52 

34 

205 

40 

90 

162 

EST . POPULATIONCOO ' S) 

8083 

301 

330 

732 

170 

136 

256 

157 

936 

156 

409 

732 

MONTHLY  MAGAZINESCCONT. ) 

MARKETING 

419 

20 

9 

126 

48 

16 

7 

29 

3 

19 

MECH.  ENGINEERING  NEWS 

891 

39 

9 

67 

3 

4 

24 

4 

17 

7 

46 

lOO 

MODERN  PURCHASING 

165 

6 

- 

13 

6 

- 

- 

- 

6 

- 

- 

- 

NATIONAL  GEOGRAPHIC 

917 

61 

39 

99 

24 

- 

20 

17 

58 

20 

55 

125 

OFFICE  EQUIPMENT  INDEX 

616 

22 

- 

57 

11 

39 

48 

11 

62 

3 

22 

19 

OFFICE  EQUIPMENT  NEWS 

995 

40 

5 

70 

25 

31 

23 

34 

95 

lO 

50 

38 

PERSONNEL  MANAGEMENT 

522 

119 

2 

41 

- 

6 

25 

3 

30 

- 

9 

20 

PURCHASING  AND  SUPPLY 

217 

23 

- 

17 

- 

- 

9 

- 

25 

- 

- 

3 

PRODUCTION  EQUIP.  DIGEST 

526 

15 

- 

59 

- 

3 

18 

6 

30 

- 

11 

29 

PROF.  ADMINISTRATION 

156 

8 

2 

3 

6 

- 

16 

_ 

21 

3 

_ 

4 

READER’S  DIGEST 

2706 

147 

93 

284 

47 

67 

102 

28 

294 

55 

127 

227 

WHAT’S  NEW 

534 

24 

- 

88 

- 

- 

23 

3 

6 

- 

17 

51 

VISION 

176 

15 

2 

27 

11 

6 

13 

- 

15 

- 

- 

7 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

421 

19 

9 

72 

34 

7 

12 

3 

23 

- 

8 

42 

HARVARD  BUS. 

REVIEW 

276 

36 

- 

22 

28 

5 

9 

lO 

59 

- 

- 

7 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND 

DIGEST 

472 

72 

9 

46 

lO 

8 

11 

_ 

58 

_ 

23 

17 

TABLE  A24 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 

DESIGN 

ENG. 

UNWEIGHTED  SAMPLE 

1786  87 

EST . P0PULATI0N{00 ’ S) 

8083  379 

NATIONAL  DAILIES 

DAILY  EXPRESS 

1627 

60 

DAILY  MAIL  * 

1735 

45 

DAILY  MIRROR 

1023 

34 

THE  DAILY  TELEGRAPH  * 

2503 

no 

FINANCIAL  TIMES 

1526 

46 

THE  GUARDIAN 

665 

30 

INT.  HERALD  TRIBUNE 

74 

- 

THE  SUN 

1162 

38 

THE  TIMES 

1091 

41 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

408 

11 

LONDON  EVENING  STANDARD 

656 

17 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

992 

39 

THE  OBSERVER 

1221 

38 

SUNDAY  EXPRESS 

2719 

90 

SUNDAY  MIRROR 

1241 

55 

SUNDAY  PEOPLE  * 

950 

34 

THE  SUNDAY  TELEGRAPH  » 

1390 

46 

THE  SUNDAY  TIMES  * 

2996 

114 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  ‘ 

1201 

51 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

45 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

96 

TRANSP 

WORKS  PROD .  AND 


MAINT. WORKS 

PURCH 

DIS-  DESIGN 

ADMIN . 

GEN  . 

OTHER 

ENG. 

MANAG 

ASING 

TRIB 

MANAG 

23 

77 

27 

19  47 

158 

336 

18 

89 

399 

115 

81  209 

712 

1498 

89 

31 

92 

33 

16 

45 

185 

347 

9 

12 

99 

8 

21 

33 

119 

368 

7 

16 

64 

14 

18 

19 

96 

252 

7 

35 

lOl 

36 

36 

43 

214 

444 

18 

7 

54 

31 

9 

5 

115 

324 

5 

5 

5 

3 

3 

20 

48 

94 

13 

- 

3 

- 

- 

- 

- 

18 

- 

8 

109 

lO 

13 

16 

115 

194 

- 

19 

6 

8 

13 

41 

55 

176 

3 

5 

31 

- 

- 

- 

28 

83 

3 

- 

14 

IX 

7 

16 

39 

93 

- 

16 

99 

12 

6 

14 

76 

252 

8 

8 

19 

12 

15 

44 

108 

238 

3 

31 

123 

64 

42 

41 

292 

589 

33 

4 

92 

18 

21 

34 

93 

227 

3 

3 

81 

20 

8 

35 

87 

214 

5 

14 

79 

26 

23 

33 

124 

228 

lO 

27 

91 

40 

29 

94 

265 

574 

13 

12 

22 

9 

15 

38 

142 

203 

3 

lO 

50 

17 

10 

25 

134 

225 

8 

27 

79 

40 

38 

88 

248 

532 

13 

PROD  . 

ENG. 

33 

168 

45 

35 

44 

48 

19 

15 

26 

5 

12 

19 

12 

54 

56 

29 

11 

60 

3 

29 

74 


‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 


TABLE  A25 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


DESIGN 

ENG. 

UNWEIGHTED  SAMPLE  1786  87 

EST.POPULATION(OO’S)  8083  379 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

- 

THE  ACCOUNTANT 

306 

- 

ACCOUNTANT'S  WEEKLY 

462 

- 

BUSINESS  WEEK 

174 

- 

CAMPAIGN 

197 

- 

COMPUTER  WEEKLY 

403 

30 

COMPUTING 

355 

19 

COUNTRY  LIFE 

713 

35 

THE  ECONOMIST 

792 

lO 

THE  ENGINEER 

869 

145 

ENGINEERING  TODAY 

439 

93 

INVESTORS  CHRONICLE 

416 

3 

MARKETFACT 

123 

- 

MARKETING  WEEK 

165 

5 

NEW  SCIENTIST 

563 

52 

NEW  STATESMAN 

256 

7 

NEWSWEEK 

209 

13 

PUNCH 

552 

13 

RADIO  TIMES 

2754 

144 

TRADE  AND  INDUSTRY 

350 

6 

TV  TIMES 

2111 

117 

TIME 

330 

9 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

115 

- 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

97 

PRIVATE  EYE 

584 

23 

TRANSP 

WORKS  PROD .  AND 


lA  I  NT.  WORKS 

PURCH 

DIS-  DESIGN 

ADMIN . 

GEN  . 

OTHER 

ENG. 

MANAG 

ASING 

TRIB 

MANAG 

23 

77 

27 

19  47 

158 

336 

18 

89 

399 

115 

81  209 

712 

1498 

89 

- 

3 

- 

- 

- 

13 

43 

3 

- 

- 

- 

- 

- 

11 

51 

- 

- 

8 

6 

- 

- 

17 

33 

- 

- 

9 

3 

- 

13 

46 

- 

- 

- 

- 

- 

- 

20 

44 

- 

- 

5 

3 

- 

- 

27 

23 

- 

- 

5 

- 

- 

- 

29 

30 

- 

- 

15 

26 

4 

3 

36 

129 

12 

12 

22 

5 

6 

63 

117 

18 

28 

76 

33 

- 

32 

40 

132 

3 

3 

40 

20 

- 

28 

23 

74 

- 

3 

- 

8 

4 

5 

22 

84 

7 

- 

- 

- 

- 

- 

3 

28 

- 

7 

_ 

3 

- 

- 

3 

42 

- 

7 

6 

4 

- 

11 

76 

29 

3 

7 

4 

- 

- 

- 

29 

53 

- 

- 

- 

- 

- 

- 

3 

45 

4 

5 

26 

3 

13 

8 

22 

99 

lO 

50 

111 

46 

35 

83 

277 

407 

46 

- 

13 

20 

9 

- 

99 

3 

34 

84 

31 

26 

58 

206 

322 

36 

5 

13 

4 

- 

3 

28 

74 

- 

- 

3 

- 

- 

- 

- 

35 

- 

31 

122 

43 

7 

22 

84 

213 

- 

3 

14 

- 

3 

13 

51 

55 

6 

PROD  . 

ENG  . 

33 

168 

6 

8 

16 

8 

64 

34 

6 

8 

9 

12 

35 

5 

53 

9 

48 

7 


TABLE  A26 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


DESIGN  PROD. 
ENG.  ENG. 


TRANSP 

WORKS  PROD.  AND 

MAINT. WORKS  PURCH  DIS-  DESIGN  ADMIN.  GEN.  OTHER 
ENG.  MANAG  ASING  TRIB  MANAG 


UNWEIGHTED  SAMPLE 
EST . POPULATION ( OO ’ S ) 


1786  87  33 

8083  379  168 


23  77  27 

89  399  115 


19  47  158  336 

81  209  712  1498 


18 

89 


MONTHLY  MAGAZINES 


ACCOUNTANCY 

648 

3 

_ 

_ 

3 

6 

_ 

16 

41 

64 

3 

BUSINESS  EQUIPMENT  DIGEST 

485 

22 

lO 

- 

20 

39 

3 

4 

37 

106 

- 

BUSINESS  SYST.+EOUIP. 

665 

7 

16 

7 

72 

21 

5 

14 

47 

203 

4 

CHARTERED  MECH .  ENGINEER 

386 

77 

14 

22 

11 

6 

- 

30 

32 

46 

3 

CHIEF  EXECUTIVE 

243 

13 

5 

- 

11 

6 

- 

11 

19 

78 

4 

COMPUTER  MANAGEMENT 

354 

36 

- 

11 

11 

5 

5 

33 

40 

- 

DIRECTOR 

533 

3 

8 

- 

27 

9 

5 

- 

47 

135 

lO 

ENGINEERING 

1049 

171 

58 

25 

88 

26 

- 

37 

75 

118 

3 

ENGINEER’S  DIGEST 

456 

114 

12 

7 

39 

12 

- 

14 

14 

64 

- 

EXPORT  DIRECTION 

223 

17 

lO 

- 

6 

16 

17 

- 

13 

50 

- 

EXPORT  TIMES 

323 

7 

- 

- 

- 

37 

17 

- 

4 

76 

- 

FACTORY  EQUIPMENT  NEWS 

539 

27 

34 

16 

73 

28 

- 

lO 

39 

103 

9 

THE  GEOGRAPHICAL  MAGAZINE 

454 

9 

19 

- 

3 

7 

10 

22 

42 

67 

3 

HIGH  LIFE 

713 

14 

5 

5 

13 

4 

3 

17 

39 

176 

12 

THE  ILLUS.  LONDON  NEWS 

638 

19 

5 

- 

7 

- 

13 

21 

60 

117 

14 

INDUSTRIAL  MANAGEMENT 

550 

43 

32 

14 

59 

18 

4 

14 

47 

96 

- 

INDUST.  PURCHASING  NEWS 

264 

9 

8 

3 

21 

43 

- 

- 

20 

88 

- 

INTERNATIONAL  MANAGEMENT 

108 

- 

3 

7 

- 

4 

- 

- 

6 

47 

- 

MANAGEMENT  ACCOUNTING 

445 

- 

8 

- 

41 

9 

- 

9 

17 

53 

- 

MANAGEMENT  TODAY 

1429 

39 

41 

- 

107 

39 

23 

17 

no 

274 

6 

TABLE  A27 


ALL  BUSINESSMEN 


AREA  OF  MAIN  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


DESIGN  PROD. 
ENG .  ENG . 


TRANSP 

WORKS  PROD.  AND 

MAINT. WORKS  PURCH  DIS-  DESIGN  ADMIN. 
ENG.  MAN AG  ASING  TRIB 


GEN .  OTHER 
MANAG 


UNWEIGHTED  SAMPLE 
EST . POPULATION (OO ’ S) 


1786  87 

8083  379 


33  23 

168  89 


77  27 

399  115 


19  47 

81  209 


158  336 

712  1498 


18 

89 


MONTHLY  MAGAZINES(CONT. ) 


MARKETING 

419 

9 

5 

- 

7 

8 

- 

- 

38 

76 

- 

MECH.  ENGINEERING  NEWS 

891 

124 

72 

39 

62 

15 

5 

32 

68 

138 

3 

MODERN  PURCHASING 

165 

- 

- 

3 

3 

47 

- 

- 

22 

60 

- 

NATIONAL  GEOGRAPHIC 

917 

59 

22 

7 

41 

8 

5 

31 

55 

161 

lO 

OFFICE  EQUIPMENT  INDEX 

616 

11 

11 

“ 

31 

8 

- 

3 

63 

185 

6 

OFFICE  EQUIPMENT  NEWS 

995 

50 

35 

5 

52 

38 

4 

26 

123 

231 

6 

PERSONNEL  MANAGEMENT 

522 

8 

6 

- 

44 

5 

6 

8 

77 

89 

15 

PURCHASING  AND  SUPPLY 

217 

3 

- 

3 

8 

61 

4 

- 

23 

39 

- 

PRODUCTION  EQUIP.  DIGEST 

526 

37 

39 

22 

90 

27 

3 

8 

26 

97 

- 

PROF.  ADMINISTRATION 

156 

3 

_ 

_ 

6 

- 

5 

42 

32 

- 

READER’S  DIGEST 

2706 

73 

64 

35 

146 

47 

46 

73 

194 

513 

36 

WHAT • S  NEW 

534 

55 

29 

11 

49 

36 

3 

20 

24 

80 

4 

VISION 

176 

7 

- 

11 

4 

- 

5 

19 

27 

- 

BI-MONTHLY  MAGAZINES 

EXECUTIVE 

421 

3 

12 

16 

lO 

3 

7 

3 

32 

93 

6 

HARVARD  BUS.  REVIEW 

276 

- 

- 

- 

8 

18 

- 

- 

11 

65 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

472 

3 

11 

6 

27 

14 

4 

7 

40 

102 

- 

TABLE  A28 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-PART  ONE 


TOTAL  SCIEN 


MARKE 

MARKE 

MARKE 

MANAG 

COMP¬ 

FINA¬ 

TIFIC 

PERS¬ 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP¬ 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV¬ 

SERV¬ 

SERV¬ 

ACCOU 

ERTY 

RUCT¬ 

SERV¬ 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

809 

356 

522 

223 

300 

398 

243 

645 

260 

341 

443 

EST. POPULATION (OO’S) 

8083 

3618 

1544 

2339 

939 

1304 

1754 

1077 

2858 

1140 

1494 

2020 

NATIONAL  DAILIES 


DAILY  EXPRESS 

1627 

806 

275 

482 

185 

281 

358 

225 

572 

238 

286 

374 

DAILY  MAIL  * 

1735 

801 

372 

516 

146 

289 

394 

207 

707 

261 

286 

348 

DAILY  MIRROR 

1023 

534 

159 

331 

150 

157 

262 

116 

318 

124 

195 

300 

THE 

DAILY  TELEGRAPH  * 

2503 

1124 

378 

810 

355 

482 

552 

353 

850 

360 

369 

623 

FINANCIAL  TIMES 

1526 

705 

350 

663 

301 

363 

448 

273 

746 

271 

170 

295 

THE  GUARDIAN 

665 

293 

142 

93 

29 

78 

165 

95 

197 

84 

132 

230 

INT. 

.  HERALD  TRIBUNE 

74 

25 

8 

29 

11 

11 

7 

8 

37 

11 

4 

14 

THE  SUN 

1162 

535 

150 

375 

112 

186 

263 

128 

413 

132 

222 

313 

THE  TIMES 

1091 

439 

334 

310 

162 

210 

267 

169 

427 

168 

152 

286 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

408 

202 

83 

139 

76 

125 

84 

43 

139 

44 

62 

72 

LONDON  EVENING  STANDARD 

656 

315 

182 

202 

105 

177 

165 

95 

258 

105 

114 

137 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

992 

558 

141 

308 

108 

131 

262 

136 

338 

131 

209 

198 

THE  OBSERVER 

1221 

555 

256 

368 

200 

222 

318 

178 

453 

182 

237 

287 

SUNDAY  EXPRESS 

2719 

1266 

529 

885 

385 

516 

532 

368 

1018 

386 

468 

664 

SUNDAY  MIRROR 

1241 

600 

164 

390 

103 

177 

223 

145 

352 

144 

239 

328 

SUNDAY  PEOPLE  * 

950 

500 

134 

324 

94 

168 

263 

120 

327 

128 

235 

197 

THE  SUNDAY  TELEGRAPH  * 

1390 

606 

249 

472 

176 

260 

329 

157 

525 

211 

223 

340 

THE  SUNDAY  TIMES  * 

2996 

1294 

668 

874 

425 

591 

666 

413 

1142 

508 

487 

787 

COLOUR  SUPPLEMENTS 


OBSERVER 

COLOUR 

MAGAZINE  * 

1201 

548 

247 

337 

169 

210 

288 

176 

443 

167 

245 

285 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

561 

232 

411 

147 

261 

309 

128 

482 

195 

234 

314 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

1265 

659 

879 

440 

599 

657 

430 

1144 

538 

469 

761 

‘PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 

TABLE  A29 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-PART  ONE 


TOTAL  SCIEN 


MARKE 

MARKE 

MARKE 

MANAG 

COMP¬ 

FINA¬ 

TIFIC 

PERS¬ 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP¬ 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV¬ 

SERV¬ 

SERV¬ 

ACCOU 

ERTY 

RUCT¬ 

SERV¬ 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

809 

356 

522 

223 

300 

398 

24  3 

645 

260 

341 

443 

EST. POPULATION  COO’ S) 

8083 

3618 

1544 

2339 

939 

1304 

1754 

1077 

2858 

1140 

1494 

2020 

WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

200 

124 

51 

28 

30 

134 

136 

490 

61 

17 

22 

THE  ACCOUNTANT 

306 

142 

126 

61 

35 

29 

80 

60 

265 

49 

11 

17 

ACCOUNTANT  S  WEEKLY 

462 

197 

123 

52 

18 

26 

121 

124 

405 

51 

14 

24 

BUSINESS  WEEK 

174 

114 

39 

116 

62 

56 

56 

17 

86 

44 

20 

52 

CAMPAIGN 

197 

116 

42 

139 

54 

133 

73 

14 

72 

28 

lO 

22 

COMPUTER  WEEKLY 

403 

187 

15 

79 

40 

48 

139 

263 

150 

40 

15 

165 

COMPUTING 

355 

147 

16 

66 

33 

36 

lOl 

249 

90 

14 

11 

133 

COUNTRY  LIFE 

713 

365 

165 

297 

90 

175 

186 

83 

256 

126 

118 

147 

THE  ECONOMIST 

792 

334 

156 

229 

155 

165 

216 

146 

360 

112 

63 

188 

THE  ENGINEER 

869 

360 

68 

232 

136 

87 

134 

77 

133 

46 

216 

383 

ENGINEERING  TODAY 

439 

187 

57 

138 

80 

47 

lOl 

52 

102 

46 

116 

150 

INVESTORS  CHRONICLE 

416 

170 

155 

137 

61 

105 

95 

60 

239 

94 

43 

46 

MARKETFACT 

123 

69 

18 

98 

53 

86 

71 

18 

43 

20 

lO 

22 

MARKETING  WEEK 

165 

125 

34 

121 

66 

113 

60 

9 

41 

26 

26 

48 

NEW  SCIENTIST 

563 

171 

41 

78 

47 

74 

90 

92 

58 

22 

95 

407 

NEW  STATESMAN 

256 

130 

28 

79 

15 

42 

48 

20 

70 

14 

52 

73 

NEWSWEEK 

209 

91 

27 

112 

52 

58 

48 

27 

73 

38 

46 

69 

PUNCH 

552 

284 

132 

222 

99 

144 

122 

48 

189 

97 

103 

126 

RADIO  TIMES 

2754 

1230 

579 

793 

320 

458 

594 

336 

1022 

372 

554 

678 

TRADE  AND  INDUSTRY 

350 

139 

81 

159 

102 

93 

117 

65 

109 

47 

95 

84 

TV  TIMES 

2111 

946 

422 

641 

234 

394 

423 

284 

794 

287 

393 

505 

TIME 

330 

136 

80 

157 

83 

107 

94 

45 

125 

36 

43 

82 

FORTNIGHTLY  MAGAZINES 


FORTUNE 

115 

49 

34 

55 

44 

45 

41 

18 

55 

7 

11 

15 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

554 

158 

364 

179 

192 

240 

170 

282 

133 

248 

398 

PRIVATE  EYE 

584 

24  3 

118 

203 

93 

155 

126 

81 

206 

59 

76 

115 

TABLE  A30 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-PART  ONE 


TOTAL  SCIEN 


MARKE 

MARKE 

MARKE 

MANAG 

COMP¬ 

FINA¬ 

TIFIC 

PERS¬ 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP¬ 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV¬ 

SERV¬ 

SERV¬ 

ACCOU 

ERTY 

RUCT-: 

SERV¬ 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

809 

356 

522 

223 

300 

398 

243 

645 

260 

341 

443 

EST . POPULATION  COO’S) 

8083 

3618 

1544 

2339 

939 

1304 

1754 

1077 

2858 

1140 

1494 

2020 

MONTHLY  MAGAZINES 

ACCOUNTANCY 

648 

263 

168 

97 

42 

58 

163 

132 

501 

106 

43 

63 

BUSINESS  EQUIPMENT  DIGEST 

485 

248 

117 

159 

81 

108 

174 

209 

252 

90 

76 

106 

BUSINESS  SYST.+EOUIP. 

665 

419 

138 

253 

82 

117 

231 

178 

303 

156 

151 

173 

CHARTERED  MECH .  ENGINEER 

386 

108 

42 

78 

43 

37 

60 

29 

63 

27 

111 

176 

CHIEF  EXECUTIVE 

243 

139 

81 

111 

72 

81 

56 

35 

123 

81 

49 

52 

COMPUTER  MANAGEMENT 

354 

167 

30 

65 

26 

40 

122 

209 

155 

45 

38 

117 

DIRECTOR 

533 

280 

188 

299 

145 

184 

143 

77 

268 

150 

92 

118 

ENGINEERING 

1049 

385 

113 

288 

154 

175 

176 

112 

149 

98 

326 

416 

ENGINEER’S  DIGEST 

456 

176 

43 

151 

94 

66 

71 

43 

69 

38 

122 

178 

EXPORT  DIRECTION 

223 

97 

35 

111 

104 

86 

47 

27 

84 

48 

20 

83 

EXPORT  TIMES 

323 

159 

66 

178 

176 

109 

80 

43 

145 

60 

43 

60 

FACTORY  EQUIPMENT  NEWS 

539 

282 

86 

189 

114 

116 

149 

71 

128 

77 

132 

222 

THE  GEOGRAPHICAL  MAGAZINE 

454 

236 

81 

107 

50 

54 

88 

63 

104 

78 

143 

171 

HIGH  LIFE 

713 

332 

148 

311 

208 

217 

147 

108 

224 

118 

125 

221 

THE  ILLUS.  LONDON  NEWS 

638 

294 

142 

198 

88 

131 

138 

87 

222 

87 

117 

126 

INDUSTRIAL  MANAGEMENT 

550 

327 

93 

156 

45 

81 

no 

69 

189 

80 

137 

210 

INDUST.  PURCHASING  NEWS 

264 

144 

32 

121 

76 

45 

55 

41 

83 

56 

65 

58 

INTERNATIONAL  MANAGEMENT 

108 

62 

21 

42 

31 

32 

26 

24 

40 

18 

16 

19 

MANAGEMENT  ACCOUNTING 

445 

208 

78 

118 

33 

35 

149 

140 

303 

63 

42 

72 

MANAGEMENT  TODAY 

1429 

767 

230 

474 

265 

311 

444 

278 

522 

174 

249 

406 

ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-PART  ONE 


TOTAL  SCIEN 


MARKE 

MARKE 

MARKE 

MANAG 

COMP¬ 

FINA¬ 

TIFIC 

PERS¬ 

LEGAL 

TING+ 

TING+ 

-TING 

EMENT 

UTING 

NCE  + 

PROP¬ 

CONST 

+TECH 

ONNEL 

SALES 

SALES 

SERV¬ 

SERV¬ 

SERV¬ 

ACCOU 

ERTY 

RUCT¬ 

SERV¬ 

HOME 

EXPRT 

ICES 

ICES 

ICES 

NTING 

ION 

ICES 

UNWEIGHTED  SAMPLE 

1786 

809 

356 

522 

223 

300 

398 

243 

645 

260 

341 

44  3 

EST. POPULATION (OO’ S) 

8083 

3618 

1544 

2339 

939 

1304 

1754 

1077 

2858 

1140 

1494 

2020 

MONTHLY  MAGAZINESCCONT . ) 


MARKETING 

419 

217 

99 

309 

155 

254 

151 

55 

155 

86 

37 

95 

MECH.  ENGINEERING  NEWS 

891 

388 

127 

227 

125 

127 

156 

104 

180 

103 

272 

351 

MODERN  PURCHASING 

165 

91 

24 

72 

36 

26 

34 

38 

73 

27 

43 

43 

NATIONAL  GEOGRAPHIC 

917 

439 

194 

260 

81 

137 

152 

102 

271 

109 

232 

259 

OFFICE  EQUIPMENT  INDEX 

616 

341 

174 

275 

86 

189 

250 

151 

284 

137 

135 

173 

OFFICE  EQUIPMENT  NEWS 

995 

581 

204 

343 

148 

198 

261 

209 

428 

238 

232 

234 

PERSONNEL  MANAGEMENT 

522 

410 

84 

136 

42 

78 

144 

72 

152 

51 

70 

87 

PURCHASING  AND  SUPPLY 

217 

107 

16 

61 

36 

11 

54 

31 

78 

13 

44 

36 

PRODUCTION  EQUIP.  DIGEST 

526 

275 

90 

219 

114 

113 

141 

99 

151 

lOO 

123 

204 

PROF.  ADMINISTRATION 

156 

93 

36 

24 

28 

26 

64 

31 

82 

30 

18 

33 

READER'S  DIGEST 

2706 

1352 

457 

861 

287 

481 

603 

263 

904 

353 

497 

679 

WHAT'S  NEW 

534 

239 

69 

168 

86 

89 

120 

78 

135 

60 

159 

210 

VISION 

176 

88 

59 

81 

44 

53 

53 

16 

51 

24 

31 

36 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

421 

219 

63 

218 

137 

122 

108 

56 

138 

77 

74 

127 

HARVARD  BUS. 

REVIEW 

276 

150 

55 

90 

58 

58 

106 

50 

134 

57 

38 

59 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND 

DIGEST 

472 

289 

95 

177 

82 

lOl 

123 

96 

194 

91 

73 

84 

TABLE  A32 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 

DESIGN 

ENG. 

UNWEIGHTED  SAMPLE 

1786  309 

EST . POPULATION  COO ' S) 

8083  1358 

NATIONAL  DAILIES 


DAILY  EXPRESS 

1627 

301 

DAILY  MAIL  * 

1735 

217 

DAILY  MIRROR 

1023 

194 

THE 

DAILY  TELEGRAPH  * 

2503 

412 

FINANCIAL  TIMES 

1526 

217 

THE  GUARDIAN 

665 

95 

INT. 

.  HERALD  TRIBUNE 

74 

18 

THE  SUN 

1162 

207 

THE  TIMES 

1091 

139 

EVENING  NEWSPAPERS 


LONDON  EVENING  NEWS 

408 

54 

LONDON  EVENING  STANDARD 

656 

lOl 

SUNDAY  NEWSPAPERS 


NEWS  OF  THE  WORLD 

992 

182 

THE  OBSERVER 

1221 

170 

SUNDAY  EXPRESS 

2719 

464 

SUNDAY  MIRROR 

1241 

250 

SUNDAY  PEOPLE  * 

950 

145 

THE  SUNDAY  TELEGRAPH  • 

1390 

185 

THE  SUNDAY  TIMES  * 

2996 

505 

COLOUR  SUPPLEMENTS 

OBSERVER 

COLOUR 

MAGAZINE  * 

1201 

187 

TELEGRAPH 

SUNDAY 

MAGAZINE 

1302 

180 

THE  SUNDAY 

TIMES 

MAGAZINE 

2953 

476 

TRANSP 


WORKS 

PROD  . 

AND 

MAINT . 

, WORKS 

PURCH 

DIS- 

DESIGN 

ADMIN . 

GEN. 

OTHER 

ENG. 

MANAG 

ASING 

TRIB 

MANAG 

168 

256 

432 

261 

208 

1013 

970 

18 

785 

1253 

1941 

1214 

930 

4506 

4290 

89 

197 

305 

416 

249 

219 

952 

926 

9 

163 

342 

381 

230 

159 

981 

958 

7 

174 

313 

286 

270 

114 

594 

600 

7 

255 

350 

617 

360 

260 

1388 

1346 

18 

131 

207 

424 

235 

116 

886 

890 

5 

42 

40 

82 

32 

62 

356 

302 

13 

- 

7 

14 

- 

4 

34 

40 

- 

163 

355 

293 

282 

129 

648 

608 

- 

43 

37 

244 

93 

117 

602 

577 

3 

29 

75 

lOl 

85 

42 

242 

227 

3 

47 

62 

184 

82 

80 

379 

361 

- 

176 

304 

311 

264 

129 

649 

644 

8 

98 

158 

279 

182 

146 

690 

722 

3 

317 

474 

686 

449 

318 

1567 

1553 

33 

120 

322 

317 

271 

164 

749 

691 

3 

122 

260 

282 

223 

154 

622 

575 

5 

176 

212 

320 

211 

132 

758 

728 

lO 

262 

394 

727 

418 

376 

1654 

1603 

13 

111 

135 

274 

188 

149 

667 

668 

3 

164 

178 

282 

153 

143 

723 

699 

8 

243 

365 

681 

398 

380 

1641 

1577 

13 

PROD  . 

ENG. 

226 

1043 

244 

188 

229 

312 

178 

74 

14 

239 

57 

45 

74 

221 

138 

376 

254 

198 

123 

344 

133 

143 

351 


PUBLISHED  DATA  HAVE  BEEN  ADJUSTED.  FOR  DETAILS  SEE  APPENDIX  F 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


DESIGN 

ENG. 

UNWEIGHTED  SAMPLE  1786  309 

EST.POPULATION(OOS)  8083  1358 


WEEKLY  MAGAZINES 


ACCOUNTANCY  AGE 

549 

- 

THE  ACCOUNTANT 

306 

5 

ACCOUNTANT’S  WEEKLY 

462 

6 

BUSINESS  WEEK 

174 

31 

CAMPAIGN 

197 

18 

COMPUTER  WEEKLY 

403 

93 

COMPUTING 

355 

59 

COUNTRY  LIFE 

713 

95 

THE  ECONOMIST 

792 

48 

THE  ENGINEER 

869 

434 

ENGINEERING  TODAY 

439 

221 

INVESTORS  CHRONICLE 

416 

14 

MARKETFACT 

123 

14 

MARKETING  WEEK 

165 

29 

NEW  SCIENTIST 

563 

137 

NEW  STATESMAN 

256 

39 

NEWSWEEK 

209 

39 

PUNCH 

552 

72 

RADIO  TIMES 

2754 

463 

TRADE  AND  INDUSTRY 

350 

66 

TV  TIMES 

2111 

385 

TIME 

330 

59 

FORTNIGHTLY  MAGAZINES 

FORTUNE 

115 

7 

INDUSTRIAL  EQUIPMENT  NEWS 

1074 

360 

PRIVATE  EYE 

584 

67 

TRANSP 


WORKS 

PROD  . 

AND 

MAINT 

, WORKS 

PURCH 

DIS- 

DESIGN 

ADMIN . 

GEN  . 

OTHER 

ENG  . 

MANAG 

ASING 

TRIB 

MANAG 

168 

256 

432 

261 

208 

1013 

970 

18 

785 

1253 

1941 

1214 

930 

4506 

4290 

89 

14 

26 

68 

28 

3 

326 

290 

3 

3 

16 

58 

18 

7 

193 

188 

- 

14 

42 

67 

25 

6 

252 

255 

- 

27 

37 

50 

23 

lO 

92 

121 

- 

- 

42 

66 

23 

32 

106 

139 

21 

30 

81 

33 

31 

219 

177 

- 

16 

43 

82 

23 

24 

179 

147 

- 

94 

119 

171 

147 

106 

435 

389 

12 

46 

62 

148 

86 

34 

448 

381 

18 

218 

270 

315 

154 

188 

425 

449 

3 

111 

144 

212 

83 

103 

229 

239 

- 

15 

22 

74 

40 

16 

227 

231 

7 

5 

9 

37 

36 

24 

74 

89 

22 

23 

69 

50 

17 

105 

109 

- 

30 

55 

79 

47 

62 

250 

154 

3 

34 

14 

52 

37 

19 

159 

141 

- 

3 

19 

61 

14 

21 

no 

122 

4 

48 

69 

140 

114 

35 

310 

309 

lO 

282 

391 

639 

425 

356 

1608 

1447 

46 

39 

70 

120 

85 

58 

180 

225 

3 

230 

310 

564 

380 

312 

1247 

1112 

36 

31 

52 

71 

32 

23 

194 

192 

- 

12 

7 

23 

7 

7 

50 

62 

- 

229 

402 

416 

258 

198 

652 

642 

- 

35 

57 

119 

71 

34 

327 

299 

6 

PROD  . 

ENG. 

226 

1043 

14 

17 

24 

36 

18 

79 

61 

91 

60 

360 

192 

16 

16 

20 

68 

36 

45 

54 

322 

43 

302 

50 

3 

397 

67 


TABLE  A34 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


TRANSP 

WORKS  PROD .  AND 


DESIGN 

PROD  . 

MAINT . WORKS 

PURCH 

DIS- 

DESIGN 

ADMIN . 

GEN  . 

OTHER 

ENG. 

ENG  . 

ENG  . 

MANAG 

ASING 

TRIB 

MANAG 

UNWEIGHTED  SAMPLE 

1786  309 

226 

168 

256 

432 

261 

208 

1013 

970 

18 

EST. POPULATION (OO’S) 

8083  1358 

1043 

785 

1253 

1941 

1214 

930 

4506 

4290 

89 

MONTHLY  MAGAZINES 


ACCOUNTANCY 

648 

40 

35 

20 

34 

93 

31 

47 

389 

365 

3 

BUSINESS  EQUIPMENT  DIGEST 

485 

71 

94 

71 

111 

193 

118 

43 

344 

309 

- 

BUSINESS  SYST.+EOUIP. 

665 

128 

138 

lOl 

227 

331 

235 

113 

434 

468 

4 

CHARTERED  MECH .  ENGINEER 

386 

193 

112 

102 

69 

118 

40 

109 

176 

148 

3 

CHIEF  EXECUTIVE 

243 

55 

60 

33 

57 

90 

45 

51 

172 

172 

4 

COMPUTER  MANAGEMENT 

354 

68 

50 

26 

31 

98 

45 

29 

208 

188 

- 

DIRECTOR 

533 

116 

111 

70 

131 

190 

132 

55 

327 

342 

lO 

ENGINEERING 

1049 

460 

347 

196 

294 

297 

141 

225 

514 

499 

3 

ENGINEER’S  DIGEST 

456 

235 

184 

113 

140 

162 

57 

121 

229 

221 

- 

EXPORT  DIRECTION 

223 

69 

81 

31 

58 

88 

75 

18 

147 

131 

“ 

EXPORT  TIMES 

323 

47 

47 

35 

65 

128 

118 

21 

215 

223 

- 

FACTORY  EQUIPMENT  NEWS 

539 

197 

241 

181 

248 

208 

121 

lOO 

303 

327 

9 

THE  GEOGRAPHICAL  MAGAZINE 

454 

105 

65 

61 

75 

119 

57 

66 

254 

210 

3 

HIGH  LIFE 

713 

111 

80 

53 

92 

172 

lOO 

76 

381 

394 

12 

THE  ILLUS.  LONDON  NEWS 

638 

89 

71 

46 

65 

125 

64 

91 

368 

345 

14 

INDUSTRIAL  MANAGEMENT 

550 

158 

178 

140 

175 

187 

109 

83 

334 

322 

_ 

INDUST.  PURCHASING  NEWS 

264 

60 

lOO 

84 

118 

153 

87 

33 

154 

200 

- 

INTERNATIONAL  MANAGEMENT 

108 

4 

12 

12 

3 

45 

25 

7 

62 

81 

_ 

MANAGEMENT  ACCOUNTING 

445 

56 

80 

37 

118 

103 

62 

28 

274 

250 

- 

MANAGEMENT  TODAY 

1429 

255 

278 

180 

343 

436 

270 

156 

806 

871 

6 

TABLE  A35 


ALL  BUSINESSMEN 


AREA  OF  ANY  RESPONSIBILITY-CONTINUED  PART  TWO 


TOTAL 


DESIGN  PROD. 
ENG.  ENG. 


TRANSP 

WORKS  PROD .  AND 

MAINT. WORKS  PURCH  DIS-  DESIGN  ADMIN.  GEN.  OTHER 
ENG.  MANAG  ASING  TRIB  MANAG 


UNWEIGHTED  SAMPLE 
EST . P0PULATI0N(00 ’ S) 


1786  309  226 

8083  1358  1043 


168  256  432  261 

785  1253  1941  1214 


208  1013  970 

930  4506  4290 


18 

89 


MONTHLY  MAGAZINESCCONT. 3 


MARKETING 

419 

69 

67 

26 

73 

149 

83 

67 

266 

279 

- 

MECH.  ENGINEERING  NEWS 

891 

385 

351 

251 

260 

312 

183 

176 

486 

454 

3 

MODERN  PURCHASING 

165 

27 

53 

55 

42 

113 

54 

16 

114 

127 

- 

NATIONAL  GEOGRAPHIC 

917 

172 

111 

90 

132 

265 

119 

138 

473 

475 

lO 

OFFICE  EQUIPMENT  INDEX 

616 

122 

109 

97 

149 

269 

182 

90 

413 

390 

6 

OFFICE  EQUIPMENT  NEWS 

995 

188 

194 

118 

215 

419 

237 

178 

673 

651 

6 

PERSONNEL  MANAGEMENT 

522 

68 

84 

62 

121 

138 

104 

39 

342 

328 

15 

PURCHASING  AND  SUPPLY 

217 

15 

29 

41 

60 

117 

56 

14 

117 

139 

- 

PRODUCTION  EQUIP.  DIGEST 

526 

187 

254 

175 

219 

246 

133 

109 

296 

297 

- 

PROF.  ADMINISTRATION 

156 

27 

16 

23 

12 

72 

36 

23 

121 

93 

- 

READER'S  DIGEST 

2706 

443 

361 

296 

442 

704 

447 

302 

1552 

1497 

36 

WHAT'S  NEW 

534 

190 

177 

142 

172 

229 

117 

126 

289 

290 

4 

VISION 

176 

21 

31 

43 

34 

60 

32 

23 

lOO 

98 

- 

BI-MONTHLY  MAGAZINES 


EXECUTIVE 

421 

96 

91 

45 

73 

122 

74 

45 

254 

273 

6 

HARVARD  BUS.  REVIEW 

276 

37 

40 

24 

32 

85 

34 

20 

157 

167 

- 

QUARTERLY  MAGAZINE 

MAN.  REVIEW  AND  DIGEST 

472 

54 

60 

67 

84 

151 

94 

19 

281 

309 

Appendix  H  —  Field  Documents 


This  appendix  comprises 

—  Specimens  of  the  reproduction  of  mastheads 
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Finally,  I  would  like  to  ask  you  some  questions  for  classification  purposes  only.  As  you  know,  this 
is  a  business  readership  survey.  In  order  that  the  results  can  be  analysed  in  a  business  context  we 
will  be  classifying  responses  into  the  various  categories  listed  in  Government  statistics. 
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